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you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product. 

Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  coimtry. 

Flint's  ability  gives  you  the  edge. 

CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
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The  more  we  gaze  at  the  future 
the  brighter  it  looks. 


In  the  towns  served  by  Harte-Hanks  newspapers,  the  world  of  tomorrow  is  a  world  of  discovery  and 
opportunity.  As  these  opportunities  develop,  our  readers’  informational  needs  will  grow  and  be  more 
diverse.  And  as  we  become  Community  Information  Centers,  it  is  our  commitment  to  explore  new  ways  to 
serve  these  changing  needs.  For  example,  this  year  The  Middlesex  News  in  Framingham,  Massachusetts, 
is  part  of  an  electronic  publishing  experiment  conducted  by  CompuServe  Inc.  and  the  Associated 
Press.  From  this  we  can  study  the  potential  of  electronic  interactive  technology  to  support  the 
newspaper’s  role  as  the  main  source  for  local  news.  It  gives  us  a  firsthand  look  at  what  the  future  holds. 

Becoming  Community  Information  Centers 

m.  Harte-HanUs 

Commumications,  Inc. 

P.O.  Bo«  269,  San  Antonio,  Texas  78291 
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ABIC 
STORY 
ON  A 
LONELY 
ROAD. 


A  5V2-mile  road  in  the  bend 
of  Florida’s  Gulf  shoreline  goes 
nowhere.  It  passes  no  homes  or 
businesses  and  ends  abruptly, 
miles  from  civilization.  Built  in 
1972  for  $615,000,  it  was  a  step 
in  joining  coastal  communities, 
county  officials  say. 

State  law  enforcement 
officials  note  that  lonely  SR  361 
provides  two  long,  wide, 
well-constructed  straightaways 
for  planes  bringing  illegal  drugs 
into  the  United  States. 

St.  Petersburg  Times 
writer  Lucy  Morgan  traveled 
that  road,  exploring  how  drug 
smuggling  has  become  a 
foundation  of  the  economy  and 
society  of  rural  Dixie  and  'bylor 
counties.  This  month,  she  was 
awarded  the  Florida  Society  of 
Newspaper  Editors’  Paul  Hansell 
Award  for  distinguished 
reporting. 

At  considerable  personal 
danger,  Morgan  told  a  story  that 
had  been  rumored  for  a  decade, 
but  never  published.  Among  38 
people  charged  with  complicity 
in  drug  deals  since  Morgan’s 
reports  began  are  a  county 
sheriff’s  deputy,  a  county 
commission  chairman  and  a 
former  school  board  member 
who  has  been  sentenced  to  15 
years  in  jail. 

It  was  a  story  that  began 
on  a  desolate  road,  outside  the 
usual  territory  of  Times 
coverage,  and  reached 
throughout  the  state. 
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OCTOBER 

24- 30 — National  Press  Photographers  Association,  Flying  Short 

Course:  Oct.  24,  Washington,  D.C.,  Sheraton  Park;  Oct  26,  Chicago, 
Sheraton  O’Hare;  Oct.  27,  Phoenix,  Del  Webb  Townhouse;  Oct.  30, 
New  Orleans,  Mariott  Hotel. 

25- 28 — SNPA,  The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

29-30— New  England  Advertising  Executives  Association,  Copley 

Plaza  Hotel,  Boston. 

29-31 — New  England  Society  of  Newspaper  Editors,  Radisson  Hotel, 
Burlington,  Vt. 

29-31— Newspaper  Research  Council  workshop,  Hyatt  Regency  Hotel 
(Downtown),  Chicago. 


NOVEMBER 

I- 13— Circulation  Management  Development  Seminar,  sponsored 

by  Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 
3-5— shh  Audit  Bureau  of  Circulations  conference  and  annual 
meeting.  Continental  Plaza,  Chicago. 

5-8 — Society  of  Newspaper  Designers,  Hotel  Eden  Roc,  Miami,  Fla. 
7-10— 72nd  annual  Association  of  National  Advertisers,  Fair¬ 
mont  Hotel,  San  Francisco. 

10- 11 — Estate  Planning  Seminar  sponsored  by  ANPA,  Hotel 

Washington,  Washington,  D.C. 

II- 13 — Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

11- 13— Circulation  Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 
11-14 — Sigma  Delta  Chi,  Society  of  Professional  Journalists, 

National  Convention,  Hyatt  Regency,  Washington,  D.C. 

15- 18 — INPA/ANPA  Management  &  Communications  Seminar, 

Chicago. 

16- 18 — Landon  Seminar  Cable  tv  and  Newspaper,  Four  Seasons, 

Clift  Hotel,  San  Francisco. 


DECEMBER 

8-9 — National  Media  Conference.  Sponsored  by  LarimI  Communication 
Associates,  Ltd.,  Sheraton  Centre  Hotel.  N.Y. 


JANUARY  1982 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22- ICMA/Troy  State  University  Seminar,  Troy  State  U., 

Troy,  Alabama 

24-17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 
Francisco 


FEBRUARY 

6— Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

17-20 — Newspaper  Advertising  Cooperative  Network,  The  Plaza 
of  the  Americas,  Dallas,  Tex. 

20-23— Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 
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Maybe  she  got  the 
word  on  our 
growing  circula¬ 
tion  leadership.  Heard 
about  Sports  Day  and  High 
Profile.  Or  the  new  look  of 
The  Dallas  Morning  News. 

Somehow,  something 
changed  her  mind.  And 
now  America’s  best- liked 
columnist  has  switched  to 
the  newspaper  Dallas  likes 
best. 

That  means  Dallas  Morn¬ 
ing  News  readers  join  an  es 
timated  70  million  people 
who  share  her  warmth,  wit 
and  wisdom  in  over  1,000 
newspapers  making  Ann 
Landers  the  most  widely 


syndicated  columnist  in  the 
world. 

But  what  makes  her 
unique  is  a  sparkling  talent 
for  touching  each  of  us  as 
an  individual.  With  terrific 
ideas  and  insights  on  how 
to  bring  out  the  best  in  our¬ 
selves  —  and  everyone 
around  us. 

Now  Ann  Landers  has  cho¬ 
sen  to  appear  in  the  newspa¬ 
per  more  Dallas  people 
choose.  We’ve  earned  that 
loyalty  by  working  hard  to 
meet  our  readers’  changing 
needs  and  interests.  Which  is 
precisely  the  kind  of  respon¬ 
siveness  that  caught  Ann  Lan 
ders’  attention. 
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The  Voice  of  Texas 


Promote  your  journalism  awards 
with  advertising  in  the 


10th  Annual  E&P 
JOURNALISM 
AWARDS  ISSUE 
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Awards  you  present — or  those  your  paper 
receives— get  top  attention  ali  year 
from  news  media  people,  in  E&P’s  most 
popular  annual  pull-out  supplement 

Published 
DECEMBER 26, 1981 

Advertising  deadline:  December  17 

Your  advertising  in  this  important  directory 
will  be  read  by  newspeople  at  daily  and  weekly 
newspapers,  wire  services,  feature  syndicates 
and  news  magazines.  You’ll  attract  more  entries 
for  your  competition  when  you  highlight  prizes 
offered,  deadlines,  and  other  information  needed 
to  submit  nominations.  You'll  also  save  a  good 
deal  of  the  postage  involved  in  making  extensive 
mailings,  and  list  maintenance. 

If  you’re  an  award-winning  publication,  an  ad 
featuring  a  bit  of  judicious  boasting  in  E&P’s 
Awards  Directory  makes  it  just  that  much  easier 
to  attract  top  quality  personnel  to  your  staff. 

RATES:  Page,  $1,600;  two-thirds  page,  $1,250;  half-page,  $945;  one-third, 
$675;  one-sixth,  $425;  one-twelfth,  $270,  or  contract  rate  applies. 

Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022  •  (212)  752-7050 
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Editorial  workshop _ 

By  Roy  H.  Copperud 


Short  course  in  journalese- III- No.  570 

Newswriters  have  their  own  vocabulary  to  report  on  the 
weather.  Rain  and  snow,  for  example,  are  not  usually  said  to 
fall  in  news  stories.  The  word  is  dumped:  “A  freak  storm 
dumped  an  inch  of  rain  on  the  valley.”  And  when  it  comes  to 
temperatures,  the  change  may  only  be  a  few  degrees,  but  that 
does  not  affect  the  overwrought  prose.  If  the  reading  goes 
down,  it  is  said  to  plummet;  if  it  goes  up,  it  soars. 

Brush  and  forest  fires  are  often  associated  with  the  weath¬ 
er.  What  are  they  said  to  do — burn  over  a  specified  area? 
Nope,  they  blacken  (however  many)  acres.  Floods,  too,  are 
brought  by  the  weather.  But  no  experienced  journalist  would 
allow  a  river  simply  to  overflow;  it  must  go  on  a  rampage. 
When  I  was  a  cub  reporter,  it  was  considered  de  riguer  in 
weather  stories  to  refer  to  the  sun  as  “Old  Sol”  and  to  blame 
the  rain  on  Jupiter  Pluvius.  Both  these  expressions  are  long 
gone,  thank  C3od,  but  at  least  they  reflected  a  passing  ac¬ 
quaintance  with  Latin  and  with  mythology,  which  likewise 
seem  to  be  long  gone.  How  can  we  expect  such  esoteric 
information  from  people  who  have  to  struggle  to  write  plain 
English? 

Do  people  promise  to  do  something,  as  reported  in  the  news 
columns?  No,  they  vow — a  word  that  is  excusable  in  head¬ 
lines,  where  space  may  be  tight,  but  in  fact  has  grown  quaint 
and  for  that  reason  is  unsuitable  in  the  body  of  a  story. 

Shatter  is  a  great  favorite.  Precedents  cannot  simply  be 
broken  in  the  news  columns;  the  word  is  shattered.  And  when 
something  begins,  starts,  or  opens,  it  is  said  to  be  kicked  off.  If 
it  were  left  to  me  I  would  kick  kick  off  out  of  the  news  columns 
and  confine  it  to  the  sports  pages. 

Attribution  has  its  own  strange  lexicon  of  strangely  used 
expressions.  Instead  of  tell  or  say  we  often  get  advise  (which 
editors  used  to  discourage  except  when  advice  was  being 
given),  and  instead  of  assert  or  maintain  we  get  contend, 
which  is  more  suitable  in  context  of  contention,  or  argument. 
Often  as  not  some  fact  is  reported  as  being  disclosed  or 
revealed,  instead  of  simply  announced.  The  trouble  with 
disclose  and  reveal  is  that  they  imply  previous  concealment. 
Their  use  for  commonplace  announcements  is  probably  an 
attempt  to  jazz  up  the  prose,  but  it  fails. 

Does  a  news  source  say  something  that  the  reporter  consid¬ 
ers  amusing?  If  so,  the  reader  is  informed  in  the  attribution, 
"he  quipped.”  ‘What  can  we  say  of  a  joke  that  must  be 
identified  as  such?  Not  much.  Further,  this  use  of  quipped 
insults  the  reader’s  intelligence,  in  addition  to  reflecting 
adversely  on  the  writer’s. 

Reporters  are  fond  of  using  words  in  attribution  like  smiled, 
laughed,  frowned.  ‘“This  equipment  is  not  included  in  the 
budget,’  the  auditor  frowned”;  ‘“I’d  rather  work  from  the 
neck  up,’  the  actress  smiled.”  This  device  apparently  is  re¬ 
garded  as  giving  a  fillip  to  things,  but  in  fact  it  calls  the 
reader’s  attention  to  the  absurdity  of  suggesting  that  state¬ 
ments  can  be  uttered  by  smiling  and  laughing. 

The  examples  that  have  been  cited  in  this  cursory  review  of 
journalese  are  not  confined  to  newswriting,  and  it  is  impossi¬ 
ble  to  say  whether  some  of  them,  at  least,  did  not  originate 
elsewhere  and  were  avidly  seized  by  journalists.  It  is  certainly 
true  that  what  undiscriminating  readers  see  in  newspapers  has 
an  effect  on  their  own  expression  ,  so  that  journalese  creeps 
into  other  writing.  It  is  evident,  at  least,  that  newswriting 
tends  to  be  histrionic,  although  a  dramatic  effect  that  is 
attempted  with  stereotypes  is  bound  to  misfire.  Newswriters 
also  have  an  irresistable  urge  to  compres,  often  at  the  expense 
of  clarity  and  certainly  at  the  expense  of  a  smooth  and  read¬ 
able  style. 
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Since  SNPA’s  1980 
Convention  in  Colorado 
we’ve  added  Thirty  new 
subscribers  in  Eleven 
states  and  Nine  foreign 

countries. 


EEP  COMm... 

THEY  KEEP  COMIHQ 

...THEY  KEEP 

Vancouver  (WA)  The 

Bloomsburg  (PA)  Morning 

Fremont  (CA)  The  Argus 

Columbian 

Press 

Livermore  (CA)  Tri-Valley 

Tokyo  (Japan)  The  Japan 

Berwick  (PA)  Berwick 

Herald 

Times 

Enterprise 

Perth  (Australia)  West 

Rome  (Italy)  ADN  Kronos 

Hayward  (CA)  The  Daily 

Australian 

Walnut  Creek  (CA)  Contra 

Review 

Portland  (ME)  Evening 

Costa  Times 

Oakland  (CA)  Oakland 

Express 

Paris  (France)  Le  Continent  Tribune 

Muskegon  (Ml)  Muskegon 

Vienna  (Austria)  Kronen 

Freeport  (IL)  Journal- 

Chronicle  , 

Zeitung 

Standard 

Malmo  (Sweden)  Tempus 

Pleasanton  (CA)  Valley 

Perth  (Australia)  Daily  News 

Richmond  (CA) 

Times 

Nashua  (NH) /Vas/iua  ^ 

Independent  &  Gazette 

Singapore  (Republic  of 

Telegraph 

Portland  (ME)  Maine 

Singapore)  Monitor 

Manila  (The  Philippines) 

Sunday  Telegram 

Lebanon  (NH)  Valley  News 

Asia  Pacific 

Kingsport  (TN)  Daily  News 

Buenos  Aires  (Argentina) 

Cedar  Rapids  (lA)  7/76 

Bend  (OR)  Bulletin 

Clarin 

Gazette 

Greenwich  (CT)  Time 

For  more  information, 

Los  Angeles  Times- 

1150  15th  St.^  N.W. 

call  or  write! 

Washington  Post 

Washington,  DC  20071 

Cal  Thornton  or  Doug  Gripp  Service,  Inc. 

(202)  334-6173 
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“Fine-tuning"’  FolA 

Spokesmen  for  the  Reagan  Administration  are  trying  to 
sell  the  idea  that  they  are  trying  to  improve  the  Freedom  of 
Information  Act — “fine-tuning”  they  call  it. 

It  is  anything  but  that.  Representatives  of  journalistic 
groups  quoted  in  this  issue  state  that  practically  every  prop¬ 
osal  for  change  will  undermine  the  Act  and  take  this  country 
on  a  giant  step  backward  from  open  government  to  one  of 
secrecy. 

Jack  Landau  calls  it  a  “major  mutilation”  of  the  Act.  Dick 
Schmidt,  counsel  for  ASNE,  says  the  changes  would  “effec¬ 
tively  eviscerate”  it.  Jacquelyn  Jackson  of  ANPA  said  the 
changes  would  “seriously  gut”  the  Act.  E&P  had  said  on  Aug. 
29  the  Act  would  be  “emasculated”  by  the  proposed  changes. 

The  philosophy  of  secrecy  in  government  contained  in  most 
of  the  proposals  for  changes  is  typified  in  one  new  exemption 
which  would  apply  to  “records  generated  by  the  United 
States  or  any  party  in  connection  with  the  settlement  of  a 
legal  action  in  which  the  United  States  is  a  party  or  has  an 
interest.”  This  would  bottle  up  effectively  information  about 
the  final  determination  of  some  criminal  cases  as  well  as  final 
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rulings  by  or  agreements  between  the  numerous  regulatory 
agencies,  such  as  FTC,  SEC,  FCC,  and  organizations  in  the 
private  sector.  It  gives  carte  blanche  to  all  regulatory  agen¬ 
cies  as  well  as  law  enforcement  departments  to  say  to  the 
public:  What  we  have  done,  the  decisions,  rulings  or  agree¬ 
ments  we  have  made,  are  none  of  the  public’s  business. 

The  sweeping  new  powers  which  this  draft  legislation 
would  give  to  the  government  to  withhold  information  from 
the  American  people  must  be  fought  with  all  the  weapons 
available  to  media.  The  spotlight  of  publicity  is  its  most 
powerful  weapon  and  it  must  be  used  with  all  its  glaring 
brightness  to  show  the  American  people  what  these  changes 
will  mean  to  them. 


Censorship  in  Nicaragua 

La  Prensa  of  Managua,  Nicaragua,  has  been  shut  down 
four  times  in  recent  weeks  by  the  government  for  publishing 
material  distasteful  to  the  ruling  junta.  Nine  editions  have 
been  confiscated. 

The  newspaper’s  publisher  had  been  assassinated  prior  to 
the  overthrow  of  Somoza  and  the  newspaper  became  a  sym¬ 
bol  of  freedom  for  the  rebellion.  Everyone  familiar  with  it  had 
their  fingers  crossed  on  how  long  the  newspaper  would  be 
allowed  to  practice  its  new-found  freedom  under  the  revolu¬ 
tionary  government.  E&P  said  two  years  ago  it  would  be  a 
“weather  vane”  showing  which  way  the  winds  of  freedom 
and  democracy  are  blowing  in  that  country. 

It  has  taken  that  much  time  to  reveal  that  the  junta  does 
not  respect  a  free  press  which  indicates  it  doesn’t  respect 
other  freedoms  either. 


Librarian 
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Profile  of  a  professional 


Seeking  no  glory. 
Truthful,  he  triumphs. 


By  Charlene  Rio 

A  Professional  Journalist  is  a  compo¬ 
site  of  many  unrelated  attributes.  To  de¬ 
fine  a  Professional  Journalist  accurately, 
we  must  examine  his  component  parts. 

To  do  so,  it  will  be  necessary  to  dissect 
a  prime  specimen,  chosen  at  random  from 
a  select  assemblage.  In  order  to  reach  a 
positive  conclusion,  a  piecemeal  analysis 
of  the  subject’s  complex  characteristics  is 
in  order. 

It  is  optimistically  expected  that  the 
findings  will  show  that  a  Professional 
consists  of  the  following: 

J  is  for  his  dedication  to  his  Job.  He 
wholeheartedly  puts  forth  his  best 
efforts — whether  writing  a  dreary  obitu¬ 
ary  or  gathering  news  of  earth-shaking 
importance. 

O  is  for  his  drive  to  move  Onward ,  to  be 
everywhere  and  to  know  everything.  His 
curiosity  is  endless. 

(Charlene  Rio  is  studying  journalism  at 
Roosevelt  University,  Chicago,  III.) 
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U  is  for  his  Urge  to  delve  into  the  dusty 
archives  of  institutions  or  the  minds  of 
men.  He  is  Undaunted  in  his  quest  for 
information. 

R  is  for  his  Reason  for  being.  He  feels 
personally  Responsible  for  relating  the 
daily  drama  of  life  to  the  general  public  in 
a  Realistic  manner.  He  values  his  honor¬ 
able  Reputation. 

N  is  for  his  Need  to  make  humanity 
aware  of  worldly  events,  coupled  with  his 
firm  belief  that  wrongs  will  be  righted. 

A  is  for  his  Acceptance  of  the  verity 
that  he  is  All  things  to  All  people,  depend¬ 
ing  on  various  circumstances  and  on 
someone’s  particular  point  of  view.  He 
resolutely  Acknowledges  this  fact. 

L  if  for  the  Long  hours  he  patiently  sits 
alone  at  his  typewriter,  at  war  with  a 
blank  page.  Laboriously  extracting  elu¬ 
sive  words  from  the  recesses  of  his  mind. 

I  is  for  Intrinsic  valor  when  struggling 
to  conquer  obstacles  that  block  his  path 
to  exposing  falsehoods.  He  has  an  Insati¬ 
able  thirst  for  truth.  He  has  Integrity — his 
most  outstanding  trait. 

S  is  for  the  quiet  Self-satisfaction  he 
derives  when  he  sees  that  his  words  have 
Successfully  accomplished  their  mission. 

T  is  for  his  Total  commitment  to  Truth, 
and  for  his  Tireless  pursuit  of  all  good  and 
bad  news  that,  once  Told,  may  help  to 
create  a  better  society. 

In  short,  a  Professional  Journalist  func¬ 
tions  as  follows: 

Jack  of  all  assignments 

On  the  spot,  eager  to  know; 

Untiring  in  his  search  for  facts. 
Reporter  of  the  show. 

Narrator  to  the  world. 

Accuser,  acclaimer,  composing  his  story ; 
Lonely, 

Intrepid, 


In  summation: 

Put  them  all  together  .  .  .  they  spell 
PROFESSIONAL. 

ITU  delegates  vote 
to  help  Pa.  strikers 

Delegates  to  the  International  Typog¬ 
raphical  Union’s  annual  convention  defe¬ 
ated  recommendations  by  the  Committee 
on  Strikes,  Lockouts  and  Defense  that  no 
aid  be  given  to  members  of  the  Wilke.> 
Barre  Typographical  Union,  who  have 
been  helping  to  put  out  a  strike  paper  in 
that  city  since  1978. 

The  Committee  made  its  recommenda¬ 
tions  based  on  the  ITU  bylaws,  which 
state  that  it  is  “unlawful  to  pay  benefits  in 
an  unauthorized  strike.’’  The  ITU  has 
never  sanctioned  the  strike,  which  began 
against  the  Wilkes  Barre  Times  Leader  in 
October  of  1978. 

Despite  explanations  by  ITU  President 
Joseph  Bingel  and  First  Vicepresident 
Bob  McMichen  as  to  why  no  assistance 
could  be  rendered,  the  delegates  voted  to 
defeat  the  committee  recommendations. 

Instead,  the  ITU  convention  delegates 
voted  to  adopt  propositions  asking  the 
ITU  Executive  Council  to  find  a  way  to 
assist  the  Wilkes  Barre  Typographical 
Union  members. 

The  ITU  was  decertified  last  August  by 
a  16-1  vote,  but  striking  ITU  members 
were  not  allowed  to  vote. 

Short  take 


A  leading  plant  researcher  at  the  Uni¬ 
versity  of  California.  Davis,  has  disco¬ 
vered  and  transplanted  a  gene  .  .  .  , 
which  could  eventually  lead  to  an  in¬ 
crease  in  the  world’s  supply  of  good. — 
Los  Angeles  Times. 


EDITOR'S  COMMENT  I 


Randy  Hatch 
Managing  Editor 
Standard  E.xaminer 
Ogden,  Utah 

“Your  Pony  Wire  service  has  been  most  useful  in  supplementing 
our  basic  news  coverage.  It  gives  us  depth  in  science,  general 
features,  art,  lifestyle  and  social  trends.  Times'  material  often 
serves  as  the  'anchor'  for  stories  appearing  on  full-page  spreads. 
The  columns  have  been  an  important  addition  to  our  editorial 
page  as  well ...” 


81|f  j}ork  8ini(0 

■  NEWS  SERVICE 


Our  case  for 
sexdiscriinmatioii. 


Sex  no  longer  determines  who,  if  aiQwne,  wears  the  pants. 
So  why,  a  lot  of  you  are  demanding,  should  it  determine  in¬ 
surance  rates? 

Consider  the  nearly  double  crack-up  rate  of  male  drivers  25 


and  under  versus  female  drivers  25  and  under. 

Suppose  we  at  ^tna  Life  &  Casualty  ignored  this  statistical 
reality.  Sister  Sue  would  p^  40%  more  for  auto  insurance  so 
Brother  Bob  could  pay  20%  less.  Unfeir!' 

Now  let’s  sauce  the  gander.  S^  we  had  unisex  insurance 
rates.  Collective  Bobs  would  more  than  chivalrously  p^  for 
collective  Sues’  annuities,  since  women  live  to  collect  longer. 
Eqmlly  uniair! 

Accusations  of  Neanderthalism  aside,  £tna  simply  isn’t 
going  to  toss  out  cost  differences  based  on  criteria  tike  sex  and 
age  when  the  results  would  be  inequitable^ 

But  we  do  have  squads  of  experts  studying  the  impact  of 
changing  life  patterns  on  auto,  life,  and  other  insurance^  And 
ongoing  analysis  has  already  eliminated  some  risk  criteria  and 
instituted  others,  including  factors  you  control  personally 

Example:  We  give  young  driver-training  graduates  an 
average  12.3%  discount  And  we  now  reduce  individual  life 
premiums  for  non-smokers. 

That’s  fairer,  we  think,  than  chan^  that  would  make 
insurance  less  affordable  for  a  lot  of  us — men  and  women  alike. 


^Btna 

wants  insurance  to  be  affordable. 


'According  to  an  /Etna  study 
of  auto  insurance  made  in  1979, 
people  generally  warmed  to  the  idea 
of  equal  rates  for  different  groups. 
But  when  they  were  informed  of 
the  effect  on  their  pocketbooks,  the 
majority  turned  thumbs  down. 


-We  admit  it  can  be  rankling 
to  be  treated  as  a  statistic.  But  the 
whole  idea  of  insurance  is  the 
pooling  of  risk  among  groups  of 
individuals.  Those  groups  are  de¬ 
fined  by  the  loss  experience  of 
up  to  millions  of  cases,  and  are 


charged  accordingly  — what  we  in 
insurance  call  “cost-based  pricing.” 

•''At  last  count,  we  had  some 
135  people  looking  into  how  risk 
can  be  measured  in  life,  casualty- 
property.  and  group  insurance. 

^/F.tna  also  charges  less  to 


accident-free  drivers,  for  cars  less 
prone  to  damage  or  theft,  and  for 
homes  equipped  with  burglar  and 
fire  alarms.  We  think  positive 
incentives  make  more  sense  than 
experimental  policies  that  turn 
their  backs  on  actual  experience. 


LIFE  &  CASUALTY 

For  /Etna  “Backgrounders”  on  pensions,  auto  theft,  health  care,  national  health  insurance,  the  rise  of  hospital  costs  and  arson,  write:  Rebecca  Cantor, 
®na  Life  &  Casualty,  Corporate  Communications  DA20, 151  Farmington  Avenue,  Hartford,  CT  06156.  If  you’re  on  a  deadline,  call  (203)  273-3682. 


FLORENCE 
$35  4  • 


HUNTSVILLE 
$64  3  • 


BIRMINGHAM 
$240  4 


'ANNISTON 

$-,90j 

•  7 


TUSCALOOSA 
$99  9  A 


MONTGOMERY 
$64  8  pJ 


More  than  three-quarters  of  a 
billion  dollars  was  spent  in 
Alabama  by  new  and  expanding 
metropolitan  area  industries 
during  1980.  Of  that  total,  the 
largest  amount — nearly  $300 
million — was  spent  in  the  Mobile 
area.  Mobile’s  future  has  never 
looked  brighter... and  Mobile’s 
industries  are  investing  their 
dollars  with  confidence  in 
Alabama’s  Port  City. 

Source:  Bureau  of  Economic  Analysis  quarterly  survey 
(Figures  shown  in  millions) 
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Media  leaders  say  Reagan 
seeks  to  undermine  Fol  Act 


By  George  Brandon 
The  Reagan  Administration  last  week 
unveiled  its  proposals  for  “fine-tuning” 
the  federal  Freedom  of  Information  Act. 
However,  press  spokesmen  and  civil 
libertarians  see  the  draft  legislation  as  a 
blueprint  for  a  major  overhaul  of  the  Fol 
Act  that  would  give  the  government 
sweeping  new  powers  to  withhold  in¬ 
formation  from  the  public. 

“This  is  not  a  minor  modification  or 
attempt  to  fine  tune  the  act,”  said  Jack 
Landau,  director  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press.  “It’s  a 
frontal  assault... a  major  mutilation  of  the 
public  accountability  of  government 
which  underlies  the  act.” 

“I  don’t  think  it’s  a  frontal  assault,” 
said  Allan  R.  Adler,  legislative  counsel  of 
the  American  Civil  Liberties  Union,  who 
nevertheless  agreed  with  Landau  that  the 
changes  proposed  by  Reagan  were  un¬ 
necessarily  drastic  in  many  ways,  some 
of  this  stuff  is  subtle  ...  the  implica¬ 
tions  are  not  immediately  obvious.” 

We  think  if  it  should  go  through  ...  it 
would  effectively  eviscerate  the  Act,” 
said  Richard  M.  Schmidt  Jr.,  counsel  for 
the  American  Society  of  Newspaper  Edi¬ 
tors.  The  Reagan  plan  effectively  “un¬ 
does  the  whole  Fol  Act  and  throws  every 
possible  roadblock  in  the  way”  of  gov¬ 
ernment  release  of  information,  Schmidt 
said. 

Goes  to  far 

“It  goes  far  too  far,”  said  Jacquelyn 
Jackson  of  the  American  Newspaper 
Publishers  Association  legal  staff.  “We 
believe  it  would  seriously  gut  the  Fol 
Act.” 

Testifying  before  the  Senate  Judciary 
Committee’s  Subcommittee  on  the  Con¬ 
stitution  Oct.  15,  Jonathan  C.  Rose,  head 
of  the  Justice  Department’s  Office  of 
Legal  Policy,  said  the  Reagan  Adminis¬ 
tration  is  “fully  committed  to  carrying 
out  the  philosophy  and  spirit”  of  Fol  A. 
But  Rose  proposed  a  series  of  amend¬ 
ments  to  the  law  to  deal  with  “problems” 
caused  by  persons  and  businesses  using 
the  act  in  ways  Congress  never  intended 
and  to  relieve  the  government  of  the  “un¬ 
necessary  burden  and  great  expense”  of 
complying  with  some  provisions  that  do 
not  benefit  the  public. 

The  Administration’s  proposals  for 
Fol  A  amendments  had  been  promised  for 
months,  but  revealed  for  the  first  time  in 
Rose’s  testimony  was  the  Administra¬ 


tion’s  decision  to  not  address  the  ques¬ 
tion  of  exemptions  requested  by  the 
directors  of  the  Central  Intelligence 
Agency. 

Under  questioning  from  the  subcom¬ 
mittee’s  chairman.  Sen.  Orrin  G.  Hatch 
(R.-Utah),  Rose  said,  “The  Administra¬ 
tion  has  taken  no  position”  on  the  intelli¬ 
gence  agencies’  plea  for  total  exemp¬ 
tions.  He  refused  to  discuss  the  matter 
further. 

Yet  at  a  meeting  with  reporters  in  the 
Justice  Department  later.  Rose  told  a 
questioner  that  the  Reagan  bill  did  not 
address  the  intelligence  exemptions  be¬ 
cause  “the  Administration  has  already 
taken  a  position  on  that.”  Recalling  that 
the  agency  directors  had  insisted  to  Con¬ 
gressional  panels  that  only  a  total  exemp¬ 
tion  would  allow  them  to  perform  their 
missions  effectively.  Rose  said,  “That 
represents  the  Administration  position  on 
that  subject.” 

Rose  said  he  “suspects”  that  the 
Administration’s  backing  for  an  exemp¬ 
tion  for  the  intelligence  agencies  will 
come  in  the  form  of  amendments  to  the 
1947  National  Security  Act  to  be  prop¬ 
osed  later  in  the  House  and  Senate  Intelli¬ 
gence  committees. 

Sympathy  for  business 

Generally,  the  amendments  proposed 
in  the  Reagan  draft  show  sympathy  for 
the  complaints  of  businesses  required  to 
submit  information  to  various  federal 
agencies  and  of  local  and  federal  law  en¬ 
forcement  agencies.  Other  amendments 
are  aimed  at  preventing  the  use  of  the  Fol 
Act  for  private,  rather  than  public,  be¬ 
nefit. 

In  one  of  the  more  troubling  provisions 
to  press  critics,  the  bill  would  expand  the 
current  exemption  for“trade  secrets  and 
commercial  or  financial  information” 
that  is  “privileged  or  confidential.”  The 
Reagan  bill  would  exempt  from  disclo¬ 
sure  not  only  trade  secrets  and  commer¬ 
cial  and  financial  information,  but  also 
“other  commercially  valuable  informa¬ 
tion.”  The  “privileged  or  confidential” 
test  also  is  expanded  to  “privileged  or  if 
it’s  release  may  impair  either  the  legiti¬ 
mate  competitive,  financial  or  business 
interests  of  any  person,  or  the  govern¬ 
ment’s  ability  to  obtain  such  information 
in  the  future.” 

Critics  say  the  proposed  changes  are 
loosely  enough  worded  to  allow  exemp¬ 
tion  of  almost  any  information  submitted 
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by  business. 

“All  they’ll  have  to  do  is  say  virtually 
all  that  kind  of  information  is  ‘other  com¬ 
mercially  valuable  information,”’  said 
Adler  of  the  ACLU.  “They’ve  really 
stacked  the  deck  (against  disclosure).” 

In  its  treatment  of  records  and  informa¬ 
tion  held  by  law  enforcement  agencies, 
such  as  FBI  and  the  Drug  Enforcement 
Administration,  the  Reagan  Administra¬ 
tion  chose  not  to  adopt  FBI  Director  Wil¬ 
liam  Webster’s  call  for  a  moratorium  on 
the  release  of  FBI  files.  But  a  series  of 
amendments  applying  to  law  enforce¬ 
ment  records  are  aimed  at  halting  use  of 
FoIA  “to  frustrate  FBI  investigations 
into  criminal  activity,”  according  to 
Rose. 

Rose  characterized  the  proposed  law 
enforcement  amendments  as  “the  least 
restrictive  means”  to  stop  the  abuse  of 
FoIA  by  criminals. 

“There  is  no  attempt  to  impose  a  broad, 
agency-wide  exemption,”  he  said.  But 
Jackson  of  ANPA  said  the  cumulative 
effect  of  the  various  changes  proposed  for 
requests  for  FBI  records  under  FoIA 
would  mean  “there  wouldn’t  be  much 
information  left  that  you  could  get.” 

Currently,  “investigatory  records 
compiled  for  law  enforcement  purposes” 
are  exempt  from  disclosure  if  their  re¬ 
lease  would:  interfere  with  enforcement 
proceedings  or  disclose  the  identity  of  a 
confidential  source.  Under  the  Reagan 
proposal,  the  requirement  that  records  be 
“investigatory”  would  be  eliminated, 
and  the  exemption  would  apply  to  “re¬ 
cords  or  information  compiled  for  law  en¬ 
forcement  purposes.”  , 

The  standard  barring  disclosure  if  it 
would  “interfere  with  enforcement  pro¬ 
ceedings”  would  be  changed  to:  if  it 
would  “reveal  investigatory  information 
relating  to  an  ongoing  investigation  or  en¬ 
forcement  proceeding.  Also,  “Disclose 
the  identity  of  a  confidential  source” 
would  be  replaced  by:  “tend  to  disclose 
the  identity  of  a  confidential  source.” 

The  latter  change,  according  to  Adler 
of  the  ACLU,  “obviously  allows  (the 
government)  to  withhold  a  good  deal 
more  information”  than  it  now  can.  But 
the  “worst  part”  of  the  law  enforcement 
exemption  changes  in  the  Administration 
package,  he  said,  “is  expansion  of  what 
constitutes  a  confidential  source.” 
Currently,  the  term  is  not  defined. 

In  the  Reagan  draft,  confidential 
sources  could  include:  “any  foreign, 
state,  or  other  public  agency  or  authority, 
or  any  private  institution,  that  furnished 
information  on  a  confidential  basis.” 

In  a  totally  new  exemption  for  law  en¬ 
forcement  records,  the  Reagan  draft 
(Continued  on  page  61) 
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Associated  Press  to  open 


news  bureau 

By  Jerry  Walker 

The  Associated  Press  will  open  a  small 
news  bureau  in  Toronto  in  January,  Keith 
Fuller,  AP  president  and  general  mana¬ 
ger,  disclosed  October  20  in  his  report  to 
he  Associated  Press  Managing  Editors 
convention. 

The  AP,  he  said,  will  continue  to  rely 
on  the  Canadian  Press  for  spot  news.  Ful¬ 
ler  said  the  AP  will  send  their  own  repor¬ 
ters — “probably  two  people” — to  de¬ 
velop  in — depth,  special  stories  about 
“burning  issues”  in  Canada  for  U.S. 
newspapers. 

“If  there  is  an  explosion  in  Toronto,” 
Fuller  told  E&P  after  the  announcement 
to  the  managing  editors,  “CP  will  cover 
it.”  He  said  AP  reporters,  on  the  other 
hand,  will  spend  two  or  three  weeks  on 
their  assignments. 

Going  to  great  length  to  make  the  point. 
Fuller  said  the  move  to  open  the  Cana¬ 
dian  AP  bureau  was  a  direct  consequence 
of  U.S.  member  requests  and  had  nothing 
to  do  with  complaints  about  CP’s  news 
reporting  from  Canada. 

The  CP  provides  AP  with  about  50  col¬ 
umns  of  news  each  day  for  retransmission 
to  U.S.  newspapers  and  broadcast  sta¬ 
tions,  Keith  Kincaid,  general  manager, 
CP,  told  E&P. 

Kincaid  said  he  was  “delighted”  with 
AP's  announcement.  He  said  it  was  a  sign 
that  there  is  increased  interest  in  Cana¬ 
dian  news  by  American  readers.  A  fre¬ 
quent  criticism  in  the  past  has  been  the 
lack  of  coverage  given  by  U.S.  papers  to 
Canadian  news.  A  session  was  scheduled 
later  this  week  at  the  APME  meeting  on 
that  very  matter. 

$170  million  budget 
Fuller  said  the  opening  of  the  Canadian 
bureau  was  approved  last  week  by  the  AP 
board.  He  told  E&P  that  the  board  also 
authorized  a  record-breaking  operating 
budget  of  $170  million.  In  1980,  he  said, 
the  budget  was  $151  million. 

Fuller  said  $23  million  will  be  used  to 
capitalize  the  modernization  of  AP’s 
headquarters  and  worldwide  bureaus. 
The  AP  has  ordered  a  new  front  end  sys¬ 
tem  for  the  headquarters  in  New  York, 
costing  about  $3  million.  He  said  there  are 
plans  to  make  improvements  in  other 
locations. 

In  his  report  to  the  editors.  Fuller  com¬ 
pared  the  $23  million  cost  to  the  pre¬ 
computer  era  when  annual  expenditures 
to  maintain  printers  and  picture  receivers 
was  about  $500,000. 

Fuller  said  daily  newspaper  mem¬ 
bership  in  AP  stood  at  1,437,  a  record. 
Statistically,  he  said  AP  now  provides 
news  for  87  percent  of  the  65  million  aver- 


in  Toronto 

age  daily  readership  of  newspapers. 

Louis  D.  Boccardi,  AP  vicepresident 
and  executive  editor,  reported  that  as  of 
this  week  there  were  312  AP  satellite  re¬ 
ceivers  in  operation,  and  440  papers 
signed  up  to  install  the  roof-top  dishes. 
The  goal  is  900  papers.  The  dishes,  which 
eliminate  the  use  of  AT&T  land  lines,  will 
result  in  a  savings  of  $900,000  in  1981  and 
about  $3,500,000  by  the  end  of  1982  when 
the  goal  of  900  is  reached. 

Boccardi  said  a  total  of  147  papers  have 
electric  carbon  machines  in  operation. 
He  said  222  more  papers  have  made  techi- 
nical  plans  to  install  the  cost-saving  de¬ 
vice. 

Boccardi  said  he  was  “pleased”  by  the 
report  card  on  AP  that  was  turned  in  by 
APME.  He  took  special  pleasure  at  point¬ 
ing  out  that  managing  editors  were  high 
on  the  AP’s  job  of  interpreting  and  pro¬ 
viding  more  complete  news.  He  said  edi¬ 
tors  found  AP  stories  in  some  cases  were 
as  good  or  better  than  the  supplementary 
services  which  specialize  in  this  area.  He 
said  editors  were  “surprised”  by  the 
quality  of  trend  stories  being  done  by  the 
AP,  and  the  total  lack  of  criticism  of  the 
hi-speed  wire  service. 

On  the  negative  side,  Boccardi  said  edi¬ 
tors  complained  about  long  leads,  cliches, 
and  the  lack  of  simple,  easy  to  understand 
explanations  of  complex  economic 
terms.  He  asssured  editors  that  AP  would 
try  to  correct  these  pitfalls. 

Boccardi  said  climate  for  a  free  press  is 
becoming  “ever  more  difficult”  for  AP. 
He  noted  that  Iran  still  remained  closed  to 
AP  reporters.  In  the  last  couple  of  weeks, 
AP  reporters  were  expelled  from  South 
Africa  and  stripped  of  working  papers  in 
Taiwan  because  of  stories  that  the  gov¬ 
ernments  in  these  countries  did  not  like. 

The  convention  in  Toronto  marked  the 
first  time  ever  that  the  48-year  old  APME 
has  met  outside  the  U.S. 

It  was  reported  that  the  meeting  drew  a 
total  of  733  members  and  guests,  making 
it  the  second  largest  registration  in  his¬ 
tory,  exceeded  only  by  the  meeting  a  cou¬ 
ple  of  years  ago  when  more  than  800 
attended. 

Of  the  733  registered,  449  were  mem¬ 
bers  of  APME,  including  85  new  mem¬ 
bers. 

Larry  Allison,  president,  APME,  and 
executive  editor.  Long  Beach  (Calif.) 
Press-Telegram,  said  the  organization 
will  pay  special  attention  in  the  coming 
year  to  minority  hiring,  electronic  com¬ 
munications,  new  products,  management 
training,  and  freedom  of  information. 

As  the  economic  links  between  Canada 
and  the  United  States  “grow  more  and 


more  complex,  the  interest  in  Canadian 
news  in  U.S.  cities  far  from  our  common 
border  is  growing  steadily,”  a  report  of 
the  Associated  Press  Managing  Editors 
says. 

The  study  released  October  21  by  the 
APME  Foreign  News  Committee  says  a 
spot  check  of  editors  in  states  that  are 
well  south  of  the  border  indicated  that 
readers  in  those  areas  are  “perceived  to 
be  only  marginally  more  interested  in 
general  news  from  Canada  than  they  are 
in  general  news  from  any  other  country. 
But  nearly  every  editor  interviewed  indi¬ 
cated  a  number  of  specific  topics  on 
which  interest  in  Canadian  developments 
is  very  strong  among  some  segments  of 
the  local  readership.” 

The  report,  prepared  by  Steve  Pappas, 
Daytona  Beach  (Fla.)  News-Journal,  and 
Sid  Hurlburt,  Wilmington  (Del.)  News-  ' 
Journal  said  they  found  a  growing  num¬ 
ber  of  special  readership  groups — execu¬ 
tives  and  scientists  in  the  textile  and 
tobacco-based  conglomerates  who  seem 
to  travel  regularly  to  and  from  Canada — 
are  “pressing  editors  for  more  coverage 
of  Canadian  news  in  their  areas  of  par¬ 
ticular  interest.” 

The  report  found  the  “strongest  in¬ 
terest”  in  Canadian  news  was  connected 
with  economic  activity. 

For  example,  the  report  noted  that 
Canadian  investors  are  a  major  factor  in 
the  real  estate  boom  around  Tulsa  and  in 
downtown  Des  Moines.  The  oil  industry 
in  Tulsa  and  Monroe,  Louisiana  wants  to 
be  kept  abreast  of  developments  affecting 
oil  production  refining  and  processing  in 
Canada  and  Canadian  tourists  and  re¬ 
tirees  have  prompted  a  demand  for  steady 
coverage  of  Canadian  news  in  Fort 
Lauderdale,  Florida.  In  Hurlberts  City, 
Seagram,  a  Montreal-based  conglomer¬ 
ate,  is  the  biggest  stockholder  in  DuPont, 
the  largest  employer  in  Wilminton,  Dela¬ 
ware. 

9k  *  # 

The  subject  of  Canadian-U.S.  relations 
dominated  the  discussions  during  the  first 
two  days  of  the  APME  convention  here. 

William  G.  Davis,  premier  of  Ontario, 
started  things  off  by  complaining  to  the 
editors  about  the  lack  of  Canadian  news 
in  American  newspapers. 

Professor  Robin  Matthews,  Carleton 
University  in  Ottawa,  said  the  U.S.  was 
the  “most  imperialistic  nation  in  the 
world,”  and  interferes  in  Canadian  mat¬ 
ters  daily  by  threats  and  coercion. 

He  said  Canadians  “hate  the  United 
States  and  people  from  the  U.S.”  be¬ 
cause  “you  have  a  pistol  at  our  heads.” 

Matthews  said  rejection  of  the  U.S.  is 
growing  in  Canada  and  in  a  short  time 
“we  will  kick  you  right  out  so  we  can 
develop  our  own  culture  and  economy.” 

Allan  Fotheringham,  columnist  for 
Southam  Newspapers,  in  response  to  a 
question  from  Robert  Haiman,  St. 
Petersburg  Fla.)  Times  executive  editor, 

(Continued  on  page  42) 
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Jimmy  Carter  may  sue 
the  Washington  Post 


A  lawyer  representing  former  Presi¬ 
dent  Jimmy  Carter  says  Carter  intends  to 
sue  the  Washington  Post  for  libel  because 
of  an  October  5  report  of  a  rumor  that 
Blair  House,  which  serves  as  official  resi¬ 
dence  for  visiting  heads  of  state  and  other 
dignitaries,  had  been  bugged  during  the 
temporary  residence  of  President-elect 
and  Mrs.  Ronald  Reagan. 

Terrence  B.  Adamson,  a  Washington 
lawyer  who  served  as  Justice  Department 
public  information  officer  during  the  Car¬ 
ter  administration,  told  E&P  October  20: 
“There’s  every  indication  there  will  be” 
a  libel  action  filed  against  the  Post. 
“That’s  his  (Carter’s)  latest  instruction  to 
me,”  Adamson  said.  “He  wants  me  to  go 
ahead  and  prepare  a  suit  for  filing.” 

The  report  that  gave  rise  to  the  threat  of 
a  lawsuit  appeared  October  5  in  Diana 
McLellan’s  syndicated  Ear  gossip  col¬ 
umn,  which  the  Post  had  picked  up  only  a 
few  weeks  earlier  upon  the  folding  of  its 
rival,  the  Washington  Star.  Referring  to 
news  stories  last  December  during  the 
final  days  of  Carter’s  lame-duck  occupan¬ 
cy  of  the  White  House,  Ear  reported  a 
“hot  new  twist”  on  the  old  story  that 
Nancy  Reagan  had  wanted  the  Carters  to 
move  out  of  the  White  House  before  her 
husband’s  inauguration  so  she  could  be¬ 
gin  redecorating  before  moving  in. 

The  Ear  item  went  on  to  say:  “Now 
word’s  around  among  Rosalynn’s  close 
pals  about  exactly  why  the  Carters  were 
so  sure  Nancy  wanted  them  out.  They’re 
saying  Blair  House,  where  Nancy  was 
lodging — and  chatting  up  First  Decorator 
Ted  Graber — was  bugged.  And  at  least 
one  tattler  in  the  Carter  tribe  has  de¬ 
scribed  listening  to  the  Tape  itself.” 

Later  that  week,  Adamson  sent  a  letter 
to  Washington  Post  Co.  chairman 
Katharine  Graham  labeling  the  report 
“false,  defamatory  and  libelous”  on  its 
face.  The  letter  demanded  a  retraction 
and  public  apology.  Jody  Powell,  Car¬ 
ter’s  White  House  press  secretary  and 
now  a  Washington  consultant,  earlier  had 
asked  Post  editor  Benjamin  C.  Bradlee 
for  a  retraction  and  apology  on  the  day 
the  Ear  item  appeared. 

Bradlee  was  quoted  by  the  New  York 
Times  as  saying  the  Post  stands  'oehind 
the  Ear  report,  but  denying  that  McLellan 
had  said  anything  about  anybody  bugging 
anybody.”  Since  then  all  calls  to  Bradlee 
or  McLellan  about  the  matter  are  referred 
routinely  to  to  he  Post’s  lawyer.  Bo 
Jones.  Jones  refused  to  discuss  the  Post’s 
handling  of  the  threat  of  a  lawsuit  with 
E&P.  Asked  if  the  Post  continues  to  stand 
by  the  report,  Jones  replied,  “No  com¬ 
ment.” 
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Later,  on  October  14,  the  Post  ran  a 
“F.Y.I.”  editorial  that  offered  an  ex¬ 
planation  for  Bradlee’s  earlier  remark  de¬ 
nying  that  Ear  had  reported  “anybody 
bugging  anybody.”  The  editorial  made 
the  distinction  between  what  it  believed 
the  Ear  item  actually  said — “that  a  story 
was  circulating  that  Blair  House  had  been 
bugged  while  the  Reagans  were  staying 
there” — and  the  “unjustified  inference” 
that  “the  place  was  in  fact  bugged  and 
that  the  Carters  did  in  fact  perpetrate 
such  a  scheme.” 

To  date,  the  Post  has  run  no  retraction 
of  the  item  and  the  editorial,  which  may 
or  may  not  be  an  attempt  at  an  apology,  is 
the  only  public  comment  it  has  made  on 
Carter’s  threat  to  sue  for  libel.  Adamson 
told  E&P  that  the  former  president  did 
not  consider  the  editorial  to  be  “a  retrac¬ 
tion  or  an  apology.” 

The  editorial  praised  Carter’s  courage 
in  refusing  to  “play  the  bugging-taping 
game”  while  president  and  asserted  that 
“everything  we  know  about  the  Presiden¬ 
cy  of  Jimmy  Carter  suggests  .  .  .  that 
(the  rumor  of  the  Blair  House  bugging) 
was  false”  and  “utterly  impossible  to  be¬ 
lieve.” 

Adamson’s  letter  to  Graham  deman¬ 
ding  a  retraction  accused  the  Post  of  in¬ 
juring  the  Carters’  reputations  and  pub¬ 
lishing  the  “false  ”  report  “with  actual 
malice” — that  is,  with  knowledge  of  its 
falsity  or  without  regard  for  its  truth  or 
falsity. 

“The  falsity  of  this  criminal  charge — 
that  an  incumbent  President  of  the  United 
States  had  bugged  the  conversations  of 
his  successor — could  have  been  easily 
determined  by  even  the  most  cursory  of 
verification  procedures,”  Adamson’s  let¬ 
ter  said. 

In  remarks  to  reporters,  Powell  lam¬ 
basted  Post  editors  for  running  the  report 
in  a  gossip  column,  instead  of  on  the  front 
page,  if  they  really  believed  Blair  House 
had  been  bugged. 

None  of  a  half-dozen  senior  reporters 
on  the  Post’s  national  desk  contacted  by 
E&P  the  next  week  were  aware  of  any 
attempt  to  follow  up  and  investigate  the 
rumor  of  Blair  House  bugging  during  the 
Carter  administration. 

William  Greider,  assistant  managing 
editor  for  national  news,  did  not  return  a 
call.  National  News  Editor  Peter  Osnos 
referred  inquiries  on  the  subject  to  Brad¬ 
lee,  whose  secretary,  in  turn,  referred 
them  to  Jones,  Post  counsel.  Jones  would 
not  comment  on  whether  the  news  de¬ 
partment  had  assigned  anyone  to  follow 
up  on  the  rumor. 


INCFO  elects 
O’Hearn  president 

John  H.  0’Heam,treasurer,  St.  Peters¬ 
burg  (Fla.)  Times  and  Evening  Indepen¬ 
dent,  has  been  elected  president  of  the 
Institute  of  Newspaper  Controllers  and 
Finance  Officers.  He  replaces  Donald  S. 
Maxwell,  vicepresident,  finance,  Los 
Angeles  Times,  who  continues  as  a  direc¬ 
tor.  O’Heam  was  chosen  Oct.  19  by  the 
board  of  directors,  meeting  in  conjunc¬ 
tion  with  the  Institute’s  34th  annual  meet¬ 
ing,  held  in  Philadelphia. 


John  O'Hearn 


In  the  election.  Jay  A.  Carlson  adv¬ 
anced  from  second  vicepresident  to  first 
vicepresident,  and  George  D.  Hutchison 
assumed  the  post  he  vacated.  Carlson  is 
controller.  Newspaper  Agency  Corp., 
Salt  Lake  City,  and  Hutchison  is  secret¬ 
ary  and  controller,  Vancouver  Province 
and  Sun.  William  A.  Herman  III,  control¬ 
ler  and  assistant  treasurer,  Morris  Com¬ 
munications  Corp.,  Augusta,  Ga.,  was 
elected  secretary.  The  new  treasurer  is 
Dominic  A.  Welch,  general  manager.  Salt 
Lake  City  Tribune. 


See  related  story,  page  46. 


At  the  Institute’s  annual  business  ses¬ 
sion,  which  preceded  the  board  meeting, 
five  new  directors  were  chosen:  Joseph 
D.  Cantrell,  general  manager  and  execu¬ 
tive  vicepresident.  Sentinel  Star  Co., 
Orlando,  Fla.;  M.  Robert  DeLaney, 
vicepresident  and  chief  financial  officer, 
Chicago  Tribune  Co.;  Andrew  P.  Kavu- 
lich,  business  manager,  Camden  (N.J.) 
Courier-Post;  Michael  D.  Perry,  assistant 
controller,  Dallas  Morning  News,  and 
Ronald  J .  Pollina,  controller.  Eagle  Pub¬ 
lishing  Co.,  Lawrence,  Mass.  Hutchison 
was  reelected  a  director,  as  was  Edward 
R.DeVoge,  vicepresident  and  treasurer. 
Observer  Publishing  Co.,  Washington 
Pa. 
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Postal  chief  declares  50% 
subscriber  rule  unnecessary 


By  Celeste  Huenergard 

The  Postmaster  General  looked  500 
publishers  in  the  eye  this  week  and  de¬ 
clared  that  the  50  percent  subscriber  rule 
for  second  class  mail  appeared  to  be  an 
“unnecessary  government  regulation.” 

“In  our  case,  what  do  we  care  if  you 
give  your  paper  away  or  not,”  William 
Bolger  told  newspaper  executives  during 
the  %th  annual  meeting  of  the  Inland  Dai¬ 
ly  Press  Association  in  Chicago,  October 
18-21. 

While  later  admitting  he  might  be  doing 
irreparable  damage  to  paid  newspapers, 
Bolger  said,  “I  really  don’t  think  that’s 
any  of  our  business  whether  you  have  a 
list  of  requestors  or  legitimate  subscri¬ 
bers.” 

Calling  it  “up  for  grabs’  ’  whether  or  not 
unpaid  third-class  mail  publications 
might  eventually  be  given  second-class 
priority  treatment,  Bolger  said  industry 
comments  had  been  solicited  and  com¬ 
piled  in  a  report  that  should  appear  in  the 
Federal  Register  within  the  next  two 
weeks. 

On  a  more  positive  note,  Bolger 
assured  his  listeners  that  Saturday  mail 
delivery  is  here  to  stay  and  that  he  had  no 
plans  for  a  “wholesale  closing”  of  post 
offices. 

“We  need  six  days  to  move  that  Mt. 
Everest  of  mail,”  he  said. 

After  ticking  off  a  list  of  postal  accom¬ 
plishments  since  the  Postal  Reorganiza¬ 
tion  of  1970,  Bolger  asked  his  audience 
for  more  in-depth  and  accurate  coverage 
of  his  fiefdom. 

The  Postmaster  then  suggested  his 
listeners  conduct  “sneak  tests”  of  the 
postal  service  in  their  cities  as  many 
newspapers  already  have  done  with  “sur¬ 
prising  results.” 

Maintaining  that  mail  delivery  today  is 
“not  lousy,”  Bolger  brought  cheers  from 
his  audience  after  informing  them  that  10 
years  ago  the  postal  agency  used  to  re¬ 
ceive  25%  of  its  funding  from  taxpayers 
while  today  it  receives  4%;  that  it  took 
74,000  fewer  people  to  move  26  billion 
pieces  of  mail  to  14  million  more  addres¬ 
ses  in  1980  than  it  did  10  years  ago;  and 
that  postal  productivity  registered  gains 
of  5%  in  1980,  and  3.5%  in  1981. 

Marriage  Mail 

While  the  postal  official  touched  only 
lightly  on  the  heavily  opinionated  subject 
of  marriage  mail.  Inland  dedicated  an  en¬ 
tire  session  to  the  problem,  which  it 
promptly  closed  to  the  press.  “It’s  just 
too  sensitive  an  issue,  and  we  don’t  want 
our  competition  to  know  what  we’re  up 
to,”  an  Inland  spokesman  explained. 
Much  of  the  session  however,  was 


turned  over  to  James  H .  Hollis,  vicepresi¬ 
dent  of  the  Newspaper  Advertising 
Bureau,  who  outlined  some  of  the  con¬ 
tents  of  a  letter  he  sent  out  to  all  NAB 
members  this  week. 

In  his  letter,  Hollis  said  the  bureau  ex¬ 
pected  the  erosion  of  newspaper  inserts 
to  accelerate  in  1981  because  the  new 
third-class  mail  hike,  effective  November 
1  for  approximatley  three  years,  is  “mod¬ 
est  and  will  not  adversely  affect  the  abil¬ 
ity  of  shared  mailers  to  compete  for  the 
insert  business.” 

The  third-class  bulk  rate  (pre-sorted  to 
carrier  route)  will  climb  from  6.4  cents  for 
5.04  oz.  to  7.9  cents  for  3.88  oz.  on 
November  1.  Before  the  temporary  6.4 
cent-incentive  rate  enacted  last  March, 
the  rate  had  been  6.7  cents  for  3.73  oz. 

If  the  temporary  rate  is  ignored,  Hollis 
said,  and  the  before  and  after  permanent 
rates  compared,  “we  see  that  the  cost  for 
third-class  bulk  mail  has  been  increased 
by  only  14%  effective  November  1, 
1981.” 

Hollis  then  compared  third-class  mail 
volume  which  has  increased  significantly 
since  1980  with  newspaper  insert  volume 
which  has  tailed-off  dramatically. 

Hollis  then  showed  a  chart  comparing 
the  related  postal  rates  before  and  after 
the  current  hike  to  demonstrate  that 
shared  mailings  of  four  ounces  or  more 
show  virtually  no  rate  increase. 

“This  is  most  critical  in  markets  where 
a  large  number  of  retailers  already  use 
inserts  and  present  potential  customers 
for  shared  mail,”  he  said. 

After  reviewing  the  problem,  Hollis 
offered  a  list  of  suggestions  newspapers 
should  follow  to  hang  on  to  all  of  their 
insert  business. 

§Make  plans  to  go  into  non-subscriber 
shared  mail  before  the  mailer  selects  your 
market.  Plan  non-subscriber  zones  that 
match  your  key  retail  shopping  areas,  giv¬ 
ing  particular  attention  to  your  retail  cus¬ 
tomers  who  use  inserts  as  part  of  their 
regular  program. 

§Consider  circultion  options  like  zon¬ 
ing  of  ROP  and  pre-prints.  Offer  TMC 
programs  to  non-subscribers  in  the  selc- 
ted  zips  to  increase  subscriber  penetra¬ 
tion  where  retailers  want  it  most. 

§To  be  successful,  a  share  mailer  needs 
three  or  more  inserts.  We  suggest  having 
your  contracts  for  large  insert  users  tied 
to  ROP  contracts. 

§Have  the  contracts  with  major  adver¬ 
tisers  dispersed  throughout  the  year  so 
they  don’t  come  due  at  the  same  time, 
giving  the  shared  mailer  access  to  the 
needed  volume  base. 

§There  is  an  error  factor  of  1  %  to  2%  in 
any  competitor’s  mailing  list.  Depending 


on  the  market,  3%  to  5%  of  the  house¬ 
holds  are  vacant  due  to  people  moving  in 
or  out.  Nationally,  2.5%  to  6.5%  of 
households  are  away  on  vacation,  de¬ 
pending  on  the  season.  Thus,  approx¬ 
imately  8%  of  any  mailing  has  no  immedi¬ 
ate  value. 

§Cite  these  competitive  weaknesses  in 
your  sales  presentations  and  emphasize 
that  newspapers  are  paid  for  by  the  con¬ 
sumer  and  used  every  day  they  are  at 
home. 

White  House  press 
corps  to  be  evaluated 

Inside  Story  with  Hodding  Carter  will 
present  an  hour-long  special  edition  on 
November  18th  on  the  Riblic  Broadcast¬ 
ing  Service.  Entitled  “Mr.  President,  Mr. 
President,”  the  program  will  examine 
press  coverage  of  President  Reagan  and 
his  Administration,  according  to  Ned 
Schnurman,  executive  producer. 

“Mr.  President,  Mr.  President”  is  the 
first  of  two  public  affairs  specials  which 
INSIDE  STORY  will  produce  this  fall, 
before  returning  to  PBS  with  its  regular 
weekly  series  on  January  15th.  The  other 
special, “Eye  of  the  Beholder,”  will  be 
presented  on  December  11th,  and  will 
take  a  look  at  the  pressures  that  such 
groups  as  the  Coalition  for  Better  Televi¬ 
sion  are  bringing  to  bear  on  network  prog¬ 
rammers  and  advertisers. 

“Mr.  President,  Mr.  President”  will 
offer  anchorman  Hodding  Carter  an 
opportunity  to  interview  members  of  the 
Washington  press  corps  who  regularly 
questioned  him  when  he  served  as 
spokesman  for  the  State  Department  dur¬ 
ing  the  Carter  Administration.  The  prog¬ 
ram  is  designed  to  assess  the  effective¬ 
ness  of  press  coverage  of  the  Reagan 
Administration  to  date. 

Funding  for  “Mr.  President,  Mr.  Presi¬ 
dent”  has  been  provided  by  the  Gulf  Oil 
Corporation  and  the  Corporation  for  Pub¬ 
lic  Broadcasting. 

No  p.m.  edition 
for  Wash.  Post  yet 

The  Washington  Post  Co.  will  not  be 
bringing  out  an  afternoon  paper  in  the 
near  future  to  replace  the  Washington 
Star,  Katharine  Graham  said  this  week. 

“We  have  been  so  preoccupied  with 
the  gigantic  increase  in  our  circulation — 
the  need  to  get  out  150,000  more  papers 
every  night,  we  have  put  that  aside  for  the 
time  being,”  she  said. 

Graham  said  the  company  has  “a  study 
going  on”  concerning  the  feasibility  of 
starting  a  new  afternoon  paper  in  the  na¬ 
tion’s  capital,  but  no  decision  has  been 
made. 
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Newspapers  on  offensive 
in  war  with  shared  mail 


Throughout  the  United  States,  news¬ 
paper  publishers  are  beginning  to  see  the 
potential  for  large  revenue  losses  in  the 
preprint  category  as  a  result  of  the  intro- 
uduction  of  shared  mail  advertising. 

When  E&P  recently  asked  Jim  Hollis 
of  the  Newspaper  Advertising  Bureau 
what  newspapers  could  do  to  fend  off  the 
onslaught  of  shared  mail,  Hollis  said 
newspapers  could  begin  competing  with 
the  mailers  on  their  own  turf.  That’s  ex¬ 
actly  what  some  newspapers  are  doing. 

In  Omaha,  Nebraska,  the  Omaha 
World  Herald  bought  a  local  direct  mail 
firm  and  began  selling  the  shared  mail 
concept  to  area  retailers  before  any  other 
direct  mail  firm  had  entered  the  market. 
The  newspaper  is  now  losing  preprint  and 
ROP  linage  to  its  subsidiary,  but  ad  direc¬ 
tor  Bob  McNutt  is  presently  compiling 
data  for  comprehensive  subscriber/non¬ 
subscriber  lists  which  he  plans  to  use  to 
sell  the  concept  of  newspaper  delivered 
preprints  coupled  with  direct  mail  pre¬ 
prints  for  maximum  coverage  and  read¬ 
ership. 

In  Lincoln,  Nebraska,  the  World- 
Herald’s  direct  mail  outfit  is  drawing  lin¬ 
age  away  from  the  Lincoln  Journal  & 
Star.  Ad  director  Don  Shriner  reports 
that  K  mart  has  teamed  with  local  grocers 
in  a  shared  mail  test.  The  local  grocery 
linage  has  gone  to  the  direct  mail  program 
at  the  expense  of  newspaper  ROP. 

Shriner  is  working  feverishly  to  get  his 
subscriber/non-subscriber  lists  together 
so  he  too  can  offer  what  he  calls  the  “hap¬ 
py  combination”  of  newspaper  delivered 
preprints  and  those  delivered  in  shared 
mail  packets. 

“A  lot  of  newspapers  are  going  to  be  in 
the  direct  mail  business,”  says  Shriner. 
“We  must  respond  —  inserts  are  a  way  of 
life,  and  we’ve  got  to  face  it.  We’re  going 
to  have  to  merchandise  our  product  more 
effectively.” 

Shriner  continues,  “I  think  it  presents 
an  opportunity  for  many  newspapers  to 
service  our  advertisers  better.  You  can’t 
blame  (the  advertisers)  for  using  shared 
mail  — .the  economy  is  sluggish,  and 
they’re  looking  to  cut  costs,  sometimes 
blindly.  I  think  some  newspapers  who  are 
still  sitting  there  waiting  to  see  what’s 
going  to  happen  are  out  of  their  tree,”  he 
concludes. 

The  Tacoma  (Wash.)  News  Tribune  is 
using  a  mailed  TMC  shopper  which  can 
offer  advertisers  90%  penetration  when 
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used  in  conjunction  with  the  daily.  The 
paper,  which  has  been  working  on  its  sub¬ 
scriber/non-subscriber  list  for  over  four 
years,  covers  three  zones  with  zip  code 
distribution. 

Harte-Hanks’  Bryan-College  Station 
(Tx.)  Eagle  began  offering  a  sup¬ 
plemental,  mail-delivered  product  Octo¬ 
ber  1. 

In  Houston,  the  Houston  Chronicle  re¬ 
cently  began  distributing  a  vehicle  called 
Apartment  Extra  to  249,000  apartments 
in  four  zones  in  Harris  County.  Though 
the  device  was  not  originally  conceived  to 
combat  direct  mail,  it  is  competitive  with 
shared  mail  packages. 

Most  of  the  direct  mail  testing  which 
has  been  going  on  in  several  markets 
around  the  country  has  involved  Sears,  K 
mart  and  Montgomery  Ward. 

The  Hackensack  (N.J.)  Record  has 
been  running  this  ad  in  its  business  sec¬ 
tion.  While  the  shared  mail  concept  has 
not  yet  been  introduced  in  the  market,  the 
ad  was  conceived  with  shared  mail  "in  the 
back  of  our  mind,"  according  to  one  Re¬ 
cord  ad  executive. 


that  saves  yoi  more  than 
Rno/fi  over  the  cost  of 
direct  mail  - 

It’s  yours  with  an  advertising 
insert  in  She 

A  low-cost  advertising  insert  in  The  Record  delivers 
all  this  at  less  than  SO  percent  of  the  cost  of  direct 
mad: 

•  Select  Merkel  Distrikitiee; 

The  Record  will  help  you  pinpoint  where  your  best 
customers  hi  the  Bergm/Fassaic  area  are.  and  then 
deliver  only  to  them  to  save  you  money  (minimuni 
quantity.  15.000). 

•  Low  Cost: 

We'd  deliver  your  Inserts  for  less  than  half  the  current 
direct  mail  rate  and  provide  frequency  discounts  for 
even  bigger  savings. 

•  Oo-Day  Oellvory: 

We'd  wrap  your  advertising  insert  In  'The  Record  and 
deliver  it  on  just  the  day  you  say  for  maximum  effect. 
The  Record  has  an  advertising  Insert  program  to  sat¬ 
isfy  any  budget.  Contact  Ted  Gold.  Advertising  Services 
Supervisor  at  201-646-4250  for  more  information.  Be  sure 
to  ask  about  our  money-saving  Manufacturer's  Co-op 
Insert  plan. 

Raw  Jirtei’t  lergetf  Evealti  Riwtpepir 


Majority  of  U.S.  editors 
oppose  Camel  Scoreboard 


By  a  two  to  one  margin,  editors  think 
the  R.J.  Reynolds  Tobacco  Company 
should  not  be  allowed  to  run  the  proposed 
Camel  Scoreboard  advertising  format. 

The  ad  campaign  was  the  subject  of  an 
Associated  Press  Managing  Editor’s  Pro¬ 
fessional  Standards  Committee  survey  in 
August.  The  results  of  the  survey  were 
disclosed  this  week  in  Toronto  at  the 
APME  convention  by  Luke  Feck,  Col¬ 
umbus  (Ohio)  Dispatch,  who  conducted 
the  survey.  Of  1 ,000  editors  who  received 
questionnaires,  about  one-fourth  re¬ 
sponded,  Feck  said. 

Among  the  respondents.  Feck  said  124 
would  not  run  the  ad  while  63  agreed  to 
take  it. 

Those  who  rejected  the  ad,  he  said, 
gave  these  principal  reasons: 

§Seven  out  of  10,  or  73%,  said  they  saw 
in  the  Camel  proposal  a  “real  conflict 
betwen  advertising  content  and  editorial 
content.” 


§An  ethical  problem.  13%. 

§A  dangerous  precedent.  10%. 

Of  those  who  decided  to  accept  the  ad, 
30%  said  it  posed  no  problem;  25%  said  it 
would  increase  the  newshole;  25% 
wanted  the  additional  revenue;  and  7% 
said  it  was  not  their  decision  to  make. 
Feck  reported. 

A  discussion  on  the  Camel  ad,  as  well 
as  other  requests  for  odd-shaped  ads, 
position,  inserts,  and  color  was  sche¬ 
duled  to  be  held  on  Friday,  October  23. 

As  reported  earlier  by  Editor  and  Pub¬ 
lisher,  R.J.  Reynolds  has  narrowed  its 
schedule  down  to  100  dailies  and  post¬ 
poned  the  start  of  the  campaign  to  Janu¬ 
ary  instead  of  October. 

A  total  of  1 1 1  editors  said  they  would 
not  run  the  ad  if  the  income  generated 
would  mean  the  difference  between  a  pro¬ 
fitable  and  unprofitable  year.  48  editors 
said  they  would  accept  the  ad  under  these 
conditions  and  65  said  they  did  not  know. 


E&P  Market  Guide  shows: 

SNPA  states  outpace  U.S. 
in  retail  sales  volume 

The  14  state  area  comprising  the  territory  of  the  Southern 
Newspaper  Publishers  Association  has  shown  a  larger  per¬ 
centage  of  growth  in  retail  sales  volume  since  1971  than  all  of 
the  United  States. 

Retail  sales  volume  for  the  14  SNPA  states — Alabama, 
Arkansas,  Florida,  Georgia,  Kentucky,  Louisiana,  Mississip¬ 
pi,  North  Carolina,  Oklahoma,  South  Carolina,  Tennessee, 
Texas,  Virginia  and  West  Virginia — is  up  201 .6%  since  1971 , 
reaching  $308,003,325  from  $102,026,252,  according  to  fi¬ 
gures  from  the  1981  Editor  &  Publisher  Market  Guide.  At  the 
same  time,  retail  sales  volume  for  the  United  States  in  total 
was  up  155.2%,  reaching  $997,954,179  from  $390,928,213. 

The  SNPA  states  as  a  group  now  contribute  a  larger  share 
of  total  United  States  retail  sales  than  it  did  in  1971 .  A  decade 
ago,  the  retail  sales  volume  for  the  1 4  SNPA  states  was  26%  of 
the  U.S.  total.  This  year,  that  figure  has  been  boosted  to  30% 
of  the  U.S.  total. 

The  14  SNPA  states  have  recorded  larger  percentage  in¬ 
creases  than  the  United  States  as  a  whole  in  nine  separate 
retail  categories — lumber  &  hardware;  general  merchandise; 
food;  automotive;  gasoline;  apparel;  furniture;  eating  & 
drinking;  and  drugs. 

In  addition,  the  14  SNPA  states  as  a  group  has  shown  larger 
percentage  increases  in  population  and  number  of  house¬ 
holds.  The  average  increase  in  income  per  household  in  the  14 
SNPA  states  was  up  107.5%  reaching  $19,901  in  1981.  That 
percentage  and  total  was  slightly  below  the  figures  for  the 
entire  United  States  which  were  up  1 17.2%  to  an  average  of 
$21,975. 

Retail  sales  volume  in  the  gasoline  category  has  shown  the 
biggest  percentage  of  increase  since  1971  in  the  14  SNPA 
states,  rising  287.6%  to  $31,899,504.  During  the  same  period, 
U.S.  total  sales  volume  in  gasoline  rose  243.3%. 

Other  sales  volume  increases  in  the  14  SNPA  states  in¬ 
cluded:  eating-drinking,  up  283.1%  since  1971  to  $23.3  mil- 
lion;food,  up  205.8%  to  $70.9  million;  apparel,  up  194.8%  to 
$15.6  million;  general  merchandise,  up  191.4%  to  $39.7  mil¬ 
lion;  food,  up  205.8%  to  $70.9  million;  apparel,  up  194.8%  to 
ware,  up  185.1%  to  $17.2  million;  automotive,  up  181.3%  to 
$58.1  million;  and  drugs,  up  166.4%  to  $9.7  million. 

(Continued  on  page  44) 


Retail  Sales  Volume  1971-1981 

(add  000) 

14  SNPA  U.S. 

states  total 


Retail  Sales 

1971 

$102,026,252  $390,928,213 

1981 

308,003,325 

997,954,179 

%  increase 

201.6% 

155.2% 

Lumber- 

1971 

6,060,915 

24,867,366 

Hardware 

1981 

17,282,413 

54,530,268 

%  increase 

185.1% 

119.3% 

General 

1971 

13,650,646 

52,722,950 

Merchandise 

1981 

39,772,727 

130,939,121 

%  increase 

191.4% 

148.3% 

Food 

1971 

23,194,455 

98,422,539 

1981 

70,934,993 

221,560,827 

%  increase 

205.8% 

125.1% 

Auto 

1971 

20,670,755 

78,426,503 

1981 

58,154,641 

170,990,443 

%  increase 

181.3% 

118% 

Gasoline 

1971 

8,228,388 

29,555,483 

1981 

31 ,899,504 

101,479,975 

%  increase 

287.6% 

243,3% 

Apparel 

1971 

5,310,300 

18,011,422 

1981 

15,655,220 

50,407,625 

%  increase 

194.8% 

179.8% 

Furniture 

1971 

4,759,002 

30,193,422 

1981 

13,634,421 

44,661 ,687 

%  increase 

188.5% 

47.9% 

Eating- 

1971 

6,091,362 

27,697,341 

Drinking 

1981 

23,340,425 

85,016,111 

%  increase 

283.1% 

207.3% 

Drugs 

1971 

3,653,977 

12,659,684 

1981 

9,734,287 

31,988,217 

%  increase 

166.4% 

152.7% 

SNPA  Area  Growth  Figures 

Population  Households  Income  per  household 


% 

% 

% 

1970 

1982 

Inc. 

1970 

1982 

inc. 

1970 

1981 

inc. 

Alabama 

3,444,297 

3,835,696 

11.3 

954,845 

1,350,442 

41.4 

9,323 

21,975 

135.7 

Arkansas 

1,923,339 

2,269,632 

18.0 

599,991 

856,920 

42.8 

8,174 

16,955 

107.3 

Florida 

6,790,360 

9,340,239 

37.5 

2,139,061 

3,720,266 

73.8 

9,318 

19,696 

114.5 

Georgia 

4,589,981 

5,257,175 

14.5 

1,276,852 

1 ,840,597 

44.1 

9,964 

19,832 

99.0 

Kentucky 

3,219,345 

3,589,561 

11.4 

893,609 

1,294,304 

33.9 

10,088 

19,283 

91.0 

Louisiana 

3,643,180 

4,105,227 

12.6 

1,055,643 

1,393,449 

32.0 

10,076 

21,171 

110.1 

Mississippi 

2,216,994 

2,440,161 

10.0 

624,877 

825,231 

32.0 

8,400 

17,807 

111.9 

North  Carolina 

5,084,430 

5,735,757 

12.8 

1,395,060 

2,011,230 

44.1 

10,376 

19,690 

92.6 

Oklahoma 

2,559,463 

3,003,273 

17.3 

833,029 

1,181,126 

41.7 

8,883 

19,574 

120.3 

South  Carolina 

2,590,835 

3,044,360 

17.5 

691,066 

1,020,526 

47.6 

9,798 

19,351 

97.4 

Tennessee 

3,924,927 

4,562,775 

16.2 

1,146,773 

1 ,652,853 

44.1 

8,824 

18,814 

113.2 

Texas 

11,197,043 

13,757,217 

22.8 

3,294,288 

4,959,306 

55.4 

10,010 

22,789 

127.0 

Virginia 

4,636,975 

5,311,600 

14.5 

1,326,936 

1,853,022 

39.6 

11,344 

22,741 

100.4 

West  Virginia 

1,744,237 

1,973,660 

13.1 

495,058 

724,810 

46.4 

9,691 

18,938 

95.4 

14  SNPA  States 

57,565,406 

68,226,333 

18.5 

16,727,115 

24,684,082 

47.5 

9,590 

19,901 

107.5 

TOTAL  U.S. 

203,237,058 

225,089,922 

10.7 

60,401 ,509 

82,526,887 

36.6 

10,116 

21,975 

117.2 

Source:  EAR  Market  Ouide 
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Retail  exec  says 
preprint  rates 
are  toe  high 

With  the  recent  entry  of  Advo  Sys¬ 
tems,  Inc.  into  shared  mail  advertising  in 
several  markets,  some  newspapers  are 
beginning  to  realize  that  their  preprint  in¬ 
sertion  rates  may  be  uncompetitive. 
Irving  Koffler,  vicepresident/advertising 
for  W.R.  Grace’s  Channel  Home  Cen¬ 
ters,  shares  that  realization. 

“Retailers  can  survive  without  news¬ 
papers  because  there  are  a  lot  of  other 
available  media.  I  don’t  know  if  newspap¬ 
ers  can  survive  without  retailers,”  said 
Koffler  during  a  Oct.  20  luncheon  meet¬ 
ing  of  the  New  York  Newspaper  Adver¬ 
tising  Sales  Association,  Retail  Division. 

After  explaining  that  Channel  Home 
Centers  are  growing  in  number  and  in 
sales  power,  Koffler  said,  “The  state  of 
advertising  today.  I’m  sorry  to  say,  is  not 
so  good.” 

“Retail  rates  are  coming  in  so  fast  and 
furious,”  he  said,  “it’s  becoming  very 
difficult  for  a  retail  advertiser  to  meet  last 
year’s  program.” 

Preprint  rates  are  so  widely  divergent 
that  advertisers  who  use  inserts  are  being 
forced  to  seek  other  methods  of  distribu¬ 
tion.  Koffler,  in  response  to  a  question, 
said  he  believes  a  rough  figure  of  $45  per 
thousand  pieces  is  a  realistic  price  for 
newspapers  to  charge  for  insertions. 

Koffler  noted  that  Channel  operates  89 
stores,  mostly  concentrated  in  major  met¬ 
ro  areas  in  the  northeast.  Those  stores,  he 
said,  generate  more  than  $200  million  in 
annual  sales  volume  and  are  supported  by 
a  $10  million  advertising  budget. 

Landon  appoints 
research  expert 

Frank  J.  Webb  has  been  named  re¬ 
search  and  sales  promotion  coordinator 
at  Landon  Associates. 

Webb  moves  to  Landon  from  Parade 
magazine  where  he  was  research  super¬ 
visor.  He  also  was  marketing/research 
director  for  Newhouse  Newspapers  and 
assistant  sales  manager  for  Branham 
Newspaper  Sales. 

Landon  created  the  research  and  sales 
promotion  department  last  year  in  an 
effort  to  supply  the  Landon  sales  force 
with  primary  and  secondary  research 
sales  tools. 

Camden  daily  hires 
Philly  ad  agency 

The  Camden  (N.J.)  Courier-  Post,  a 
Gannett  newspaper,  has  hired  Lane  Gol¬ 
den  Phillips  Advertising,  Inc.  of  Phi¬ 
ladelphia. 
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CMP  A  presses  stanilanl  rate  carp 

The  Newspaper  Marketing  Committee  of  the  California  Newspaper  Pub¬ 
lishers  Association  has  developed  a  new  format  for  a  standardized,  rate  card 
which  it  hopes  will  be  adopted  by  its  membership. 

The  format  contains  17  categories,  including  both  a  category  for  Standard 
Advertising  Unit  rates  and  rates  for  preprinted  inserts.  The  sample  card  is  de¬ 
signed  to  show  publishers  what  information  should  be  included  in  each  categ¬ 
ory  and  the  order  in  which  the  categories  should  be  arranged.  The  method  of 
arranging  the  information  within  each  category  is  to  be  determined  by  indi¬ 
vidual  newspapers. 

Though  there  is  no  accurate  count  of  the  number  of  newspapers  which  have 
adopted  the  CNPA  standard  format,  committee  members  guess  that  about  40% 
of  CNPA  500  members  have  adopted  or  are  planning  to  adopt  the  format. 

Meantime,  the  International  Newspaper  Advertising  and  Marketing  Execu¬ 
tives  association  has  a  pair  of  committees  at  work  studying  various  formats  for 
rate  cards  and  their  impact  on  both  local  and  national  advertisers.  I  he  INAME 
project,  however,  is  still  in  its  infancy  and  has  not  yet  produced  a  concrete 
proposal. 


OFFICIAL  FORMAT 

FOR  THE  STANDARD  ADVERTISING  RATE  CARD 


(Type  of  Ad  Rate  Card) 
(Effective  Date) 
(Days  of  Publication) 


(Newspaper  Name 
ft  Loco) 


(City,  state 
ft  ZIP  Code) 


1.  PERSONNEL 

•  Titles  and  names  of  tnose  executives  with  fesponsibdity  directly 
related  to  advertising  (Advertising  Director  Retail  Advertising 
Manager.  Print  Production  Manager.  General  Manager  i  Publisher 
OptKKtal ' 

2 .  MAILING  ADDRESS  OF  NEWSPAPER 

•  Phone  number  (include  area  codei 

•  TWX/Teletax  numoer 

•  Branch  Otficets)  address  phone  number 

2a.  REPRESENTATIVES 

•  Name,  address  and  phone  numoer  (For  national  rate  cards  ) 

3.  COMMISSION  AND  CASH  DISCOUNT  POLICY 

•  Cash  discount  policy  on  retail  advertising 

•  Commission  allowed  to  agencies  on  retail  advertising 

•  Camera-ready  discounts 

•  Terms  of  payrrtent 

4.  ADVERTISING  RATE  POLICIES -ALL 
CLASSIFICATIONS 

•  Newspapers  contract  cancellation  clause 

•  Contract  short-rate  and  rebate  provisions 

•  Policy  on  rate  protection  and  rate  revision(s) 

•  Acceptance  ot  alcoholic  beverage  and  tobacco  advertising 

•  Essential  advertising  policies  and'or  restrictions  not  presented 
under  category  13 

•  Effective  date  and  number  of  rate  card  in  force 

5.  ADVERTISING  RATES 

•  Open  or  flat  rates,  per  inch  or  line,  tor  varying  editions  or  combma- 

•  Discount  rates  available  to  advertiser 

•  Retail  contract,  monthly-earned  or  annual  bulk  rates 

•  Rates  for  Standard  Ad  Units 

•  Classified  rates  (Optional  may  be  put  on  separate  card) 

•  National  line  rates  (optiorrai  may  be  put  on  separate  card) 

•  Special  rates  for  '  repeat  advertising  ' 

•  Composition  charges 

•  Application  of  discounts 


7a.  PREPRINTED  INSERT  RATES 

•  Rates  per  thousand,  per  page  or  wtch 

•  Partial  runs  or  zoned  circulation 

•  Requirements  in  printing  inserts 

•  Minimum  number  acceiMed 

•  Deadlines,  delivery  points 


8  SPECIAL  ROP  UNITS 

•  Flextorm  rates  aruj  information 

•  Space  spots  rates  and  information 


9  SPLIT  RUN 

•  TypeavailabietA  8.  so  so.  Geographc.  4  way) 

•  Days  available 

•  Minimum  sue  acceptable 

•  Extra  charge 

•  Color  split-run  facilities  and  rates 

10.  SPECIAL  SERVICES 

•  Ad  layout  services  available 

•  Clip  art  services 

•  Type  and  copy,  etc 

•  Policy  on  proofs 

•  Tearsheets  furnished 

•  Marketing  and  research  data  offered 

11.  SPECIAL  DAYSPAGES/FEATURES 

•  Special  pages 

•  Sponsored  columns 

•  Calendar  of  special  sect«ns 


12  R.O.P.  MAKEUP  REQUIREMENTS 

•  Minimum  acceptable  ad  sizes 

•  Limitatk>ns  on  other  ad  sizes 


13.  CONTRACT  &  COPY  REGULATIONS 

•  Contract  and  copy  regulations 

•  Policy  on  ad  refusals  and  adtusiments 

•  Contract  short  rate  and  I  ebate  policies 


5a.  SPECIAL  SECTION  RATES 

•  Comic  TV.  Special  Interest  sections 

•  Open  or  flat  rate  (per  inch,  line  or  pagei 

•  Application  to  contract  rates 

•  Circulation  and  frequency  of  sections 


14.  CLOSING  TIMES 

•  Black  i  white  closing  times 

•  Deadlines  tor  copy  plates,  etc 

•  Cancellation  requirements 


5b.  ZONED  EDITIONS 

•  open  or  flat  rates  (per  inch  or  imeifor  varying  zoned  editions 

•  Circulation  data  and  source  (ABC.  VAC  Sworn,  etc  and  date) 

6.  GROUP  COMBINATION  RATES  B/W&  COLOR 

•  Rates  ot  forced  corriOinations  if  individual  paper  rates  not  reported 

•  Rates  and  other  data  tor  optional  combinations,  shopping  guides 

•  Membership  m  newspaper  group  (name  and  location  of  group) 

•  Rates,  circulation,  titles  frequency  of  weeklies  sold  m  combination 

7.  COLOR  RATES  AND  DATA 

•  Color  availability 

•  Days  of  week  when  color  is  available 

•  Number  of  R  0  P  colors  available 

•  Leeway  on  insertion  dates  (if  required) 

•  Minimum  sue  for  R  0  P  color  advertisements 

•  Rates  tor  standard  units  and  non  standard  units  (black  and  white 
rates  to  apply,  plus  flat  or  percentage  color  premiums) 

•  Discounts  relating  to  color  advertising 

•  Closing  dates 

•  Reservation  dates 

•  Printing  material  deadlines 

•  Cancellation  dates 


15.  MECHANICAL  MEASUREMENTS 

•  Printing  method 

•  Types  ot  art.  halftones  required 

•  Shrinkage 

•  Columns  to  page/width  m  picas  pts/column  spaceor  rutestptsi 

•  Linesor  inches  charged  tocotumn/page/doubie  truck 

•  Measurements  tor  standard,  tabtokf.  booklet  sues 


16  SPECIAL  CLASSIFICATION/RATES 

•  Special  classifications  (political,  charity,  special  directories) 

•  Position  charges 

•  Production  charges 

•  Daily  comic  page 


17.  CIRCULATION 

•  Year  established 

•  Frequency  Of  publication,  number  of  editions  am  or  p  m 

•  Single  copy  price  and  subscription  prices 

•  Circulation  data  and  source  (ABC  VAC  Sworn  etc  and  date) 

•  Circulation  market  area  cities,  county  state  covered 

•  Zip  code  areas  covered 

•  Estimated  percent  of  circulation  home  delivered 


(See  additional  notes  on  the  preparation  of  Standard  Rate  Cards  on  the  otrter  side  of  this  srteet ) 
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National  leads 
14.6%  rise  in 
Aug. revenues 

Advertisers  spent  $1,533  billion  on 
newspaper  advertising  in  August,  14.6% 
more  than  was  spent  during  the  compara¬ 
ble  period  last  year,  according  to  the 
Newspaper  Advertising  Bureau. 

National  continued  to  lead  all  other 
categories  with  an  18.7%  jump  over  Au¬ 
gust,  1980  to  $203.8  million.  Retail  was  up 
13.5%  to  $852.2  million.  Classified  in¬ 
creased  14.8%  to  $475  million. 

For  the  first  eight  months  of  the  year, 
national  is  up  24.2%  to  $1.85  billion;  retail 
is  up  15%  to  $5.99  billion;  and  classified  is 
up  14.9%  to  $3.48  billion. 

Madison  Avenue 
lures  Gannett 

Gannett  Co.,  Inc.,  has  signed  a  long¬ 
term  lease  for  six  floors  of  office  space  in 
a  new  building  on  New  York’s  Madison 
Avenue. 

Gannett  has  leased  75,000  square  feet 
in  535  Madison  Avenue  from  Madison 
Tower  Associates.  The  building  is  cur¬ 
rently  under  construction. 

The  move,  expected  to  commence  in 
late  1982  or  early  1983,  will  consolidate  all 
Gannett’s  New  York  City  operations, 
which  are  now  scattered  among  different 
locations.  The  new  offices  will  house  the 
Gannett  News  Service,  Gannett  News¬ 
paper  Advertising  Sales,  the  Gannett 
Outdoor  division  and  the  marketing  and 
development  departments  of  the  com¬ 
pany’s  newspaper  division. 

Gannett  will  vacate  the  space  it  now 
leases  in  the  Pan  Am  Building. 

Branham  names 
Atlanta  manager 

Branham  Newspaper  Sales,  Inc.  has 
named  Brad  Wilson  to  head  up  the  rep 
firm’s  Atlanta  sales  territory. 

Wilson,  who 
accepted  the  post 
Oct.  1,  had  been 
with  Branham  from 
1964  to  1970  as  well 
as  with  Knight- 
Ridder  Newspaper 
Sales  and  the  Story 
&  Kelly-Smith 
Company.  He  also  sold  for  House  Beauti¬ 
ful  magazine  and  he  had  been  general 
advertising  manager  for  the  Miami 
Herald-News. 

Prior  to  his  appointment  at  Branham, 
he  had  been  Atlanta  manager  for  Story  & 
Kelly-Smith. 
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Ad’Ventures 


Jeweler’s  growth  follows  the  sun 

Executives  of  the  Gordon  Jewelry  Corporation,  a  nationwide  chain  of 
653  retail  jewelry  outlets,  are  impressed  by  the  demographic  profile  of 
the  Sun  belt.  That’s  why  the  company  has  concentrated  the  lion’s  share 
of  its  expansion  there,  and  that’s  why  it’s  going  to  continue  to  expand 
there. 

“Our  primary  objectives  in  this  decade  are  to  reach  $1  billion  in  sales 
and  to  open  our  1,000th  store  while  improving  profitability,’’  says  Aron 
S.  Gordon,  president  and  chief  executive  officer  of  the  firm. 

“The  major  thrust  of  our  expansion  program  will  be  in  the  Sun  belt 
during  the  decade  ahead,”  he  continues,  “the  remarkable  growth  of  the 
region  in  terms  of  population,  employment,  personal  income  and  other 
economic  indicies  is  expected  to  continue  for  the  rest  of  this  decade  and 
perhaps  the  rest  of  this  century.” 

As  Gordon  Jewelry  expands,  so  too  does  its  advertising  budget.  And 
since  the  company  spends  roughly  70%  of  its  budget  in  newspapers  (25% 
black  &  white  ROP,  45%  four-color  insert),  Gordon’s  expansion  plans 
are  good  news  for  SNPA  newspapers. 

The  firm  follows  the  7%  rule  of  thumb  —  that  is,  it  spends  roughly  7% 
of  its  net  sales  volume  on  advertising,  according  to  William  Sheil,  direc¬ 
tor  of  corporate  communications  for  Gordon.  In  1981,  he  said,  Gordon’s 
budget  for  its  four  divisions  approaches  $35  million.  In  1982,  the  pro¬ 
jected  budget  is  $40  million. 

The  company,  through  its  four  divisions,  now  operates  retail  outlets  in 
43  states  and  Puerto  Rico.  About  2/3  of  the  stores  are  located  in  the  sun¬ 
belt  states,  most  of  them  in  Texas,  Florida,  California,  Arizona,  Louisa- 
na,  Tennessee,  Virginia,  Georgia,  Mississippi,  Alabama  and  the  Caroli- 
nas.  Gordon  also  owns  16  outlets  in  Puerto  Rico. 

Besides  Gordon  Jewelry,  the  company  owns  Sweeneys’,Contey’s, 
Daniels’,  Mermod,  Jaccard,  King,  D.P.  Paul  and  J.  Herbert  Hall  jewelry 
stores  in  addition  to  United  and  Leonard  Krower  Catalog  Showrooms. 


Cancer  Society  breaks  new  campaigns 


The  American  Cancer  Society  began  a  pair  of  public  service  campaigns 
this  month,  one  targeting  public  awareness  of  various  types  of  the  dis¬ 
ease  and  one  targeting  what  many 
feel  is  a  leading  cause  of  cancer  — 
smoking. 

The  cancer  awareness  campaign 
uses  three  new  ads  and  one  old 
one  to  urge  people  to  seek  in¬ 
formation  on  certain  types  of  can¬ 
cer,  to  practice  breast  self- 
examination  and  to  have  regular 
health  checkups.  The  old  ad  re¬ 
minds  consumers  that  the  cancer 
society  is  only  a  phone-call  away 
for  those  who  need  to  talk  about 
cancer. 

The  anti-smoking  campaign 
promotes  the  “Great  American  Smokeout,”  a  day  (Nov.  19th  this  year) 
during  which  smokers  are  urged  to  forego  the  pleasures  and  dangers  of 
cigarette  smoking. 


New  York  PR  people  mourn  loss  of  restaurant 

Practitioners  of  public  realtions,  advertising  and  trade  journalism  in 
New  York  City  are  bemoaning  the  October  2nd  closing  of  Rattazzi’s  Res¬ 
taurant  on  E.  48th  Street. 

Rattazzi’s  had  been  popular  among  several  generations  of  ad  and  pub¬ 
lic  relations  people.  It  was  also  the  site  of  the  Whipple  Tree,  planted  in 
memory  of  George  Whipple,  the  late  ad  agency  PR  director  for  whom  the 
Mr.  Whipple  in  Charmin  Bathroom  Tissue  television  commercials  is 
named  (E&P,  Nov.  3,  1979). 

—  GLOEDE 
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efferson’s  Choice 


"Were  it  left  for  me  to  decide  whether  we 
should  have  a  government  without  newspapers, 
or  newspapers  without  a  government. 


I  should  not  hesitate  a  moment  to 
prefer  the  latter.” 


—  Thomas  Jefferson 


525  LAFAYETTE  STREET  BATON  ROUGE.  LOUISIANA  70821 


Newspapers  are  ‘pivetal’ 
in  airline  ad  strategy 

By  Pearl  Ahnen  cam,  which  handled  the  account  for  some 

17  vcjirs. 

Campbell-Ewald  Advertising  Agency, 

based  in  Warren  (a  suburb  of  Detroit)  has  “Although  we  don’t  take  over  the 
weaned  the  Eastern  Airlines’ advertising  account  until  January  1,  we  are  now 
accountfrom  New  York’s  Young&Rubi-  working  on  the  theme  and  campaign,” 

In  these  times  of  high  costs  it’s  good  to  know... 

ACB’s  Checking 
Proof  Service 
still  costs  tess— 

costs  less  than  doing  it  yourself! 


ACB  s  Checking  Proof  Service  is 
stillaSAVINGSTOPUBLISHERS- 
not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!) 

The  reasons?  HIDDEN  COSTS  - 
all  the  people  and  paperwork  com 
plexities  that  add  up  to  a  lot  more 
than  just  tear  sheets'.'  No  wonder 
virtually  all  U  S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service  Consider. . . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide. 
ACB  checks  and  forwards  every 
national  ad  in  your  paper,  automat¬ 
ically.  to  the  agency  or  advertiser. 


(Certain  local  tearsheets  are  ser¬ 
viced,  too.) 

So  ACB  saves  you  overhead, 
time,  energy  and  money-in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies.  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service-all  of  tremendous 
value  to  the  newspaper  industry. 

It  s  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service 


said  Tom  Adams,  chairman  of  Campbell- 
Ewald. 

According  to  Adams,  Eastern  is  the 
largest  account  to  come  to  Campbell- 
Ewald  in  its  70  year  history.  The  account 
is  reportedly  worth  $50  to  $55  million  in 
annual  billings.  Adams  admitted  the  fi¬ 
gures  were  in  the  ‘ball  park’  but  said  he 
could  not  reveal  the  exact  amount. 

Gearing  up  for  the  new  account,  which 
will  go  “heavy  in  newspaper  advertis¬ 
ing,”  Campbell-Ewald  will  be  opening  up 
a  new  office  in  Miami,  working  hand-in- 
hand  with  Peter  Dow,  executive 
vicepresident  and  management  super¬ 
visor  for  Eastern,  and  Joe  Karle,  account 
supervisor  for  Eastern.  Adams,  who  has 
been  with  Campbell-Ewald  for  36  years, 
said  the  new  ad  campaign  will  be  a  com¬ 
plete  turnabout  from  the  old  one. 

“Newspapers  are  fundamental  to  our 
thrust  because  airlines  are  in  the  super¬ 
market  business  at  the  moment.  Every¬ 
one  is  looking  for  bargains  and  we  are 
beginning  to  respond  to  that  strategy. 
Newspapers  are  the  pivotal  point  in  our 
campaign,”  added  Adams. 

“Everyone  is  trying  to  respond  to  price 
cutting,  including  the  49  cent  and  $49  air 
fares  to  New  York.  Although  a  lot  of  our 
campaign  strategy  is  confidential,  I  can 
generalize  to  a  certain  extent,  and  say 
that  newspapers  will  be  our  pivotal  point 
in  advertising,”  said  Adams. 

According  to  Adams,  Eastern  is  going 
to  show  competitiveness  and  aggressive¬ 
ness  in  the  upcoming  campaign.  As  other 
airlines  in  the  industry.  Eastern  faces 
greater  competition  on  all  routes,  espe¬ 
cially  major  ones.  The  competition  fac¬ 
tor,  plus  mounting  costs  brought  on  by 
the  current  controllers  strike  and  high 
fuel  prices,  contributed  to  the  decision  to 
make  the  agency  switch. 

In  addition,  Adams,  a  former  Navy 
pilot,  has  known  Frank  Borman,  presi¬ 
dent  of  Eastern  Airlines,  for  12  years. 
Adams  has  known  Borman  since  he  was 
an  astronaut.  Both  pilots,  they  became 
close  friends  a  short  while  ago,  said 
Adams. 

Campbell-Ewald  came  up  with  an  in¬ 
novative  in-depth  marketing  study  that 
intrigued  Borman  and  others  at  Eastern. 
Jan  Homan,  who  is  in  charge  of  Camp- 
bell-Ewald’s  strategic  planning  wing, 
conducted  market  studies  on  passenger’s 
needs  and  wants. 

“What  a  passenger  wants  is  to  go 
someplace  safely,  comfortably  and  on 
time,”  explained  Adams. 

Since  statistics  show  that  financially 
troubled  Eastern  lost  three  million  pasen- 
gers  in  1979-80  and  revenue  was  down 
10%  for  the  first  nine  months  of  this  year. 
Eastern  executives  figured  it  was  time  for 
the  airline  to  make  a  major  move  in  its 
advertising.  Borman  and  Eastern  started 
shopping  around  for  another  ad  agency, 
and  Campbell-Ewald  entered  the  picture 
with  a  non-traditional  campaign  which 
sold  Eastern. 
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You  can't  beat  experience. 

liS^THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office. 

NEW  YORK  2  Park  Avenue.  10016  Phone  212/686-7300 
CHICAGO  165  North  Canal  Street  60606;  Phone  312/648-0500 
COLUMBUS.  OHIO  941  North  High  Street.  43201  Phone  614/294-4761 
MEMPHIS  52  South  Second  Street  38103,  Phone  901/526-3281 
SAN  FRANCISCO  1453  Mission  Street  94103  Phone  415/552-6000 


Cos  Aujaeles  Stmes 


ihe  iSo^ston  (Slobe 

W^t  ®ottrier-8oiirttal 

Houston  Chronicle 

Me  Jpfitlabetpto  linpirer 

Mica^o  (Tribune 

lletroit  ifftee 

The  Houston  Post 

iKRami  Meralb 

GOOD  PEOPIE. 

We  lured  them  to  Dallas  by  new  perspectives  and  ideas  for  major  cities  like  Philadelphia, 
offering  a  great  city  in  which  to  our  city  to  pmgress  into  one  of  Los  Angeles,  Boston,  Washing- 
live  and  work.  the  great  international  cities  of  ton,  Houston,  New  York.  And 

The  same  city  that’s  attracting  the  world.  Dallas, 

people  in  all  fields  from  across  The  same  is  true  for  a  news-  They’re  people  who’ve  helped 

America.  paper.  So  at  the  Times  Herald  build  great  newspapers  all  over 

And  that’s  good  news  for  Dal-  we’ve  brought  together  some  of  the  world.  Now,  they’re  doing  it 
las.  Because  we  can  use  these  the  country’s  best  minds.  From  in  Dallas. 

DallasiTirnes  Herald 

The  best  newspaper  in  the  Southwest. 


Ad  SCGIIG _  By  Dan  Lionel 

ANCAM  chief  sees  limited  demand  for  cable 


When  the  Senate  approved  the  tele¬ 
phone  deregulation  bill  earlier  this  month 
which  frees  AT&T  to  expand  into  new 
data  processing  and  information  services, 
it  included  an  amendment  that  purported¬ 
ly  is  aimed  at  appeasing  newspaper  pub¬ 
lishers.  The  deregulation  bill  requires  Ma 
Bell  to  establish  a  subsidiary  for  its  non- 
telephonic  related  activites  and  limits  the 
subsidiary  to  the  transmission  of  informa¬ 
tion  or  data  provided  by  others. 

Without  the  latter  restriction  it  was 
feared  that  AT&T  would  invade  the 
newspapers’  turf  by  providing  not  only 
news  on  tv  cable  but  classified  advertis¬ 
ing  via  a  daily  shoppers’  guide  to  replace 
its  Yellow  Page  directories. 

Observers  of  the  fracas  note  that  if  Bell 
wants  to  go  into  the  classified  business  on 
the  home  computer,  it  would  require  the 
establishment  of  yet  another  subsidiary. 

What’s  so  difficult  about  doing  that? 
We  put  the  question  to  Lawrence  B.  Hea- 
ly,  CAM  Boston  (Mass.)  Globe  and  presi¬ 
dent  of  ANCAM  who  was  in  New  York 
the  other  day  to  attend  both  an  ANCAM 
Board  meeting  and  an  ACTION  Commit- 
whiqh  viewers  might  want  to  conduct  a 


tee  session.  Healy  acknowledged  the  pos¬ 
sibility  of  such  a  move  down  the  line  but 
said  we  must  distinguish  between  the 
availability  of  the  technology  and  its  pub¬ 
lic  acceptance. 

‘‘The  public  is  very  comfortable  with 
classified  and  its  ready  availability 
whether  it’s  local,  regional  or  national,” 
said  Healy.  ‘‘And  they  know  that  when 
they  have  a  product  or  service  to  move 
they  can  pick  up  the  phone,  place  an  ad 
and  know  they  have  a  responsive  audi¬ 
ence  out  there.  Naturally,  if  somebody 
can  do  it  better,  then  we’re  in  trouble.  At 
the  Globe  we  handle  over  a  quarter  mil¬ 
lion  individual  advertisers  per  year  who 
find  newspaper  classified  responsive  to 
their  business  needs,  and  their  continued 
use  on  an  ever  increasing  scale  testifies  to 
their  satisfaction.  No  electronic  test  of 
classified  has  as  yet  shown  the  potential 
for  this  kind  of  support.  There’s  just  no 
indication  that  it  will  have  this  kind  of 
degree  of  public  acceptance.” 

Healy  agreed  that  newspapers  will 
probably  have  a  role  in  two-way  electro¬ 
nic  communication  by  establishing  a  data 
base,  particularly  for  high  ticket  items  for 


search. 

‘‘I  can  see  that  coming  in  the  future,” 
he  said.  ‘‘But  this  would  just  be  an  ob¬ 
vious  spinoff  from  our  regular  operation 
where  the  bulk  of  classified  serves  so 
well.  If  the  phone  company  does  establish 
a  subsidiary  and  produces  an  electronic 
classified  section,  the  first  thing  they 
would  be  doing  would  be  to  cannabalize 
their  own  highly  lucrative  Yellow  Pages. 
The  big  question  that  has  yet  to  be 
answered  is  whether  classified  on  what  is 
essentially  an  entertainment  medium,  the 
tv  set,  will  work,”  he  maintained. 

Speaking  of  the  activities  of  ANCAM, 
Healy  said  the  nation’s  CAMs  are  just 
emerging  from  their  own  technological 
revolution  which  has  absorbed  them  in 
setting  up,  tinkering  with  and  finally 
growing  comfortable  with  the  compute¬ 
rized  classified  departments. 

‘‘With  the  new  technology  in  place,” 
Healy  said,  “CAMs  are  now  turning  their 
emphasis  back  to  sales  and  marketing.” 

To  sustain  classified  growth  (which  is 
expected  to  be  10%  ahead  this  year  with 
revenue  of  $5.08  billion)  ANCAM’s 
board  an  its  ACTION  Committee  are  re¬ 
commending  a  greater  use  of  research. 

“Times  are  changing  for  the  classified 
industry,”  said  Healy,  “but  it’s  not  so 
easy  to  see  these  changes  when  we  are 
right  in  the  thick  of  them.  Under  these 
circumstances  it  becomes  even  necessary 
to  question  some  of  our  old,  sacred-cow 
assumptions.” 

“We  cannot  take  our  acceptance  for 
granted.  We  must  prove  beforehand  to 
our  many  potential  advertisers  that  we 
are  a  powerful  medium.  For  this  we  need 
effective  research  on  which  we  can  build 
powerful  presentations,”  he  said. 

“There  will  be  greater  attention  paid  to 
the  Merchandise  classification  as  well  as 
Services.  Here  is  an  opportunity  for  the 
development  of  new  business.  Co-op 
money  from  manufacturers  will  be  more 
visible  in  classified  than  ever  before  with 
the  use  of  trademarks.” 

Healy  noted  that  NAB  creative  direc¬ 
tor,  Hank  Simons,  told  the  board  that  two 
new  categories  will  be  added  to  the  1982 
Creative  Newspaper  to  include  classi¬ 
fied. 

Johnson  oloeteil 
ANRonsUoiH 

Gene  Johnson,  owner  of  several  Min¬ 
nesota  weekly  newspapers  and  Press 
Publications,  Inc. ,  has  been  elected  presi¬ 
dent  of  American  Newspaper  Repre¬ 
sentatives,  Inc.,  the  sales  arm  of  the 
National  Newspaper  Association. 

Johnson,  a  former  president  of  the  Min¬ 
nesota  Newspaper  Association,  owns  the 
White  Bear  Press;  St.  Croix  Valley  Press; 
North  Suburban  Press;  and  the  White 
Bear  Lake  Area  Press  and  several  other 
weeklies  outside  the  St.  Paul- 
Minneapolis  metro  area. 


David  L.  Thompson 
Advertising  Director 
Coiorado  Springs  Sun: 


'Most  successful  game 
we’ve  ever  used.” 


“The  Birthday  Game  isn’t  the  first  reader  participation  game 
we’ve  tried,  but  it  sure  produced  the  best  results.  Combined  with 
our  other  promotional  efforts,  the  Birthday  Game  helped  us 
attract  new  readers.  And  many  of  those  new  readers  are  now 
regular  readers!” 

“I’m  thrilled  with  the  results,”  reports  Frank  Gothie,  Marketing 
Director,  Delaware  County  Daily  Times.  “Our  Birthday  Game 
entries  were  much  more  than  expected.  That’s  why  we’ll  run  the 
game  again.” 

The  Birthday  Game  gets  results.  It’s  the  easiest-to-play, 
easiest-to-run  circulation  promotion  there  is.  Put  it  to  work 
for  you. 

Call  today  for  full  details.  (203)  562-1133.  Or  write: 

The  Jackson  Newspapers,  P.O.  Box  2026,  New  Haven,  CT  06521 


THE  JACKSON  NEWSPAPERS 
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Co-op  Dollar 

Working  As  Hard 
Arc? 
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You're  a  multi-million  dollar  company  and  you've  set  aside  quite  a  bit  of  money  for  an  aggressive 
co-op  program  but  nothing  is  happening.  Why? 

One  reason  may  be  that  the  communication  link  between  your  distributor  and  the  media 
representative  needs  improvement. 

The  sales  staff  of  the  Tulsa  World  and  The  Tulsa  Tribune  are  trained  to  provide  professional 
assistance  in  producing  co-op  advertising  programs  to  benefit  both  the  retailer  and  the  manufacturer. 

To  find  out  how  easy  you  can  effectively  put  your  co-op  dollars  to  work  in  reaching  70%  of  the 
445,000  adults  in  the  Tulsa  SMSA*,  call  Steve  Bright,  manager.  Co-op  Advertising,  (918)  583-2161.  Make 
your  newspaper  co-op  dollar  work  for  you  in  the  terrific  Tulsa  market. 


Member  nacon 


"Belden  CMS 


Newspaper  Printing  Corporation 

Agent  For 

WoiillUP)  ★  UhiC  Oftilisa  OTribunije 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 


More  shop  talk  dialogue 
for  all  on  SNPA  program 


West  Virginia  Governor  John  D.  Rock¬ 
efeller,  Senate  Minority  Leader  Robert 
C.  Byrd,  Timothy  E.  Wirth  (D-Colo.), 
Harold  W.  Andersen  and  New  York 
Times  columnist  William  Safire  are  the 
featured  speakers  at  the  general  sessions 
of  the  1981  SNPA  convention  to  be  held 
October  25-28  at  the  Greenbrier  in  White 
Sulphur  Springs,  W.Va. 

The  program  for  the  two  general  ses¬ 
sions  was  announced  by  SNPA  president 
Roland  Weeks  Jr.,  president  and  general 
manager  of  the  Biloxi  (Miss.)  Herald  and 
Sun. 

Gov.  Rockefeller,  Sen.  Byrd  and  Rep. 
Wirth  will  speak  at  the  Monday  general 
session,  which  begins  at  9  a.m.  in  Che¬ 
sapeake  Hall. 

Wirth,  who  is  chairman  of  the  House 
Telecommunications,  Consumer  Protec¬ 
tion  and  Finance  Subcommittee,  will  re¬ 
port  on  efforts  to  revise  the  Communica¬ 
tions  Act  of  1934.  The  newspaper  indus¬ 
try  has  been  seeking  legislation  that 
would  prevent  AT&T  from  controlling 
the  content  of  information  distributed  via 
electronic  home  delivery  systems. 

Press  freedom  report 

Andersen,  president  of  the  Omaha 
(Neb.)  World-Herald,  will  speak  on 
world  press  freedom.  Andersen  is  chair¬ 
man  of  the  World  Press  Freedom  Com¬ 


mittee,  a  group  of  31  journalistic  orga¬ 
nizations  unified  to  respond  to  major 
threats  against  the  independent  news 
media  of  the  world. 

Safire,  political  columnist  for  the 
Times,  will  address  the  Wednesday 
general  session,  which  also  begins  at  9 
a.m.  in  Chesapeake  Hall.  Safire,  whose 
political  columns  have  been  collected  in 
book  form  as  “Safire’s  Washington,” 
will  talk  about  “What’s  Happening  in 
Washington.” 

Gov.  Rockefeller  will  be  introduced  by 
John  F.  McGee,  president  of  the  Charles¬ 
ton  (W.Va.)  Mail.  W.  E.  Chilton  HI,  pres¬ 
ident  and  publisher  of  the  Charleston 
(W.Va.)  Gazette,  will  introduce  Sen. 
Byrd.  SNPA  chairman  Robert  G.  Mar- 
but,  president  and  chief  executive  officer 
of  Harte-Hanks  Communications,  will  in¬ 
troduce  Rep.  Wirth.  Frank  A.  Daniels  Jr. , 
president  and  publisher  of  the  Raleigh 
(N.C.)  News  &  ObeserverlTimes,  will  in¬ 
troduce  Andersen.  Ruth  S.  Holmberg, 
publisher  of  the  Chattanooga  (Tenn.) 
Times,  will  introduce  Safire. 

Committee  programs 

The  chairmen  of  the  7  SNPA  standing 
committees  have  announced  plans  for  the 
programs  that  their  committees  will  pre¬ 
sent  on  Tuesday  morning  during  the  con¬ 
vention. 


SNPA  reception 
is  country-style 

Jeans  and  western-style  clothing  will 
be  acceptable  attire  at  a  hoedown  for 
members  of  the  Southern  Newspaper 
Publishers  Association.  Mike  Murphy 
and  the  Country  Classics  will  provide  the 
entertainment  at  the  event  Monday  even¬ 
ing  during  the  SNPA  convention  at  the 
Greenbrier,  White  Sulphur  Springs,  W. 
Va. 

The  Sunday  night  reception,  the  offi¬ 
cial  opening  of  the  convention,  also  will 
take  place  on  the  Colonial  Terrace.  More 
than  700  persons  have  registered  for  the 
four-day  meeting  October  25-28. 

The  latest  roll  call  gave  SNPA  a  total  of 
446  newspaper  members  and  73  associate 
members.  The  former  represent  dailies  in 
the  14  states  of  the  SNPA  jurisdiction. 

The  usual  Tuesday  schedule  of  circula¬ 
tion  group  discussions  and  special  speak¬ 
ers,  which  was  limited  to  SNPA  mem¬ 
bership  badge- wearers,  will  be  instead  a 
series  of  informal  reports  and  dialogue  on 
industry  topics.  The  standing  committees 
will  be  in  charge  and  each  program  will  be 
presented  twice  to  allow  delegates  to 
attend  more  than  one  program. 

Even  the  business  sessions  of  the  va¬ 
rious  committees  are  being  opened  to  all 
convention  delegates,  including  the 
associate  members. 

Business  and  Administration  Commit¬ 
tee  chairman  Donald  J.  Barhyte  of  Mul- 
iContinued  on  page  44) 


SNPA’s  special  role  with  NIE  will  be  debated 


An  official  policy  that  would  minimize 
promotion  of  Newspaper-in-Education 
(NIE)  programs  and  leave  that  to  state 
press  associations  and  the  ANPA  Found¬ 
ation  will  probably  result  in  debates  at 
sessions  of  the  Southern  Newspaper  Pub¬ 
lishers  Association  convention  October 
2.‘'-28  at  the  Greenbrier,  White  Sulphur 
Springs,  W.  Va. 

It  was  made  known  at  a  recent  confer¬ 
ence  of  SNPA  and  state  association  lead¬ 
ers  in  Atlanta  that  the  present  officers  and 
directors  of  SNPA  had  just  about  decided 
to  disband  the  special  NIE  Committee 
which  Cecil  B.  Kelley  Jr.,  West  Palm 
Beach  Post-Times,  has  chaired  the  past 
year. 

SNPA  accomplished  its  purpose  in 
establishing  the  committee  several  years 
ago.  President  Roland  Weeks  Jr.  said, 
and  now  “at  best  SNPA  can  serve  only  as 
a  middleman  between  the  ANPA  Found¬ 
ation  and  the  state  associations.”  SNPA, 
he  said,  would  not  abandon  its  interest  in 
NIE  programs  and  in  that  regard  the 
SNPA  Bulletin  would  continue  to  have  a 
section  reporting  on  NIE.  Also  the  SNPA 
Foundation  was  expected  to  continue 
24 


seminars  for  NIE  coordinators. 

Some  state  association  people  were  re¬ 
ported  to  have  questioned  the  judgement 
of  the  SNPA  officials  and  “expressed  the 
hope”  that  SNPA  would  expand  rather 
than  contact  its  NIE  activities.  It  was 
suggested  that  SNPA  employ  a  fulltime 
NIE  consultant  on  its  staff. 

Weeks  promised  that  the  SNPA  board 
would  consider  the  views  of  the  state 
association  spokesmen. 

Primarily  SNPA  called  the  meeting  to 
lay  the  groundwork  for  greater  participa¬ 
tion  by  state  associations  in  programs  of 
common  concern.  Besides  NIE,  the  par¬ 
ticipants  discussed  journalism  education 
and  legislation  pertaining  to  the  press. 

John  Murphy,  Texas  Daily  Newspaper 
Association,  advocated  that  SNPA  take 
the  lead  in  organizing  a  strong  regional 
organization  of  press  associations.  Ben 
Blackstock,  Oklahoma  Press  Associa¬ 
tion,  proposed  that  SNPA  urge  its  mem¬ 
bers  to  become  active  in  their  respective 
state  press  associations. 

Another  idea,  voiced  by  George  Van 
Zant,  Mississippi  Press  Association,  was 
that  an  orgainzation  of  presidents  of  state 


press  associations  would  be  helpful. 

In  a  discussion  of  journalism  education 
needs,  Charles  S.  Rowe,  Fredericksburg 
(Va.)  Free  Lance-Star,  indicated  that  the 
SNPA  policy-makers  were  also  weighing 
the  value  of  the  Editorial  Committee 
since  its  direction  and  focus  had  become 
blurred.  The  most  that  SNPA  can  do,  he 
said,  is  to  stimulate  interest  at  the  state 
level  where  education  really  rests.  The 
committee’s  accomplishments  “have 
ranged  from  great  to  little  or  none,”  said 
Rowe,  who  will  chair  the  committee  next 


Three  facets  of  immediate  interest  are 
internships,  training  of  minorities,  and 
professional  in-residence  programs  at 
journalism  schools.  Rowe  said  the  supply 
of  interns  is  greater  than  the  demand  for 
them. 

Incoming  Editorial  Commitee  leaders 
John  Hager  and  Joe  Doster  were  advised 
that  the  Newspaper  Association  Mana¬ 
gers  could  supply  their  need  for  informa¬ 
tion  about  legislative  actions  in  all  of  the 
states. 
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“Color  inks 
a  million 

without  handling  a  droi^’ 


—  Don  Garylintes,  Vice  President,  Production 
Arm{r  Times  Publishing  Ck}mr>any 
•1' 


“When  you  average  a  million  copies  a  day,  virtually 
all  with  process  color,  it  doesn’t  make  sense  to  have 
your  crew  messing  around  with  canisters.  That's  why 
our  closed  system  with  ink  being  pumped  directly  from 
the  ink  room  to  the  injectors  on  the  press  makes  such 
a  big  difference.  It  was  engineered  by  U.S.  Printing 
Ink  and  is  supported  by  their  Interchangeable  Color 
Module  (ICM)  bulk  delivery  system  which  is  the  only 
system  of  its  kind.” 

We  are  happy  that  Don  Garyantes  is  pleased  with 
our  ICM  System.  Our  unique  ICM's  are  specially 
designed  tanks  carried  by  a  specially  designed 
trailer.  Ink  is  pumped  from  the  trailer 
directly  to  the  ink  room  of  the  printing 
plant.  No  handlingllhe  trailer  can 


carry  eight  400-gallon  ICM’s  delivering  up  to  3200 
gallons  of  web  offset  color  ink  at  a  time.  Any  combina¬ 
tion  of  up  to  8  colors  can  be  delivered  at  a  time. 
There’s  no  contamination  so  colors  stay  true  from  one 
delivery  to  the  next.  Combined  with  our  tank  trailer 
fleet  for  delivery  of  web  offset  black  and  letterpress 
inks,  we  offer  the  most  complete  bulk  delivery  system 
in  the  world. 


Mnting 


M  .East  Rutherford.  NJ; 

Washington,  DC;  Cincinnati,  OH; 
San  Francisco,  CA;  Los  Angeles.  CA, 
Jacksonville,  FL;  Dallas,  TX 


Group  executives  tapped 
for  SNPA’s  leadership 


Any  thought  of  a  double  meaning  is 
unintentional,  but  it’s  a  fact — that  most 
officers  of  the  Southern  Newspapers 
Association  are  in  chains. 

To  clarify  that  statement,  consider  the 
happenstance  that  the  immediate  past 
president,  the  current  president,  the  in¬ 
coming  president  and  the  likely  presi¬ 
dent-elect  all  are  executives  of  newspap¬ 
ers  with  group  connections. 

Here  is  the  official  slate  nominated 
(without  opposition)  for  the  annual  meet¬ 
ing  of  the  SNPA  October  25-28  at  White 
Sulphur  Springs,  W.  Va.: 

For  Chairman — Roland  Weeks  Jr., 
president  and  general  manager  of  the 
Biloxi-Gulfport  (Miss.)  Herald/Sun,  in 
the  Columbia  State  group. 

For  President — ^J.  Stewart  Bryan  III, 
publisher  of  the  Richmond  (Va.)  Times- 
DispatchlNews  Leader  in  the  Media 
General  group. 

For  President-elect — Rhea  T.  Eskew, 
president  and  publisher  of  the  Greenville 
(S.C.)  NewsIPiedmont  in  the  Multimedia 
group. 

Preceding  Weeks  in  the  presidency  was 


STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  wiii  anaiyze 
your  market,  recommend 
the  most  cost-efficient  de- 
iivery  and  show  you  how 
to  do  it. .  .Right  the  First 
Time! 

Save  vaiuabie  time  and 
money.  Cai!  the  Circuia- 
tion  Professionais  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  666-4460. 

1M@ 
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J.  Stewart  Bryan  III 

Robert  G.  Marbut,  president  of  Harte- 
Hanks  Newspapers.  Next  in  line  to 
Eskew  on  the  SNPA  officers’  ladder  will 
come  a  non-group  newspaper  executive, 
David  J.  Whichard  II,  president,  co¬ 
publisher,  and  editor  of  the  Greenville 
(N.C.)  Reflector.  He  starts  in  the  job  of 
treasurer. 

The  preponderance  of  group  publishers 
in  the  SNPA  hierarchy  arises  from  the 
fact  that  nearly  three-fourths  of  the  daily 
newspapers  in  SNPA’s  14-state  sun  belt 
territory  are  members  of  groups  (two  or 
more  dailies  in  different  cities  that  have 
common  ownership). 

The  Bryan  family  has  a  long  history  of 
southern  newspaper  publishing.  Forty- 
three-year-old  Stewart  carries  on  the 
tradition  of  his  grandfather  and  father  in 
the  SNPA  presidency.  As  a  director  of 
Media  General  he  represents  the  new 
mode  of  expansion  and  diversification 
from  the  basic  newspaper  business.  His 
father,  D.  Tennant  Bryan,  with  Alan  S. 
Donnahoe,  led  Richmond  Newspapers  in 
one  of  the  earliest  ventures  of  “going 
public”  (MED  on  the  American  Stock 
Exchange)  with  the  result  that  Media 
General  has  become  a  nationwide  cor¬ 
poration  with  annual  revenues  exceeding 
$300  million. 

With  Richmond  as  a  base.  Media 
General’s  operations  embrace  dailies 
there  and  in  Tampa  and  Winston-Salem, 
recycled  newsprint  mills  in  the  U.S.  and 
Mexico,  technical  publications,  radio  and 
television  stations,  cable,  and  building 
materials.  In  the  past  year  the  company 
invested  $21  million  to  acquire  26  weekly 
newspapers  that  serve  more  than  half  a 
million  households  in  southern  Cali- 
(Continued  on  page  28) 


Bryan  finds  many 
members  willing 
to  give  services 

President-elect  J.  Stewart  Bryan  III 
had  no  problem  this  year  in  making  com¬ 
mittee  assignments  for  the  Southern 
Newspaper  Publishers  Association.  He 
found  a  surplus  of  willing  members. 

For  the  first  time  this  year  the  incoming 
president  sent  an  inquiry  to  executives  of 
member  papers  to  see  how  many  would 
be  interested  in  serving  on  committees 
that  function  in  several  fields  of  SNPA 
activities. 

“The  response  was  most  gratifying,” 
Bryan  said.  “Many  more  expressed  a  de¬ 
sire  to  serve  than  it  was  possible  to 
appoint.”  Bryan  has  since  been  busy 
writing  thank-you  notes  to  those  who  in¬ 
dicated  a  willingness  to  serve. 

The  following  have  been  designated  as 
chairman  in  the  committee  lineup: 

Business  and  Administration — Tom  J. 
Hardin,  Alexandria  (La.)  Town  Talk. 
This  committee  has  15  members. 

Editorial — Joe  Doster,  Winston- 
Salem  (N.C.)  Journal! Sentinel.  15  mem¬ 
bers. 

Journalism  education — Charles  S. 
Rowe,  Fredericksburg  (Va.)  Free  Lance- 
Star.  14  members. 

Personnel  and  Labor  Relations — Larry 
D.  Franklin,  Harte-Hanks  Communica¬ 
tions.  14  members. 

Production — William  Owen  III,  Fayet¬ 
teville  (N.C.)  Times/Observer.  14  mem¬ 
bers. 

Smaller  Newspapers — Robert  Carter, 
Hopkinsville  (Ky.)  New  Era.  13  mem¬ 
bers. 

Bryan’s  administration  begins  with 
another  “first” — no  membership  dues  in¬ 
crease  for  the  first  time  in  the  last  four 
years.  The  Board  of  Directors  has 
approved  a  budget  calling  for  income  of 
$^8,800  which  will  result  in  a  surplus  of 
$18,520  if  expenditures  are  held  to 
$430,280. 

Dues  remain  at  1.5  cents  per  copy  of 
net  paid  daily  circulation  as  of  September 
30,  1981. 

Future  staff  needs  of  SNPA  will  be  con¬ 
sidered  by  a  special  committee.  One  im¬ 
mediate  vacancy  to  be  filled  has  been 
caused  by  the  death  of  Ray  B.  Crow, 
director  of  employee  relations.  Executive 
Secretary  Reed  Sarratt  has  announced 
his  intention  to  retire  next  year. 

NLRB  upholds  Crain 

The  National  Labor  Relations  Board 
has  upheld  a  vote  by  editorial  employees 
of  Crain  Communications  Inc.,  who  re¬ 
jected  by  more  than  a  3-2  margin  an 
attempt  by  the  Chicago  Newspaper  Guild 
to  organize  the  company’s  Chicago  staff. 
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Where  high  technology 
leads  to  performance 
and  industry  service 


Technology  that’s  here  before  you  need  it 


Today  s  leading  technology  in 
web  offset  inks  for  newspapers 
comes  from  U.S.  Printing  Ink. 
What  does  that  mean  to  you? 
Many  things.  Unmatched 
performance  on  newsprint  and 
the  press,  of  course.  No  other  ink 
delivers  as  consistently  trouble-free 
press  runs.  But  there  is  much  more 
meaning  to  our  technological  thrust. 
New  product  concepts  like  our  high- 
performance  vegetable-oil  base  ink  for 
those  who  require  exceptional  environmen- 
.  tal  specifications.  New  delivery  concepts 
such  as  our  ICM  (Interchangeable  Color 
Module]  system,  the  first  web  offset  color 
bulk  delivery  system  with  total  control 
of  color  integrity.  It  eliminates  color 
contamination  so  colors  stay  true  from  one 
delivery  to  the  next.  Our  technological 
awareness  protects  everyone  s  inter¬ 
ests.  We  participate  in  CHEMTREC  — 
Chemical  Transportation  Emergency 
Center.  If  a  problem  should  occur 
during  an  ink  shipment,  a  toll-free 
phone  call  to  CHEMTREC  provides 
immediate  information  about  proper 
safeguards  and  any  environmental 
considerations  which  may  exist. 

There  are  many  more  ways  in 
which  our  leading  edge  in  technology 
pays  off  for  newspapers.  We  believe 
that  strengthening  the  industry  can 
only  strengthen  our  future. 


-US. 


East  Rutherford,  NJ;  Cincinnati,  OH; 

Jacksonville,  FL;  Dallas,TX; 
San  Francisco,  CA;  Los  Angelos.  CA; 

Washington,  DC; 


Printing 

Ink 


Bryan 

(Continued  front  page  26) 

fomia. 

On  the  board  of  Media  General,  where 
many  of  his  colleagues  are  men  promin¬ 
ent  in  the  world  of  banking  and  finance, 
Stewart  Bryan  is  conversant  with  the 
myriad  of  affairs  that  concern  many  of  his, 
associates  in  SNPA. 

Bom  in  Richmond  on  May  4, 1938,  Ste¬ 
wart  Bryan  III  went  to  St.  Christopher’s 
School  there  and  then  to  the  Episcopal 
High  School  in  Alexandria.  He  was 
graduated  from  the  University  of  Virginia 
in  1960  and  entered  the  U.S.  Marine 
Corps  as  an  infantry  officer.  In  1%3  he 
went  to  work  at  the  Burlington  (Vt.)  Free 
Press  and  gained  experience  in  all  depart¬ 
ments  before  he  signed  on  with  the  family 
owned  Tampa  Times  as  a  reporter  in 
1%5. 

Stewart  joined  the  staff  of  the  Rich¬ 
mond  Times-Dispatch  in  1%7  but  only  for 
a  year.  He  moved  back  to  Tampa  as 
vicepresident  of  the  Tribune  Company, 
publisher  of  the  Times  and  Tribune;  be¬ 
came  executive  vicepresident  in  1971  and 
publisher  in  1976.  During  this  period  he 
devoted  considerable  time  to  the  prog¬ 
rams  of  the  SNPA  Editorial  Committee. 

In  1978  he  was  appointed  publisher  of 


The  information 
speciaiists  at 
Phiiiips 
Petroieum 
wiii  help  you. 
Call  us. 


Bill  Adams 
Dan  Harrison 
Jere  Smith 
Susan  Stoffle 
Dave  Dryden 
Bill  Flesher 
Research  & 
Jerry  Regan 


(918)  661-5224 
(918)  661-5204 
(918)  661-4982 
(918)  661-4974 
(918)  661-4987 
(918)  661-6760 
Development 
(918)  661-8727 


\  rnuLira  / 

ir^ 


BARTLESVILLE  OKLAHOMA  74004 


the  Richmond  Newspapers.  Having  been 
active  in  numerous  civic  affairs  in  Tampa, 
he  has  donated  his  services  to  the  Metro¬ 
politan  Richmond  Chamber  of  Com¬ 
merce,  Richmond  Symphony,  Goodwill 
Industries,  Salvation  Army,  and  the  Vir¬ 
ginia  Council  on  Health  and  Medical 
Care. 

He  has  been  treasurer  and  chairman  of 
the  SNPA  Foundation  Board  of  Trustees, 
which  sponsors  industry  seminars,  and 
he  has  dso  served  on  the  ANPA  Labor 
and  Personnel  Committee  and  is  current¬ 
ly  a  member  of  the  ANPA  Government 
Relations  and  Premium  Fund  committee 
and  a  director  of  the  Newspaper  Adver¬ 
tising  Bureau.  Other  memberships  in¬ 
clude  the  Florida  Press  Association  and 
the  Virginia  Press  Association. 

The  next  SNPA  president-elect,  a  Ten¬ 
nessean,  is  an  Army  veteran  of  World 
War  II  in  Africa  and  Europe,  and  a  former 
business  executive  of  United  Press.  Since 
1973  he  has  been  an  executive  with  the 
Greenville  News-Piedmont  and,  as  presi¬ 
dent  of  Multimedia  Newspaper  Com¬ 
pany,  he  oversees  the  operations  of  13 
daily  newspapers,  22  non-daily  publica¬ 
tions  and  a  commercial  printing  plant  in 
nine  states. 

J-prof  edits 
Spanish  section 

A  Michigan  State  University  journal¬ 
ism  professor  has  helped  a  major  Mex¬ 
ican  newspaper  establish  a  new  weekly 
review,  which  includes  the  New  York 
Times  Weekly  Review  in  English  and  a 
local  weekly  review  in  Spanish. 

Mary  A.  Gardner  has  been  a  consultant 
to  El  Norte,  an  80,000  circulation  paper 
in  Monterrey,  Mexico,  for  the  past  10 
years.  During  her  year-long  sabbatical 
this  year,  Gardner  edited  the  Spanish  sec¬ 
tion  of  first  editions  of  the  review,  which 
premiered  in  May  and  is  published  each 
Monday. 

Under  a  contract  with  the  New  York 
Times,  the  English-language  copy  is 
flown  in  through  Houston  or  Mexico 
City.  Gardner  says  the  publication  was 
delayed  only  once  when  airports  were 
fogged  in,  forcing  El  Norte  to  publish  on 
Tuesday. 

Gardner  began  as  a  consultant  to  El 
Norte  in  1970  and  each  summer  has  re¬ 
turned  to  critique  the  paper  daily  and  to 
teach  workshops  for  staff  reporters  and 
potential  reporters.  In  those  years,  Gard¬ 
ner  has  worked  to  improve  the  profes¬ 
sionalism  of  the  staff  with  the  strong  sup¬ 
port  of  its  young  publisher  Alejandro  Jun- 
co  de  la  Vega. 

Each  summer,  El  Norte  advertises  for 
prospective  reporters.  From  a  group  of 
150  applicants,  IS  are  chosen  for  Gard¬ 
ner’s  intensive  training  program  and 
usually  out  of  that  group  about  four  or  six 
are  eventually  hired. 


Foundation 
plans  to  hold 
12  seminars 


In  1982,  the  SNPA  Foundation  will 
offer  8  newspaper  operations  seminars 
and  4  on  major  issues  of  current  interest 
to  newspaper  readers. 

The  fee  for  the  1982  seminars  will  re¬ 
main  at  $150,  which  is  the  only  cost  to  the 
newspaper  except  the  transportation  ex¬ 
penses  of  the  participant.  The  Founda¬ 
tion  pays  all  room  and  board  costs. 

Attendance  at  each  seminar  is  limited 
to  30  persons,  and  places  are  reserved  in 
the  order  that  fees  are  received. 

1982  SNPA  Foundation  Seminars 
PUBLIC  ISSUES  SEMINARS 
Changing  Values  in  American  Life: 
March  21-24,  Emory  University,  Atlanta, 
Georgia.  Chairman  Ellen  Mickiwicz, 
dean.  Graduate  School  of  Arts  and  Scien¬ 
ces;  The  Future  of  Nuclear  Energy:  April 
4-7,  Institute  for  Energy  Research,  Oak 
Ridge  Associated  Universities,  Oak 
Ridge,  Tennessee.  Chairman  Alvin  Wein¬ 
berg,  director.  Institute  for  Energy  Re¬ 
search;  Modernizing  State  Legislatures: 
July  25-28,  University  of  Georgia, 
Athens.  Chairman  Delmar  Dunn,  direc¬ 
tor,  Institute  for  Energy  Research; 
Southern  Culture:  October  17-20,  Duke 
University,  Durham,  North  Carolina. 
Chairman  Peter  Wood,  professor.  De¬ 
partment  of  History. 

NEWSPAPER  OPERATIONS 
SEMINARS 

Layout  and  Design:  January  31 -February 
3,  University  of  Texas  at  Austin.  Chair¬ 
man  Jon  Roosenraad,  professor.  College 
of  Journalism  and  Communication;  The 
Copy  Desk:  May  2-5,  Virginia  Common¬ 
wealth  University,  Richmond.  Chairman 
William  H.  Turpin,  professor.  Depart¬ 
ment  of  Mass  Communications;  Impro¬ 
ving  Newspaper  Writing:  June  6-9,  Uni¬ 
versity  of  Mississippi,  University- 
Oxford.  Chairman  Reid  Ashe,  editor  and 
publisher,  Jackson  (Tenn.)  Sun;  News¬ 
paper/Cable  TV  Corporation:  August  15- 
17,  Atlanta,  Georgia.  A  symposium  on 
the  Newsroom  and  Cable  Television;  Re¬ 
porting  Business  News;  October  10-13, 
University  of  South  Florida,  Tampa. 
Chairman  Emery  L.  Sasser,  chairman. 
Department  of  Mass  Communications; 
Newsroom  Management:  December  5-8, 
Atlanta,  Georgia.  Chairman  Frank 
Caperton,  executive  editor,  Norfolk 
Virginian-Pilot  and  Ledger-Star. 

Kansas  weekly  sold 

Tom  and  Christine  Buchanan  have  sold 
their  Washington  County  (Kans.)  News, 
a  3,700  circulation  weekly,  to  Howard 
Kessinger  and  Chris  Baumchen,  pub¬ 
lisher  and  news  editor,  respectively,  of 
the  Marysville  (Kans.)  Advocate. 
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LIBEL  INSURANCE 


We  never  cease  to  be  amazed,  particularly 
in  the  field  of  newspaperingj,  to  find  that 
many  purchasers  of  insurance  are  sold  by 
brokers  and  they  do  not  read  the  insurance 
policy  that  they  purchase.  It  is  well  and  good  to 
have  faith  in  your  broker  but  in  all  the  fields  of 
insurance  available  to  newspapers  where  the 
small  print  should  be  read,  we  would  suggest 
and  urge  that  same  be  done  in  the  field  of 
libel.  This  comment  was  generated  by  an 
article  appearing  on  page  20,  of  Editor  & 
Publisher’s  October  3  edition.  First  and  fore¬ 
most,  the  California  statute  does  not  bar  pay¬ 
ment  of  punitive  damages.  What  it  does  bar 
is  payment  for  damages  resulting  from  “will¬ 
ful  misconduct”.  As  has  been  stated  in  earlier 
ads,  many  insurance  companies,  in  quite  un¬ 
derstandable  fashion,  are  seeking  to  outlaw 
payment  of  punitive  damages  as  being  con¬ 
trary  to  public  policy.  The  Mutual  Company 


not  being  subject  to  regulation  by  any  in¬ 
surance  commissioner,  is  entitled  to  pay  puni¬ 
tive  damages  in  every  state  of  the  United 
States,  the  District  of  Columbia  and  all  the 
territories  of  the  United  States  and  Canada. 

We  have  had  examples  where  a  new  business 
manager  or  insurance  manager  has  taken 
over  a  given  newspaper’s  insurance  portfolio 
and  based  on  a  pure  bottom  line  of  cost  of  the 
insurance  underbid  our  premium  quotes.  We 
again,  say  to  this  particular  manager  that  if 
he  would  do  a  word  comparison  of  Mutual’s 
libel  policy,  with  any  other  policy  offered  to¬ 
day,  Mutual  comes  out  first.  The  other  big 
plus  with  Mutual  centers  in  the  fact  that  the 
persons  representing  the  company  in  the  set¬ 
tlement  of  its  libel  suits  have  a  combined 
experience  in  the  newspaper  field  second  to 
none  in  the  world. 


The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 

Including: 

Territorial  Insurance  Company  Limited,  United  Insurance  Company  Limited, 

Potomac  Insurance  Company  Limited,  and  Mutual  Reinsurance  Company  Limited 

POST  OFFICE  BOX  1179,  HAMILTON  5,  BERMUDA 

Telephone  (809)  292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 
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The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 


11  SNPA  dailies 
change  owners; 

9  go  into  groups 

“It  was  the  smoothest  transaction  I 
ever  negotiated,”  commented  Kansas 
newspaper  broker  Robert  N .  Bolitho  af¬ 
ter  closing  the  sale  of  the  Sikeston  (Mo.) 
Daily  Standard  to  Thomson  Newspapers 
USA. 

The  Blanton  family’s  1 1 ,500  circulation 
evening-Sunday  newspaper  was  one  of  1 1 
dailies  in  SNPA  territory  that  have 
changed  hands  since  January.  Nine  of 
them  were  acquired  by  groups.  Thomson 
led  this  activity  with  four  acquisitions. 

The  major  1981  deal  in  the  South  to 
date  turned  the  Knoxville  (Tenn.)  Journal 
(56,000  a.m.)  to  the  Gannett  Group. 

These  other  SNPA-area  transfers  of 
ownership  have  been  reported: 

Troy  (Ala.)  Messenger,  from  C.  David 
Marion  to  Tillotson  Publications. 

Helena  (Ark.)  World,  from  Porter 
Young  and  others  to  Park  Newspapers. 

Gainesville  (Ga.)  Times,  from  South¬ 
land  Publshing  Co.  (Charles  Smithgall 
and  others)  to  Gannett  Co. 

Thomasville  (Ga.)  Times-Enterprise, 
from  the  Kelly  family  to  Thomson. 

Tifton  (Ga.)  Gazette,  from  the  Rankin 
family  to  Thomson. 

Macon  (Mo.)  Chronicle-Herald,  from 
Walls  Investment  Co.  to  Donrey  Media. 

Cushing  (Okla.)  Citizen,  from  Ham- 
mell  Newspapers  to  Jim  and  Jane  Head  of 
Liberal,  Kans. 

Orangeburg  (S.C.)  Times  &  Democrat, 
from  Gressett  family  to  Howard  Publica¬ 
tions. 

DelRio  (Tex.)  News-Herald,  from  J. 
Tom  Graham  to  Harte-Hanks  Com¬ 
munications. 

In  the  non-daily  field  of  paid  and  free 
circulation  25  changes  of  ownership  have 
been  reported  from  the  14  SNPA  states. 

From  the  files  of  the  Federal  Com¬ 
munications  Commission  in  Washington 
come  reports  of  transactions  in  the  broad- 
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cast  field  ranging  from  a  $300,000  pay¬ 
ment  for  am  radio  stations  WULA  at 
Eufaula,  Ala.  to  $79  million  which  Hearst 
Corp.  has  agreed  to  pay  for  KMBC-tv  at 
Kansas  City,  Mo.  James  R.  Williams  III, 
an  AP  executive  at  Jackson,  Miss.,  will 
own  a  minority  interest  (16%)  in  the  Ala¬ 
bama  station. 

Landmark  Communications  received 
FCC  approval  to  sell  WTAR-tv  at  Nor¬ 
folk  to  Knight-Ridder  Newspapers  for 
$48.3  million. 

Other  transactions 

A.S.  Abell  Co.  {Baltimore  Sunpapers) 
buying  WDOQ-fm  at  Daytona  Beach, 
Fla.  for  $3  million. 

Affiliated  Publicatons  {Boston  Globe) 
buying  WAIV-am-fm  at  Jacksonville, 
Fla.  for  $3  million. 

Capital  Cities  Communications  buying 
WBIE-fm  at  Marietta,  Ga.  for  $7.3  mil¬ 
lion. 

Channel  Two  Television  {Houston 
Post  affiliate)  buying  WTOK-tv  at  Meri¬ 
dian,  Miss,  for  $11  million. 

Dalton  C.  Wright  {Lebanon,  Mo.  Tri¬ 
bune)  and  others  buying  KVCM-fm  at 
Montgomery  City,  Mo.  for  $160,000. 

Cox  Broadcasting  {Atlanta  Newspap¬ 
ers  affiliate)  buying  KDNL-tv  at  St. 
Louis  for  $13.2  million. 

Bimey  Imes  {Columbus  Miss.  Com¬ 
mercial  Dispatch)  and  others  buying 
WMUR-tv  at  Manchester,  N.H.  for  $5 
million. 

David  A.  Rawley  Jr.  and  family  {High 
Point  N.C.  Enterprise)  buying  WMYB- 
am  and  WXTL-fm  at  Myrtle  Beach.  S.C. 
for  $700,000. 

McClatchy  Newspapers  (in  part¬ 
nership)  buying  WCPT-tv  at  Crossville, 
Tenn.  for  $600,000. 

Currently,  Alabama  has  the  highest 
concentration  of  group  ownership.  Of  the 
24  SNPA  member  newspapers  in  the 
state,  22,  or  91 .7%,  are  owned  by  groups. 
Two  Alabama  papers,  or  8.3%,  are  inde¬ 
pendently  owned. 

Nine  groups  own  more  than  10  news¬ 
papers  in  the  SNPA  region.  Harte-Hanks 
Communications,  Inc.  owns  the  largest 
number  of  SNPA  member  newspapers — 
22.  Thomson  Newspapers,  Inc.  owns  17; 
Knight-Ridder  Newspapers,  Inc.,  Cox 
Enterprises,  Inc.,  11;  Freedom  News¬ 
papers,  Inc.,  11;  Gannett  Co.  Inc.,  11; 
Multimedia,  Inc.,  11;  New  York  Times 
Company,  11;  and  Worrell  Newspapers, 
Inc.,  11. 

AP  photo  editor 
dies  of  cancer 

Thomas  V.  Di  Lustro,  63,  photo  editor 
of  the  Associated  Press,  died  of  cancer 
October  9.  He  had  spent  41  years  with 
AP,  starting  as  a  research  clerk  and  mov¬ 
ing  up  to  photo  editor  in  1947. 


Newspaper  drops 
reporter  support 

The  Toronto  Sun,  being  sued  for  libel 
by  federal  cabinet  minister  John  Munro 
and  his  former  law  partner  over  an  article 
linking  them  to  profit  taking  in  Petro 
Canada’s  purchase  of  Petrofina  Canada 
Inc.,  has  withdrawn  legal  support  for  one 
of  two  reporters  who  wrote  the  story 
(E&P,  July  4.) 

Sun  editor  Peter  Worthington  said  the 
newspaper’s  law  firm  cannot  act  for  re¬ 
porter  Bob  Reguly  because  he  has  initi¬ 
ated  a  legal  action  against  the  Sun. 

Reguly,  an  award-winning  journalist 
who  wrote  the  article  with  Donald  Ram¬ 
say,  resigned  June  10,  one  week  after  the 
article  appeared. 

Ramsay,  who  did  most  of  the  work  on 
the  story,  was  fired  after  the  Sun  found 
there  was  no  evidence  to  support  the  arti¬ 
cle,  which  linked  Munro,  minister  of  Indi¬ 
an  affairs  and  northern  development,  and 
John  Pelech,  to  a  purchase  of  Petrofina 
shares  before  the  firm  was  acquired  last 
February  by  Petro  Canada. 

The  Sun  later  apologized  in  an  editorial 
entitled:  “We  were  wrong.”  The  editorial 
stated  that  “when  the  Prime  Minister  de¬ 
scribed  the  Sun’s  Petrofina  story  as  ‘gar¬ 
bage,’ it  appears.  .  .  he  was  not  far  from 
the  truth.” 

Despite  the  apology,  Munro  and  Pelech 
are  suing  the  Sun,  publisher  Doug 
Creighton,  Worthington,  managing  editor 
Ed  Monteith,  editorial  director  J.D. 
McFarlane  and  the  two  reporters. 

Reguly,  who  alleges  he  resigned  under 
duress,  has  filed  suit  against  the  newspap¬ 
er  for  severance  pay. 

“According  to  our  lawyers  and  the  in¬ 
surance  company  which  covers  the  Sun 
for  libel  and  wrongful  dismissal  suits,  you 
can’t  defend  a  person  in  an  action  who 
may  be  involved  in  a  suit  against  you,” 
Worthington  said.  “I  really  feel  sorry  for 
Reguly,  though  I  didn’t  disagree  we  had 
to  part.” 

^msay’s  attorneys  have  also  notified 
the  Sun  that  he  is  claiming  wrongful  dis¬ 
missal,  but  court  papers  have  not  yet 
been  filed. 

Courtroom  cameras 
tested  in  Rhode  Is. 

A  one-year  trial  period  for  use  of  news 
cameras  and  tape  recorders  in  cour¬ 
trooms  is  under  way  in  Rhode  Island, 
with  Superior  Court  Judge  Anthony  A. 
Giannini  saying  in  Providence  about  the 
initial  day’s  response:  “They  had  no  real 
impact  on  the  court  or  its  proceedings. 
They  weren’t  intrusive  at  all  .  .  .  It  went 
very  well.  I  knew  it  would.” 

llie  Giannini  courtrooms  was  one  of 
the  first  two  visited  by  cameras  and  tape 
recorders. 
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Our  editoried  scores 
are  up  agciin*  continuing 

high  readership  for 
355  subscribing  newspapers 

thanks  to  these  special  people 


Alvin  Toffler 
Robert  Coles 
Richard  Leakey 
Tom  Brokaw 
Katharine  Graham 
Jim  Bouton 
Betty  Friedan 


Michael  Korda 
Herb  Klein 
Ed  Asner 
Jane  Howard 
Stephani  Cook 
James  Q.  Wilson 
Patricia  Bosworth 
Merlin  Olsen 


Michael  Brown 
Wilfrid  Sheed 
Robert  Jastrow 
Tom  Cottle 
J.  Anthony  Lukas 
Tad  Szulc 
Lady  Bird  Johnson 
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*Starch  Editorial,  1981  —  and  our 
consistently  high  Starch  Advertising 
Scores  continue  to  dominate  all  Mass 
Magazines  on  a  5  year  average. 
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Alabama  high  court 
defines  public  records 


Alabama  Supreme  Court  has  used  a 
case  involving  the  Anniston  (Ala.)  Star  to 
set  guidelines  on  what  constitutes  public 
records. 

On  October  3,  the  justices  in  an  8-1 
decision  instructed  a  Calhoun  County  cir¬ 
cuit  judge  to  apply  the  guidelines  in  his 
reconsideration  of  the  case.  The  lawsuit 
by  the  Star  arose  after  Jacksonville  State 
University  denied  the  newspaper  access 
to  records  of  a  lobbying  fund. 

The  high  court  said  public  records  are 
those  documents  that  “are  reasonably 
necessary  to  record  the  business  and  acti- 
vitiesrequired  to  be  done  or  carried  on  by 
a  public  officer  so  thafthe  status  and  con¬ 
ditions  of  such  business  and  activities  can 
be  known.” 

The  justices  rejected  as  “unsound”  the 
JSU  attorneys’  argument  that  public  re¬ 
cords  are  only  those  records  required  to 
be  kept  by  law. 

The  Star  filed  the  suit  against  JSU  in 
1979  after  the  newspaper  was  denied  ac¬ 
cess  to  university  financial  records  in  ear¬ 
ly  1978. 

The  Calhoun  circuit  court  judge  ruled 
that  the  JSU  Reserve  Public  Relations 
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Corporation,  which  was  created  to  man¬ 
age  the  lobbying  fund  after  the  newspaper 
asked  to  see  the  records,  was  an  “alter- 
ego”  of  the  university  and  that  the  fund 
records  were  public. 

The  JSU  Reserve  Public  Relations  Cor¬ 
poration,  which  has  since  been  dissolved, 
used  the  donations  and  vending  machine 
receipts  to  wine  and  dine  legislators  and 
make  campaign  contributions. 

The  state’s  high  court  said  in  its  ruling 
that  trial  courts  deciding  future  public  re¬ 
cords  cases  “must  balance  the  interest  of 
the  citizens  in  knowing  what  their  public 
officers  are  doing  against  the  interest  of 
the  general  public  in  having  the  business 
of  government  carried  on  efficiently  and 
without  interference.” 

There  are  some  records,  the  court  said, 
which  “may  be  better  left  undisclosed, 
including: 

— “Recorded  information  received  by 
a  public  officer  in  confidence; 

— Sensitive  personnel  records; 

— Pending  criminal  investigations;  and 

—Records  the  disclosure  of  which 
would  be  detrimental  to  the  best  interest 
of  the  public.” 

David  Olive,  general  counsel  for  the 
Alabama  PressAssociation,  said  he  was 
“extremely  grateful  to  finally  have  a  pub¬ 
lic  records  decision.”  But  the  justices’ 
language  will  “be  difficult,  at  best,  to  app¬ 
ly,”  he  said. 

But  Winston  Walker,  a  public  records 
manager  for  the  State  Department  of  Arc¬ 
hives  and  History,  said  the  guidelines 
were  “long  overdue”  and  will  make  gov¬ 
ernment  documents  more  accessible  to 
the  press  and  public.  Olive  filed  a  brief  in 
the  high  court  to  support  the  newspaper’s 
position. 


First  Amendment 
conference  planned 


The  First  Amendment  Congress  plans 
to  hold  a  seminar  on  how  the  new  electro¬ 
nic  technologies  will  “effect  the  tradition 
of  a  free  press”  at  the  Aspen- Wye  Insti¬ 
tute  in  Maryland  on  January  15  to  17, 
1982. 

Jean  Otto,  chairman  of  the  First 
Amendment  Congress,  said  “a  broad 
assortment  of  folks”  will  be  invited  in¬ 
cluded  government  officials,  members  of 
the  judiciary,  and  “people  from  cities 
who  put  in  or  are  about  to  put  in  cable.” 

Reporters  interested  in  covering  the 
seminar  should  contact  Judy  Hines  of  the 
ANPA  Foundation  to  make  arrange¬ 
ments,  Otto  said. 
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Revised  stylebook 
recalls  the  basics 

More  than  60  years  ago,  reporters  at 
the  Kansas  City  Star  and  Kansas  City 
Times  used  a  one-sheet  stylebook  that 
included  these  admonitions:  “Use  short 
sentences.  Use  short  first  paragraphs. 
Use  vigorous  English.  Be  positive,  not 
negative.” 

That  early  guide,  so  much  a  part  of  the 
newspapers’  tradition,  was  one  of  several 
used  in  the  compilation  of  a  new 
stylebook,  the  first  undertaking  in  25 
years. 

But  a  return  to  tradition  was  only  one  of 
the  reasons  behind  the  new  stylebook, 
according  to  Michael  J.  Davies,  the  editor 
of  both  papers.  Davies  defines  a  good 
stylebook  as  “nitpicking  and  arbitrary, 
two  qualities  that  have  been  out  of  favor 
in  recent  years  but  have  great  redeeming 
value  when  it  comes  to  protecting  the 
language.” 

He  said  these  two  qualities  of  the  new 
Times/Star  stylebook  have  the  same 
goal — protecting  the  language.  The  new 
stylebook  attempts  to  do  that  in  conjunc¬ 
tion  with  a  return  to  tradition  and  cour¬ 
tesy. 

All  people  are  now  referred  to  on 
second  reference  with  a  courtesy  title — 
“Mr.”  for  men  and  “Miss.”  “Mrs.”  or 
“Ms.”  for  women,  depending  on  their 
preference. 

“In  a  world  that  too  often  is  rough  and 
callous,  a  little  courtesy  could  be  a  wel¬ 
come  addition,”  Davies  said. 

Such  words  as  “chairperson”  and 
“spokesperson’’  are  now  forbidden 
under  the  new  style.  It  will  be  “chair¬ 
man”  and  “spokesman”  unless  the  posi¬ 
tion  is  held  only  by  women  and  the  orga¬ 
nization  demands  use  of  a  special  term. 

The  new  120-page  spiral-bound  manual 
serves  as  a  local  supplement  to  the 
Associated  Press  stylebook,  and  has  been 
organized  along  the  same  lines. 

The  new  stylebook,  the  result  of  a 
year’s  work  by  a  newsroom  committee 
drawn  from  both  papers,  includes  a  writ¬ 
ing  and  editing  supplement,  a  spelling  dic¬ 
tionary  and  a  roster  of  100  words  fre¬ 
quently  misspelled. 

“This  stylebook  was  not  compilied 
simply  to  create  more  rules,”  Davids 
said.  “These  papers  have  long  had  a  repu¬ 
tation  for  good  writing  and  tight  editing. 
That  reputation  must  be  protected  and 
enhanced.” 

Davies  quoted  the  World  War  I-vintage 
style  sheet  in  his  foreward  to  the  new 
stylebook.  Its  admonitions  are  still  valid 
today,  Davies  told  the  staff.  “Use  them,” 
he  said. 

After  all,  Davies  added,  those  early 
admonitions  have  been  credited  with 
teaching  a  young  cub  reporter  named 
Ernest  Hemingway  how  to  write  in  a 
straight,  forceful  style. 
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Nobody's  tougher  on  saving  energy  than 
Amoco  is  on  itself 


Energy  conservation  is  a  daily  opera¬ 
tional  effort  at  every  Amoco  facility. 
Amoco  has  achieved  a  22  percent 
reduction  in  energy  used  per  unit  of 
product  produced,  compared  to 
energy  consumed  in  the  early  1970s. 
This  is  approximately  like  saving  15 
million  barrels  of  crude  oil  per  year, 
nearly  the  total  of  foreign  oil  imported 
to  the  United  States  in  two  days. 


Conservation  methods  ranged  from 
recapturing  and  utilizing  waste  heat 
to  trimming  1,000  pounds  of  non-vital 
steel  from  Amoco's  product  transport 
trucks. 

Conservation  is  a  potentially  huge 
national  resource  that  can  help  save 
the  energy  needed  to  keep  America 
running  strong  in  the  year  2000 
and  beyond. 


You  expect  more  from  a  leader. 


SNPA  goes  ‘on  record’ 
for  diversity  principle 


Roland  Weeks,  president  of  Southern 
Newspapers  Publishers  Association,  told 
the  House  Subcommittee  on  Telecom¬ 
munications  that  AT&T  should  be  barred 
from  entering  the  electronic  information 
field. 

Weeks  presented  his  views  on  behalf  of 
SNPA  in  a  written  statement  at  the  invita¬ 
tion  of  Rep.  Timothy  Wirth  of  Colorado, 
chairman  of  the  Subcommittee  on  Tele¬ 
communications,  Consumer  Protection, 
and  Finance  of  the  Energy  and  Com¬ 
merce  Committee,  which  is  expected  to 
propose  a  counterpart  bill  to  S.  898  that 
the  Senate  recently  passed. 

The  SNPA  board  of  directors  approved 
the  statement  on  September  10. 

Excerpts  from  Weeks’  statement 
follow. 

“We  believe  that  community  newspap¬ 
ers  will  continue  to  be  a  popular,  reliable 
source  of  information  to  the  public.  As 
established  purveyors  of  timely  local 
news  and  features  in  convenient,  portable 
form,  newspapers  are  a  unique  and  en¬ 
during  mass  medium.  The  newspaper 
business  recognizes  as  well  the  chal¬ 


lenges  and  opportunities  posed  by  emerg¬ 
ing  information  distribution  technologies 
and  intends  to  meet  those  challenges. 

“Among  the  new  technologies  that 
have  particularly  captured  the  interests  of 
SNPA’s  members  are  videotex  services, 
which  enable  consumers  using  home  ter¬ 
minals  to  access  remote  computer-based 
data.  The  advent  of  videotex  systems  will 
enable  consumers  to  access  directly  the 
kind  of  information  now  edited  and  inde¬ 
xed  in  newsroom  computers.  The  availa¬ 
bility  of  low-cost  units  of  information  spe¬ 
cifically  oriented  toward  special  reader 
interests  has  immense  possibilities  for 
serving  an  information-hungry  public, 
mission  link  between  the  stored  data  and 
the  subscriber  must  be  available  on  an 
open  and  equitable  basis.  Our  analysis  of 
the  evolving  electronic  information  in¬ 
dustry  indicates  that  the  nation’s  tele¬ 
phone  network  will  provide  the  most 
effective  and  efficient  means  of  transmis¬ 
sion.  To  insure  maximum  development  of 
electronic  information  services,  common 

“To  insure  that  the  promise  for  greater 
diversity  is  realized,  the  essential  trans¬ 


carrier  regulation  of  the  monopoly  local 
loop  is  necessary  to  insure  that  control  of 
the  means  of  transmission  not  extend  to 
control  of  the  information  transmitted. 

“Evolving  technologies  such  as  cable, 
satellite,  and  broadcast  transmission  may 
provide  alternative  distribution  mean  for 
electronic  information  at  some  point  in 
the  future.  However,  the  telephone  net¬ 
work  now  provides  the  only  viable  means 
for  mass  development  of  these  services. 
The  nearly  100%  market  penetration  and 
fully  interconnected  features  of  the  tele¬ 
phone  network  are  not  available  in  any 
other  medium.  Furthermore,  only  the 
telephone  company  has  the  switching 
capacity  and  technical  capablity  to 
accomodate  a  fully  interactive  system — 
enabling  a  host  of  transactions  to  be  per¬ 
formed  from  the  home  by  pushing  a 
button. 

“If  permitted  to  provide  competing 
services  on  a  vertically-integrated  basis, 
a  telephone  company  would  have  a  signi¬ 
ficant,  unfair  advantage  in  packaging  its 
own  information  service  in  combination 
with  its  transmission  function.  Such  a 
powerful  inherent  advantage  in  an 
embryonic  market  will  deter  potential 
participants  in  these  new  services 

“Although  AT&T’s  entry  into  electro¬ 
nic  information  services  poses  the  most 
serious  threat  to  diversity  of  information 
sources,  all  telephone  companies  repre¬ 
sent  bottleneck  facilities  in  their  service 
areas.  The  local  telephone  loop  has  an 
indefinite,  government-granted  monopo¬ 
ly  and  serves  nearly  every  home  in  a 
given  service  area.  Unlike  cable  systems, 
which  are  awarded  in  a  competitive 
franchise  market,  telephone  companies 
enjoy  a  guaranteed  rate  of  return  on  their 
transmission  services.  Only  telephone 
companies  can  thus  offer  information  ser¬ 
vices  at  cost  to  garner  the  largest  possible 
market  share,  while  profitting  from  the 
increased  traffic  on  their  system.  Con¬ 
gressional  policy  eliminating  a  telephone 
company’s  ability  and  incentive  to  ob¬ 
struct  competition  is  thus  essential  to 
safeguard  the  free  flow  of  information  in 
this  embryonic  information  medium. 

“A  structural  restriction  prohibiting 
telephone  company  ownership  of  in¬ 
formation  travelling  over  its  own  facilities 
will  promote  the  First  Amendment  goal  of 
assuring  the  widest  possible  dissemina¬ 
tion  of  information  from  diverse  sources. 
Such  a  restriction  is  not  an  unconstitu¬ 
tional  infringement  of  a  telephone  com¬ 
pany’s  right  of  free  speech.  The  Supreme 
Court  consistently  has  viewed  narrowly 
drawn  restrictions  are  not  content- 
related.  A  restriction  in  this  case  prohibit¬ 
ing  telephone  company  ownership  of  in¬ 
formation  travelling  over  its  own  facilities 
requires  no  content-related  Judgments 
and  permits  telephone  companies  use  of 
alternative  channels  of  communication 
controlled  by  others.  Important  policy 
goals  are  thus  safeguarded  in  the  least 
restrictive  manner.” 

EDITOR  &  PUBLISHER  for  October  24,  1981 
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National  Association  of  Home  Builders 

1981 
GOLDEN 
HAMMER 
AWARDS 
COMPETITION 

The  competition  was  established  in  1 979  by  the  National  Association  of 
Home  Builders  in  recognition  of  outstanding  journalism  in  the  coverage  of 
housing  issues  and  is  judged  by  a  panel  of  practicing  journalists. 

For  the  print  media,  there  are  three  categories  of  awards  consisting  of 
the  best  articles  or  series  on  housing  issues  published  in: 

1)  Newspapers  with  circulation  of  50,000  or  over,  2)  Newspapers  with 
circulation  under  50,000;  3)  Magazines. 

$1,000  FIRST  PRIZE  IN  EACH  CATEGORY 

The  second  prize  in  each  category  is  $500.  Two  honorable  mention 
awards  of  $250  each  will  be  awarded  in  each  of  the  three  categories.  The 
first  and  second  prize  winners  will  receive  a  Golden  Hammer  trophy  and 
expenses  paid  to  attend  the  awards  ceremony  at  the  NAHB  Convention  in 
January,  1982,  in  Las  Vegas. 

CONTEST  DEADLINE  IS  NOVEMBER  16,  1981 

All  entries  must  be  received  by  November  16,  1981  (3  copies).  Entry 
blanks  may  be  obtained  from  Betty  Christy,  Director  of  Media  Relations, 
National  Association  of  Home  Builders,  15th  and  M  Streets,  NW,  Wash¬ 
ington  D.C.  20005.  Telephone  (202)  822-0405  for  further  details. 
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Four  million  reprints  from  us  can  mean 
a  new  generation  of  readers  for  you. 
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One(rfaseries:  we’re  reaching  out  to  young  people 
from  15  to  30  with  articles  like  this  in  leading 
magazines  and  newspapers. 


At  International  Paper  Company,  we  recognize  that  the  more  readers  you  have  in  the 
future,  the  more  paper  we’ll  be  selling  you. 

So  to  help  you,  our  parmers  in  publishing,  and  ourselves,  we’re  trying  to  build 
more  readers  of  books,  magazines  and  newspapers  for  us  both. 

A  year  and  a  half  ago,  we  began  sponsoring  a  series  of  advertisements  to  help 
young  people  read  better,  write  better  and  communicate  better.  So  far,  we’ve  been 
getting  up  to  1,000  letters  a  day  requesting  reprints,  and  have  sent  out  over  four  million. 

We  think  this  is  good  news,  for  you  and  for  us.  We  hope  it  presages  a  healthy 
new  generation  of  readers.  And  we  hope  you  agree  that  the  effort  is  worthwhile. 

For  your  reprints  of  the  series,  write:  “Power  of  the  Printed  Word”  International 
Paper  Company,  Dept.  PI,  P.O.  Box  900,  Elmsford,  New  York  10523  •  C 196 1  Interrational  hficr  Company 


INTERNATIONAL  PAPER  COMPANY 

We  believe  in  the  ptwer  nf  the  printed  word. 


Southern  dailies  increase 
circulation  to  buck  trend 


Daily  newspapers  in  the  14-state  SNPA 
region  increased  their  net  paid  circulation 
0.02%  between  1979  and  1980,  according 
to  September  30,  1979,  and  September 
30,  1980,  statements. 

Net  paid  circulation  for  all  daily  news¬ 
papers  in  the  United  States  declined 
0.03%  during  that  same  period. 

Net  paid  circulation  for  all  U.S.  daily 
newspapers  totaled  62,201,840  in  1980, 
compared  to  62,223,040  in  1979.  Net  paid 
circulation  for  the  daily  papers  in  the 
SNPA  region  totaled  15,762,424  in  1980, 
compared  to  15,758,701  in  1979. 

Increases  in  net  paid  circulation  were 
made  5  SNPA  states — Florida  (up 
3.21%),  Texas  (1.16%),  North  Carolina 
(1.10%),  South  Carolina  (0.85%),  and 
Virginia  (0.42%). 

The  largest  regional  increase  in  net  paid 
circulation  occurred  in  the  Western 
states — Alaska,  Arizona,  California,  Col¬ 
orado,  Hawaii,  Idaho,  Montana,  Nevada, 
New  Mexico,  Oregon,  Utah,  Washing¬ 
ton,  and  Wyoming.  Net  paid  circulaton 
increased  1.69%  from  the  1979  total  of 
10,864,347  to  11,048,291. 

Net  paid  circulation  increased  0.48%  in 
the  Northeastern  region — Connecticut, 
Delaware,  Maine,  Maryland,  Mas- 

New  daily, 
new  member 

On  the  eve  of  the  annual  meeting,  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation  picked  up  its  444th  and  445th 
members.  One  the  Jupiter/Tequesta 
(Fla.)  Journal,  is  a  new  daily,  converted 
recently  from  a  weekly  owned  by  the 
Hammell  Newspapers.  The  second  new 
member,  the  Christiansburg  (Va.)  News 
Messenger,  is  a  member  of  the  Worrell 
Group. 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  Investment  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  Impact  to  the  community,  a 
lower  power  TV  Station,  with  character  gen¬ 
erator  for  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdItor  and  Pub¬ 
lisher  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Tvro  week  delivery. 

Edwfard  M.  Johnson 
&  Associates,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D.C.  (202)  775-1082 


sachusetts.  New  Hampshire,  New 
Jersey,  New  York,  Pennsylvania,  Rhode 
Island,  Vermont,  and  the  District  of  Col¬ 
umbia.  Net  paid  circulation  was 
19,058,409  in  1980,  compared  to 
18,966,968  in  1979. 

Net  paid  circulation  in  the  North  Cen¬ 
tral  states — Illinois,  Indiana,  Iowa,  Kan¬ 
sas,  Michigan,  Minnesota,  Missouri, 
Nebraska,  North  Dakota,  Ohio,  South 
Dakota,  and  Wisconsin — fell  1.80%  be¬ 
tween  1979  and  1980.  The  1980  total  was 
16,322,716,  compared  to  16,633,024  in 
1979. 

Weekly  sold 

Everett  Newspapers,  based  in  Enter¬ 
prise,  Ala.  and  holder  of  properties  in 
Alabama,  Louisiana,  West  Virginia,  Mis¬ 
souri,  Nebraska  and  South  Dakota,  has 
purchased  the  Robertsdale  (Ala.)  Inde¬ 
pendent,  from  owner  John  Cameron,  who 
will  remain  as  publisher  of  the  weekly  and 
will  assume  additional  responsibilites 
with  Everett’s  company.  Negotiations 
for  the  sale  of  the  7,000  circulation  paper 
were  handled  by  Wayne  Chancey  Con¬ 
sultants/Investors  of  Headland,  Ala. 

Morris  sells  8 
S.C.  weeklies 

Charles  H.  Morris,  chairman  of  the 
board  and  owner  of  Banner  Publishers, 
Inc.  of  Camden,  S.C.  reported  the  sale  of 
8  weekly  newspapers  in  South  Carolina  to 
Community  Communications  of  Spartan¬ 
burg,  S.C. 

The  newspapers  involved  in  the  sale 
include  the  Allendale  County  Citizen, 
Hampton  County  Guardian,  Berkeley 
Democrat,  Lake  City  News  and  Post,  Lee 
County  Messenger,  Chesterfield  Adver¬ 
tiser,  Kershaw  News-Era,  and  Winn- 
sboro  News  and  Herald. 

N .  Jerue  Babb  will  serve  as  publisher  of 
Community  Communications. 

Charles  H.  Morris  will  continue  in  the 
newspaper  business  in  South  Carolina  as 
part  owner  of  the  Chronicle-Indpendent 
in  Camden  along  with  Glenn  Tucker  and 
Michael  Mischner,  also  part  owners  with 
Morris.  Earlier  this  year  the  Camden 
Chronicle  and  the  Camden  Independent 
merged  forming  the  Chronicle- 
Independent. 

Robert  F.  Coppage,  president  of  Ban¬ 
ner  Publishers,  Inc.  will  transfer  to  the 
corporate  office  of  Morris  Newspaper 
Corporation  of  Savannah,  Georgia  with 
his  primary  responsibility  as  head  of  the 
company’s  newspaper  and  commercial 
printing  plant  in  Mt.  Kisco,  New  York. 


Gannett  reports 
14th  year  of 
record  earnings 

Record  earnings  and  earnings  per  share 
were  reported  by  Gannett  Co.,  Inc. 

Third  quarter  net  income  rose  to 
$41,066,0(X),  up  13%  from  $36,440,(X)0  in 
1980.  Operating  revenues  rose  13%  to 
$335,595,000,  from  $2%,775,000  the  year 
before. 

Earnings  per  share  rose  13%  in  the 
third  quarter  to  760,  from  670  in  1980, 
after  adjusting  for  the  3-for-2  stock  split 
January  5,  1981. 

In  a  letter  to  shareholders,  Allen  H. 
Neuharth,  Gannett  chairman  and  presi¬ 
dent,  said  the  third  quarter  of  1981 
“marked  a  special  anniversary  for  Gan¬ 
nett:  we  completed  our  14th  year  of  re¬ 
cord  earnings  since  we  went  public  in 
October  1%7.’’ 

That  record  includes  56  consecutive 
quarters  of  comparative  earnings  gains, 
Neuharth  said.  The  quarter  was  also 
marked,  he  said,  by  “our  continuing 
efforts  to  position  Gannett  to  take  max¬ 
imum  advantage  of  the  fast-growing  in¬ 
formation  businesses  of  the  future.” 

During  the  quarter  Gannett  announced 
agreement  to  purchase  the  Norwich  Bul¬ 
letin,  a  36,0()0-daily  and  42,0(X)-Sunday 
circulation  morning  newspaper  serving 
Eastern  Connecticut;  completion  of  its 
acquisition  of  El  Diario-La  Prensa  in 
New  York  City,  the  largest  Spanish- 
language  daily  on  the  U.S.  mainland; 
formation  of  a  television  production  part¬ 
nership  with  Robert  MacNeil  and  Jim 
Lehrer  of  public  television’s  MacNeil- 
Lehrer  Report. 

Gannett  publishes  84  daily  and  24  non¬ 
daily  newspapers,  owns  seven  television 
and  13  radio  stations,  the  largest  outdoor 
advertising  and  satellite  information  ser¬ 
vices.  Gannett  is  based  in  Rochester  and 
operates  in  35  states,  Guam,  the  Virgin 
Islands  and  Canada. 

Fol  Act  expanded 
in  Connecticut 

The  Freedom  of  Information  Act  has 
been  expanded  in  Connecticut  to  include 
all  interagency  and  intra-agency  docu¬ 
ments  among  written  material  available 
to  the  public. 

In  addition,  governmental  sub¬ 
committees,  as  well  as  full  boards  and 
commissions,  are  now  subject  to  the  state 
law’s  open  meeting  requirements. 

The  list  of  documents  exempt  from 
public  disclosure  is  broadened  to  include 
library  circulation  logs  and  adoption  re¬ 
cords. 

The  changes  were  authorized,  effective 
October  1 ,  by  action  earlier  in  the  year  by 
the  State  legislature. 
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\bu  don’t  need  a  press  conference 
to  get  the  energy  story. 

Lets  have  a  conference  right  now. 

And  it  won’t  even  cost  you  a  dime. 

One  of  our  experts  is  ready  to  help  you 
with  your  newsbreak,  feature,  or  editorial. 

Ask  for  facts,  background  and  the 
national  perspective  on  electric  energy. 

Ask  about  energy  sources,  economics, 
and  the  environment. 

Because  energy  is  one  of  the  crucial 
issues  in  American  life  today,  there’s  someone  on 
the  hotline,  24  hours  a  day,  7  days  a  week. 

Just  think.  By  using  the  phone,  you’ll  be 
saving  energy  while  writing  about  it 

Call  toll  800-424-8897. 

(In  Washington,  D.C.,  call  828-7581  from  9-5.) 

Edison  Electric  Institute  Information  Service 

The  association  of  electric  companies.  1111 19th  Street,  NW,  Washington,  D.C.  20036 


NEWSPEOPLE 


Eileen  Shanahan  was  named  senior 
assistant  managing  editor  of  the  Pitt¬ 
sburgh  Post-Gazette.  She  held  the  same 
position  at  the  Washington  Star  when  the 
newspaper  ceased  publication  recently. 

Shanahan  previously  worked  15  years 
as  a  reporter  in  Washington  for  the  New 
York  Times  and  then  became  assistant 
secretary  for  public  affairs  at  the  Depart¬ 
ment  of  Health,  Education  and  Welfare. 
She  left  the  government  post  to  join  the 
Star  in  1979. 

Also  at  the  Post-Gazette,  David  War¬ 
ner  was  promoted  to  city  editor  of  the 
newspaper  from  state  editor.  In  the  new 
position,  Warner  succeeds  David  A. 
Leherr,  who  died  July  18.  Warner  joined 
the  Post-Gazette  in  1977  as  a  reporter  and 
became  assistant  city  editor  the  following 
year. 

*  *  * 

Linda  Mathews,  who  has  worked  for 
the  Los  Angeles  Times  in  various  capaci¬ 
ties  since  1972,  was  named  assistant 
national  editor.  Most  recently  Mathews 
was  op-ed  editor,  and  she  also  served  as 
Peking  bureau  chief,  Hong  Kong  bureau 
chief  and  Supreme  Court  reporter. 

Robert  Berger  joined  the  Times  as 
op-ed  editor,  succeeding  Mathews.  He 
was  with  the  Washington  Star,  and  Com¬ 
ment  editor  there  the  past  eight  years. 

*  3k  * 

Todd  Garber  has  succeeded  his 
father,  Milton  B.  Garber,  as  editor  of 
the  Enid  (Okla.)  News  &  Eagle. 


William  Woestendiek,  executive  edi¬ 
tor  of  the  Arizona  Daily  Star,  Tucson, 
was  elected  president  of  the  Associated 
Press  Association  of  California,  Arizona, 
Hawaii,  and  Nevada,  during  the  orga¬ 
nization's  annual  meeting  in  Reno.  He 
succeeds  Robert  Decker  of  the  Stock- 
ton  (Calif.)  Record  in  the  presidency. 

Also  elected  were  Gerald  Warren, 
of  the  San  Diego  Union,  vicepresident, 
and  G.  Carl  Cranor,  San  Mateo 
(Calif.)  Times,  secretary-treasurer. 

9k  *  * 

Donald  W.  Sharpe  is  the  new  editor 
of  both  the  New  Haven  (Conn.)  Register 
and  the  Journal-Courier  and  two  other 
news  executives  were  promoted  in  a 
realignment.  Sharpe  will  have  overall  re¬ 
sponsibility  for  policy,  personnel,  plan¬ 
ning  content  and  budgetary  functions  of 
the  news  operations. 

Bruce  Reynolds  was  named  manag¬ 
ing  editor  of  the  Register  and  John  O. 
Bailey,  managing  editor  of  the  Journal- 
Courier. 

Sharpe  was  managing  editor,  executive 
editor  and  editor  of  the  Journal-Courier. 
He  succeeds  Robert  J.  Leeney,  who 
became  editor  emeritus  of  the  Register 
upon  retirement  earlier  this  year. 
Reynolds  formerly  was  executive  editor 
of  the  Register.  Bailey,  a  veteran  Connec¬ 
ticut  newsman,  joined  the  New  Haven 
papers  in  1976  from  the  Hartford  Times. 


John  A.  Drummond,  editorial  pages 
editor  of  the  Tulsa  Tribune,  will  succeed 
Ann  Merriman  as  president  of  the 
National  Conference  of  Editorial  Writers 
on  January  1 .  Drummond  moves  up  from 
vicepresident  and  will  be  succeeded  in 
that  host  by  Lawrie  Joslin,  editor  of  the 
editorial  page,  Calgary  (Alta.)  Herald. 

Also  elected  during  the  annual  meeting 
in  Providence,  R.I.,  were:  Aubrey 
Bowie,  associate  editor,  Greenville 
(S.C.)  News,  treasurer,  and  Van  A. 
Cavett,  editor  of  the  opinion  page  of  the 
Louisville  Times,  secretary. 

3k  *  3k 

Robert  E.  Orkand,  who  for  the  past 
30  months  was  on  the  corporate  staff  of 
Knight-Ridder  Newspapers  in  Miami, 
will  be  president  and  publisher  of  the 
Centre  Daily  Times,  State  College,  Pa., 
effective  November  1.  Orkand  replaces 
Frank  Gappa,  who  resigned  to  pursue 
personal  business  ventures. 

Before  joining  the  KRN  staff  in  1979  as 
assistant  to  the  City  Group  vicepresident 
for  operations,  Orkand  held  management 
assignments  at  Knight-Ridder  papers  in 
Detroit,  Columbus  (Ga.)  and  Miami. 

3k  3k  3k 

Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  was 
awarded  an  honorary  doctoral  degree 
October  2  during  the  Fall  Convocation  at 
Ithaca  (N .  Y.)  College.  Fuller  also  was  the 
featured  speaker  during  the  ceremonies. 

3k  3k  9tc 

Dr  .  Alf  Pratte,  a  former  reporter 
with  the  Honolulu  Star-Bulletin,  Salt 
Lake  City  Desert  News  and  the  Leth¬ 
bridge  (Alta.)  Herald,  was  named  associ¬ 
ate  professor  of  communications  and 
journalism  at  Shippensburg  (Pa.)  State 
College.  Dr.  Pratte  received  his  Ph.D.  in 
American  Studies  from  the  University  of 
Hawaii,  with  his  doctoral  dissertation  on 
the  role  of  the  Star-Bulletin  in  the 
Hawaiian  statehood  movement. 


MEDIA  COMSULTANTS 

Professional  assistance  In 
mergers,  acquisitions, 
divestitures,  public  offerings 
and  appraisals 

O.  Oordon  Straog  Louianc*  E.  MaiwfMd,  Jr. 
■•n  V.  SchcMtdcr,  Jr. 

6520  POWERS  FERRY  ROAD,  N.W. 
ATLANTA  GEORGIA  30339 
(404)  952-6063 


planning 

engineering 

architecture 

FOR  THE  NEWSPAPER  PUBLISHING  INDUSTRY 


Concepts  and  Planning 
for  Plant  Operations 

Design  of  Systems  and  Facilities 
Capital  Expenditure  Programs 

Full  Range  of 
Professional  Services 

CHAS.  T.  A\AIIN,  IXC. 

Prudential  Center.  Boston.  MA  02199  617-262-3200 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

New  officers  of  the  American  Associa¬ 
tion  of  Sunday  and  Feature  Editors 
elected  at  the  annual  meeting  in  Toronto 
are;  President,  Paul  Neely,  St.  Peters¬ 
burg  Times',  first  vicepresident,  Ron 
Patel,  Philadelphia  Inquirer,  second 
vicepresident,  Janet  Chusmir,  Miami 
Herald;  secretary,  Judith  McCluskey, 
Cleveland  Plain  Dealer,  and  treasurer, 
Tony  Bembridge,  London  (Ont.)  Free 
Press. 

♦  *  * 

Three  staff  members  of  the  Daytona 
Beach  News-Journal  papers  have  been 
promoted  to  managerial  posts.  They  are: 
Richard  Kearley,  from  circulation 
director  to  personnel  manager.  Bob  Bur¬ 
nette,  from  national  advertising  mana¬ 
ger,  to  retail  advertising  manager.  Rita 
Carrey,  from  advertising  promotion 
manager,  to  national  and  co-op  advertis¬ 
ing  manager. 

Joe  Crea  is  the  new  food  editor  for  the 
News-Journal  papers.  He  was  a  freelance 
writer  for  the  Cleveland  Plain  Dealer  and 
worked  professionally  as  a  chef  in  Cleve¬ 
land,  Boston,  and  Baltimore. 

♦  *  * 

Ohio  Newspaper  Advertising  Execu¬ 
tives  elected  the  following  officers  for 
1982:  Jack  Weaver,  Elyria  Chronicle- 
Telegram,  president;  James  E.  Jerow, 
Cincinnati  Enquirer,  vicep'^esident;  Tom 
Voigt,  Bryan  Times,  secretary,  and 
David  y/EUNER,  Columbus  Dispatch  & 
Citizen  Journal,  treasurer. 

♦  ♦  * 

Bill  G.  Cox,  with  the  Amarillo 
(Texas)  Globe-News  since  1974,  was 
promoted  to  city  editor  to  succeed  Orvil¬ 
le  Howard,  who  resigned.  Cox  will  con¬ 
tinue  his  column,  “City  Run.” 

*  4c 

Tom  Billitteri,  who  was  a  news  edi¬ 
tor  on  the  business  desk  of  the  Dallas 
Times-Herald,  has  joined  Florida  Trend, 
the  statewide  business  magazine  based  in 
St.  Petersburg. 

Also,  John  Craddock  Joined  Florida 
Trend  from  the  Jacksonville  Times- 
Union  where  he  was  a  business  reporter. 


Expertise  for  Owners 

I  In  Media 

Ownership  Changes 

I  (919)  782-3131 

I  BOX  17127  RALEIGH,  N.C.  27619 

I  26  Years  of  Nationwide  Personai  Service 
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Daniel  G.  Mack,  who  has  been 
associated  with  the  Florida  Publishing 
Company  17  years  in  sales  and  manage¬ 
ment,  has  joined  the  staff  of  the  St.  Au¬ 
gustine  Record  as  assistant  general  mana¬ 
ger.  Mack  was  general  manager  of  the 
company’s  properties  at  Ormond  Beach, 
the  Halifax  Reporter  and  the  Halifax 
Shopping  Guide.  Sale  of  these  properties 
and  the  Flagler  Tribune  in  Bunnell  to  the 
Daytona  Beach  News  Journal  Corp.,  was 
announced  recently. 

*  *  * 

Dave  Schultz  has  become  editorial 
page  editor  of  the  Lakeland  (Fla.)  Led¬ 
ger.  He  was  political  editor  of  the  Talla¬ 
hassee  Democrat  and  has  reported  on 
state  government  and  politics  since  1%7, 
initially  for  United  Press  International 
and  later  for  the  Palm  Beach  Post  and 
Miami  News. 

*  *  4c 

Philip  M.  Klinedinst  rejoined  the 
Fairpress,  Norwalk,  Conn.,  as  managing 
editor.  He  was  assistant  managing  editor 
from  December  1976  to  November  1978, 
having  joined  the  newspaper  as  news  edi¬ 
tor  earlier  in  the  year.  He  most  recently 
was  city  editor  of  the  New  Rochelle 
(N.Y.)  Standard-Star.  Both  papers  are 
owned  by  Gannett  Co. 


Editorial  changes  and  additions  at  the 
Dallas  Times  Herald  include: 

Larry  Rose,  joined  the  newspaper  as 
an  executive  news  editor.  Previously,  he 
was  news  editor  at  the  Washington  Star 
and  Miami  Herald. 

Charles  Redden,  promoted  to  news 
editor  from  day  news  editor. 

Steve  Gunn,  promoted  to  assistant 
state/suburban  reporter. 

Rex  Seline,  formerly  with  the 
Rochester  Times-Union,  joined  the 
Times  Herald  as  a  copy  editor  for  the 
business  desk. 

Richard  S.  Dunham,  moved  from 
general  assignment  to  the  Austin  bureau. 

Debbie  Karen  Solomon,  formerly  a 
feature  writer  with  the  Fort  Lauderdale 
Sun  Sentinel,  joined  the  newspaper  as  a 
reporter. 

Larry  Jerden,  formerly  with  the  Un¬ 
ited  Press  International  and  a  freelance 
writer,  joined  the  Times  Herald  as  a  reli¬ 
gion  writer. 

Susan  Milstein,  formerly  with  the 
Atlanta  Journal,  joined  the  staff,  cover¬ 
ing  the  Dallas/Fort  Worth  Airport  and 
Mid-Cities  area. 


(Continued  on  page  40) 


ESTATE  PLANNING  &  TAX  CONSULTING 

for  Newspaper  Owners  and  Executives 

DONALD  C.  MEYER 

Attorney,  Tax  Consultant  &  Newspaper  Executive 
41  Woodhaven  Drive,  Wayne,  N.J.  07470  (201)  440-6903 
NOW  ACCEPTING  A  LIMITED  NUMBER  OF  NEW  CLIENTS. 

•  Speaker  on  Estate  Planning  to  more  than  40  newspaper  organizations, 
including  ANPA,  NNA,  SNPA  and  State  Associations. 

•  Consultant  &  Advisor  to  a  select  list  of  newspaper  owners. 

•  Specializing  in  corporate  structures,  recapitalizations,  valuation  limitations, 
appreciation  shifting  and  other  advanced  techniques. 

•  Coordinated  business  and  family  tax  planning.  Close  cooperation  with  local 
attorneys  and  accountants.  Regular  tax  advisories.  Strategic  planning  based 
on  changing  directions  of  tax  laws. 

SERVICES  AVAILABLE  ON  A  PROJECT  OR  CONTLNULMG  BASIS. 

TAKE  FULL  ADVANTAGE  OF  THE  NEW  TAX  LAW  STARTING  LN  1981. 
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NEW  OFFICERS  of  the  Iowa  Doily  Press  Association  ore,  from  left:  David 
Norris,  publisher  of  the  Marshalltown  Times-Republicon,  second  vicepre¬ 
sident;  Tom  Miller,  publisher,  Cherokee  Doily  Times,  first  vicepresident;  and 
Verle  Burgoson,  co-publisher,  Ames  Doily  Tribune,  president. 


Notes  on  people 


Ombudsmen  in  the  news 


Robert  J.  McCloskey,  United  States 
Ambassador  to  Greece  until  July  of  this 
year,  will  become  the  ombudsman  of  the 
Washington  Post  effective  November  1 . 

And,  George  Beveridge,  who  was 
ombudsman  for  the  Washington  Star  the 
last  six  years  until  the  newspaper  ceased 
publication,  has  become  assistant  to  Joe 
L.  Allbritton,  chairman  and  president  of 
Perpetual  Corporation.  The  firm  owns 
newspapers,  television  stations,  a  radio 
station,  and  other  companies. 

McCloskey  is  retiring  from  the  Foreign 
Service  and  will  serve  as  Post  ombuds¬ 
man  two  years.  He  joined  the  Department 
of  State  in  19SS  and  was  assigned  to  Hong 
Kong  until  1957.  He  returned  to  Washing¬ 
ton  to  serve  in  the  Bureau  of  Public 
Affairs.  From  1969  to  1973,  when 
McCloskey  was  appointed  United  States 
Ambassador  to  Cyprus,  he  was  Special 
Assistant  to  then  Secretary  of  State 
Rogers  and  also  served  as  Deputy  Assist¬ 
ant  Secretary  of  State  for  Press  Relations. 
Among  other  posts,  he  was  Ambassador 
at  Large,  Assistant  Secretary  of  State  for 
Congressional  Relations  and  United 
States  Ambassador  to  the  Netherlands. 

In  his  new  post,  Beveridge  will  handle 
public  relations  and  work  in  special  pro¬ 
jects.  He  was  with  the  Washington  Star 
40  years  and  won  a  Pulitzer  Prize  in  1958. 
His  Star  assignments  included  editorial 
writing  and  serving  as  assistant  managing 
editor  for  local  news.  When  appointed 
ombudsman,  Beveridge  got  the  rank  of 
senior  assistant  managing  editor.  Later 
he  was  associate  editor. 


C.  Landon  Knight  II  retired  as  presi¬ 
dent  of  Portage  Newspaper  Supply,  a 
subsidiary  of  Knight-Ridder  Newspap¬ 
ers,  Inc.  and  has  been  succeeded  by 
Robert  F.  Belter,  former  vicepresident 
and  general  manager  of  Portage. 


Knight  said  he  wants  to  devote  more 
time  to  breeding  and  raising  racehorses 
and  plans  to  join  a  public  corporation  in 
which  shareholders  can  invest  in  race¬ 
horses. 

Knight,  son  of  the  late  John  S.  Knight, 
founder  of  Knight  Newspapers, Inc., 
started  in  the  newspaper  business  as  a 
police  reporter  in  Port  Huron,  Michigan 
and  moved  on  to  the  Syracuse  Herald- 
Journal  and  the  Detroit  Free  Press.  Bel¬ 
ter,  with  Portage  since  1971 ,  began  as  the 
company’s  business  manager. 

«  «  ♦ 

The  Tacoma  Actors  Guild,  a  profes¬ 
sional  theatre  group,  is  dedicating  its  first 
play  this  season  to  the  late  Richard  Stans- 
field,  editorial  writer  for  the  Tacoma 
News  Tribune. 

Stansfield,  who  died  unexpectedly  last 
June  at  the  age  of  52,  was  known  for  his 
support  of  the  arts  in  editorials  and  in  his 
op-ed  column.  He  had  worked  for  the 
newspaper  26  years,  including  stints  as 
city  editor  and  Sunday  editor. 


Tom  Grubisich,  a  16-year  veteran  re¬ 
porter  and  editor  with  the  Washington 
Post,  and  Paul  Clancy,  former  reporter 
for  the  Washington  Star  and  Congres¬ 
sional  Quarterly,  are  co-founders  of  a 
new  biweekly  The  Connection,  based  in 
Reston,  Virginia.  Grubisich  holds  the 
post  of  editor,  and  Clancy,  that  of  publ¬ 
isher.  Both  will  write  for  the  newspaper 
regularly. 

Circulation  tor  the  tree  distribution  is 
21 ,000  copies  with  delivery  to  homes  and 
businesses  in  Northern  Virginia’s  west¬ 
ern  Fairfax  County,  within  the  metropoli¬ 
tan  area  of  Washington,  D.C. 

Clancy  says  The  Connection  will  con¬ 
centrate  on  serious  coverage  of  hard  local 
news. 

General  manager  is  Su  Sanders  Webb. 


HOWARD  PUBLICATIONS,  INC. 
has  acquired  the 

MAYSVILLE  (Ky.)  LEDGER-INDEPENDENT 


The  undersigned  acted  as  Consultant  in  the  above  transaction 

George  J.  Cooper 

6000  N.W.  SKCONO  .WKM  K 
BOCA  R.\TON.  I'l.ORIDA  a04,‘JI 
Arra  ('odi-:  .10.5  -  904-0000 


40 


Ray  Jenkins,  a  Pulitzer  Prize-winning 
journalist  and  former  special  assistant  to 
President  Jimmy  Carter,  will  become  edi¬ 
tor  of  the  editorial  page  of  the  Baltimore 
Evening  Sun  November  1. 

Jenkins  resigned  as  editor  of  the 
Clearwater  (Fla.)  Sun  to  replace  Dudley 
Digges,  who  has  retired. 

A  veteran  of  30  years  in  the  newspaper 
world,  Jenkins  expects  few  problems  get¬ 
ting  back  to  writing  editorials — “except, 
editorials  should  be  short,  and  I  tend  to  be 
windy.” 

He  has  spent  half  of  his  newspaper  time 
writing  editorials.  “It  is  my  first  love.  I 
feel  more  comfortable  with  writing  than 
with  the  administrative  side  of  the  news¬ 
paper,  and  I’m  looking  forward  to  return¬ 
ing  to  the  editorial  page.” 

Jenkins  began  as  a  reporter  in  195 1  with 
the  Columbus  (Ga.)  Ledger  and  was  a 
member  of  the  1955  Pulitzer  Prize  team 
producing  an  expose  of  political  corrup¬ 
tion  in  Phenix  City,  Ala.  Over  the  years 
he  moved  to  the  Alabama  7ourna/,  Mont¬ 
gomery,  in  1959,  then  to  Montgomery 
Advertiser,  and  in  1978  becoming  editor 
and  vicepresident  of  both.  Carter  named 
Jenkins  to  the  White  House  press  office  in 
1979  as  second  ranking  aide  under  press 
secretary  Jody  Powell.  Jenkins  also  holds 
a  law  degree  and  is  a  member  of  the  Ala¬ 
bama  bar. 

He  confesses  a  life-long  fascination 
with  the  law,  but  says  he  has  “never  prac¬ 
ticed  law  or  any  other  dubious  profes¬ 
sion.” 


Newspeople 

(Continued  from  page  39) 


Cheryl  Louise  Fleisher,  who 
joined  the  Philadelphia  Bulletin  in  1976  as 
a  copywriter  and  became  advertising 
promotion  coordinator  in  1979,  was 
appointed  promotion  manager  of  the 
newspaper. 

*  *  * 

Gary  M.  Greene  was  appointed 
associate  publisher  of  the  Florence  (Ala.) 
Times-Tri-Cities  Daily,  and  at  the  same 
time  Donald  A.  Brown  was  named 
director  of  promotion. 

Greene  lormeny  was  associate  pub¬ 
lisher  of  the  Suffolk  (Va.)  News-Herald. 
Associated  with  Worrell  Newspapers 
since  1970,  he  is  also  a  general  executive. 

Brown  moved  to  the  newspaper  from 
director  of  communications  at  the  Biim- 
ingham-Jefferson  Civic  Center. 

*  *  * 

Claude  Cook,  general  manager  of  the 
Stephenville  (Texas)  Star,  will  also  be 
publisher  of  the  Dublin  (Texas)  Progress. 
Both  papers  are  owned  by  West-Com, 
Inc.  of  which  Wesley  W.  Burnett  is 
vicepresident.  West-Com  recently  ac¬ 
quired  the  Ballinger  (Texas)  Ledger  and 
Burnett  is  publisher  of  that  paper. 
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St.  Regis  Paper  Co. 
completes  mill  conversion 


St.  Regis  Paper  Company  has  com¬ 
pleted  at  its  Sheldon  (Texas)  Mill  a  multi¬ 
million  dollar  conversion  program  which 
increased  the  company’s  annual  news¬ 
print  capacity  by  140,000  tons  and  made 
the  mill  and  all-newsprint  facility. 

By  converting  a  14-year  old  kraft  paper 
machine  to  newsprint  and  adding  other 
ancillary  facilities,  including  a  new  400- 
ton  a  day  thermo-mechanical  pulping 
plant,  the  mill  has  been  able  to  increase  its 
capacity  to  450,000  tons  a  year. 

The  additional  tonnage,  coupled  with  a 
capacity  of  about  400,000  tons  a  year  at 
Sheldon’s  sister  newsprint  mill  in  Lufkin, 
120  miles  north  of  Houston,  gives  St. 
Regis  the  ability  to  manufacture  about 
850,000  tons  of  newsprint  and  similar 
grades  a  year. 

St.  Regis  supplies  newsprint  to  about 
350  daily  and  weekly  newspapers  in  the 
South,  Southwest,  and  Midwest.  The 
Sheldon  project  gives  the  company  seven 
newsprint  machines,  four  at  Lufkin  and 
three  at  Sheldon. 

In  addition  to  he  modification  of  Shel¬ 
don’s  No.  6  paper  machine  and  the  new 
pulping  facilities,  the  conversion  project 
provided: 

§A  new  500-ton-a-day  outdoor  bleach 
plant,  the  first  such  facility  at  a  St.  Regis 
plant. 

§Additional  newsprint-loading  docks 
in  the  mill  warehouse. 

§Automated  systems  for  the  mill’s  No. 

1  roll-wrapping  area.  The  No.  2  wrapping 
line  was  ^ready  automated. 

With  completion  of  the  Sheldon  pro¬ 
jects,  St.  Regis  “will  be  in  an  excellent 
position  to  continue  serving  our  news¬ 
paper  customers  throughout  the  region  as 
they  expand  their  needs,’’  said  J.W. 
Price,  vicepresident  and  general  manager 
of  the  company’s  Houston-based  News¬ 
print  Division. 

Founded  as  a  newsprint  manufacturer 
before  the  turn  of  the  century,  St.  Regis 
stopped  making  newsprint  in  the  late 
1930’s,  but  reentered  the  market  in  1977 
with  the  acquisition  of  Southland  Paper 
Mills,  Inc.,  which  included  the  Sheldon 
and  Lufkin  mills,  along  with  570,000 
acres  of  East  Texas  timberland. 

The  Lufkin  mill  pioneered  the  manu¬ 
facture  of  newsprint  from  southern  pine 
trees  in  1940  after  a  Georgia  chemist.  Dr. 
Charles  Holmes  Herty,  discovered  a  way 
to  overcome  the  presence  of  sticky  resin 
in  southern  pine  logs,  which  had  been  a 
deterrent  to  making  quality  newsprint  in 
the  South. 

With  its  production  located  in  Texas 
and  its  principal  markets  concentrated  in 
the  Sun  Belt,  Price  says  St.  Regis  has 
developed  sales  strategies  which  has 
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made  the  company  “a  highly  respected 
supplier  for  newspapers  throughout  the 
region.’’ 

Industry  studies  have  shown  that 
newsprint  consumption  in  the  Sun  Belt  is 
growing  at  a  rate  of  about  three  percent, 
as  compared  with  less  than  two  percent  in 
other  regions  of  the  country. 

The  Sheldon  project  was  part  of  a  $600 
million  St.  Regis  expansion  program 
which  also  added  capacity  to  the  com¬ 
pany’s  kraft  and  prining  paper  lines. 

AP  bureau 

(Continued  from  page  12) 

said  he  thinks  that  “some’’  Canadians  do 
hate  the  U.S.  but  they  are  “fewer  than  10 
years  ago.”  He  said  U.S.  haters  are  most¬ 
ly  from  the  “intellectual  segment”  in 
Canada,  which  he  described  as  “not  large 
an  element.” 

Hurlburt  presided  over  a  session  on 
“How  Well  are  We  Covering  Canada?” 

Hurlburt,  vice-chairman  of  APME 
Foreign  News  Committee  and  self- 
described  “troublemaker”  on  Canadian 
news  coverage,  said  too  many  U.S.  edi¬ 
tors  ignore  news  from  Canada  because 
they  “feel  readers  want  it  that  way.” 

He  said  there  is  a  “massive  inter¬ 
dependence”  of  the  two  countries,  but 
U.S.  editors  would  be  hard  pressed  to 
remember  the  last  time  they  saw  Cana¬ 
dian  datelines  on  their  front  pages.  The 
amount  of  Canadian  news  coverage,  he 
said,  is  at  an  “abysmally  low  level”  in 
U.S.  papers,  but  he  said  the  APME  study 
indicated  it  may  be  changing. 

Burl  Osborne,  Dallas  Morning  News, 
gave  a  report  on  the  opening  of  a  bureau 
by  the  News  last  June  in  Toronto  manned 
by  a  full-time  correspondent,  Susan  Gol- 
denberg. 

Osborne  said  the  decision  to  open  the 
bureau  was  based  on  a  decision  to  “pro¬ 
vide  the  best  possible  news  coverage  of 
business  in  our  market.”  In  order  to  do 
the  job,  he  said  the  news  was  forced  to 
pay  attention  to  Canada. 

He  said  most  of  the  reports  from  the 
bureau  deal  with  business  and  energy  and 
wind  up  on  the  business  pages. 

He  said  there  are  12  major  construction 
projects  in  the  works  in  downtown  Dallas 
and  Va  of  them  are  in  the  hands  of  Cana¬ 
dian  companies. 

“All  of  that  is  news  requiring  us  to  have 
some  understanding  of  what  is  going  on 
up  here,”  Osborne  said. 

He  said  a  stringer  provides  coverage 
from  Calgary,  mainly  about  oil  develop¬ 
ments. 

The  response  from  readers  to  Canadian 


news  he  said  was  “extremely  positive.” 

Nate  Polowetzky,  AP  foreign  editor  in 
New  York,  said  AP’s  basic  coverage  of 
Canada  is  provided  by  Canadian  Press. 
He  said  APfor  many  years  has  assigned  a 
reporter  with  expertise  to  do  in-depth 
stories  on  major  Canadian  issues.  He  said 
this  job  would  be  taken  over  by  the  new 
AP  bureau  after  it  opens  in  January  in 
Toronto. 

Polowetzky  said  he  noticed  a  greater 
interest  and  usage  of  Canadian  news  and 
enterprise  stories  by  U.S.  papers  in  all 
parts  of  the  country  in  the  last  five  years. 

Mel  Sutphen,  Canadian  Press  manag¬ 
ing  editor,  admitted  that  CP  reports  lack 
the  necessary  background  for  U.S.  read¬ 
ers  and  probably  is  a  reason  why  more  CP 
stories  are  not  used. 

He  said  CP  stories  are  written  for  Cana¬ 
dian  readers.  He  said  he  thought  the  new 
AP  bureau  in  Toronto  would  result  in 
some  improvements. 

He  said  CP  will  introduce  a  special 
“snowbird  service,”  featuring  a  package 
of  Canadian  news  of  interest  to  tourists  in 
the  U.S.  He  said  the  AP  will  deliver  the 
package. 

Public  Relations 
pros  honored 

Ronald  E.  Rhody,  corporate  vicepresi¬ 
dent  for  public  relations  and  advertising 
at  Kaiser  Aluminum  &  Chemical  Cor¬ 
poration,  and  Loet  A.  Velmans,  chair¬ 
man,  president  and  chief  executive  offic¬ 
er  of  Hill  and  Knowlton,  Inc.,  were  hon¬ 
ored  today  as  the  1981  “Public  Relations 
Professionals  of  the  Year”  at  the  20th 
Awards  Luncheon  sponsored  by  Public 
Relations  News,  the  international  public 
relations  weekly  for  executives. 

Rhody  has  achieved  national  recogni¬ 
tion  for  “stimulating  business  to  speak 
out  on  controversial  issues  of  public  im¬ 
portance  and  has  directed  award-winning 
programs  of  public  relations,  advertising 
and  community  relations  for  Kaiser  Alu¬ 
minum.”  He  is  the  first  West  Coast  reci¬ 
pient  of  this  award. 

Velmans  is  the  third  Hill  and  Knowlton 
chief  executive  and  the  first  foreign  bom 
person  to  receive  this  prestigious  award. 
He  is  credited  with  pioneering  efforts  in 
developing  international  public  relations. 

Rhody  and  Velmans  were  chosen  in  a 
tie  vote  from  among  five  public  relations 
leaders  nominated  by  the  25-member 
Advisory  Board  of  Public  Relations 
News. 

Correction 

Santa  Ana  Orange  County  Register 
advertising  linage  is  measured  by  Media 
Records,  Inc.  and  not  by  the  publisher  as 
was  incorrectly  listed  under  “Submitted 
by  Publisher”  in  E&P  issue  of  September 
26,  1981. 
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One  is  right  in  the  middle. 

But  the  really  important  one  is  the 
one  you  probably  never  notice. 

It’s  the  little  R  in  a  circle— like  the 
one  you  see  at  the  bottom  of  this  ad— 
that  tells  you  that  Xerox  is  a  registered 
trademark. 

And  it  reminds  you  that  our  name 
—  which  is  also  our  trademark— should 
only  be  used  in  connection  with  the 
products  and  services  of  our  corporation. 

Including  everything  from  Xerox 
copiers  to  information  processors  to 
electronic  printers. 


So  as  you  can  see,  our  trademark  is 
a  very  valuable  one. 

To  us.  And  to  you,  too. 

Because  it  ensures  that  when  you 
ask  for  something  you  can  be  sure  of 
what  you’re  going  to  get. 

Of  course,  we  don’t  expect  you  to 
use  the  second  R  every  time  you  use 
our  name. 

But  we  do  hope  you’ll  give  it  a 
second  thought. 

XEROX 


XEROX®  IS  a  tradenurk  of  XEROX  CORPORATION. 


Program  topics 

(Continued  from  page  24) 

timedia  Inc.,  Greenville,  S.C.,  said  that 
his  committee  would  trace  developments 
in  the  AT&T  issue  and  present  a  case 
study  on  a  newspaper’s  involvement  in 
cable  television. 

SNPA  chairman  Robert  G.  Marbut, 
president  and  chief  executive  officer  of 
Haite-Hanks  Communications  Inc.,  San 
Antonio,  Texas,  will  give  the  update  on 
AT&T.  Marbut,  who  is  chairman  of  the 
ANPA  Telecommunications  Committee, 
has  been  a  prinicpal  spokesman  for  the 
newspaper  industiy  on  the  AT&T  issue  at 
Congressional  hearings  this  year. 

Cable  tv 

Walter  L.  Apperson,  president  and 
publisher  of  the  Murray  (Ky .)  Ledger  and 
Times  will  talk  about  his  experience  with 
cable  television.  Among  other  things, 
Apperson  will  describe  a  recent  fire  that 
destroyed  his  newspaper  plant.  Apperson 
has  since  managed  to  continue  publishing 
and  to  stay  on  the  air. 

The  Editorial  Committee  program  will 
focus  on  “Credibility  of  the  I^ess.”  Com¬ 
mittee  chairman  John  S.  Hager,  Owens¬ 
boro  (Ky.)  Messenger-Inquirer,  and  Joe 
Doster,  Winston-Salem  (N.C.)  Journal 
and  Sentinel,  will  present  highlights  of  the 
SNPA  Editorial  Clinic  sponsored  by  the 
Editorial  Committee  last  June  in  Nashvil¬ 
le.  Speakers  at  the  Editorial  Clinic  in¬ 
cluded  Bill  Green,  ombudsman  for  the 
Washington  Post;  Jean  Johnson,  project 
director  for  the  Public  Agenda  Found¬ 
ation;  and  John  Harden,  president  of 
John  Harden  Associates,  a  public  rela¬ 
tions  firm  in  Greensboro,  N.C. 

The  Journalism  Education  Committee 
will  discuss  the  purpose  of  the  committee 
and  its  accomplishments  in  the  various 
SNPA  states  and  will  seek  input  from 
convention  attendees  on  ways  that  the 
conunittee  can  help  improve  communica¬ 
tions  with  journalism  schools  and  en¬ 
hance  the  quality  of  journalism  educa¬ 
tion.  Panel  members  will  include  Com¬ 
mittee  chairman  Creed  C.  Black,  Lexing¬ 
ton  (Ky.)  Herald  and  Leader;  Alex  S. 
Jones,  Greeneville  (Tenn.)  Sun;  John  O. 
Emmerich  Jr.,  Greenwood  (Miss.)  Com¬ 
monwealth;  Charles  S.  Rowe,  Frederick¬ 
sburg  (Va.)  Free  Lance-Star;  Dean  Guy 
Stewart,  School  of  Journalism  at  West 
Virginia  University  in  Morgantown;  and 
Dean  Albert  T.  Scroggins,  Jr.,  of  the  Col¬ 
lege  of  Joum^ism  at  the  University  of 
Swth  Carolina,  Columbia. 

The  Newspsqier  in  Education  Commit¬ 
tee  program  will  feature  Linda  Skover, 
manager  of  educational  services  for  the 
ANPA  Foundation.  Skover’ s  presenta¬ 
tion,  “1984  We’re  There,’’  examines  the 
need  for  newspapers  in  the  classroom  in 
an  age  of  escalating  technology. 
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The  Personnel  and  Labor  Relations 
Committee  program  will  examine 
“Changing  Values  for  Workers  in  the 
1980s.’’  Larry  Franklin,  committee 
vicechairman  and  executive  vicepresi¬ 
dent  of  Harte-Hanks  Communications, 
will  present  research  data  that  w'ill  point 
out  the  changes  in  recent  years  in  the 
attitudes  of  American  workers. 

The  Production  Committee  will  pre¬ 
sent  a  panel  discussion  on  “Newsprint — 
the  Way  It  Is,  and  the  Way  It’s  Going  To 
Be.’’  F^el  members  will  include  Com¬ 
mittee  chairman  Gene  McDavid,  Hous¬ 
ton  (Tex.)  Chronicle;  William  H.  Owen 
III,  Fayetteville  (N.C.)  Observer  and 
Times;  and  three  executives  from  news¬ 
print  manufacturing  and  sales  companies. 
The  executives  that  will  serve  on  the 
newsprint  panel  wU  be:  J.  William  Price, 
St.  Regis  Paper  Co.,  Dallas,  Texas;  S.B. 
Pinkerton,  Kimberly-Clark  Corp.,  Coosa 
Pines,  Alabama;  and  Bemd  K.  Koken, 
Abitibi-Price  Inc.,  Toronto,  Ontario. 

The  Smaller  Newspapers  Committee 
will  also  conduct  a  panel  discussion  on 
“nuts  and  bolts”  issues  that  are  of  special 
interest  to  smaller  newspapers.  The  prim¬ 
ary  topics  of  the  discussion  will  be  page 
make-up  using  Standard  Advertising  Un¬ 
its,  piggyback  advertising,  telecom¬ 
munications,  and  the  Camel  Scoreboard. 

Panel  members  will  include  Committee 
chairman  David  J.  Whichard  II,  Greenvil¬ 
le  (N,C.)  Reflector;  Robert  C.  Carter, 
Hopkinsville  Kentucky  New  Era;  Robert 
W.  Chambers  Jr.,  Athens  (Ga.)  Banner- 
Herald  and  News;  Michael  Pate,  Myrtle 
Beach  (S.C.)  Sun  News;  and  Craig  Wood- 
son,  Brownwood  (Tex.)  Bulletin. 

The  idea  for  the  Tues^y  morning  com¬ 
mittee  meetings  originated  in  an  Execu¬ 
tive  Committee  meeting  last  December. 
Evaluations  distributed  at  last  year’s  con¬ 
vention  in  Colorado  Springs  suggested 
that  “more  attention  be  paid  at  the  con¬ 
vention  to  developments  and  problems  in 
the  newspaper  business.”  The  Executive 
Committee  decided  that  the  Tuesday 
morning  sessions  would  be  most  effective 
in  addressing  this  need  if  the  sessions 
were  devoted  to  “an  exchange  of  ideas 
and  opinions”  among  the  convention  de-' 
legates. 

Increase  in  tv 
audience  found 

The  percentage  of  households  with  tv 
sets  turned  on  rose  for  the  second  con¬ 
secutive  year  in  the  greater  Richmond, 
Va.  area  in  January  and  June. 

The  random  telephone  survey  was 
made  by  Childrey  Research  Service  Inc., 
which  has  conducted  the  household  view¬ 
ing  surveys  every  six  months  since  1956, 
for  Richmond  Newspapers  Inc. 

The  June  results  show  that  13.8%  of  the 
4,800  homes  reached  had  their  tv  sets  on 
in  the  morning,  up  from  1 1 .9%  a  year  ago 
for  the  same  period. 


Retail  sale 

(Continued  from  page  16) 

The  14  SNPA  states  are  now  responsi¬ 
ble  for  21.8%  of  the  nationwide  gasoline 
sales;  26.4%  of  the  eating-drinking  categ¬ 
ory  sales;  21.2%  of  food  sales;  22.1%  of 
apparel  sales;  22.9%  of  the  general  mer¬ 
chandise  sales;  22.7%  of  furniture  sales; 
21.5%  of  lumber  &  hardware  sales;  19.4% 
of  automotive  sales;  and  21.8%  of  drug 
sales. 

Population  for  the  14  SNPA  states  has 
risen  18.5%  from  57.5  million  in  1970  to 
68.2  million.  Meanwhile,  U.S.  population 
rose  10.7%  from  203.2  million  to  225  mil¬ 
lion.  The  14  SNPA  states  now  make  up 
22.9%  of  the  U.S.  population. 

The  number  of  households  in  the 
SNPA  states  by  January  1,  1982,  accord¬ 
ing  to  E&P  Market  Guide  estimates,  will 
be  24,684,082  or  23.4%  of  all  U.S.  house¬ 
holds. 

Income  per  household  in  the  SNPA 
states  averages  $19,901  compared  to 
$21,975  throughout  the  United  States. 
The  SNPA  states’  average  income  per 
household  is  up  from  $9,590  in  1970. 

Judge  overturns 
jury’s  libel  verdict 

A  Superior  Court  judge  in  Riverside, 
California  has  overturned  a  jury’s  deci¬ 
sion  ordering  a  New  York-based  insur¬ 
ance  firm  to  pay  a  shopper  newspaper  $2 
million  in  punitive  damages  for  failing  to 
honor  its  insurance  policy  with  the  paper. 

Judge  Gerald  Schulte  let  stand,  howev¬ 
er,  an  award  of  $3.2  million  in  compensa¬ 
tory  damages  awarded  to  the  newspaper 
against  Royal  Globe  Insurance  Com¬ 
pany. 

California  Shoppers  started  a  “Penny- 
saver”  newspapier  in  Riverside  County  in 
the  early  1970’s  and  tried  to  entice  adver¬ 
tisers  with  a  promise  of  two  free  ads  for 
every  five  purchased. 

A  competing  newspaper  claimed  the 
Penny  saver’s  offer  amounted  to  unfair 
competition  and  took  the  then  new  news¬ 
paper  to  court.  The  Penny  saver  lost  the 
legal  battle  and  was  forced  to  pay  $89,000 
in  unfair  competition  damages  ,  and 
$39,000  in  legal  fees.  When  the  Pennysav- 
er  attempted  to  collect  on  its  insurance 
policy.  Royal  Globe  refused  to  pay. 

The  newspaper  company  was  sold  for 
$1.5  million  and  the  owners  claimed  they 
could  have  gotten  saveral  million  more 
had  they  not  been  stripped  of  working 
capital  by  the  insurance  company’s  fai¬ 
lure  to  pay. 

Schulte  said  he  voided  the  punitive 
damage  award  because  he  found  no  evi¬ 
dence  that  the  insurance  company  acted 
with  malice,  was  guilty  of  fraud,  or  acted 
with  callous  disregard  of  the  newspaper. 
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Parade'  Magazine  is  back  in  Dallas.  With  the  number  one 
newspaper,  The  Dallas  Morning  News.  The  Dallas  Morning  News 
knows  what  its  readers  demand.  Articles  that  are  informative. 
Provocative.  Timely.  Articles  by  some  of  the  nation’s  best  writers, 
covering  a  range  of  topics  as  vast  as  the  Texas  plains. 

That’s  why  Par^e  is  back. 

“\\fe’re  absolutely  delighted,”  says  John  A.  Rector,  executive 


vice-president  of  The  Dallas  Morning  News,  “to  offer  a  vibrant 
editorial  product  like  Parade  to  die  people  of  Dallas.” 

Now  that  Parade  is  back  in  E)allas,  The  Dallas  Morning 
News  can  give  its  readers  what  41  million  other  Americans  read. 
Every  Sunday  morning.  After  all,  it’s  a  logical  combination;  the 
number  one  newspaper  in  Dallas,  and  die  number  cme  magazine 
in  America. 


America’s  largest  weekly  magazine 


ID1981  Parade  Publications,  Inc.  All  rights  reserved. 


ANPA  counsel:  Editors 
must  do  more  editing 


By  Andrew  Radolf 

The  “biggest  problem”  leading  to  libel 
suits  against  newspapers  “is  a  reporter 
who  doesn’t  know  what  a  fact  is”  and 
editors  who  “aren’t  editing.  They’re  out 
on  the  ham  and  beans  circuit,”  Arthur 
Hanson,  general  counsel  to  the  American 
Newspaper  Publishers  Association  told 
attendees  at  the  annual  Institute  of  News¬ 
paper  Controllers  and  Financial  Officers 
meeting. 

Hanson  is  also  United  States  Counsel 
for  the  Mutual  Insurance  Co.  of  Hamil¬ 
ton,  Bermuda. 

Hanson  said  the  “real  relief’  in  libel 
cases  is  “making  reporters  report  the 
facts  and  editors  edit.  The  editors  really 
aren’t  on  the  job,”  Hanson  said,  while 
reporters  “are  reporting  their  ego  trips.” 

He  said  newspapers  “in  many  inst¬ 
ances  are  being  harassed  by  libel  suits  by 
people  who  just  desire  to  bother  you. 
They’re  not  interested  in  winning  any 
money.” 

Hanson  noted  “90%  of  the  cases”  in 
libel  suits  are  won  by  newspapers,  “a 
great  many  on  summary  judgement.” 

He  recommended  that  newspapers  in¬ 
sure  themselves  for  “a  minimum  of  $5 
million.” 

Hanson  said  Mutual  Insurance  has  paid 
out  $17  million  in  libel  claims  since  the 
company  was  founded  in  1%I.  He  said 
Mutual  has  paid  $55  million  in  strike  in¬ 
surance  claims  since  it  was  founded. 

“We’re  a  responsible  company  down 
there  (Bermuda)  on  your  behalf,”  he 
commented  of  the  insurance  firm  he  “cre¬ 
ated  at  the  request  of  ANPA.” 

Hanson  said  Mutual  is  located  in  Ber¬ 
muda  because  the  company  “doesn’t 
have  to  pay  attention  to  what  any  of  the  50 
state  insurance  commissioners  have  to 
say  aout  anything.” 

Hanson  added  ANPA  chose  Bermuda 
after  “I  explored  every  jurisdiction  in  the 
world.”  He  said  his  travels  in  search  of  a 
location  for  Mutual  took  him  as  far  as 
Hong  Kong. 

Hanson  said  newspapers  thinking  of 
buying  Mutual’s  First  Amendment  Insur¬ 
ance  should  “not  get  over  $100,000” 
coverage. 

He  said  Mutual  has  settled  “57  First 
Amendment  suits,  some  of  them  slightly 
above  deductible.” 

Hanson  noted  Mutual’s  First  Amend¬ 
ment  Insurance  covers  cases  were  there 
is  “antitrust  involvement.” 

He  explained  a  suit  brought  against  a 
newspaper  over  its  circulation  and  adver¬ 
tising  practices  “can  indeed”  be  consi¬ 
dered  a  First  Amendment  issue,  and 
therefore  covered  by  Mutual. 

He  said  an  antitrust  suit  against  news- 
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papers  operating  in  a  joint  agency  agree¬ 
ment  may  also  be  covered  by  Mutual’s 
First  Amendment  Insurance. 

“If  a  shopper  is  suing  you  to  make  you 
stop  your  circulation  distribution,  that’s  a 
First  Amendment  matter,”  Hanson  said. 
“A  daily  newspaper  is  entitled  to  meet 
competition  to  protect  its  area.” 

Hanson  predicted  the  National  Enquir¬ 
er  would  successfully  appeal  Carol  Bur¬ 
nett’s  libel  suit,  especially  now  that 
Mutual  has  entered  the  case. 

“We’re  insuring  the  National  Enquirer 
because  they  are  now  a  member  of 
ANPA,”  he  said. 

*  *  * 

High  interest  rates  are  taking  their  toll 
on  retail  advertising,  stated  Bob  Robin¬ 
son,  business  manager  of  the  State  Jour¬ 
nal-Register  in  Springfield,  Ill. 

“Retailers  can’t  afford  inventories,” 
he  explained,  because  they  are  reluctant 
to  borrow  large  sums  for  building  up  their 
stock. 

He  said  low  inventories  mean  retailers 
hold  fewer  sales,  and  fewer  sales  mean 
less  ads  to  promote  them. 

Robinson  said  the  ailing  auto  industry 
has  had  a  ripple  effect  throughout  the 
northern  Midwest. 

“Our  lineage  has  been  flat  the  last  two 
years,”  he  stated,  adding  his  paper  sees 
no  turnaround  until  the  second  half  of 
1982. 

Robinson  was  moderating  an  INCFO 
roundtable  discussion  for  newspapers 
with  circulations  between  50,000  and 
250,000. 

The  consensus  of  the  group  was  that 
Ronald  Reagan’s  program,  while  not 
making  things  better,  would  keep  things 
from  getting  worse. 

The  group  agreed  that  credit  was  be¬ 
coming  “more  of  a  problem.  People  are 
hanging  onto  their  money.” 

The  group  also  said  that  standard  ad 
units  were  “starting  to  catch  on”  with 
national  and  regional  advertisers. 

They  said  the  “weakest  area”  of  news¬ 
paper  management  was  in  the  “wage  and 
salary  structure.” 

They  contended  newspapers  were  not 
getting  the  performance  from  most  of 
their  employees  which  they  were  paying 
for. 

Said  one  INFCO  member,  “I  think 
most  of  the  jobs  are  overvalued.  There’s  a 
mismatch  between  job  production  and  in¬ 
centives.  You’re  normally  giving  incen¬ 
tives  for  things  you  get  anyway.  A  sound 
program  of  (wage  and  salary)  evaluation 
will  become  a  big  issue.” 

He  recommended  papers  hire  outside 
consultants  to  evaluate  their  wage  and 
salary  structures. 

The  “most  important  finding”  of  the 


ANPA’s  SAT  FAX  study  is  newspapers 
are  losing  their  market  share  of  adver¬ 
tising. 

“We’re  losing  share  in  national  and 
we’re  losing  share  in  retail,”  Charles 
Everill,  senior  vicepresident,  marketing, 
of  Harte-Hanks  Communications  said. 
“The  trend  has  been  camouflaged  by 
growth  in  inserts  and  classified.” 

Everill  is  chairman  of  ANPA’s  SAT 
FAX  Project  Management  Committee. 
Speaking  at  INCFO’s  34th  Annual  meet¬ 
ing  in  Philadelphia,  Everill  stated  news¬ 
papers’  share  of  advertising,  according  to 
McCann  Ericson  data,  “was  less  than 
29%  for  the  first  time  in  the  last  15  years.  ” 
He  said  newspapers’  market  share  of 
advertising  declined  to  28%. 

Everill  told  INCFO  that  to  prevent 
further  loss  of  market  share,  newspapers 
“need  to  perfect  things  which  have 
already  been  initiated.” 

He  gave  as  examples: 

§Centralized  and  simplified  billing  pro¬ 
cedures. 

§Centralized,  computerized,  newspap¬ 
er  advertising  buying  service. 

§A  standardized  audience  measure¬ 
ment/rating  system  where  the  data  is 
available  through  a  central  computer  and 
which  provides  projected  household  de¬ 
mographics. 

§A  centralized  storehouse  for  research 
findings. 

“There  are  two  key  technologies  which 
will  facilitate  developing  these  services,” 
Everill  said.  “Satellites  and  the  compu¬ 
ter.  We  also  could  reduce,  costs  to  the 
agencies  and  thus  increase  our  relative 
attractiveness  to  them  in  regard  to  their 
own  profitability.” 

Regarding  a  satellite  facsimile  network 
for  advertising,  Everill  said  his  commit¬ 
tee  concluded  “there  was  insufficient  evi¬ 
dence  to  indicate  that  a  SAT  FAX  system 
would  pay  for  itself  by  a  shift  in  market 
share.  Yet  we  can’t  help  but  try  since  it 
would  take  only  a  .7%  shift  in  national, 
and  much  less  in  retail,  to  cost  justify  the 
project.” 

Everill  said  the  project  management 
committee  recommended  that  newspap¬ 
ers  conduct  a  “mini-test”  involving  “lar¬ 
ger  newspapers  throughout  the  country, 
perhaps  15  to  20  papers.  These  are  the 
papers  that  carry  the  largest  amount  of 
national  ad  volume.” 

Everill  said  the  mini-test  will  provide 
information  on  “what  advertisers  do 
once  they  have  a  SAT  FAX  system.” 

Pointing  out  how  cable  and  other  elec¬ 
tronic  media  have  generated  excitement 
among  agencies,  Everill  added  that  SAT 
FAX  would  “put  more  sex  appeal  in 
newspapers.  Agencies  are  interested  in 
sizzle.” 

He  concluded,  “SAT  FAX  will  help 
continue  the  momentum  that  has  been 
created  with  NEWSPLAN  and  standard 
ad  units.  It’s  a  step  towards  centraliza¬ 
tion.” 

(Continued  on  page  48) 
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Is  there  life  alter  retirement? 


The  future  funding  and  benefits  of 
Social  Security  are  being  debated. 
The  future  retirement  protection 
of  millions  of  people  insured  by  the 
life  insurance  industry  is  guaranteed. 


An  issue  of  grave  concern  to  all  annuities,  and  other  living  benefits 

Americans  today  is  that  of  financial  with  the  life  insurance  companies 

provision  for  our  retired  citizens.  in  America.  In  1980,  alone,  private 

The  present  and  future  financing  pension  plans  with  life  insurance 

and  levels  of  benefits  of  our  Social  companies  paid  $5  billion  in  bene- 

Security  system  are  being  debated  fits  to  retired  people  and  their 

before  Congress.  The  life  insurance  dependents  and  survivors, 

industry  believes  a  strong  Social  The  role  of  the  life  insurance 
Security  system,  funded  through  industry  in  providing  financial  pro¬ 
payroll  taxes,  is  essential  to  our  tection  has  never  been  more  esscn- 

country.  We  also  strongly  believe  tial  than  it  is  today.  So  much  so,  that 

in  the  concept  that  individuals  who  two  out  of  every  three  Americans 

can  provide  supplementary  retire-  look  to  the  life  insurance  industry 

ment  income  for  themselves  to  provide  the  kind  of  protection 

should  do  so.  they  and  their  families  will  need  to 

Currently,  millions  of  Americans  assure  financial  stability  today... 
are  covered  by  pension  plans,  and  tomorrow. 


provetnents”  such  as  computers  and  by 
providing  circulation  managers  “with  the 
training  and  tools  that  will  enable  them  to 
get  the  most  out  of  their  people.” 

Graham  said  the  most  “crucial”  step  to 
rebuilding  circulation  is  through  better 
content. 

“I  do  not  think  it  is  possible  to  over¬ 
state  the  importance  of  content,”  she 
said.  “It  is  imperative  that  newspapers 
move  to  identify  the  new  information 
needs  of  their  readers.” 

Graham  remarked  that  although  reader 
surveys  have  “some  merit”  in  determin¬ 
ing  people's  information  needs,  polls 
must  not  become  “a  substitute  for  the 
exercise  of  judgement  by  talented  edi¬ 
tors.” 

She  stated,  “It  is  only  by  investing  in 
good  reporters  and  top  editors  that  a  pap¬ 
er  achieves  that  most  important  quality — 
editorial  vitality.  If  people  either  love  a 
newspaper  or  hate  it,  they  are  probably 
reading  it.  The  paper  they  don’t  buy  is  the 
one  they  feel  no  need  to  read  becasue  it  is 
dull.” 

Graham  called  the  “challenge”  of 
attracting  advertisers  “at  least  as  impor¬ 
tant”  as  that  of  gaining  readers. 

In  reminding  INCFO  members  to  be 
wary  of  the  new  electronic  media,  Gra¬ 
ham  stated,  “It  is  great  to  be  on  the  cut¬ 
ting  edge  of  technology,  but  it  is  impor¬ 
tant  to  stay  behind  the  blade.  It  remains 
unclear  which  of  the  more  exciting  tech¬ 
nologies  will  ever  be  a  good  business  and 
at  what  time  in  the  future  ...  I  see  a 
bright  future  for  newspapers.  I  am  con¬ 
vinced  that  newspapers  can  be  a  stronger 
force,  more  vital  to  their  readers  in  the 
year  2001  than  they  are  today.” 

Gannett  appeals 
New  Mexican  ruling 


Incfo  meeting 

(Continued  from  page  46) 


The  emergence  of  electronic  informa¬ 
tion  systems  and  the  role  newspapers  can 
play  in  developing  these  new  media  was  a 
major  topic  at  the  INCFO  meeting. 

INCFO  members  listened  to  experts 
from  many  sectors  of  the  newspaper  busi¬ 
ness  offer  their  insights  and  recommenda¬ 
tions  for  entering  a  field  which  will  re¬ 
quire  “calculated  risks  probably  greater 
than  what  we’re  used  to.” 

Telling  INCFO  “it  is  inevitable  some  of 
what  we  now  print  will  give  way  to  elec¬ 
tronic  delivery,”  Newsday’s  president, 
Donald  Wright,  said  “there  is  a  greater 
need  for  effective  strategic  planning  now 
than  at  any  time  before.  It  is  extremely 
important  that  we  apply  our  newspaper 
managerial  skills  to  maintaining  and  im¬ 
proving  the  profitability  of  newspaper 
print  Operations  during  the  80s.  That  will 
be  one  of  our  greatest  strengths  in  taking 
advantage  of  the  opportunities  in  the  elec¬ 
tronic  publishing  business.” 

Wright,  who  will  become  president  of 
the  Los  Angeles  Times  this  January, 
summarized  the  advantages  he  believes 
newspapers  have  for  entry  in  electronic 
publishing  ventures. 

He  said; 

“We  are  an  unregulated  business,  and 
some  of  those  who  might  compete  with  us 
are  not. 

“We  are  extremely  well-positioned  as 
probably  the  dominant  information  busi¬ 
ness  in  our  markets. 

“We  are  skilled  at  selling  subscrip¬ 
tions.  This  may  become  important  if  fu¬ 
ture  electronic  customers  pay  on  that 
basis. 

“We  have  more  research  data  about 
our  markets  than  anyone  else  and  can  use 
that  to  develop  our  business  plans  and  to 
establish  crucial  links  between  advertis¬ 
ers  and  consumers.” 

Wright  said  another  advantage  of 
newspapers  was  that  with  front  end  sys¬ 
tems  in  place,  and  electronic  libraries  on 
the  way,  they  were  already  gaining  know¬ 
ledge  in  “data  base  management.” 

To  capitalize  on  these  advantages, 
newspapers  must  “learn  how  to  be  en- 
treprenuers,”  Wright  remarked.  “There 
is  a  lot  to  be  said  for  establishing  a  sepa¬ 
rate  group  of  people,  adequately  funded, 
with  the  single  objective  of  developing  a 
new  line  of  business.  They  will  probably 
move  much  faster  and  more  freely  than  a 
project  team  whose  preliminary  responsi¬ 
bilities  are  still  to  produce  a  good  news¬ 
paper.” 

♦  ♦  ♦ 

William  Dunn,  vicepresident  and 
general  manager  of  Dow  Jones  and  Co. 
and  publisher  of  its  electronic  services, 
said  newspapers  had  no  reason  to  fear 
emerging  electronic  media. 


Pointing  out  that  Dow  Jones  began  its 
ticker  service  in  1897,  8  years  after  the 
Wall  Street  Journal  began  publishing, 
Dunn  observed,  “We  have  seen  the  elec¬ 
tronic  and  print  forms  flourish  side  by 
side  and  even  enhance  each  other. 

The  electronic  newspaper  will  become 
a  viable  medium  in  the  future,  but  it  will 
most  likely  be  targeted  to  serve 
businesses  and  specific  professions,  said 
Kathleen  Criner,  ANPA  director  of  tele¬ 
communications  affairs. 

“The  home  consumer  market  will  be 
tougher  to  crack,”  she  said. 

She  stated  that  “critical  to  the  suc¬ 
cess”  of  home  electronic  systems  will  be 
a  “data  base  manager”  who  selects  and 
assures  the  quality  of  the  information  pro¬ 
vided  by  the  service. 

The  data  base  manager  described  by 
Criner  will  perform  functions  similar  to 
those  of  a  newspaper  editor. 

Criner  said  that  although  electronic  in¬ 
formation  systems  could  “never  dupli¬ 
cate  everything  an  newspaper  provides,” 
it  is  still  an  open  question  as  to  whether  or 
not  these  new  technologies  will  compete 
with  newspapers. 

The  new  technologies  are  “forcing 
many  people  to  consider  what  the  fun¬ 
damental  nature  of  the  newspaper  busi¬ 
ness  is,”  she  said.  “It  involves  a  series  of 
decisions.  Which  technologies.  Are  they 
separate  businesses,  or  an  extension  of 
newspapers?” 

*  *  * 

Saying  the  “dawn”  of  the  electronic 
information  age  “is  still  pretty  faint  in  the 
East,”  Washington  Post  Co.  Chairman 
Katharine  Graham  declared  newspapers’ 
top  priorities  in  the  1980s  should  be  re¬ 
building  circulation  and  improving  house¬ 
hold  penetration. 

“I  am  confident  that  newspapers  can 
make  real  circulation  strides  and  resume 
real  circulation  growth  in  the  1980s,”  she 
said.  “I  believe  newspapers  also  can 
make  important  advertising  gains  and  in¬ 
crease  market  share  in  the  years  ahead.” 

Graham,  who  is  also  chairman  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  made  her  remarks  in  the  keynote 
address  to  the  Institute  of  Newspaper 
Controllers  and  Financial  Officers  34th 
annual  meeting  in  Philadelphia. 

Graham  cited  figures  which  “suggest 
that  in  a  time  of  changing  information 
needs,  fewer  Americans  feel  they  need 
newspapers  today.” 

She  noted  in  1960  111  newspapers 
were  sold  each  day  for  every  100  Amer¬ 
ican  households.  By  1979, 81  newspapers 
were  sold  for  every  100  households. 

“In  raw  numbers,  the  picture  is  very 
much  the  same,”  she  said.  “In  1960,  33 
newspapers  were  sold  each  day  for  every 
100  Americans.  By  1978,  those  100  Amer¬ 
icans  bought  only  28  daily  newspapers.” 

To  rebuild  circulation  and  household 
penetration,  Graham  said  newspapers 
must  strengthen  their  circulation  depart¬ 
ments  by  “investing  in  technological  im- 


Gannett  Co.  Inc.  has  appealed  a  Feder¬ 
al  District  Court  ruling  in  Santa  Fe,  New 
Mexico,  that  ordered  the  newspaper 
group  to  return  the  New  Mexican,  Santa 
Fe’s  daily  paper,  to  former  owner  Robert 
McKinney. 

The  newspaper  group  is  not  only 
appealing  the  decision,  but  also  an  order 
requiring  Gannett  to  pay  about  $19,000  to 
McKinney  for  the  cost  of  obtaining  cer¬ 
tain  information  relating  to  the  case. 

The  notice  of  appeal  was  filed  a  week 
after  McKinney  filed  an  appeal  from  the 
decision  by  U.S.  District  Judge  Santiago 
Campos.  The  Tenth  Circuit  Court  of 
Appeals  in  Denver  will  hear  both  appeals. 

McKinney  sued  Gannett  in  1980  to 
have  the  newspaper  returned  to  him, 
charging  the  company  breached  an  em¬ 
ployment  agreement  he  received  when  he 
sold  it  to  Gannett  in  1976. 

After  a  14- week  trial,  a  jury  decided  that 
Gannett  had  violated  the  contract.  Cam¬ 
pos,  after  the  verdict,  ordered  Gannett  to 
return  the  paper  to  McKinney  but  stayed 
the  order  pending  appeals. 
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The  Sequence  I  boosts 
telephone  efficiency. 

The  Sequence  I  can  tell 
you  how  many  incoming  and 
outgoing  calls  you  had  ^ring 


Few  things  will  gripe  your 
customers  like  being  put  on  hold 
and  left  there.  So  we  designed 
the  Sequence  I. 

It  gets  to  customers  fast. 


And  that’s  important.  Because 

every  caller  wno  hangs  up  before  JB 

you  connect  is  a  blown  smes  opportunity. 

Here’s  how  the  Sequence  I 
keeps  your  customers  on  the  line. 

The  Sequence  I  greets  callers  within 
8  seconds.  It  holds  their  calls,  and  funnels 
them  through  in  the  order  received. 

Phone  attendants  never  have  to  wonder 
which  call  should  be  handled  next. 

Customers’  calls  get  processed  quickly. 
That  means  when  they  are  on  hold,  they 
have  less  time-and  less  reason-to  hang  up 
and  call  the  competition. 

Customers  can  listen  to  music  or 
important  promotional  messages  while 
they  wait.  And  the  next  available  operator 
will  take  their  calls. 


any  dven  period.  It  can  tell 
you  how  many  callers  hung 
up  while  on  hold.  And  the  amount  of  time 
all  operators  were  busy. 

With  that  kind  of  information, 
you  get  more  efficient  use  of  your  present 
system.  And  we  can  prove  it. 

Your  present  phone  system 
may  be  costing  you  business  that  one 
phone  call  could  save. 

Right  now,  we’re  offering  the  use 
of  a  Sequence  I  Call  Control 


System  to  qualified 
companies  for  a  month 
free.  Just  for  the  asking. 
To  find  out  how,  call 
1-800-547-4683.  B 


America’s  getting  the  message, 


Code-A-Phone®  is  a  registered  trademark  of  Ford  Industries,  Inc.,  16261  S.E.  1 30th,  Clackamas,  Oregon  9701 5.  ©  1981  Ford  Industries,  Inc. 
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SNPA  members  and  local  businesses 
rush  to  aid  fire  stricken  dally  In  Ky. 


SNPA  (Southern  Newspaper  Pub¬ 
lishers  Association)  members  and  local 
business  owners  rushed  to  the  aid  of  the 
Murray  (Ky.)  Murray  Ledger  &  Times  on 
August  29,  when  an  early  morning  fire 
destroyed  the  paper’s  plant.  The  loss  was 
estimated  at  sdxiut  $2  million  for  equip¬ 
ment  and  the  building. 

The  7,700  circulation  evening  paper 
(Monday  through  Saturday)  printed  its 
Saturday,  August  29,  edition  at  the 
Mayfield  (Ky.)  Messenger  located  about 
20  miles  North  West  of  Murray.  No  edi¬ 
tions  have  been  missed  by  the  Murray 
Ledger  &  Times. 

The  fire,  which  apparently  started  in 
the  press  room,  was  discovered  about 
2:45  a.m.  Saturday  morning  and  when  the 
local  fire  department  arrived  some  mi¬ 
nutes  later  the  roof  above  the  press  room 
and  composition  room  had  collapsed. 
The  only  item  retrieved  from  the  building 
was  the  newspaper’s  subscription  list.  A 
rear  door  to  the  building,  leading  into  the 
mail  room  was  knocked  down  to  save  the 
cabinet  holding  all  the  mail  subscribers’ 
address  plates.  All  business  records,  in¬ 
cluding  accounts  receivable  and  pay¬ 
ments  made  to  the  Murray  Ledger  & 
Times  through  Friday,  August  28,  were 
filed  on  computer  tapes  and  stored  at 
Gadsden,  Alabama. 


Staff  members  responded  to  the  situa¬ 
tion  at  5  a.m.,  Saturday  morning  and  a 
skeleton  crew  was  dispatched  to  the 
Mayfield  plant  and  began  copy  produc¬ 
tion  around  6  a.m.  Temporary  offices 
were  set  up  early  Saturday  morning  in  the 
former  senior  citizens  office  across  the 
street  from  the  Ledger  &  Times  building. 

Roland  Jenkins,  retired  AP  chief  of 
communications  at  Louisville,  Ky . ,  along 
with  Lloyd  Swann,  the  bureau’s  current 
chief  of  communications,  traveled  to 
Murray,  Ky.,  on  Sunday  and  replaced  the 
newspaper’s  AP  equipment.  The  new 
equipment  was  linked  to  the  computer  at 
Louisville  and  the  Murray  paper  started 
to  receive  copy  for  the  Monday  edition. 

Printing  has  been  switched  to  the  Paris 
(Tenn.)  Post  Intelligencer  located  appro¬ 
ximately  22  miles  directly  South  of  Mur¬ 
ray  in  Tennessee.  Murray,  Ky.,  is  six 
miles  North  of  the  Tennessee  border  in 
the  South  Western  pocket  of  Ky. 

Other  SNPA  publishers  have  provided 
or  offered  equipment  to  the  Murray  Led¬ 
ger  &  Times.  Some  of  the  SNPA  mem¬ 
bers  offering  help  included:  Frankfort 
(Ky.)  State  Journal;  Paducah  (Ky.)  Sun; 
Elizabethtown  (Ky.)  News  Enterprise; 
and  the  Danville  (Ky.)  Advocate- 
Messenger. 


A  new  research  study,  “Future  for 
Electronic  Pagination,’’  just  released  by 
the  Institute  for  Graphic  Communication 
finds  that  while  newspapers  want  full- 
page  pagination  and  direct-to-plate  out¬ 
put,  they  aren’t  ready  to  buy  it  now. 
However,  over  75%  of  the  newspapers 
queried  said  they  intended  to  buy  within 
the  foreseeable  future. 

The  IGC  study  indicates  this  market 
will  be  active  with  an  overall  growth  of 
almost  25%  in  sales  of  pagination  equip¬ 
ment,  including  electronic  image  digitiz¬ 
ers,  display  ad  terminals,  classified  and 
editorial  page  makeup  systems  and  laser 
platemakers.  The  total  market  will  reach 
2.5  times  1980  levels,  the  study  reports, 
but  will  still  remain  modest  compared  to 
the  demand  for  text  systems  and  typeset¬ 
ters. 

The  study  indicates  the  technology  is 
still  too  far  away  in  most  planners’  minds 
to  allow  specific  cost-analysis  to  take 
place.  The  most  mentioned  cost  justifica¬ 
tion  was  time  saving  in  going  from  edito¬ 
rial  process  to  on-press  plate.  However, 
the  study  said  most  of  the  survey  respon¬ 
dents  had  no  idea  how  much  time  pagina¬ 
tion  could  save  or  what  specific  cost  be¬ 
nefits  would  be  derived. 

The  other  critical  features,  the  study 
stated,  are  all  related  to  incorporation  of 
digital  graphics  into  an  interactive  page 
makeup  environment.  Most  respondents 
preferred  to  have  this  in  a  terminal  which, 
like  present  display  ad  or  CAM  terminals, 
eliminated  markup  by  generating  typog¬ 
raphic  parameters.  Output  to  viewdata/ 
videotext  and  online  library  systems  was 
also  considered  significant. 

The  IGC  study  reported  that  while 
newspapers  showed  a  reluctance  to 
purchase  pagination  systems  in  the  very 
near  future,  they  did  have  high  expecta¬ 
tions  about  what  it  would  do  for  them 
when  it  arrived,  with  many  expecting 
100%  return  on  investments  of  $500,000 
to  $2.5  million  in  less  than  three  years. 

The  electronic  pagination  study  also 
describes  technologies  and  markets  for 
full-color  pre-press  systems,  commercial 
typesetting  applications,  office  and  tech¬ 
nical  document  systems,  markets  for  col¬ 
or  slide  makeup,  CAD/CAM  in  electronic 
publishing  systems  and  videotext/videod- 
isk  applications  of  text  and  image  tech¬ 
nologies. 

The  report  (Future  for  Electronic 
Pagination),  covering  437  pages  with  185 
illustrations,  is  available  for  $4,950 
through  the  Institute  for  Graphic  Com¬ 
munication,  375  Commonwealth  Ave., 
Boston,  Mass.  02115.  Telephone  (617) 
267-9425.  David  H.  Goodstein  served  as 
project  manager.  A  full  table  of  contents 
is  available  upon  request. 
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It  takes  high  standards  of  quality  and  performance 
to  make  your  product  and  your  bottom  line  look 
great.  And  Huberset  meets  those  standards  by  giving 
you  an  offset  news  ink  with  consistently  high 
performance  and  great  economy.  Designed  especially 
for  the  newspaper  industry,  Huberset  gives  you  quick 
start  ups  and  smooth  runs  every  time.  This  means 
you’ll  get  less  paper  waste,  increased  mileage  and 
no  lost  press  time  due  to  ink  problems. 

Huberset  gives  you  the  quality,  consistency  and 
performance  you  need  to  make  sure  your  product 
and  your  bottom  line  look  great. 


When  you  match  Huberset’s  quality  and  consistency 
with  Huber’s  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why — Huberset 
is  the  smart  choice! 

First  In  Offset  News  Ink 

Serving  the  entire  nation. 

For  further  information  contact: 

J.M.  Huber  Corp.,  Printing  Ink  Division 
Thornall  St.,  Edison,  N.J.  08817 
(201)  549-8600 


their  own  stories  instead  of  calling  them 
into  a  rewrite  desk  has  made  the  use  of 
facsimile  transmission  even  more  impor¬ 
tant. 

“We  still  have  rewrite  people,  but  our 
reporters  increasingly  want  to  do  their 
own  writing,”  Powers  said,  “they  want 
to  do  the  legwork  and  then  the  writing 
too.”  “That’s  good,”  Powers  stated, 
“Because  if  the  story  needs  updating,  the 
reporter  knows  what’s  been  written  for 
the  first  edition  and  what’s  going  to  be 
written  for  the  second  edition,  so  you 
save  time.”  We  are  also  using  the  facsi¬ 
mile  network  to  send  information  out  to 
our  various  bureaus.  Powers  stated,  and 
the  other  day,  for  example,  we  needed 
identification  of  a  person  in  a  picture.  We 
transmitted  the  photo  to  the  bureau  in¬ 
volved,  and  the  quality  of  the  picture  was 
so  good  we  were  able  to  get  the  identifica¬ 
tion  immediately. 

With  the  facsimile  system  a  reporter 
can  now  call  us  about  a  particular  story 
needed  for  reference,  and  we  are  able  to 
get  it  out  of  our  files,  copy  it,  and  facsi¬ 
mile  the  material  to  him.  Powers  said. 

On  a  typical  day.  Powers  went  on  to 
say,  we  will  have  two  to  five  stories  com¬ 
ing  out  of  each  city  bureau.  With  each 
story  running  an  average  of  three  or  four 
pages,  that  totals  40  facsimile  pages  daily, 
excluding  copy  coming  in  for  the  Sunday 
paper.  From  our  Washington  bureau,  we 
get  somewhat  longer  stories,  running 
typically  five  toten  pages  each,  adding 
another  200  pages  a  week  to  the  total. 

“Editors  simply  don’t  have  time  for,  if 
I  may  use  a  term,  the  administrative 
headaches  that  result  when  a  machine  is 
down.  Their  concern  is  about  copy  flow, 
quality  of  copy,  getting  the  story,  meeting 
the  deadline.  They  don’t  want  to  hear  that 
a  repairman  has  to  be  called.  They  just 
want  to  make  sure  the  machine  is 
working. 

“Believe  me  when  I  say  that  since  the 
Rapicom  facsimile  machines  were  instal¬ 
led,  my  life  has  been  a  lot  more  pleasant,” 
Powers  declared. 


CHARLES  E.  BOURKE,  Boston  Globe  purchasing  manager,  views  new 
Rapicom  800  high  speed  digital  facsimile  transceivers  in  city  room  that  are 
linked  to  six  outlying  bureaus  in  the  metropolitan  area  and  the  Globe's 
bureau  in  Washington,  D.C. 


Digital  transceivers  link  We^hington 
and  six  metro  bureaus  to  city  room 


The  Boston  Globe  installed  recently  a 
network  of  ten  high  speed  digital  facsi¬ 
mile  transceivers  to  link  its  city  room  with 
six  outlying  bureaus  in  the  metropolitan 
area  and  its  bureau  in  Washington,  D.C. 

Primary  purpose  of  the  new  facsimile 
network  is  to  speed  the  flow  of  news  and 
increase  the  reliability  of  hard-copy  com¬ 
munications  from  outlying  bureaus,  espe¬ 
cially  at  deadline  times,  said  Charles  E. 
Bourke,  purchasing  manager  of  the 
Globe,  the  10th  largest  circulation  daily  in 
the  U.S. 

Use  of  the  latest  telecommunications 
equipment  is  nothing  unusual  for  the 
Globe.  It  is  said  to  have  been  the  first 
newspaper  to  use  Alexander  Graham 
Bell’s  telephone  in  1888  to  report  a  story. 

The  paper  is  now  using  subminute  fac¬ 
simile  (digital)  units  made  by  Rapicom  of 


Fairfield,  N.J.,  to  send  a  standard  8  'A 
inch  by  1 1  inch  page  of  copy  over  ordin¬ 
ary  telephone  lines  in  45  seconds. 

Such  high  speed  is  really  important  to 
us,  because  without  speed,  and  speed  you 
can  rely  on,  we  couldn’t  produce  the 
number  of  editions  we  turn  out  each  day, 
Bourke  said.  The  Globe  publishes  seven 
updated  editions  daily  and  has  a  total  cir¬ 
culation  of  500,000  and  Sunday  circula¬ 
tion  of  700,000. 

The  older  analog  machines  we  had  took 
two  minutes  or  more  per  page  to  transmit 
copy,  Bourke  said,  so  we  now  save 
almost  a  minute  and  a  half  on  each  page. 
That  adds  up  quickly  if  you  have  a  story 
that’s  running  five  to  six  pages,  and  it 
means  an  editor  has  more  time  to  edit 
copy,  and  more  time  to  think  about  a 
headline. 

The  two  main  factors,  in  addition  to 
speed,  that  led  us  to  install  the  Rapicom 
model  800  digital  units  were  copy  quality 
and  reliability,  Bourke  declared. 

Copy  quality  was  important  because 
it’s  difficult  for  an  editor  to  read  copy  that 
is  blurred  or  smudged,  Bourke  said.  We 
have  found,  he  went  on  to  say,  the  new 
facsimile  system  gives  us  clean  reproduc¬ 
tions  the  copy  editor  can  edit  on  right  out 
of  the  machine. 

Reliability  is  a  must,  Bourke  stated, 
and  when  you  are  working  on  a  deadline  it 
is  nice  to  know  the  equipment  will  not 
fail.  There  is  enough  pressure  in  this  busi¬ 
ness,  he  said,  without  adding  to  it. 

According  to  Dick  Powers,  senior 
assistant  to  the  metropolitan  editor,  the 
growing  trend  toward  reporters  writing 


PUNCH  COAT( 


For  information 


DICK  POWERS,  senior  assistant  to  the 
metropolitan  editor  of  the  Boston  Globe, 
said  that  since  the  paper  changed  from 
slow  speed  analog  devices  to  high  speed 
digital  facsimile  units,  his  life  has  b^n  a 
lot  more  pleasant. 
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WHEN  YOUR  WEB  PRESS 


USES  AN 


CU  METER 


YOUR  SIGNATURES 
ARE  BOUND 
TO  STAY  BOUND 


Acumeter  is  the  world  leading  manu¬ 
facturer  of  Pasting  and  Softening  Systems 
for  Quarter  Fold  Web  Presses.  Standard 
Web  Presses  Incorporating  our  Acumeter 
Pasting  Systems  can  readily  produce 
perfect  bound  signatures  from  16  to  64 
pages,  deleting  the  need  for  staples.  Also, 
Acumeter’s  Softening  Systems,  when 
applying  our  “Plasti-Sof”  X  77  softening 
solution  at  the  fold  line,  permit  tighter 
folded  signatures  at  higher  press  speeds. 


ACUMETER  TGM  SERIES 


Pasting  or  Softening  Systems  offer  Digital  Motor  Speed  Control  for  precise  adhesive  control, 
automatically,  at  virtually  any  press  speed.  These  simple,  economical  units  will  immediately 
increase  the  productivity  and  versatility  of  your  Quarter-Fold  Press. 


Call  or  write  for  more  information  about  our 
TGM  Pasting  and  Softening  Systems. 


A 


CUMETER' 


LABORATORIES 


INCORPORATED 


SIMARANO  DRIVE,  MARLBOROUGH.  MASSACHUSETTS  01752  (U  S  A.) 
TELEPHONE  617-481-7450  TWX:  710  347-0151 
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Improving  color  register  on  present 
double-width  web  offset  presses 


By  Garson  Wolitzky 

How  do  you  decide  which  page  with 
process  color  will  run  in  perfect  register 
today,  the  newsworthy  local  piece  on 
page  one  or  the  full  page  cigarette  ad  on 
the  back  page?  Or  after  doing  the  best  you 
can,  will  you  strike  a  happy  medium  and 
let  them  both  run  slightly  out  of  register, 
just  until  the  press  makes  its  first  stop? 
Hopefully  after  this  press  stop,  your 
pressman  will  have  moved  enough  of  the 
plates  into  a  sufficiently  close  register  to 
satisfy  both  the  editor  and  the  advertising 
manager. 

How  often  has  it  been  necessary  to 
make  register  preference  of  one  color 
page  over  another,  when  color  was  run  in 
several  page  positions,  even  though  ev¬ 
erything  possible  was  done  to  make  sure 
that  register  was  held  in  each  preparatory 
step  along  the  way  to  the  press.  There  is 
no  consolation  in  knowing  that  after  pur¬ 
chasing  the  ability  to  print  process  color 
on  eight  standard  pages,  you  are  now 
being  limited  to  process  color  on  one  or  at 
best  two  pages  in  good  register,  and  the 
rest  of  them  in  just  average  register.  To 
print  good  color  on  all  of  the  eight  pages 
would  mean  many  more  press  stops  for 
the  pressmen  to  move  plates  which  would 
result  in  much  lost  press  time  and  wasted 
newsprint. 

There  is  no  reason  to  have  to  accept 
less  than  top  quality  process  color  today 
from  a  large  offset  daily  newspaper  press. 
Mechanically  speaking,  most  daily  offset 
newspaper  presses  today  are  built  to  the 
same  close  tolerances  as  are  the  best  web 
offset  magazine  and  commercial  printing 
presses.  The  pre-press  equipment  in  the 
offset  daily  is  also  of  the  same  high  quality 
as  in  the  magazine  plant,  and  the  caliber 
of  workmanship  is  on  a  par  with  compara¬ 
ble  jobs  in  the  commercial  shop.  Why 
then  the  mediocre  register  in  newspap¬ 
ers?  The  major  difference  between  the 
two  types  of  web  offset  presses,  the  com¬ 
mercial  and  the  newspaper,  and  quite 
possibly  the  main  reason  for  the  poor  col¬ 
or  register  and  high  makeready  waste 
when  newspapers  run  multiple  page  col¬ 
or,  is  the  way  color  plates  are  mounted 
and  registered  on  each  of  these  presses. 

Commercial  and  magazine  web  offset 
presses  require  one  plate  for  each  plate 
cylinder  regardless  of  the  size  of  the 
press.  All  of  the  color  images  that  run  on 
one  plate  cylinder  are  carefully  assem¬ 
bled  on  a  plate  sized  sheet  of  dimensional¬ 
ly  stable  clear  plastic,  on  a  light  table,  to 
reduce  the  chance  of  misregister  between 
any  of  the  film  components.  These  stable 
plastic  sheets  or  flats  are  pin  registered  to 

Wolitzky  is  a  newspaper  printing  con- 
soHant  and  former  member  of  the  ANPA/ 
RI  staff. 


the  flats  for  all  the  other  colors,  and  the 
stripper  assembles  the  images  for  all  color 
flats  using  the  first  stripped  flat  as  the 
master.  All  of  the  press  plates  are  simi¬ 
larly  punched  and  pin  registered  to  in¬ 
sure  the  same  degree  of  register  concern 
during  the  exposure  and  bending  steps. 

In  commercial  web  offset  as  in  rotogra¬ 
vure  printing,  the  pressman  running  pro¬ 
cess  color  gets  into  register  by  moving  the 
whole  plate  cylinder  either  laterally  or 
circumferentially  along  with  the  unit 
compensators  until  all  of  the  color  images 
are  in  register.  He  is  concerned  only  with 
the  register  of  the  entire  cylinder.  Any 
misregister  between  individual  images  on 
the  cylinder  is  the  responsibility  of  the 
platemaker  and  requires  either  a  plate  or 
cylinder  remake.  The  pressman  running  a 
daily  offset  newspaper  press  with  plate 
cylinders  that  each  have  eight  individual 
plates  mounted  on  eight  movable  plate 
segments  has  quite  a  different  job.  When 
he  runs  process  color  on  more  than  one 
page,  he  attempts  to  register  as  much  col¬ 
or  as  he  can  using  his  unit  compensators 
and  lateral  and  circumferential  hand 
wheels.  If  some  color  still  remains  out  of 
register,  he  has  to  stop  his  press  and 
manually  move  all  of  the  plates  still  out, 
until  all  color  is  in  register  or  close  enough 
to  satisfy  those  concerned  with  the  pap¬ 
er’s  qusdity  versus  the  need  to  get  the 
edition  under  way.  In  reality  he  is  doing 
the  stripper’s  job  only  in  a  more  tedious 
and  wasteful  way.  The  register  provided 
to  him  in  the  form  of  punched  plates  is  of 
little  help  when  the  relationship  of  plate  to 
plate  is  not  consistent. 

Letterpress  newspaper  presses  were 
designed  for  single  page  plates  primarily 
because  of  the  weight  of  the  lead  plates, 
and  to  permit  flexibility  in  edition 
changes.  Having  these  individual  page 
plates  was  certainly  an  advantage  for  the 
letterpress  color  pressman  who  had  to 
register  process  color  from  stereo  plates 
where  several  slight  moves  or  even  an 
occasional  cocking  was  necessary  to  get  a 
set  of  color  plates  into  register.  This  mov¬ 
able  plate  flexibility  works  against  the 
offset  pressman  who  runs  process  color, 
and  not  until  he  can  start  to  treat  his  color 
plate  cylinder  as  a  single  unit  with  all  of 
the  color  components  on  the  cylinder  in 
total  register  to  those  on  all  of  the  other 
color  cylinders,  will  he  begin  to  win  the 
battle  against  long  makereadys  and  stag¬ 
gering  newsprint  waste. 

There  is  a  way  in  which  several  press¬ 
men  in  about  one  shift  can  set  up  an  offset 
newspaper  press  equipped  with  movable 
page  plate  segments  so  that  the  color 
plate  cylinders  can  be  registered  as  a  sing¬ 
le  unit.  To  achieve  this,  each  of  the  mov¬ 
able  plate  segments  on  each  of  the  color 


cylinders  on  the  press  must  be  brought 
into  perfect  color  register  with  the  corres¬ 
ponding  plate  segments  on  the  other  color 
cylinders.  If  it  becomes  necessary  to 
move  any  of  these  registered  plate  seg¬ 
ments  after  the  press  registration  has 
been  made,  due  to  an  error  in  pre-press, 
the  movement  should  be  noted  and  the 
moved  plate  re-registered  into  the  rest  of 
the  press  as  soon  as  the  run  is  completed. 
Once  all  of  the  color  plate  cylinders  are 
brought  into  register  by  aligning  the  plate 
carrying  mechanisms,  the  only  cause  for 
misregister  on  any  color  run  would  be  an 
error  in  film  or  plate  punching,  fllm  to 
plate  register,  or  for  poor  alignment  dur¬ 
ing  plate  bending.  It  must  be  fully  under- 
sto<^  that  once  all  of  the  individual  plate 
segments  on  the  color  cylinders  are  lock¬ 
ed  into  position,  it  would  be  self-defeating 
to  move  them  to  bring  a  plate  into  register 
because  of  a  pre-press  error. 

Before  you  begin  the  pre-registration 
or  zeroing-in  of  the  color  cylinders  of 
your  press,  it  would  be  a  good  idea  to 
review  the  accuracy  of  the  registry  in  the 
stripping  and  platemaking  departments. 
Inasmuch  as  you  will  lose  the  flexibility  of 
moving  plates  on  a  registered  press,  all 
pre-press  operations  must  be  on  the  but¬ 
ton  from  here  on  out.  There  is  a  good 
possibility  your  pre-press  procedures 
were  always  accurately  done  in  the  past, 
but  because  the  plate  positioning  on  the 
press  may  have  been  off,  you  were  not 
aware  of  its  accuracy.  Beginning  with  the 
camera  area,  all  negatives  for  color  must 
be  on  stable  based  film  (mylar,  cronar, 
estar).  When  images  are  less  than  full 
page  in  size,  they  must  be  mounted  on  a 
page  size  sheet  of  clear  stable  based  film 
as  a  support.  An  absolute  must  is  a  good 
pin  register  system  that  must  carry  the 
accuracy  through  each  step  of  the  pro¬ 
cess.  It  must  be  positive  working;  nothing 
can  be  left  to  chance  when  it  comes  to  the 
accuracy  of  a  pin  register  system.  Great 
care  must  be  taken  when  punching  film  or 
plates  as  well  as  when  hand  positioning 
the  film  and  plate  in  the  exposure  frame. 
It  is  not  recommended  to  expose  color 
plates  in  an  automatic  exposing  machine. 
The  bending  of  the  color  plate  is  as  impor¬ 
tant  as  any  of  the  previous  steps,  and 
must  be  done  with  extreme  care.  You 
must  use  some  form  of  pin  registration  in 
the  bending  jig,  or  if  possible  use  a  power 
bender  to  insure  an  exact  relationship  be¬ 
tween  the  pin  register  holes  and  the  plate 
bend  on  all  of  the  plates. 

Once  you  are  satisfied  that  everything 
possible  has  been  done  to  control  register 
in  each  step  prior  to  the  press,  you  are 
ready  to  set  the  color  printing  section  of 
your  press  into  a  register  mode  that  will 
give  you  complete  control  of  register 
through  compensators  and  handwheels. 
For  your  first  step,  you  must  prepare  a 
page  size  target  negative  on  stable  base 
film,  with  a  large  crossline  in  the  center 
and  four  smaller  crosslines  in  each  comer 
(Continued  on  page  56) 
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of  the  page.  These  lines  should  be  very 
fine  and  can  be  made  by  scratching  into  a 
sheet  of  pre-exposed  and  developed  film 
with  a  litho  needle  or  pointed  cutting 
knife.  You  will  only  need  one  target  nega¬ 
tive  to  expose  all  of  the  target  plates  you 
will  ever  need.  Punch  this  negative  with  a 
plate  punch  and  store  in  a  safe  place. 
Using  the  utmost  care,  punch  enough 
plates  to  cover  each  plate  position  on 
your  press  that  you  will  use  to  print  color. 
Position  each  of  these  punched  and  sensi¬ 
tized  plates  with  the  target  negative  on  a 
register  pin  base  in  manual  exposure 
frame  and  expose  to  light.  After  develop¬ 
ment,  bend  the  plates  with  extreme  care, 
and  plate  up  each  of  your  color  cylinders 
with  a  plate  in  every  page  position.  Be 
sure  the  plate  pin  slots  align  perfectly 
with  the  pins  on  the  plate  segment.  One  of 
the  color  plate  cylinders  must  now  be 
designated  the  “master”  cylinder  for  this 
exercise  only.  It  should  be  the  cylinder 
that  carries  the  greatest  detail  in  your  col¬ 
or  printing,  say  the  blue  or  red  printer.  It 
will  be  the  common  cylinder  to  which  all 
the  other  color  cylinders  are  registered 
to.  Now  move  the  lateral  and  circum¬ 
ferential  hand  wheels  on  this  cylinder  to 
the  center  of  their  movable  range .  Loosen 
each  of  the  plate  segment  adjustments  on 
this  cylinder  and  move  the  segments  to 
the  centers  of  their  movement  and  lock 
into  position.  No  movement  of  this  cylin¬ 
der  or  any  of  its  components  will  be 
necessary.  Position  each  of  the  remaining 
color  cylinders  in  this  same  way.  You  can 
also  center  the  plate  segments  at  this 
time,  so  that  later  plate  movements  will 
be  smaller  to  make,  but  do  not  lock  their 
adjusting  mechanisms. 

Run  a  normal  color  lead  through  your 
press  and  start  to  print  with  color  ink  on 
the  “master”  color  cylinder  and  the  color 
cylinder  closest  to  it.  Without  making  any 
adjustments  to  the  “master”  cylinder, 
and  using  only  the  unit  compensator  and 
the  lateral  and  circumferential  hand 
wheels  on  the  second  cylinder,  make  the 
necessary  movements  to  come  as  close  as 
possible  to  being  in  register.  When  you 
find  you  can  go  no  further  using  hand- 
wheels  and  compensators,  stop  the  press 
and  move  the  individual  plates  manually 
until  all  of  the  plates  on  this  cylinder  are  in 
perfect  register  to  the  plates  on  the  “mas¬ 
ter”  cylinder.  When  you  are  satisfied 
with  the  register  on  these  first  two  cylin¬ 
ders,  stop  printing  on  the  second  cylinder 
and  go  to  either  of  the  two  remaining  ones 
and  repeat  the  procedure  exactly  as  you 
did  on  the  first  one.  If  proper  web  tension 
was  maintained  throughout  the  zeroing-in 
operation,  and  the  press  was  in  reason¬ 
ably  good  printing  condition,  the  four 
plate  cylinders  you  use  for  color  should 
now  be  in  perfect  color  register  to  each 
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other.  As  a  check  print  all  four  units 
together,  and  if  necessary  make  any  final 
adjustments  with  all  four  colors  laying 
down  on  the  sheet. 

This  plate  segment  aligning  procedure 
is  designed  to  alleviate  the  problems  of 
multi-page  color  registration  only.  When 
you  begin  to  print  good  process  color  in 
register  over  the  entire  cylinder,  you  may 
notice  other  areas  of  your  press  operation 
that  is  detracting  from  the  perfect  quality 
you  should  be  getting.  Underpacked 
plates  and  overpacked  blankets  may  be 
giving  you  poor  ink  transfer  and  exces¬ 
sive  dot  spread,  and  abnormal  linting  that 
reduces  image  definition.  Too  tight  or 
loose  webs  make  holding  running  register 
also  difficult. 

In  addition,  poor  ink  roller  and 
dampener  settings  make  it  difficult  to 
hold  proper  balance  and  can  cause  smud¬ 
gy  or  washed  out  printing.  Getting  good 
consistent  quality  on  a  web  offset  press  is 
a  constant  challenge,  but  at  least  now  you 
won’t  have  the  problems  or  frustrations 
of  trying  to  register  multi-page  process 
color  on  your  press. 

Two-color  work 
helps  weekly 
stay  competitive 

As  publishers  of  weeklies  know,  the 
infiux  of  fast  print  shops  can  have  a  nega¬ 
tive  impact  on  the  commercial  printing 
business  they  perform  for  a  share  of  their 
profits.  It  has  led  many  of  these  pub¬ 
lisher-printers  to  more  aggressive  promo¬ 
tion  of  their  services,  to  an  expansion  of 
their  services  (some  of  them  going  from 
just  printing  to  a  complete  design,  layout, 
typesetting  and  production  service),  and 
practically  all  of  them  to  a  search  for  a 
better  way  to  do  their  jobs. 

The  Bayshore  Independent,  a  weekly 
newspaper  located  in  Keyport,  New 
Jersey,  is  no  exception.  It  enjoys  a  good 
commercial  business  from  local  retailers 
and  industries  and  does  a  good  job  of 
promoting  its  services.  To  stay  competi¬ 
tive,  it  also  has  to  position  itself  to  do 
quality  work,  under  tight  schedules,  and 
in  a  fashion  that  will  make  the  most  pro¬ 
ductive  use  of  limited  manpower. 

The  Itek  960  Offset  Duplicator  with  the 
Townsend  T-51  Second  Color  Unit  has 
become  a  heavy-duty  performer  in  its 
commercial  printing  operations.  With 
jobs  ranging  from  500  to  well  over  50,000 
impressions,  from  basic  letterheads  to 
brochures,  the  Bayshore  Independent 
runs  the  Itek  960  with  the  T-5 1  the  critical 
combination  required  for  the  regular  re¬ 
peat  jobs  that  are  the  staple  of  this  arm  of 
its  business. 

The  basic  reasons  why  the  two  units 
were  specified  stems  from  the  shop’s 
need  to  turn  out  a  variety  of  short-run 
jobs  in  black  and  white  plus  two-color 


jobs  with  maximum  cost  efficiency. 

The  duplicator  prints  two  colors  on  a 
common  blanket  and  transfers  both  col¬ 
ors  simultaneously  to  the  paper. 

The  weekly  is  also  realizing  press-time 
economies  since  the  T-51  Second  Color 
unit  cuts  in  half  the  production  and  man¬ 
power  time  that  would  be  involved  in  run¬ 
ning  the  job  twice. 

The  Townsend  T-51  is  easily  disen¬ 
gaged  from  the  Itek  960  Offset  Duplicator 
when  black  and  white  jobs  are  being  run. 
Whether  color  or  black  and  white,  the 
ability  of  the  Itek  960  to  accommodate 
jobs  up  to  a  full  1 1  %  inch  by  17  'A  inch  and 
printing  a  maximum  up  to  an  1 1  inch  by  16 
'A  inch  image  area  adds  to  the  spectrum  of 
work  that  can  be  solicited. 

The  Bayshore  Independent  makes  its 
own  metal  plates  for  use  on  the  Itek  960. 
However,  the  offset  duplicator  will 
accept  a  wide  variety  of  plates  should  the 
need  arise. 

The  color  capability  of  the  two  units 
permits  the  New  Jersey  weekly  to  be 
well-positioned  to  meet  whatever  com¬ 
petition  for  printing  jobs  that  are  sold  in 
its  area. 

Stacker  speed  hits  60 
batch-per-minute  rate 

Mailroom  Systems  Inc.,  of  German¬ 
town,  Wisconsin,  has  introduced  a  high 
speed  compensating  stacker  capable  of 
achieving  a  60  batch-per-minute  output. 

Model  1220-S  stacker  is  designed  for 
high  output  without  the  use  of  chains  or 
complex  indexing  drives.  The  unit  em¬ 
ploys  a  circular  blade  motion  powered  by 
standard  air  cylinders.  The  all  pneumatic 
machine  is  said  to  be  reliable  and  easy  to 
maintain  since  it  shares  its  basic  design 
and  a  majority  of  components  with  MSI’s 
other  stackers. 

The  stacker  1220-S  requires  only  120v 
AC  single-phase  power  and  an  80  psi, 
20CFM  air  source.  Controls  are  simple 
and  straightforward  and  include  a  built-in 
“self-test”  simulated  paper  count  source 
for  monitoring  the  stacker’s  speed  capa¬ 
bility.  The  unit  is  completely  portable  and 
can  be  easily  maneuvered  by  one  person. 


PMC  to  convert  Hoe 
units  to  offset 

Press  Machinery  Corporation  of  Ben- 
senville,  Illinois,  has  signed  a  contract 
with  the  Warren  (Ohio)  Tribune  Chroni¬ 
cle  to  convert  the  Tribune’s  8-unit  Hoe 
letterpress  press  to  offset.  Full  conver¬ 
sion  is  expected  to  be  completed  by 
February,  1982. 


EDITOR  &  PUBLISHER  for  October  24,  1981 


Earring  high  rnarte  m  oDlege  cannpLBef 


college  Newspapers  using 
Mycro-Comp  Front-end  Systems: 


M  YCRO-TEK.  INC. 

An  ^^^AIED  Company 


Now  the  same  popular  front-end  system  that  speeds  publishing  of  the 
campus  daily  also  goes  to  the  classroom  to  prepare  students  for  fast- 
paced  careers  on  city  newspapers. 

In  a  classroom  setting,  a  Mycro-Comp  System,  with  a  mini-disk  for  each 
terminal,  permits  instructors  and  students  to  "talk "  back  and  forth  on 
assignments  and  tests.  Students  protect  their  work  by  removing  their 
personal  diskette;  instructors  by  removing  information  from  the  data 
bank. 

Training  is  easy  —  no  secret  codes  or  commands.  So,  students  soon 
become  adept  using  the  same  equipment  most  newspapers  are  installing. 
They’ll  be  productive  from  the  first  day  on  their  first  job. 

Check  out  our  report  card  of  Mycro-Comp  features.  And  remember,  we 
promise  you  product  reliability  through  the  finest  service  department  in 
the  industry.  That's  our  commitment  to  a  business  partnership! 


Make  us  your  new 
business  partner 


820  West  Second  /  Wichita,  Kansas  67203 

TOLL-FREE:  800-835-2055 
IN  KANSAS:  316-265-5277 
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Detroit  Free  Press  ready 
for  electronic  retrieval 


By  Pearl  Ahnen 

Almost  five  years  in  the  planning,  the 
Detroit  Free  Press’  new  library  compute¬ 
rized  retrieval  system  is  now  being  im¬ 
plemented  on  the  fifth  floor  of  the  Free 
Press  building. 

Michele  Ann  Kapecky,  chief  librarian, 
said  that  about  five  years  ago  she  thought 
that  a  new  system,  more  sophisticated, 
was  needed  to  store  and  retrieve  informa¬ 
tion. 

“Slowly  we  were  running  out  of 
space,”  she  said.  At  that  time,  she  talked 
with  Kurt  Luedtke,  who  was  then  execu¬ 
tive  editor  of  the  Free  Press,  explaining 
that  a  new  system  was  needed. 

Both  wrote  to  Jim  Batten,  who  was 
then  vicepresident  in  charge  of  metro 
groups  for  Knight-Ridder  (the  Free  Press 
is  part  of  the  Knight-Ridder  group  at  its 
headquarters  in  Miami,  Fla.  About  three 
years  ago,  Knight-Ridder  decided  to 
appoint  a  library  task  force,  with  Ms. 
Kapecky  as  part  of  the  team.  Before  the 


task  force’s  inception,  each  newspaper 
was  responsible  for  its  own  library. 

The  task  force  involved  representa¬ 
tives  from  various  newspapers  in  the 
Knight-Ridder  group,  including  librarians 
and  systems  managers.  Meetings  were 
held  in  Miami. 

After  several  discussions,  three 
alternatives  were  decided  upon.  Ms. 
Kapecky  wrote  reports  on  the  three  and 
finally  the  task  force  voted  on  a  regional 
plan.  Using  the  regional  approach,  re¬ 
gional  centers  were  designated  and  in¬ 
cluded  Detroit,  Philadelphia  and  Miami. 

Currently  QL  Systems  Limited  soft¬ 
ware  is  being  installed  in  the  regional  cen¬ 
ters,  to  not  only  serve  the  centers,  but 
other  nearby  Knight-Ridder  newspapers 
as  well. 

According  to  Ms.  Kapecky,  Detroit,  as 
an  example,  will  pick  up  satellite  Knight- 
Ridder  papers  in  Indiana  and  Ohio,  to 
work  off  the  Detroit  computer. 

Eventually  the  three  metro  centers  will 


SEARCHING — Michele  Ann  Kapecky  (seated)  chief  librarian  at  the  Detroit 
Free  Press,  gets  ready  to  search  out  a  story  in  the  new  library  computerized 
retrieval  system,  while  Ken  Clover,  systems  manager  looks  on.  The  news 
system,  currently  installed,  will  be  in  full  operation  later  this  year. 
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inter-connect  and  somewhere  down  the 
road  there  will  be  one  large  Knight- 
Ridder  data  base.  There  was  a  need  for  an 
electronic  system,  but  it  wasn’t  available 
several  years  ago. 

Working  hand-in-hand  with  Ms. 
Kapecky,  is  Ken  Clover,  who  has  been  at 
the  Free  Press  for  22  years.  As  systems 
editor.  Clover  is  a  link  between  the  lib¬ 
rary  and  technical  end.  He  works  as  a 
liason  between  the  library,  editors,  repor¬ 
ters  and  data  processing  people.  The  data 
processing  department,  located  on  the 
10th  floor  of  the  Free  Press  building,  is  in 
charge  of  maintaining  library  programs 
and  computers. 

Clover  helped  install  the  Atex  Front- 
end  system  and  also  taught  the  reporters 
and  editors  how  to  use  it.  Clover  was 
assistant  sports  editor  before  he  became 
systems  editor. 

“I  just  liked  working  in  the  system  and 
wanted  to  learn  more  about  it,”  he  said, 
when  asked  about  his  switch  from  sports. 

What  exactly  is  the  new  system  and 
how  does  it  work? 

Very  simply  it  takes  all  the  information 
that  goes  through  photo  typesetting  units 
and  sends  it  to  another  computer  (library 
computer)  and  the  library  computer  inde¬ 
xes  automatically  by  every  word  (not  in¬ 
cluding  stop  words  such  as  or,  and,  the, 
but,  etc.) 

“Once  it  is  in  the  computer  we  will 
search  it,  using  a  terminal,  and  simply 
type  a  word,  and  we  would  get  every 
story  on  that  word,  be  it  baseball,  mid¬ 
wife,  football  or  Detroit,  on  the  screen. 

“If  we  want  a  certain  story  printed  it 
will  be  printed  on  a  high  speed  printer. 
Everything  is  automatic,  nothing  is 
manual,”  said  Ms.  Kapecky. 

The  new  system  will  be  much  faster. 
The  old  system,  called  Miracode,  which 
is  10  years  old,  involved  manually  cutting 
and  pasting  and  manually  indexing  into 
the  system. 

Ten  years  ago,  Alison  Oppedahl 
brought  in  the  Micra  code  system  to  the 
Free  Press — which  at  the  time  was  a 
pioneer  effort  in  newspaper  library  auto- 
(Continued  on  page  60) 


This  is  an  example  of  how  an  article  will 
look  when  processed  through  the  retrieval 
system.  It  is  a  sample  print-out  of  a  story. 
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Bring  back 

the  bedtime 
story. 


Reading  Is  Fundamental 
Box  23444 

Washington,  D.C.  20024 


This  is  a  public  service  message  on  behalf  of  Reading  Is  Fundamental  and  this  magazine. 


Do  you  remember  a  par¬ 
ent  or  grandparent  reading  to 
you  when  you  were  a  child? 

If  you  do,  you’re  proba¬ 
bly  luckier  than  you  ever 
imagined.  That  early  exposure 
to  books  was  an  important 
first  step  to  get  you  interested 
in  reading  on  your  own. 

So  you  started  to  read. 
And  books  you  read  made 
you  think,  learn  and  grow. 

The  bedtime  story  needs 
reviving.  Because  there  are 
already  23  million  Americans 
over  16  who  can’t  read  well 
enough  to  function  in  our 
present-day  society  now 
that  they’re  adults.  Very 
likely  they  didn’t  read  as 
children. 

Changing  that  statistic 
means  we  must  inspire  the 
next  generation  to  want  to 
read.  First  by  reading  to 
our  children,  and  later  by 
putting  books  into  their 
own  hands. 

That’s  the  philosophy  and 
strategy  of  RIF.  RIF  stands  for 
Reading  Is  Fundamental,  a  national, 
non-profit  program  with  thousands  of  local 
community  projects  that  get  books  to  children 
and  children  into  books.  So,  if  you  have  youngsters, 
put  the  RIF  philosophy  to  work  in  your  home.  Bring 
back  the  bedtime  story  tonight.  Then  help  make  it  work  in  your 
neighborhood.  Get  in  touch  with  your  local  RIF  project  soon. 
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mation.  It  has  worked  fine  for  10  years, 
but  because  of  the  vast  amount  of  news  to 
be  stored,  a  new  system  was  needed. 

Ms.  Oppedahl,  who  now  is  assistant 
editor  in  The  Way  We  Live  department  of 
the  Free  Press,  was  the  first  professional 
librarian  at  the  newspaper. 

According  to  Ms.  Kapecky,  the  Free 
Press,  was  the  first  library  to  bring  in 
automation.  The  Detroit  News  still  has 
the  traditional  clipping-file  library. 

The  library  at  the  Free  Press  was  estab¬ 
lished  in  1928.  At  that  time  it  was  a  typical 
newspaper  morgue  with  clippings  filed  in 


envelopes,  and  reporters  seeking  the  in¬ 
formation  out  themselves. 

With  the  new  system,  the  Free  Press 
will  have  faster  imput,  faster  access  and 
faster  retrieval  of  its  information,  plus 
more  efficient  storage,  added  the  chief 
librarian. 

By  January,  1982,  we  expect  to  be  in 
full  operation,’’  she  said. 

The  data  bank  will  start  in  November 
and  will  begin  paying  off  one  year  from 
the  starting  date. 

Ms.  Kapecky,  who  was  a  librarian  for 
Campbell-Ewald  Advertising  agency,  be¬ 
fore  coming  to  the  Free  Press  5 'A  years 
ago,  said  it  will  pay  off  by  generating  re¬ 
venue  for  Knight-Ridder.  How? 

Revenue  will  be  generated  by  market- 


Newspaper 
MaOroom 

From  your  stacker  or  fly  table  to  your 
loading  dock  with  accumulating 
conveyors,  aprons,  tables,  pacers, 
strapping  machines,  distribution 
conveyors,  strapping  supplies . . . 


FEATURING:  SUp-Torque’Conveyor 

Since  GO  introduced  Slip-Torque  to 
newspaper  mailrooms  it  has  gained 
rapid  acceptance  in  newspapers 
large  and  small. 


Its  engineered  simplicity  has  proven 
vastly  superior  to  conventional  roller 
top  or  roller  slat  conveyors  for 
conveying  and  accumulating  stacks 
of  newspapers  and  improving  the 
working  environment. 
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ing  access  to  data  banks  to  law  firms, 
industry,  students,  corporations  seeking 
information,  doing  research  or  obtaining 
background  information. 

“We  would  charge  them  for  on-line 
time,”  said  Clover. 

The  new  system  will  also  free  other 
professionals  to  conduct  more  in-depth 
research  and  will  allow  reporters  and  edi¬ 
tors  to  look  up  their  own  stories. 

At  present,  the  Free  Press  library  lo¬ 
cated  on  the  fifth  floor,  has  12  staff  mem¬ 
bers  who  work  three  shifts  during  a  16- 
hour  work  day,  seven  days  a  week. 

The  library  includes  10  years  of  storage 
from  two  newspapers  (including  the  De¬ 
troit  News)  in  cassettes,  plus  clippings 
going  back  to  1928.  The  photographs  go 
back  to  1930  and  are  stored  in  file  cabinets 
that  line  one  entie  section  of  the  huge 
room. 

During  the  years  it  took  to  process  this' 
new  idea  for  the  library  system,  Ms. 
Kapecky  said  that  she  received 
tremendous  support  from  Luedtke  and 
also  from  Dave  Lawrence,  who  took  over 
as  executive  editor  when  Luedtke  left| 
that  post. 

“Once  Knight-Ridder  got  the  idea,  Mr. 
Lawrence  kind  of  steered  it  through  the 
Knight-Ridder  decision  making  pro¬ 
cess,”  said  Ms.  Kapecky. 

Va.  politician  ioses 
$1  million  iibei  suit 

A  Circuit  Court  petit  jury  found  that 
four  articles  appearing  in  the  Manassas 
(Va.)  Journal  Messenger  in  1979  did  not 
Ubel  then  Manassas  Park  Mayor  J.  Frank 
Murphy. 

Murphy  sued  the  Journal  Messenger, 
its  general  manager,  managing  editor, 
new«ditor  and  a  reporter  for  $1.05  million 
in  connection  with  four  articles  which 
were  published  in  November  of  1979  and 
an  editorial  that  ran  in  December  of  that 
year. 

The  articles  and  editorial  related  to  the 
awarding  of  a  roof  repair  contract  by 
Murphy  to  his  friend  and  co-worker  Car- 
roll  Weimer  Sr. 

Murphy’s  attorney  argued  that  the  arti¬ 
cles  did  not  present  both  sides  of  the  story 
and  said  they  resulted  in  Murphy’s  repu¬ 
tation  being  damaged  so  that  he  can  no 
longer  hold  public  office. 

The  newspaper  argued  that  it  has  a 
right  to  criticize  public  officials  and  pub¬ 
lish  information  that  is  sometimes  nega¬ 
tive  but  in  the  public  interest. 

“If  you  decide  favor  of  the  plaintiff, 
criticism  of  public  officials  will  become 
slimmer  and  slimmer  for  fear  of  more 
suits  being  filed,”  Richard  Potter,  coun¬ 
sel  for  the  newspaper,  said  in  his  closing 
argument  to  the  jury. 

The  jury  deliberated  slightly  more  than 
an  hour  before  rendering  its  verdict  in 
favor  of  the  newspaper. 
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would  exclude  from  disclosure  require¬ 
ments  “information  relating  to  such  cate¬ 
gories  of  investigations  of  terrorism, 
organized  crime  or  foreign  counter¬ 
intelligence  as  are  defined  by  the  Attor¬ 
ney  General.” 

Another  new  exemption  proposed  in 
the  Reagan  draft  would  apply  to  “records 
generated  by  the  United  States  or  any 
party  in  connection  with  the  settlement  of 
a  legal  action  in  which  the  United  States  is 
a  party  or  has  an  interest.”  Rose  said 
adoption  of  this  provision  would  end  the 
“serious  disadvantage”  the  government 
currently  has  in  attempting  to  settle  law¬ 
suits.  Settlements  between  private  par¬ 
ties  usually  contain  a  clause  providing  for 
the  terms  to  be  kept  confidential. 

Landau  of  the  Reporters  Committee 
termed  this  proposal  “outrageous.” 
“The  government  should  be  proud  of  any 
settlement  it  makes.”  He  said  it  would 
lead  to  keeping  from  the  public  details  of 
final  regulatory  rulings  by  such  agencies 
as  the  Federal  Trade  Commission  and  the 
Securities  and  Exchange  Commission 
and  could  even  apply  to  cases  involving 
the  dismissal  of  civil  and  criminal  indict¬ 
ments  or  records  generated  in  a  plea¬ 
bargaining  process. 

Schmidt  of  ASNE  agreed  that  the  lan¬ 
guage  might  cover  dismissal  of  indict¬ 
ments  and  plea-bargaining  agreements. 

The  Reagan  plan  would  alter  the  time 
limits  established  in  the  current  law  for 
agencies  to  respond  to  an  FoIA  request 
by  giving  agencies  the  right  to  set  their 
own  internal  guidelines.  It  also  would 
establish  for  the  first  time  administrative 
procedures  for  submitters  of  information 
to  be  notified  of,  and  object  to,  its  release. 

Despite  the  fears  of  press  representa¬ 
tives,  Rose  told  the  Senate  Subcommittee 
the  Administration  does  not  believe  the 
changes  “would  affect  the  ability  of  the 
press  to  have  access  to  records  they  now 
have  access  to.”  And  anyway.  Rose  said 
to  reporters  during  briefing  later,  FoIA  is 
“greatly  overrated  in  terms  of  what  discl¬ 
osures  would  never  have  been  made  were 
it  not  for  existence  of  the  Fol  Act.” 

In  previous  Congressional  hearings 
press  spokesmen  have  conceded  that 
newspaper  reporters  do  not  employ  the 
Fol  Act  nearly  as  frequently  as  do  private 
parties  seeking  commercial  information 
or  persons  seeking  their  individuals  files. 
But  few  newspaper  reporters  can  take  the 
time  to  seek  information  through  a  FoIA 
request,  the  spokesmen  pointed  out.  The 
Fol  Act,  nevertheless,  can  act  as  a  “court 
of  last  resort”  for  access  to  information 
when  normal  reporting  channels  prove 
fruitless. 

Though  the  Supreme  Court  consistent¬ 
ly  has  upheld  newspapers’  right  to  pub¬ 
lish  almost  any  lawfully  obtained  in- 
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formation,  it  also  has  refused  to  find  any 
press  right  of  access  to  government  in¬ 
formation.  Thus,  the  enactment  of  FoIA 
in  1966  and  the  subsequent  passage  of 
state  and  local  laws  modeled  on  the  feder¬ 
al  law  gave  the  public  and  press  their  only 
effective  guarantee  of  access  to  informa¬ 
tion  held  by  government. 

Sen.  Hatch  announced  that  his  Con¬ 
stitution  Subcommittee  will  hold  another 
hearing  to  give  the  public  a  chance  to 
respond  to  the  Administration  proposal. 
Staff  aides  said  the  hearing  date  likely 
would  be  early  next  month. 

Michael  Gartner  of  the  Des  Moines 
(Iowa)  Register  &  Tribune,  who  is  chair¬ 
man  of  ASNE’s  Freedom  of  Information 


Committee,  and  Tom  Johnson,  publisher 
of  the  Los  Angeles  Times,  who  was  repre¬ 
senting  ANPA,  met  with  Sen.  Hatch  after 
the  hearing  Oct.  15  and  were  assured, 
according  to  Schmidt,  that  the  two  groups 
would  be  given  the  opportunity  to  voice 
their  objections  to  the  plan. 

Later,  the  two  men  met  with  Rep. 
Glenn  English  (D.-Okla.),  chairman  of 
the  House  Government  Information  and 
Individual  Rights  subcommittee  with 
jurisdiction  over  FoIA  issues. 

English  has  said  his  panel  will  wait  until 
the  Senate  acts  on  several  bills  affecting 
FoIA  before  drafting  any  legislation  of  its 
own  or  taking  up  any  of  the  bills  already 
introduced  in  the  House. 
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AT&T  and  CBS 
to  try  videotex 
in  New  Jersey 

CBS  and  Anterican  Telephone  &  Tele¬ 
graph  will  test  a  home  videotex  system 
involving 200 families  in  Ridgewood,  N.J. 

Families  will  not  be  charged  for  taking 
part  in  the  test. 

The  consumer  test  will  be  similar  to  the 
joint  venture  between  AT&T  and  View¬ 
data  Corp.  of  America,  a  subsidiary  of 
Knight-Ridder  Newspapers,  in  Coral 
Gables,  Fla. 

CBS  will  provide  news  and  other  in¬ 
formation  for  the  trial  from  both  its  broad¬ 
casts  and  publications. 

Besides  transmission  lines,  AT&T  will 
provide  the  computer  systems  for  the  test 
including  home  terminals  and  daptaers  to 
tv  receivers  and  specialized  data  entry 
terminals,  also  known  as  frame  creation 
terminals. 

The  trial  system  will  not  include  elec¬ 
tronic  White  and  Yellow  Pages. 

National  and  local  advertisers  will  take 
part  in  testing  the  system  which  will  also 
offer  banking  shop  at  home  services. 
They  will  not  be  charged  for  their  parti¬ 
cipation. 

AT&T  and  Viewdata  Corp.  concluded 
their  Coral  Gables  test  of  Viewtron,  the 
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JOINT  TEST — CBS  Inc.  and  Anterican  Telephone  and  Telegraph  Co.  will 
test  a  videotex  system,  which  will  allow  people  to  obtain  information,  shop, 
bonk  cmkI  make  travel  arrangements  in  their  homes.  The  text  will  use  both 
computer  terminal  devices  (as  pictured)  and  specially  equipped  television  sets 
connected  to  telephone  lines. 


name  of  their  videotex  system,  last 
month.  The  test  involved  204  families 
who  participated  free  of  charge  on  a  rotat¬ 


ing  basis,  30  families  at  a  time. 

The  two  companies  plan  a  new  test  of 
Viewtron  for  mid- 1 983  in  which  both  con- 


CASW  COUNCIL  FOR  THE  ADVANCEMENT  OF  SCIENCE  WRITING,  INC. 
CASW’s  19th  Annual 

NEW  HORIZONS  IN  SCIENCE  BRIEFING 

November  8-12,  1981  Columbus,  Ohio 

The  briefing  will  be  held  at  the  Holiday  Inn,  328  Lane  Ave.  It  opens  with  a 
cocktail  party  on  Sunday,  November  8  at  6  p.m.  The  program  runs  from  8  a.m.  on 
Monday  to  noon  on  Thursday,  November  12.  No  registration  or  other  fees 
required. 

The  program  will  contain  the  same  ingredients  that  have  made  briefings  so 
successful  in  the  past:  top-notch  speakers,  fascinating  science  and  pienty  of 
news  to  file.  Here's  a  sample: 

Restless  Earth.  New  discoveries  about  the  earth’s  internal  structure  are  calling 
into  question  long-held  beliefs  about  the  forces  that  shape  our  planet. 

Social  Physics.  A  new  unified  theory  of  human  interaction  helps  explain  and 
predict  behavior  associated  with  such  diverse  social  situations  as  tipping  in 
re:>taurants  and  bystander  intervention. 

Agricultural  Engineering.  Recent  developments  in  genetic  engineering  are 
likely  to  bring  about  major  changes  in  world  agriculture. 

Who  Wrote  the  Bible?  New  evidence— literary  and  archaeological— brings 
scholars  much  closer  to  answering  the  old  question  of  authorship. 

Biology  of  History.  An  ecologist  proposes  a  theory,  based  on  human  breeding 
strategies,  to  account  for  caste  systems  and  war. 

Evolution  vs.  Creationism.  A  debate  between  a  renowned  scholar  of  evolution 
and  a  leading,  scientifically  trained  proponent  of  creationism. 

This  and  much  more  from  other  scientific  frontiers.  So  plan  on  being  with  us. 
If  you  have  questions,  contact  Ben  Patrusky,  39  Fifth  Avenue,  #12D,  New  York, 
New  York  10003.  212/254-8685. 

If  you're  planning  to  attend,  contact: 

Bill  Cromie,  CASW,  618  N.  Elmwood,  Oak  Park,  IL  60302.  312/383-0820. 


sumers  and  advertisers  will  pay  to  partici¬ 
pate  in  the  service.  The  test  will  be  in 
5,000  homes  in  south  Florida. 

‘‘Our  original  trial  was  a  success  and 
that  is  the  reason  we  are  going  to  the 
first  commercial  business  of  this  kind  in 
the  United  States,"  said  Frankin  Haw¬ 
kins  Jr.,  director  of  Corporate  Relations 
for  Knight-Ridder.  ‘‘They  are  at  least  two 
years  behind  us.  The  CBS-AT&T  they 
are  starting  in  the  fall  of  1 982  is  essentially 
the  same  thing  we  cranked  up  in  the  sum¬ 
mer  of  1980.” 

Randall  L.  Tobias,  AT&T  vicepresi¬ 
dent  for  resience  marketing  sales  and  ser¬ 
vices,  said  the  difference  between  the 
phone  company's  test  with  Knight- 
Ridder  and  the  upcoming  one  is  that  with 
the  CBS  test  ‘‘we  will  have  additional 
responsibilities  for  providing  the  compu¬ 
ter  and  data  storage  capability.  In  other 
words,  we  will  be  furnishing  not  only  tele¬ 
communications  lines  and  hardware  but 
the  underlying  computer  facilities." 

An  observer  of  videotex  develop¬ 
ments,  who  asked  for  anonymity,  said 
one  reason  for  the  AT&T-CBS  venture  is 
that  the  phone  company  ‘‘is  scared  to 
death  of  the  growth  of  two-way  cable  tv. 
They  want  as  many  players  in  the  game  as 
possible  who  are  using  their  wires  to  soli¬ 
dify  their  position  in  the  Americam 
household." 

AT&T  has  said  it  expects  videotex  ser¬ 
vices  to  be  $5  billion  to  $10  billion  busi¬ 
ness  in  the  U.S.  by  1990. 
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If  you  don’t  try  the 
VEC  NIE  Program, 
you’ll  never  know  how  good  an 
NIE  Program  can  be 


TRY  THE  BEST  NIE  PROGRAM  FREE! 

More  than  300  newspapers  throughout  the  U.S.  and  Canada  have 
found  VEC  to  be  their  best  professional  approach  to  Newspaper  in 
Education. 

Ever  wonder  why? 

Here's  your  chance  to  find  out  through  an  unusual  free  trial  offer. 
We’re  so  convinced  that  the  Program  can  work  for  you  that  we’d  like 
you  to  try  it  at  our  expense  for  eight  weeks.  We’ll  do  all  the  work  in 
setting  it  up  and  we’ll  provide  you  with  an  evaluation  of  the  Program, 
in  your  teachers’  own  words,  at  the  end  of  the  trial  period.  All  with  no 
cost  or  obligation  of  any  kind  to  you! 

Wouldn’t  it  be  foolish  not  to  find  out  now  what  300  newspapers 
already  know? 


vec.  me 


THE  NIE  PROFESSIONALS 

P.O.  Box  52,  Depl.  EP  M.ulison,  Wl  53701 


vec,  me. 


THE  NIE  PROFESSIONALS 

P.O.  Box  52,  Depl.  EP  Madison,  Wl  53701 

YES,  I  would  like  more  informa¬ 
tion  on  how  I  can  have  a 
customized  trial  of  the  VEC  NIE 
Program  in  my  community  at 
absolutely  no  cost  or  obligation 
to  me.  Please  have  a  VEC  NIE 
expert  contact  me. 
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Syndicates 

By  Lenora  Williamson 

“Computer  Bits”  column  explains  all 


And  now  comes  a  syndicated  column 
to  keep  ahead/and  or  pace  with  the  chang¬ 
ing  lifestyles  of  readers  through  prolifera¬ 
tion  of  computers.  It  is  “Computer  Bits” 
by  DX  Fenton,  heralded  by  the  Register 
and  Tribune  Syndicate  as  a  column  that 
covers  the  computer  field  and  its  rela¬ 
tionship  to  readers’  lives — present  and 
future. 

For  the  past  eight  years,  Fenton  and  his 
wife  Barbara,  who  is  a  contributor  to  the 
new  column,  have  been  writing  for  News- 
day,  Long  Island,  doing  much  of  the  work 
on  their  own  personal  computer. 

The  R  &  T  feature  column  will  place 
emphasis  on  usefulness  and  reader  in¬ 
terest  in  the  computer  world  rapidly  en- 
composing  many  daily  activities.  Some 
column  content  will  be  on  word  proces¬ 
sing,  quick  and  easy  how-to  explana¬ 
tions;  tax  time  tips  with  computers,  buyer 
suggestions,  money  saving  through  com¬ 
puter  use,  money  making  with  the  com¬ 
puter,  even  computer  style  music  making 
and  more. 

The  syndicate’s  promotion  brochure 
notes  that  with  the  computer  generation, 
a  new  lifestyle  is  emerging  as  people  talk 
to  one  another  in  terms  of  bits,  bytes, 
bugs,  chips,  codes,  characters,  com¬ 
mands,  cards,  floppy  disks,  software, 
hardware,  data,  CRT,  and  such.  And 
further  along  in  writing  about  personal 
computers,  another  note  says  they  have 


High  praise  for  the  best  of 
POLLY’S  POINTERS  —  a 
collection  of  Polly  Fisher’s 
popular  newspaper  columns 
from  NEA—  just  published 
by  Rawson  Wade. 


Barbara  and  DX  Fentan 


been  “characterized  as  ‘warm,  friendly, 
and  o.k.  to  touch’”  with  emphasis  on 
their  “humanization.” 

The  author  of  the  new  column  early  on 
was  involved  in  beginnings  of  today’s 
computer  technology  as  an  editor  of  tech¬ 
nical  manuals  for  AT&T,  Ford  Instru¬ 
ment,  and  McGraw-Hill  Technical  Book 
Services.  He  works  in  programming  for 
use  in  educational  facilities  around  the 
country. 


Polly’s  column  is  available 
five  times  a  week.  For  more 
information  on 
POLLY’S  POINTERS  or 
The  NEA  Daily  Service  call 
Chris  Pierson  toll  free 
at  1-800-221-4816. 


Independent  News  Alliance,  United 
Feature  Syndicate’s  feature  agency,  has 
acquired  serial  rights  to  “Righteous  Gen¬ 
tile:  The  Story  of  Raoul  Wallenberg,  Mis¬ 
sing  Hero  of  the  Holocaust.” 

IN  A  will  distribute  a  six-part  serializa¬ 
tion  with  photos  from  the  book  by  John 
Bierman,  for  release  starting  the  weekend 
of  October  24/25. 

“Righteous  Gentile”  was  published 
this  Fall  by  Viking  and  tells  the  story  of 
the  young  Swedish  diplomat  who  saved 
thousands  of  Hungarian  Jews  from  de¬ 
portation  to  death  camps  during  World 
War  II;  was  arrested  by  the  Soviet  army 
in  1945  and  disappeared.  The  Soviets 
announced  his  death  in  1947,  but  the  book 
contends  Wallenberg  still  may  be  alive. 

President  Reagan  recently  signed  into 
law  a  proclamation  by  Congress  granting 
honorary  citizenship  to  Wallenberg.  The 
book’s  author  is  a  writer  and  former  tele¬ 
vision  correspondent  for  the  British 
Broadcasting  System. 

*  ♦  * 

James  C.  Raymond,  who  was  associ¬ 
ated  with  the  “Blondie”  comic  strip  for 
more  than  40  years,  died  October  14  at  his 
home  in  Boynton  Beach,  Florida,  after  a 
long  illness. 

Raymond  had  collaborated  with  the 
strip’s  creator.  Chic  Young,  until  the  lat¬ 
ter’s  death  in  1973,  and  continued  as  the 
artist  working  with  Young’s  son.  Dean, 
who  has  done  the  writing  since  his 
father’s  death. 

When  Raymond’s  health  forced  him  to 
give  up  drawing  about  six  months  ago,  his 
assistant  Mike  Gersher  took  over  full 
time  and  will  continue  to  collaborate  with 
Dean  Young  in  association  with  King  Fe¬ 
atures,  which  syndicates  the  world 
famous  comic  strip. 

♦  *  * 

Appointed  accounting  manager  of  the 
Register  and  Tribune  Syndicate  is  Rosie 
Byers,  who  previously  was  affiliate 
accountant  in  the  corporate  finance  de¬ 
partment  of  the  Des  Moines  Register  and 
Tribune  Company.  She  will  head  the 
syndicate’s  corporate  staff  of  accoun¬ 
tants  . 

(Continued  on  page  66) 


CHRISTMAS 
PACKAGE 

Comic  strip  runs  between 
Thanksgiving  &  Christ¬ 
mas,  Short  Stories,  Christ¬ 
mas  Features,  Xmas  Triv¬ 
ia,  Family  Cartoons,  Chil¬ 
dren’s  Xmas  Activities 
etc.  50  pieces.  Ask  for  de¬ 
tails. 

SINGER  COMMUNICATIONS  INC. 

P.O.  Box  6538 
Buena  Park,  CA  90622-6538 


NEWSPAPER  ENTERPRISE  ASSOCIATION 

200  Park  Avenue  ,  New  York,  N.Y.  10166 

V _ _ _ 


You  get  what  you  pay  for...  and  then  some. 


POLLY'S  POINTERS  by  Polly  Fisher 

“The  best  collection  of  money-saving, 
time-saving  tips  yet!”  Abigail  Van  Buren  (Dear  Abby) 
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Award-winning 
columns  from  an 
‘exemplary’  journalist 

—  the  judges  of  Peter  Lisagor  award 


Bob  Greene’s  columns  continue 
to  collect  awards.  On  Nov.  18, 
he  joins  the  list  of  top-ranked 
journalists  honored  with  the 
University  of  Southern  California 
Distinguished  Achievement 
Award.  His  column  “Spotlight  on 
father  opens  a  son’s  eyes”  won 
the  Peter  Lisagor  Award  earlier 
this  year;  he  also  won  a  UPl 
award  for  column  writing.  Find 
out  why  judges--and  newspaper 
readers-respect  and  enjoy  Bob 
Greene’s  columns. 


Available  three  times  a  week. 
Call  Walter  Mahoney,  sales 
manager,  212/949-3416,  for 
samples  and  rates. 


Now  with 

Chicago  Tribune-New  York  News  Syndicate,  Inc. 
220  East  42nd  Street,  New  York,  N.Y.  10017  •  (212)949-3416 


Robert  S.  Reed 

President 


Don  Michel 
Editor 


Walter  Mahoney 
Sales  Manager 


Pete  Willett 

Director  of  Operations 


Syndicates 

(Continued  from  page  64) 


Charles  M.  Schulz 

Charles  M.  Schulz,  creator  of  the  com¬ 
ic  strip  “Peanuts,”  recently  underwent 
heart  surgery,  and  the  volume  of  cards 
and  letters  carrying  get-well  greetings  ar¬ 
rived  by  the  boxful. 

School  children  sent  hand-drawn  and 
hand-painted  cards — some  even  murals 
with  cut-outs  of  the  comic’s  characters. 
Other  well-wishers  picked  up  the  tele¬ 
phone  to  call  Schulz  from  as  far  away  as 
Australia  and  Africa.  One  came  from  not 
as  far,  Washington,  D.C.  President 
Ronald  Reagan  called  the  cartoonist  in 
the  hospital  and  later  sent  a  plant. 

Following  his  doctor’s  orders  to  rest 
and  walk  a  mile  a  day,  Schulz  anticipates 
being  back  at  the  drawing  board  in  several 
weeks. 

But  meantime,  he  sent  a  statement  to 
the  1 ,800  newspapers  worldwide  carrying 
the  comic  strip,  expressing  his  thanks  for 
the  get-well  wishes  and  regretting  it 
would  be  impossible  to  acknowledge 
most  of  the  greetings.  He  signed,  ”  With 
heartfelt  thanks.” 

Schulz  has  a  practice  of  answering  in 
some  fashion  all  mail  from  “Peanuts” 
fans — but  this  volume  has  proved  too 
large  to  handle. 

*  *  * 

Jory  Graham  of  the  Chicago  Sun 
Times,  whose  column  on  cancer,  “A 
Time  for  Living”,  has  been  syndicated 
since  1978,  worked  during  this  past  year 
to  assist  in  organizing  a  national  advoca¬ 
cy  group  for  cancer  patients  and  their 
families. 

She  has  announced  the  official  birth  of 
the  organization  named  One/Fourth,  The 
Alliance  for  Cancer  Patients  and  Their 
Families. 

One/Fourth,  Graham  says,  was  the 
direct  result  of  thousands  of  “A  Time  for 
Living’  ’  readers  asking  for  such  a  service . 
The  organization  is  non-profit  and  no 
member  of  the  board  of  directors,  includ¬ 
ing  Graham,  receives  any  financial  be¬ 
nefit.  In  fact,  they  all  pay  the  $25  annual 
membership  dues. 

Graham  explains  that  One/Fourth  does 
not  duplicate  services  of  any  other 
national  cancer  organization  since  its  pur¬ 


pose  is  to  answer  unmet  needs  of  both 
patients  and  their  families  in  coping  with 
the  disease. 

President  of  One/Fourth  is  Robert 
Stuart,  chairman  of  the  board  of  National 
Can  Corporation.  His  wife  died  of  cancer. 
The  organization  will  be  project-oriented. 
The  Illinois  Cancer  Council  donated  in¬ 
cubation  space  and  is  co-sponsoring  the 
first  pilot  project.  The  initial  office  space 
will  be  used  in  the  project  and  One/Fourth 
is  now  seeking  permanent  headquarters 
space  of  its  own. 

Graham  explains  that  the  name  “One/ 
Fourth”  stands  for  the  fact  that  one  of 
every  four  Americans  now  living  will,  at 
some  time  in  his  or  her  life,  hear  a  diagno¬ 
sis  of  cancer.  For  information  and  mem¬ 
bership  application,  write  to  One/Fourth, 
Inc.,  36  S.  Wabash,  Chicago,  III.  60603. 

Graham’s  column  is  distributed  to 
newspapers  by  Universal  Press  Syndi¬ 
cate. 

Hi  * 

“Heathcliff’,  the  syndicated  cartoon 
cat  star  who  also  has  his  own  television 
show  Saturday  mornings  on  ABC,  has 
become  the  national  mascot  of  The 
Friends  of  Animals  Society.  “Heath- 
cliff’  will  spearhead  an  extensive  cam¬ 
paign  on  behalf  of  the  society  to  generate 
awareness  of  the  needs  and  welfare  of  all 
types  of  domestic  and  wild  animals. 

McNaught  Syndicate  distributes 
George  Gately’s  cartoon  cat  hero. 

Hi  Hi  Hi 

Ben  Wattenberg,  who  writes  a  political 
analysis  column  for  United  Feature 
Syndicate,  returned  to  PBS  television 
this  month  with  his  13-part  series,  “Ben 
Wattenberg  at  Large.”  He  has  hosted  the 
series  since  1977. 

Wattenberg  is  currently  a  Senior  Fel¬ 
low  at  the  American  Enterprise  Institute 
in  Washington,  D.C. ,  and  co-editor  of  the 
institute’s  bimonthly  magazine.  Public 
Opinion.  Wattenberg,  an  author  of  sever¬ 
al  books,  was  an  aide  and  speech  writer 
for  President  Lyndon  B.  Johnson  from 
1966  to  1968  and  a  campaign  advisor  to 
Senator  Hubert  Humphrey  and  Senator 
Henry  Jackson. 

Hi  Hi  Hi 

“The  Brief  Case”,  a  year-old  weekly 
career  column  recently  being  syndicated 
by  Community  Features,  addresses 
issues  of  job  and  career  in  question  and 
answer  format. 

Author  of  “The  Brief  Case”  is  Laura 
A.  Liswood,  a  senior  corporate  executive 
and  an  attorney  who  has  her  MBA  from 
Harvard  Business  School.  Liswood  is  a 
member  of  the  board  of  directors  of  The 
First  Womens  Bank  of  California  and 
conducts  a  radio  program  dealing  with 
career  questions  in  addition  to  lecturing 
on  corporate  power,  politics  and  career 
advancement. 

Inquiries  may  be  address  to  Commun¬ 
ity  Features,  PO  Box  1062,  Berkeley, 
California. 


‘  ‘  Keeping  Well  With  Y our  Family  Doc¬ 
tor”,  written  by  Robert  T.  Johnson, 
M.D.,  is  now  being  offered  by  Harris  & 
Associates  Publishing  Division  of  La  Jol¬ 
la,  California. 

Dr.  Johnson  is  a  general  practitioner 
and  self-proclaimed  “country  doctor” 
from  Hartford,  Kentucky.  A  diplomate  of 
the  American  Board  of  Family  Practice, 
Dr.  Johnson  has  served  as  associate  pro¬ 
fessor  of  Family  Medicine  at  both  the 
University  of  Louisville  and  the  Uni¬ 
versity  of  Kentucky  medical  schools.  He 
is  a  former  chief  of  staff  of  Ohio  County 
Hospital  and  president  of  the  Ohio  Coun¬ 
ty  Medical  Society. 

The  doctor’s  interest  in  family  medi¬ 
cine  dates  back  to  his  childhood  on  an 
Owensboro,  Kentucky,  farm.  He  and  his 
wife,  Betty,  who  is  his  nurse  and  clinic 
manager,  still  live  on  a  farm.  They  raise 
cattle  and  agricultural  crops. 

The  column,  available  on  a  weekly 
basis,  emphasizes  self-help  and  common 
sense  treatment  of  many  day-to-day 
physical  problems  and  responds  to  ques¬ 
tions  from  readers. 

Inquiries  may  be  directed  to  Dick  Har¬ 
ris,  Harris  &  Associates  Publishing  Divi¬ 
sion,  5244  La  Jolla  Hermosa,  in  La  Jolla. 

H  *  H 

Harriet  Van  Home’s  three-a-week  col¬ 
umn  is  now  being  syndicated  by  New 
York  Times  Special  Features,  having 
moved  from  the  Los  Angeles  Times 
Syndicate. 

Van  Home — who  has  been  called  “the 
Dresden  doll  with  the  harpoon” — started 
in  journalism  as  the  editor  of  the  Uni¬ 
versity  of  Rochester’s  campus  newspap¬ 
er  and  correspondent  for  the  Rochester 
Democrat  &  Chronicle.  She  did  graduate 
work  at  Columbia  University  and  Hunter 
College  and  became  society  editor  of  the 
Greenwich  (Conn.)  Time.  From  there  she 
was  hired  to  write  about  radio  and  televi¬ 
sion  for  the  New  York  World  Telegram  & 
Sun.  When  that  paper  died.  Van  Home 
became  general  columnist  for  the  New 
York  Post. 


Dr.  Johnson 
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•  NEWS  GRAPHICS  is  a 
complete  camera-ready 
package  of  graphics,  maps 
and  charts. 
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•  NEWS  GRAPHICS  allows 
readers  to  compare  facts 
and  understand  details.  It 
simplifies  the  complex. 
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•  NEWS  GRAPHICS 
makes  your  paper  visually 
inviting.  Award-winning 
newspaper  designers 
Robert  Lockwood  and  Jeff 
Lindenmuth  provide  the 
compeliing  graphics. 
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•  NEWS  GRAPHICS  is 
a  quick  source  of 
iliustrations  for 
breaking  stories.  Major 
upcoming  events  - 
elections,  space  shots  - 
wili  be  illustrated 
ahead  of  time. 
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For  information  call:  714/549-8700 


Field  Newspaper  Syndicate  •  1703  Kaiser  Ave.  •  Irvine,  CA  92714  a  division  of  field  enterprises,  inc.  8 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ALCOHOUSM 


A  MORAL  APPROACH  TO  ALCOHOLISM:  14 
pages.  R^intable,  in  columns  or  sold  bound 
as  IS.  $2.50  postpaid.  The  Newspaper  Agency, 
Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 
11787. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers’  car  problems.  Write  tor 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 


BOOKS 


CHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles:  weekly  package  has  5 
informative,  easy-to-read,  fun  reviews:  write 
MD  Books,  26313  Purissima  Rd,  Los  Altos 
Hills  CA  94022. 


BUSINESS 


THE  BRIEF  CASE  is  a  weekly  career  and  work¬ 
place  question/answer  column  with  current 
newspaper  circulation  over  400K.  The  author  is 
a  senior  level  corporate  executive  -  Harvard 
MBA  attorney.  Sample  and  rates.  Frontrun¬ 
ners,  1305  E  Rupublican,  Suite  3,  Seattle  WA 
98102. 


CRIME 


SOLVE  A  CRIME  running  for  25  years.  You  are 
the  detective.  Sample  copy  available  SINGER 
COMMUNICATIONS  INC,  3164  Tyler  Av, 
Anaheim  CA  92801, 


GENERAL 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures,  PO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  3B915. 


WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  Catalog  $1.  DBI,  17700  West¬ 
ern  69p,  Gardena  CA  90248. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


HUMOR 


LIFE  AND  RELATED  SUBJECTS.  We  want  to 
introduce  you  and  your  readers  to  a  young, 
popular  humor  columnist  who's  read  by  people 
of  all  ages.  I'm  sure  you'll  agree  fhat  a  good 
humor  column  brightens  the  day.  Get  together 
with  Dave  Barry  each  week  and  learn  the  truth 
about  modern  living.  On  the  op  ed  page,  fea¬ 
tured  in  your  weekly  magazine  from  Feature 
Associates,  3334  Kerner  Blvd,  San  Rateal  CA 
94901. 


UFESTYLES 


HOUSEHOLD  HINTS  AND  HELPS:  successful 
column  for  many  years.  Write  for  sample  copy: 
SINGER  COMMUNICATIONS  INC,  3164  Tyler 
Av,  Anaheim  CA  92801. 


MONEY 


"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  1(5940:  (914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  240  Heming¬ 
way,  Rochester  NY  14620:  (716)  271-6230. 


SPORTS 


KEEP  UP  with  the  running  boom  via  informa¬ 
tive  weekly  column  ($10)  by  running  reporter. 
3rd  year.  Samples:  C  VanOrden,  155  Hender¬ 
son  Rd,  Stockholm  NJ  07460. 


TELEVISION 


SOAP  STAR  WORD. ..Unique  new  word  game, 
compact  (21  picas  by  SVz  inches)  100%  soap 
opera  oriented.  Samples,  low  rates.  Leo  White 
Productions,  168  Strasser  Av,  Westwood  NJ 
02090. 


WEEKLY 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Waiter  Gormly,  Mt 
Vernon  lA  52314. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


AWARD-WINNING  regional  slick  stock  bi¬ 
weekly  magazine.  Grosses  $70,000.  Zone  5. 
Box  3320,  Editor  &  Publisher. 


BUSINESS  NEWSPAPER  starting  in  major 
corporate  area.  Zone  1.  Investors  welcome. 
Also  seeking  business  ad  manager.  Box  3232, 
Editor  &  Publisher. 


FOR  SALE— Weekly  tv  magazine.  Circulation 
20,000:  profit  potential  $35-100K.  Well  re¬ 
spected  with  trained  sales  staff.  $35,000  in¬ 
cludes  one  week  training  session  in  New  York. 
PO  Box  9054,  Bakersfield  CA  93389. 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.  Hardwick  MA  01037:  (413)  477- 
6009. 


Appraisals,  Mergers,  Sales. 

No  Charge  tor  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime:  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  B6,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall _  (205)  566-7198 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411:  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office,  ” 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  3S1-8280 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763-0777 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


'Sell  or  Buy  a  Weekly  Newspaper. 

•Over  20  listings  nationwide. 
•Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


NEWSPAPERS  FOR  SALE 


I  COLORADO  WEEKLIES— Must  sell.  Ad  mana- 
!  ger-wife  pregnant.  Good  cash  flow,  stable  in- 
I  come.  1980  gross  $82K  and  $42K  includes 
I  building  and  equipment.  Excellent  owner 
'  financing.  Will  consider  $10K  or  less  down. 
Call  (303)  267-3576  or  (303)  267-3460  or 
write  Box  578,  Ordway  CO  81063. 


CALIFORNIA  coastal  newspaper  group.  Poten¬ 
tial  daily.  $7,500,000  price.  Mel  Hodell,  Brok¬ 
er,  Box  2277,  Montclair  CA  91763:  (714) 
626-6440. 


FIVE  SMALL  WEEKLIES  and  4  unit  offset 
press.  Sale  includes  all  equipment  and  large 
building.  Zone  5.  Excellent  opportunity  for 
aggressive  person,  as  these  properties  have 
been  mismanaged.  $250.000-excellent 
terms.  Ojntact  Bob  Edwards  (515)  842-2157 
or  (515)  842-7298. 


GROWING  ALASKA  WEEKLY  -Priced  to  sell  at 
$100,000.  $120,000  gross.  30%  down  with 
favorable  terms.  Ron  Loesch,  Publisher,  PO 
Box  930,  Petersburg  AK  99833.  Phone  (907) 
772-3547. 

ILLINOIS  SUB  WEEKLY  tabloid  ready  for  ex¬ 
pansion.  $150,000  gross.  Priced  to  sell  at 
$40,000  or  $25,000  CASH,  Excellent  oppor¬ 
tunity.  Box  3223,  Editor  &  Publisher. 


INDIANA  SPORTS  WEEKLY,  a  growing 
statewide  tabloid  newspaper  with  8800  sub¬ 
scribers  and  rising  advertising  revenue,  is  for 
sale.  Receivables  are  $60,000,  payables 
$58,000.  Sale  terms  negotiable.  Call  (317) 
925-8300  or  write:  Indiana  Sports  Weekly, 
3737  N  Meridian,  Suite  402A,  Indianapolis  IN 
46208. 


MIDWEST  TRI-WEEKLY  grossing  over  $1  mil¬ 
lion.  County  Seat.  Fully  equipped.  No  competi¬ 
tion.  Box  3284,  Editor  &  Publisher. 


SHOPPER,  Zone  9,  established  1971,  excel¬ 
lent  growth,  $625,000  gross,  profitable,  price 
$450,000,  owner  financing.  Box  3187,  Editor 
&  Publisher. 


SUPER  ZONE  7  weekly  and  commercial  prin¬ 
ter,  plan  and  substantial  assets,  low  debt, 
stable  non— competitive  market.  Publisher 
staying.  Prove  ability  to  make  400K  down  ray- 
ment  with  reply  to  Box  3252.  Editor  &  Pub¬ 
lisher. 


YOUNG  COUPLE  short  on  financing,  long  on 
enthusiasm  can  own  17(XI-circulation  weekly 
Zone  5  under  $20,000.  Good  composition 
equipment,  good  arrangement  with  nearby  cen¬ 
tral  plant.  Send  details  to  Box  3318,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


Feature  Your  Feature  in 
Features  Available 
and  watch  you 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


(615)  756-7635  (24  hours) 
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ANNOUNCEMENTS 

INDUSTRY  SERVICES  j 

NEWSPAPERS  WANTED 

INK  RECOVERY  \ 

WE  WANT  TO  BUY,  edit  and  maintain  your 
quality  country  weekly  in  Zone  1  or  2.  Eager, 
experienced  couple  with  about  $45,000  to  put 
down.  Box  3248,  Editor  &  Publisher. 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 

Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

WEEKLY  WANTED  in  northern  California  or 
Nevada.  Low  down  payment  or  trade  for  Marin 

MAILROOM  SERVICES 

County  home  if  paper  includes  real  estate.  Box 
3285,  Editor  &  Publisher. 

PUBUCATIONS  FOR  SALE 

IMPROVE  HARRIS  P-24.  48  and  72  insert  op¬ 
eration  with  production  trained  operators.  Har¬ 
ris  installation,  repair  and  service.  15  years 
experience.  Productirxi  flow  mailrorxn  plan¬ 

MIDWEST  metro  shopper,  gross  $1.3  million 
price  $1  million,  excellent  terms. 

Midwest  rural  shopper/newspaper  group, 
gross  $1.3  million,  price  $1  million,  excel¬ 
lent  terms. 

ning.  May-Tech  Mailroom  Service,  Rt  1.  Box 
183,  Chattaroy  WA;  (509)  292-8104,  Bill 
Mayne. 

MARKETING  SERVICES 

Northern  (Zone  5/7)  shopper  with  print  plant, 
gross  $470M. 

Zone  5  shopper,  gross  $260M,  price  under 
$200M. 

Zone  5  shopper,  gross  $340M,  good  profit, 
price  $400M. 

Florida  shoppers  with  press,  realty,  gross 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  631- 
8220. 

gross  $400M. 

Florida  urban  weekly  tab,  gross  $1  lOM,  price 

NEWSPAPER  DESIGN  | 

$80M. 

Florida  shopper,  gross  $75M,  price  $60M. 

BECKERMAN  ASSOCIATES,  Inc,  PO  Box 
9782,  Ft  Lauderdale  FL  33310;  (305)  485- 
3747.  14001  Miramar  Av,  Madeira  Beach  FL 
33708;  (813)  391-2824. 

FOR  RE-DESIGN,  new  logos,  special  sections.  ! 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 

TWO  SUMMER  WEEKLY  TABLOIDS 
with  combined  weekly  circulation  of  42,000. 
(One  with  year  round  base.)  Located  in  Mary¬ 
land/Delaware  coastal  resorts.  From  $15,000 

ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

gross  sales  in  1978  to  over  $200,000  in  1981, 
and  still  growing.  Photocomposition,  dar¬ 
kroom,  offices  set  up.  Owners  seek  career 
change.  Call  Tim  Smith  (301)  524-0989. 

NEWSPAPER  SERVICES 

STIMULATE  YOUR  CLASSIFIED  SALES— 
With  new  sources  of  revenue,  classifications. 

SHOPPING  GUIDES 

plus  promotion,  management  stimulation,  and 
result  getting  copy  writing  ideas.  Classified  In¬ 
ternational.  since  1938,  has  provided  a  month- 

SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  vital  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  penny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References.  Estil  Cradick,  950  Park- 
wood  Dr.  Dunedin  FL  33528.  (813)  733- 
1678. 


_ WORKSHOPS _ 

WRITER'S  AND  PHOTOGRAPHERS  GUIDE  TO 
NEWSPAPER  MARKETS— Second  edition  lists 
papers  buying  articles,  fiction,  photos,  car¬ 
toons  and  illustrations.  Exclusive,  current.  For 
complete  information  please  contact  Helm, 
4316  Hilldale  Av.  Us  Vegas  NV  89121. 


ly  package  to  stimulate  classified  ad  sales, 
train  salespeople,  and  provide  management  in¬ 
formation  that  unlocks  more  sales  for  you.  Your 
investment  in  people  and  equipment  is  exten¬ 
sive,  now  get  all  you  can  from  your  investment 
with  Classified  International's  new  package! 
For  more  information  call  or  write  Tom  Greene. 
3211  North  74th  Av,  Hollywood  FL  33024; 
(305)  981-1240. 

OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANffSCHRECK  BUSINESS  IN¬ 
TERIORS,  512FelixSt,StJosephM064501; 
(816)  279-8567. 


-  EQUIPMENT 

INDUSTRY  &  SUPPLIES 
SERVICES  _ 


CIRCULATION  SERVICES 

FRANCHISE — Seeks  operation  in  weekly  or 
daily  newspapers,  cable  television,  TMC  or 
magazines  in  New  York  City  or  suburbs.  (516) 
588-2735  evenings. 

PAID  IN  ADVANCE  sales  crew  orders  are  our 
specialty  and  few  organizations  can  run  a  tele¬ 
phone  sales  program  as  effectively.  We  can  do 
It  for  you  or  consult  with  you  to  set  up  your  own 
in-house  program.  18  years  experience  in  qual- 
iW  circulation  promotion.  Call  Dick  Levis  at 
(201)  772-7002  or  write  us  at  Levis  Sales,  Inc, 
No.  4  Village  Square  East.  Clifton  NJ  07011. 

STARTING  A  SKIP-DCUVERY 
PROGRAM  TO  NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE  RRST  TIME! 

Target  Marketing  Communications  will 
analyze  your  market,  recommend  the 
most  cosl-efnclent  delivery  and  show 
you  how  to  do  It ...  Right  the  First  TImel 
Save  valuable  time  and  money.  Call 
the  Circulation  Professionals  today  of 
Target  Marketing  Communicatlorys. 

Stan  Cheren  -  (714)  556^460. 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS. 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1109,  or  write 
CDS,  Inc,  c/oSun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


IT’S  A  CLASSIFIED 
SECRET! 

We’ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  address^  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers.  groups  or  companies  you 
don't  want  the  reply  to  reawh;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we'll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  —$3.50  per  line.  1  week  — $2  50  per  line 

2  weeks — $3.20  per  line,  per  issue  2  weeks — $2  20  per  line,  per  issue. 

3  weeks — $3  00  per  line,  per  issue.  3  weeks— $2  00  per  line,  per  issue 

4  weeks — $2  80  per  line,  per  issue.  4  weeks— $1 .80  per  line,  per  issue 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Poblisber 

575  Lexington  Av,  NY,  NY  1(X)22.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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The  Industry’s 

MEETING 
PLACE  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

CAMERAS  AND  PLATEMAKERS.  Buy,  sell, 
trade  - 10%  commission,  our  only  charge.  Jett 
Weber.  (216)  729-2858;  Box413,  GatesMills 
OH  44040. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  cnveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

NORTHEAST  STCJRAGE  &  INDUSTRIES 
(213)  257-7557 

KAMERAK  SQUEEZE  LENSES 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

DIODE  GLASER  2  into  1  inserting  machine 
New  condition  with  extras.  $15,500 
“  (414)  784-0110 

SQUeeze  Lenses,  new  and  trade  ins  . 
Manufacturer/Specialists  since  1968 

New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

MISCELLANEOUS 

AUTOMATIC  CALL  SEQUENCER  manufac¬ 
tured  by  Automation  Electronic  Corp.  Ideal  for 
classified  or  circulation  operations.  Almost 
new.  Cost,  $6000.  Will  accept  offer.  Call  (408) 
646-4319  for  details. 

COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE  ((e-  1 
signed  by  a  publisher  to  handle  bookkeeping  in  | 
terms  of  "column  inches."  Provides  many  sales  | 
analysis  reports,  aging  analysis,  will  print  daily  i 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro-  1 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 

CHESHIRE  LABELER.  Addressograph  Graph- 
type.  Pako  model  G  24  inch  developer.  Photon, 
Mark  1,  II.  Curtis,  (703)  521-1089. 

FOR  SALE— 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414. 

BMDS 

Do  your  typesetting  and  accounting  with  the 
BMDS  publisher's  software  package.  Func¬ 
tions  include:  “Communication  to  most  prog¬ 
rammable  typesetting/composers  ‘Computer 
processing  and  control  of  accounts  receivable 
‘Accounts  payable  ‘Payroll  ‘General  ledger 

For  more  information  contact  Howard  Schfue- 
ter  (608)  271-4578  or  write  BMDS,  6325 
Odana  Rd,  Madison  Wl  53719. 

FOR  SALE 

1977  NEC  Front  End  System 
(11  terminals,  2  dual  floppy 
disk  drives,  2  controllers) 

Typesetter  interface,  G  51 

8800  typesetter.  CG  9000. 

Will  sell  as  complete  system 
or  individual  components 

Call  Larry  Perkins 

Tazwell  Publishing  Company 

100  Detroit  Av 

Morton  IL  61550 
(309)  263-2211 

COMPUTERS 

COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  TOl  Columbia Cr,  Merrimack  NH  03054; 
(603)  424-5033. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  4  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

WHO  SAID  VDT's  ARE  EXPENSIVE? 

Not  us! 

With  an  Apple  II  or  TRS-80  your  entry/editing 
troublesareover.  On-line  typesetting  capability 
too.  For  information  on  terminals,  software,  in¬ 
terfacing  and  applications  call  or  write: 

First  Mam  Computer  Systems 

Box  795-E 

Bedford  TX  76021 
(817)  589-7659 

NEWSPRINT  ROLLS-We  Buy/Sell.  Kramer  4 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 

NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  4  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

MAILROOM 

BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee - 
our  only  charge.  Jeff  Weber  (216)  729-2858; 
Box  413,  Gates  Mills  OH  44040. 

NEWSPRINT— Specialties-colors-groundwood 
papers;  sheets/rolls;  contract/spot;  David  F. 
Hoy-Paper  Sales,  Affliated:  The  Paper  Group, 
Inc;  (212)  752-0558,  (602)  297-9976. 

PHOTOTYPESETTING 

DIDDE-GLASER  4  station  inserter.  New  heads, 
not  used  since  rebuilt.  Model  320.  Complete 
spare  parts.  $11,000.  Jim  McKay.  (615)482- 
1021. 

FOR  SALE 

24P  Sheridan  inserting  machine.  Serial  No. 
96.  Counter  25/50  kicker  with  fly  table  vacuum 
pump  and  5  head  operation.  Ciontact  Ed  Poe 
532-4444  Area  Code  205. 

1971  COMPUGRAPHIC  2961,  news  fonts, 
spare  parts.  Prefer  to  sell  with  1978  mini  disk 
reader.  (208)  634-2123. 

COMPUWRITER  PACKAGES  JR.  1,  II.  IV  or 
7200,  processor,  strips  and  spare  parts  kit. 
$2495  and  up.  Guaranteed.  Jeff  Weber  (216) 
729-2858. 

COMPUWRITER  ll-TG,  18  fonts  plus  width 
plugs,  spare  parts  kit  and  MagSet  storge  unit. 
7200-TG  Headliner,  18  fonts  plus  spare  parts 
kit.  CompuKwik  processor.  An  ideal  starter  iyi- 
tem!  $7000/package.  Charles  Jr,  (813)  228- 
9861. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

MULLER  227  inserter,  modified  for  double  de¬ 
livery  operation  for  increased  throughput. 
Graphic  Management  Assocs,  11  Mam  St. 
Southboro  MA  01772. 

SHERIDAN  848  inserter.  Call  or  write  428  E 
Grand  Av,  Des  Moines  lA  50309;  (515)  282- 
2666. 

Great  Plains  Graphic -The  Equipment  People 

To  onswer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
giyen  in  the  od,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY 
10022.  ' 

Pleose  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  vrhich  con  be  forwarded  in 

0  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  moteriol  submitted  to  its  advertisers. 

COMPUGRAPHIC  9000,  keyboard  and  setter. 
Make  an  offer. 

Jim  McKay,  (615)  482-1021 

FOR  SALE 

1  Compugraphic  RCP  101  phototypesetting  pro- 
1  cessor.  Unit  used  one  year  with  Rc  paper  before 
newspaper  bought  on-line  system.  Excellent 
condition  -  new  $8CX}0  -  our  price  $2000.  Con¬ 
tact  Marc  W  Anthony,  Star-Herald,  Scottsbiuff 
NB  (308)  632-0670. 

8%  SQUEEZE  LENS,  also  Compugraphic 
Videosetter  Model  2414,  modified  for  unified 
terminal  system  with  complete  spare  parts  kit. 
Olean  (NY)  Times  Herald,  (716)  372-3121. 

TYPESETTING  EQUIPMENT.  Buyers  and  sel¬ 
lers  contact  us.  10%  sales  fee-our  only  charge. 
Jeff  Weber  (216)  729-2858;  Box  413,  Gates 
Mills  OH  44040. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


FOR  SALE— Compugraphic  Trendsetter  812, 
high  range  with  4  MDT's,  one  with  format  op¬ 
tion.  Delivered  September  1979,  very  low  us¬ 
age,  presently  in  operation.  Excellent  condi¬ 
tion,  includes  spare  parts  kits,  fonts  and  disket¬ 
tes.  Reason  for  selling,  too  much  equipment- 
paper  cut  back  from  twice  to  once  per  week. 
Price  $24,950.  Total  package.  Charles 
Womack  Jr,  Womack  Publishing  Co,  Chatham 
VA  24531;  (804)  432-2791, 


ONE  SYSTEMS — Complete  front  end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494, 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


PRESSES 


COLOR  KING  4  units  KJ6  folder— 1973. 
News  King  2  units.  News  King  folder— 1966. 
Baldwin  count-o-veyor  model  104A. 

Stobb  stacker  bundler,  model  PBC. 

Stobb  stacker  bundler,  model  PCI. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  19B0,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)896-4330  Telex  56-7471 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A.  6  units,  1973, 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16''. 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vx  and  Vz  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  V*  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

Harris  V-22  6  units. 

Harris  845,  2244,  5  units,  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

Color  King  folder  KJ-6. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


EQUIPMENT  &  SUPPLIES 


PRESSESS 


GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press.  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press,  SN  U-640, 

Mfg  19^.  Used  to  print  15,000  daily 
newspaper. 

Both  presses  have  been  well  maintained  and 
are  available  for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS  METR0.4  color  CIC  Metro  unit  with  RTP 
45 — V^68  add  color  without  losing  page 
capacity  available  now.  Len  Thomas  (313) 
921-4560.  NO  AGENTS. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg. 
1971. 

6  unit  Goss  Urbanite  press,  SN  U-640.  Mfg. 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders,  SN 
U-725,  reconditioned,  available  for  immediate 
delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


THE  WEB  SPECIALISTS 
Goss  SSC,  8  units.  1980 
Goss  SC,  6  units,  1969 
Goss  Community,  5  units,  1981 
Goss  Community  add-on  units,  1968-72 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  4  units,  1964 
Goss  Urbanite,  6  units.  2  3<olors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  V-15A,  6  units,  2  JF  15's,  1978 
Harris  V-25,  8  units,  3  JF  25's,  1978 
ONE  (iorp/Atlanta 

(404)  32 1  -3992  Telex  700563 


1—8  UNIT  HOE  COLORMATIC,  22Vx"  cutoff, 
single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic,  2244"  cutoff, 
double  3:2  folder. 

2— 18  unit  Hoe  Color  Convertible  presses, 
2244"  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

2—8  unit  Goss  Mark  I  presses,  2244"  cutoff, 
automatic  pasters. 

1—6  unit  Goss  Mark  I  press,  2244"  cutoff, 
automatic  pasters.  In  warehouse— save  re¬ 
moval. 

52-units  Goss  Mark  I  available,  A82  and  A88 
(23  9/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1,  auto¬ 
matic  reels  and  pasters. 

For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units).  45V5" 
(224!*"  cut-off)  X  36  web  width,  2  folders.  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,  INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


2  Unit  Goss  grease  community  w/20  hp  drive  Vx 
and  Vi  Community  folder.  Skidded  as  is  where 
is  or  in  stalled.  Phone  707/226-3711  Bill 
Stabler  or  Dave  Church. 


URBANITE  QUARTER  FOLDER.  Very  good 
condition.  Best  offer  over  $10,000.  FOB  Toms 
River  NJ.  Call  (201)  349-3000  for  Jack 
Helmer. 


WOOD  PNEUMATIC  AND  PASTER  SYSTEM 

Six  (6)  units  only,  professionally  engineered,  modified,  reconditioned 
for  installation  mechanically  and  electrically  for  substructure  and  reels 
of  double-width  press,  or  for  single  width  press  operation,  to  speed 
production.  Similar  system  can  be  seen  in  operation.  Price  includes 
installation  mechanical  and  electriacal.  Write  for  full  particulars. 
WNMA-INC.,  PO  Box  5258,  San  Mateo  CA  94402 

Phone  (415)  574-2445 _ 
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EQUIPMENT  ft  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe.  | 
Scott,  Goss  and  Wood  presses,  offset  or  letter  { 
press.  ! 

Portable  ink  fountains  I 

Cline  reels  and  pasters  ; 

Goss  single  width  balloons  | 

104A  counter  stackers  I 

5  units  Econ-O-Web  press  | 

Forklifts  with  rotating  clamps  { 

Hoe  color  convertible  balloons  ! 

Hoe  color  convertible  folders  i 

Goss  Imperial  folder  Mark  II  ! 

Napp  manual  platemaking  systems  > 

Beach  platemaking  sterns 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting  I 

We  buy  printing  equipment.  i 

NORTHEAST  STORAGE  i 

AND  INDUSTRIES.  INC.  I 

(213)  257-7557 


HARRIS  COTTRELL  Model  15  VA  web  offset  | 
press-2  units,  S/N  15-6761-30.  Equipped  ' 
with  model  1525  heavy  duty  folder-22  44"  x  ! 
36".  3  roll  stands,  30  HP  drive  S/N  5521  — 
$75,000.  J.  Ridley  LewisCompany,  Dallas TX.  ! 
(214)  634-0558.  , 

PRESSES,  CAMERA,  BINDERY.  Buyers  and  j 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  Jeff  Weber,  (216)  729-2858;  Box  1 
413,  Gates  Mills  OH  44040. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-^00.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Ben  1983,  Editor  &  Publisher. 


WTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  231  Counter  Stacker  for  daily  news¬ 
paper  operation.  Reply  to  Box  3037,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Che^ire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


HELP  WANTED.  .  . 


ACADEMIC 


ASSISTANT  OR  ASSOCIATE  professor  to  teach  '• 
print  or  broadcast  news  and  media  manage-  i 
ment  at  BA  and  MA  levels.  Major  university 
offers  opportunity  to  develop  speciality  in 
rapidlydiversifying  program.  Doctorate  and  evi¬ 
dence  of  scholarly  research  required;  quantita-  I 
tiveresearchskillsandfiveyearsof profession-  ! 
al  experience  preferred.  Ten-month  tenure 
track  appointment  beginning  September  1,  I 
1982,  but  will  hire  mid-year  upon  completion  | 
of  Doctorate.  Send  letter  of  application,  vita.  I 
samples  of  research  and  three  letters  of  recom-  ' 
mendation  to  Professor  Stan  Soffin,  Chair,  | 
Faculty  Search  Committee.  School  of  Journal¬ 
ism.  Michigan  State  University,  East  Lansing 
Ml  48824.  Deadline  November  13,  1981. 
Women  and  minorities  urged  to  apply.  MSU  is 
an  affirmative  action/equal  opportunity  institu¬ 
tion. 


JOURNALISM:  LSU  School  of  Journalism  is 
seeking  a  tenure-track  faculty  member  for  the 
news-editorial  sequence,  for  1982-83.  Possi-  | 
bility  of  fiscal  year  appointment.  Assistant  Pro-  | 
fessor  or  Associate  Professor,  depending  on 
qualifications.  Will  do  some  journalism  exten-  I 
Sion  work.  Salary  open.  PhD  and  media  experi-  j 
ence  required.  Elend  application  and  resume  by 
January  1. 1982,  to  Dr  John  C  Merrill.  Director, 
School  of  Journalism,  Louisiana  State  Uni¬ 
versity,  Baton  Rouge  LA  70803. 


MIAMI-DADE  COMMUNITY  COLLEGE 
INSTRUCTOR,  FACULTY  ADVISOR  TO  I 

STUDENT  NEWSPAPER/MAGAZINE  , 

Insures  publication  deadlines  and  other  re¬ 
quirements  are  met  by  students;  trains  stu¬ 
dents  and  Journalism  interns  in  news-writing, 
editing,  layout,  headline  writing,  graphics, 
photography,  typesetting,  and  pasteup;  and 
teaches  Introductory  Journalism.  RECjUIRE- 
MENTS:  Master's  degree  in  journalism.  Mass  : 
Communications,  or  related  area  required.  Two 
years  of  full-time  advising  of  a  student  news¬ 
paper.  magazine,  yearbook  or  professional  ex¬ 
perience  in  newspaperor  magazine  production,  I 
including  Video  Display  Terminal,  electronic  | 
typesetting  and  pasteup,  or  journalism  . 
teachingexperience preferred.  SALaRY:  Based  I 
on  Academic  Rank.  ' 

Submit  cover  letter  and  two  detailed  resumes  j 
to:  Personnel  ^rvices,  11011  SW  104th  St, 
Miami  FL  33176. 

An  Equal  Access/Equal  Opportunity 

Community  College  1 


PERSON  TO  TEACH  courses  in  public  rela¬ 
tions,  business  communications,  news  writing. 
Preference  for  experience  in  corporate  com¬ 
munications  and  MS  or  PhD.  Academic  rank, 
salan  depend  on  qualifications.  September 
1982.  University  is  EEO,  Affirmative  Action, 
Title  IX,  Section  504  Employer.  Search  Com¬ 
mittee.  School  of  Journalism,  University  of 
Tennessee,  Knoxville  37916. 


ACADEMIC 


ADVERTISING  FACULTY  OPENING  starting 
Fall  1982.  The  University  of  Kansas  School  of 
Journalism  seeks  an  assistant  or  associate  pro¬ 
fessor.  Nine-month  appointment  with  possibil¬ 
ity  of  position  becoming  tenure-track.  Salary 
$18,500  minimum  for  assistant  professor; 
may  be  much  higher  for  associate  professor. 
Master's  required  PhD  preferred.  Must  have 
acceptable  professional  experience.  Applica¬ 
tions  received  by  November  15  will  be  given 
priority  consideration.  Applications  will  be 
accepted  until  position  if  filled.  Send  applica¬ 
tion  to  Professor  Tim  Bengtson,  School  of  Jour¬ 
nalism.  University  of  Kansas.  Lawrence  KS 
66045.  /In  equal  opportunity/affirmative  ac¬ 
tion  employer.  Applications  are  sought  from  all 
qualified  people  regardless  of  race,  religion, 
.color,  sex,  disability,  veteran  status,  national 
origin,  age,  ancestry. 


FACULTY  POSITION  with  emphasis  on  such 
fields  as  public  relations,  adwrtising,  maga¬ 
zine  journalism  in  well  established,  growing 
journalism  program.  Should  also  be  able  to 
contribute  in  the  areas  of  mass  commications, 
press  law,  ethics,  and  graphics.  Write  including 
vita  and  3  references,  to  Dr  John  H  Boyer, 
Director,  Division  of  Journalism,  Bradley  Uni¬ 
versity,  Peoria  IL  61625.  Bradley  is  an  equal 
oppportunity/affirmative  action  employer. 


JOURNALISM/PUBLIC  RELATIONS: 
Louisiana  State  University  is  seeking  a  person 
to  head  new  public  relations  sequence  for 
1982-83.  Possibility  of  fiscal  year  appoint¬ 
ment;  tenure-track;  salary  and  rank  open,  de¬ 
pending  on  qualifications.  PhDand  public  rela¬ 
tions  experience  required.  Send  application 
and  resume  by  January  1,  1982  to  Dr  John  C 
Merrill,  Director,  School  of  Journalism. 
Louisiana  State  University,  Baton  Rouge  LA 
70803.  LSU  is  an  equal  opportunity/afrirma- 
tive  action  employer. 


MARSHALL  UNIVERSITY'S  W  Page  Pitt 
School  of  Journalism  seeks  an  assistant  or 
associate  professor  for  the  public  relations 
sequence  beginning  January  1,  1982.  A  later 
appointment  date  is  possible.  A  tenure-track 
position.  PhD  preferred.  Also,  preference  wi!' 
be  given  to  those  qualified  to  teach  research 
metfKxts  and  communications  theory  and  have 
the  background  to  assume  the  role  of  coordina¬ 
tor  of  our  graduate  program.  Those  with  exten¬ 
sive  media  and/or  teaching  experience  with  the 
master's  degree  are  invited  to  apply.  Salary 
depends  on  rank  to  which  appointed  and  qual¬ 
ifications:  Assistant  Professor-to  $21,000; 
Associate  Professor-to  $23,000.  A  letter  of  ap¬ 
plication  together  with  a  curriculum  vita  or  re¬ 
sume  should  be  mailed  to  Dr  Deryl  R  Learning, 
Director,  W  Page  Pitt  School  of  Journalism, 
Marshall  University,  Huntington  WV  25701. 
Application  deadline  is  November  5. 1981.  An 
equal  opportunity/affirmative  action  employer. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


NEW  MEXICO  STATE  UNIVERSITY  seeks  TWO 
tenure-track  assistant  proiessors  for  positions 
in  print journalism  sequence  commencing  Fall 
1982.  Teaching  areas  include  reporting,  edit¬ 
ing,  magazine  journalism,  public  opinion, 
press  law,  press  history,  and  international  com¬ 
munications.  MA  required;  doctorate  in  com¬ 
munications  or  related  field  preferred.  Mini¬ 
mum  of  3  years  professional  experience  re¬ 
quired.  Salary  competitive.  Send  resumes,  let¬ 
ters  of  recommendation  before  December  5, 
1981,  to  Or  Don  R  Martin,  Search  Committee 
Chairman,  Department  of  Journalism  and  Mass 
Communications,  Box  3-J,  New  Mexico  State 
University,  LasCrucesNM  88003.  NMSU  is  an 
Equal  Opportunity,  Affirmative  Action  Em¬ 
ployer. 


THE  UNIVERSITY  OF  TEXAS  at  Austin  Depart¬ 
ment  of  Journalism  seeks  five  tenure-track 
assistant  professors  for  Fall  1982  with  spe¬ 
cializations  in  one  or  more  of  these  areas; 
broadcast  news,  international  communication, 
mauzine  journalism  (including  editing),  news 
and public  affairs,  photojournansm,  and  public 
relations.  Teaching  assignments  will  include 
undergraduate  and  graduate  classes.  Earned 
doctorate,  professional  experience,  and  pros¬ 
pects  for  excellent  scholarly  or  creative  pub¬ 
lications  are  required.  Send  resumes  and  list  of 
references  to: 

Dr  Dwight  L  Teeter,  Jr 
Professor  and  Chairman 
Department  of  Journalism 
The  University  of  Texas  at  Austin 
Austin  TX  78712 

Application  deadline:  November  23,  1981. 
The  University  of  Texas  at  Austin  is  an  Affirma¬ 
tive  Action.  Equal  Opportunity  employer. 


THE  UNIVERSITY  OF  MARYUND  College  of 
Journalism.  10  miles  for  the  White  House  and 
35  miles  from  Baltimore,  is  building  its  prog¬ 
ram  in  several  areas.  It  expects  to  fill  Tour  of  the 
following  six  positions  for  1982-83: 1.  Disting¬ 
uished  professional  journalist  to  be  Professor, 
2.  Professor  with  distinguished  record  in  news- 
related  research,  3.  Advertising,  rank  open, 
PhD  with  substantial  professional  experience 
preferred,  significant  professional  experience 
in  lieu  of  PhD  considered.  4.  Associate  or  Assis¬ 
tant  Professor,  accomplished  in  news-editorial 
professional  work,  5.  Public  Relations,  rank 
open.  PhD  and  substantial  professional  experi¬ 
ence  required,  6.  Administrator,  interests  in 
planning,  development,  alumni,  student  ser¬ 
vices,  to  work  with  Dean;  faculty  status. 

For  best  consideration,  apply  by  December  1. 
The  University  of  Maryland  is  an  equal  oppor- 
tuni^  employer.  Applications  encouraged  from 
qualified  minorities  and  women.  Applications 
to:  Dean  Reese  Cleghorn,  College  of  Journal¬ 
ism.  University  of  Maryland,  College  Park  MD 
20742. 


THE  HENREY  W.  GRADY  School  of  Journalism 
and  Mass  Communication,  The  University  of 
Georgia,  has  two  openings  for  PhDs  with  strong 
research  interests  and  a  record  of  research  pro¬ 
ductivity.  The  persons  selected  will  be  ex¬ 
pected  to  teach  courses  in  research  and  metho- 
dolody  and  advise  theses  in  the  current  Mas¬ 
ter's  program  and  a  proposed  PhD  program 
which  starts  in  1983.  The  positions  carry  with 
them  liberal  release  time  for  research  and  the 
persons  would  be  expected  to  qualify  for  Gradu¬ 
ate  Faculty  membership.  Rank  and  salary  are 
open.  The  University  of  Georgia  is  an  equal 
opportunitv/affirmative  action  institution.  Ap¬ 
plications  from  women  and  minorities  are  espe¬ 
cially  sought.  The  positions  are  to  be  filled  by 
September  1,  1982.  Send  applications  to  Dr. 
William  A.  (Jwens,  Search  Committee  Chair¬ 
man,  The  Henry  W,  Grady  School  of  Journalism 
and  Mass  Communication,  The  University  of 
Georgia,  Athens  GA  30602. 


UNIVERSITY  OF  FLORIDA  Department  of  Jour¬ 
nalism  has  an  opening  in  Fall  1982  for  some¬ 
one  in  newspaper  management,  with  a  secon¬ 
dary  interest  in  publication  design  and  graphics 
preferred.  Assistant  professor  in  a  tenure  track, 
salaiy  minimum  of  $20,000,  negotiable  de¬ 
pending  on  professional  and  teaching  experi¬ 
ence.  Master's  required.  PhD  preferred,  with 
strong  professional  experience.  Research  and 
publication  expected.  Person  would  teach  in 
undergraduate  and  graduate  programs,  espe¬ 
cially  newspaper  management  and  community 
journalism.  Courses  in  design  and  graphics 
possible,  depending  on  qualifications.  (Mad- 
line  is  January  30,  1982.  Send  applications 
and  resumes  to  Professor  Jean  Chance,  Jour¬ 
nalism  Search  Committee,  3049  Weimer  Hall, 
University  of  Florida,  Gainesville  FL  32611. 
The  University  is  an  equal  opportunity/affirma¬ 
tive  action  employer  and  encourages  applica¬ 
tions  from  minorities  and  women.  The  iJepart- 
ment  of  Journalism  conducts  all  searches  in  the 
open. 

72 


THE  KIPLINGER  PROGRAM  IN  PUBLIC 
AFFAIRS  REPORTING  invites  applications  for 
its  1982-83  program,  beginning  September 
22,  1982.  Now  in  its  ninth  year  at  The  Ohio 
State  University,  the  program  offers  profession¬ 
als  with  two  to  five  years  experience  the  oppor¬ 
tunity  to  earn  a  Master's  degree  in  journalism 
with  an  emphasis  on  public  affairs  reporting. 
Entry  to  the  program  is  competitive.  Substan¬ 
tial  teaching  associateship  funds  and  scho¬ 
larships  are  available  to  successful  candidates. 
For  information,  write  or  call:  The  Kiplinger 
Program,  School  of  Journalism,  The  Ohio  State 
University,  242  W  18th  Av,  Columbus  OH 
43210;  telephone  (614)  422-7438. 


THE  AMERICAN  UNIVERSTIY  School  of  Com¬ 
munication  in  Washington,  (XI,  seeks  graduate 
students  with  full  time  journalistic  experience 
to  work  in  teaching  and  professional  positions 
while  earning  a  Master's  degree  in  its  program 
in  Journalism  and  Public  Affairs.  This  is  a  one- 
year  full  time  program.  Includes  internship.  For 
more  information,  write  Graduate  Admissions 
Committee,  The  American  University, 
Washington  DC  20016.  An  equal  opportunity 
and  affirmative  action  employer. 


ADMINISTRATIVE 


ADVERTISING  REPRESENTATIVE  sought  by 
eastern  Pennsylvania  publisher  with  1  daily,  2 
weeklies.  Salary  to  18M  plus  bonus  structure. 
Must  be  experienced  and  able  to  start  im¬ 
mediately.  Send  resume  to  Box  3326,  Editor  & 
Publisher. 


GENERAL  MANAGER 

Brilliant,  imaginative  sales-oriented  general 
manager  needed  immediately  for  the  fastest 
growing  regional  business  paper  in  the  South. 
Applicant  should  possess  top  skills  in  dealing 
with  top  level  corporate  officials,  good  thorough 
knowledge  of  accounting  systems,  sales  lead¬ 
ership  and  a  desire  to  make  an  already  profit¬ 
able  business  monthly  even  more  profitable. 
Perks  include  sailing  on  Lake  Pontchartrain, 
best  office  space  in  the  city,  a  great  team 
already  in  place  and  living  in  New  Orleans. 
There's  only  one  person  for  this  job  and  we're 
going  to  find  him.  Send  resume  and  salary  re¬ 
quirements  in  the  strictest  confidence  to  Wil¬ 
liam  M  Metcalf,  Jr,  Publisher,  CITIBUSINESS, 
Suite  1 1 1 1 ,  One  Lakeview  Ctr,  3900  N  Cause¬ 
way,  Metairie  LA  70002. 


GENERAL  MANAGER 


Needed  for  3  jointly  published  north  California 
weeklies.  Papers  well  established  with  strong 
news  coverage.  Living  amenities  superior.  Posi¬ 
tion  requires  management  experience  in  ad 
sales,  production,  circulation,  budgeting. 
Challenging  growth  situation  for  person  with 
strong  managerial  and  leadership  record.  Pro¬ 
fit-sharing  and  advancement  openings.  Espe¬ 
cially  attractive  situation  but  we  require  proven 
skills.  Box  3270,  Editor  &  Publisher. 


GENERAL  MANAGER 
We  need  a  top  flight  general  manager  for  our 
mid-size  California  da  My  newspaper.  We  want  a 
roven  leader  who  has  the  experience  and 
nowledge  to  lead  this  award-winning  news¬ 
paper  to  even  greater  heights.  Only  qualified 
applicants  will  be  considered.  Send  resume 
and  salary  history  to  Box  3299,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER 

General  manager  wanted  for  a  Shopper/Penny 
Saver  operation.  Must  have  proven  background 
in  marketing  and  sales  of  Shoppers  and/or  Pen¬ 
ny  Savers.  This  is  a  big  opportunity  to  join  a 
large  company  starting  up  Shoppers/Penny 
Savers  in  Zone  9.  Send  resume  and  salary  re¬ 
quirements  to  Box  3301,  Editor  &  Publisher. 


REAL  WHIP  CRACKER  wanted  to  direct  grow¬ 
ing  Aspen,  Colorado  daily.  Sales/business,lay- 
out  experience  needed,  mfer  reporting  skills 
to  go  with  paper'stough  news  reputation.  Dave, 
(303)  925-2221,  7-10  am  (MDT),  or.  Daily 
News,  Box  10541,  Aspen  CO  81612. 


ASSOCIATE  PUBLISHER/SALES  MANAGER, 
full-service  publishing/graphics  company. 
Ambitious,  experienced  professional  to  direct 
advertising  division  of  seven-year-old  progres¬ 
sive  weekly  newsmagazine/entertainment 
guide  with  15,000  paid/free  distribution  which 
has  carved  out  18-49  market.  Monthly  glossy 
magazine  for  new  Metropolitan  Performing  Arts 
Onter.  Additional  special  publications.  Must 
be  highly  organized,  energetic,  able  to  train  and 
lead  staff  of  four  and  committed  to  business 
powth.  Salary,  bonus,  insurance.  Contact  Ken 
Doctor,  Willamette  Valley  Obsenrer,  Atrium, 
Suite  216,  99  W  10th  Av,  Eugene  OR  97401. 


NEWSPAPER 

MANAGEMENT 

OPENINGS 

CONSULTANT- DATA  PROC  To  $40,000 
Function  as  an  internal  consultant  for 
large  newspaper  chain.  Stationed  in  the 
East.  Heavy  data  processing  background, 
preferably  in  business  systems. 

CLASSIFIED  AD  MANAGER  To  $40,000 
Large  metro  daily  in  competitive  market¬ 
place  located  in  the  East.  Report  to  ad 
director  and  must  have  prior  classified 
experience  in  a  similar  market. 

PROMOTION  DIRECTOR  To  $40,000 
East  coast  location.  Strong  background 
in  promotion  management  and  be  cre¬ 
ative  and  innovative.  Degree  required, 
advanced  degree  desireable. 

METRO  CIRCULATION  MGR  To  $35,000 
Large  metro  daily  in  the  Midwest.  Report 
to  circulation  manager  and  supervise  staff 
in  excess  of  100,  Prefer  someone  with 
good  circulation  background  but  also  has 
good  business  sense  and  experience  in 
other  departments  is  desireable. 

CIRCULATION  MKTG  MGR  To  $35,000 
Large  metro  daily  located  in  the  West. 
Report  to  circulation  director  and  will  be 
involved  with  direct  sales,  planning,  mar¬ 
keting,  strategy  and  market  research.  De¬ 
gree  required. 

RETAIL  AD  MANAGER  To  $35,000 
100,000  daily  located  in  the  Southwest. 
Report  to  ad  director  and  supervise  staff 
of  20.  Need  innovative  and  aggressive 
manager  with  strong  leadership  abilities. 
Degree  preferred  but  not  required. 

AD  DIRECTOR  To  $28,000 

Small  daily  located  in  the  Midwest.  Report 
to  the  general  manager  and  must  be 
strong  administrator.  Good  growth  poten¬ 
tial  into  business  management.  Degree 
preferred  but  not  required. 

MAJOR  ACCOUNT  REP  To  $28,000 

Large  metro  daily  in  the  East.  Responsi¬ 
bility  for  several  major  accounts.  Base 
salary  as  shown  plus  liberal  bonus  plan. 
Degree  preferred  but  not  required.  Strong 
in  making  formal  presentations  to  major 
accounts. 

SINGLE  COPY  SALES  MGR  To  $27,000 
Large  metro  based  in  the  Midwest.  Re¬ 
sponsibility  for  single  copy  within  the  city 
operation.  Background  in  a  union  environ¬ 
ment  is  desireable. 

CIS  MANAGER  To  $27,000 

Report  to  circulation  director  of  large 
metro  located  in  the  West.  Responsibility 
for  developing  and  building  a  CIS  system. 
Degree  preferred  but  not  required. 

MAILROOM  MANAGER  To  $25,000 

Metro  daily  located  in  the  Southeast. 
Strong  background  in  mailroom  manage¬ 
ment  and  exposure  to  new  equipment  is 
desireable. 

PRODUCTION  DIRECTOR  To  $25,000 

Large  weekly  operation  in  the  East.  Super¬ 
vise  staff  of  25  non-union  employees,  re¬ 
port  to  general  manager. 

HOME  DELIVERY  MANAGER  To  $25,000 
Report  to  circulation  manager  and  will 
have  responsibility  within  the  city  zone. 
Supervise  five  zone  managers  ancf  an  ap¬ 
propriate  number  of  district  managers. 
Prior  home  delivery  experience  preferably 
in  a  competitive  marketplace. 

PRODUCTION  MANAGER  To  $25,000 

50,000  daily  located  in  the  South.  Report 
to  director  and  supervise  staff  of  30  non¬ 
union  employees.  Strong  background  in 
press  operations.  Base  salary  as  shown 
above  plus  bonus. 

PHONE  ROOM  MANAGER  To  $22,000 

Medium  size  daily  located  in  the  Midwest. 
Report  to  advertising  manager  with  re¬ 
sponsibility  for  all  phone  room  operations. 
Must  be  able  to  teach  others  in  selling 
techniques  and  use  of  new  equipment. 

All  positions  fee  paid. 

Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  COMPANY 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
215-565-0800 

EDITOR  & 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Buffalo  News,  western  New  York's  leading 
newspaper  expanding  telephone  classified  di¬ 
vision  has  a  new  position  available  for  a  tele¬ 
phone  sales  manager.  If  ^  are  a  marketing 
and  sales-oriented  TELEPHONE  professional 
with  experience  in  the  areas  of  commercial 
account  development  and  selling  new  business 
you  could  be  tust  the  person  To  lead  in  the 
management  of  a  winning  team  of  telephone 
professionals  at  one  of  the  nation's  fastest 
growing  Sunday  and  daily  newspapers.  An  ex¬ 
cellent  starting  salary,  a  superior  package  of 
fringe  benefits  will  make  becoming  a  part  of  the 
market's  finest  sales  organizations  a  real 
bonus.  If  you  accept  the  challenge  and  want  to. 
expand  your  career  and  income  potential  send 
your  resume  in  complete  confidence  to  Clyde 
Pinson,  Advertising  Director  for  an  appoint¬ 
ment. 

Buffalo  News 
1  News  Plaza,  Box  100 
Buffalo  NY  14240. 

An  Equal  Opportunity  Employer 


CITY  MAGAZINE  in  the  urban  center  in  the 
Northwest  seeks  advertising  director  with  out¬ 
standing  sales  skills.  Has  to  be  able  to  work  well 
with  small  but  enthusiastic  staff.  This  job  has 
all  the  advantages  of  a  small  publishing  com¬ 
pany.  (excitement,  opportunity  and  challenge) 
and  the  disadvantages  (initial  low  pay,  risk, 
demanding  work).  If  you  are  willing  to  sacrifice 
short-term  benefits  for  long-term  rewards,  send 
resume  and  covering  letter  to  SeattleVOICE 
Magazine,  1331  Third  Av,  Seattle  WA  98101. 


20,000  DAILY  has  opening  for  qualified  sales- 
oriented  advertising  representative  to  join 
young,  growing  staff,  sell  both  display  and  clas¬ 
sified^.  Experience  or  education  in  print  sales 
essential.  Salary  plus  commission.  Send  re¬ 
sume  to  S  Haskell,  Advertising  Director,  Ken- 
nebee  Journal,  Augusta  ME  04330. 


AGGRESSIVE,  motivated  advertising  salesper¬ 
son  looking  for  a  change  in  scenery  and  a 
friendly  atmosphere,  then  we  have  the  job  for 
you.  Semi-weekly  paper  in  Nogales,  Arizona  is 
looking  for  someone  with  experience  and  a 
take-charge  attitude.  Salary  plus  commission. 
Send  resume  to:  Nogales  International,  Attn: 
Jim  Afinowich,  Box  579,  Nogales  AZ  85621. 


ASSOCIATE.  Part  of  full  time  senricing  estab¬ 
lished  "Church  Pages"  in  newspapers  in  South 
and  Southwest.  Interesting,  pleasant,  profit¬ 
able.  Cooperative  Advertising  Services,  Box 
3122,  Lake  Charles  U  70602;  (308)  477- 
2084. 


ADVERTISING  REP  WANTED— Display  adver¬ 
tising  person  wanted  for  weekly,  central  Penn¬ 
sylvania,  12,000  circulation  newspaper.  Send 
resume  and  minimum  salary  requirements.  NO 
PHONE  CALLS.  To  Press  and  Journal,  Inc,  PO 
Box  310  Middletown  PA  17057. 


ADVERTISING  AND  PROMOTIONS  MANA¬ 
GER— For  dynamic  weekly  group  in  New  York 
State.  Must  be  an  experienced  self-starter  with 
a  proven  ability  to  manage  people  and  produce 
successful  promotions.  Sell  us  and  you'll  land  a 
good  job  in  a  nice  community,  plenty  of  chal- 
Fenges,  and  an  excellent  salary/incentive  plan. 
Send  letter,  resume  and  samples  to  Box  33 1 3, 
Editor  &  Publisher. 


CAREER  GROWTH  OPPORTUNITY 

As  retail  advertising  manager  at  major  Midwest¬ 
ern  newspaper.  If  you've  been  waiting  for  the 
right  challenge  to  utilize  fully  your  professional 
sales  experience,  management  skills,  and  sales 
innovativeness-this  is  it! 

Guaranteed  to  be  one  of  the  best  retail  advertis¬ 
ing  manager's  jobs  anywhere.  Send  resume  in 
fuTi  confidence  and  become  part  of  the  exciting 
80's  in  a  great  place  to  live  and  work.  Box 
3160,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Come  join  the  innovative  team  in  one  of  Amer¬ 
ica's  exciting  growth  markets,  in  the  heart  of 
the  Sun  Belt.  Our  sales  staff  chosen  "best  in 
state"  for  past  two  years  by  CNPA.  You'll  man¬ 
age  two  daily  newspapers  and  one  weekly. 
Possibly  you're  a  college  trained,  promotion 
minded  person  now  working  as  an  assistant  and 
"stalled." 

We'd  like  your  resume,  salary  history,  all  in 
confidence,  of  course. 

Write  John  Kelly,  Advertising  Manager,  The  De- 
sert  Sun,  Box  190,  Palm  Springs  CA  92263. 

Place  your  bet  on 
E&P  Classifieds 
We  bet  you’ll  be  satisfied. 

Call  for  rates  and  Info: 

(212)  752-7050. _ 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED  I 

HELP  WANTED  1 

ADVERTISING 

ADVERTISING 

CIRCULATION  \ 

EDITORIAL  m 

AGGRESSIVE  salesperson  to  be  ad  director  for 
weekly  in  Zone  2.  Chance  for  advancement  to 
top  management  in  near  future.  Send  resume 
to  Box  3181,  Editor  &  Publisher. 

NEW  MEXICO  WEEKLY,  award-winner,  needs 
assertive,  hard-working  advertising  manager  to 
sell  in  competitive  area.  Semi-arid,  energy  pro¬ 
ducing  area  near  Colorado  mountains.  Probably 
a  job  for  a  person  with  1-3  years  experience,  not 
a  novice,  but  all  applications  considered  and 

ATTENTION:  RETIRED  CIRCULATION  EX-  I 
ECUTIVES.  Supplement  younneome.  Stay  ac¬ 
tive.  Visit  old  friends.  Minimum  travel.  Intri¬ 
guing  proposal  from  major  supplier/manufac-  1 
turer  of  supplies  and  prizes.  Write  detailing  1 
^r  present  situation.  Box  3303,  Editor  &  1 
Publisher.  | 

COPY  EDITORS — Zone  1  metro  area  PM  has 
openings  for  career-minded  desk  people  with 
ability  to  edit  sharply  arKl  write  bright,  accurate 
heads.  Minimum  tuvo  years  experierKe.  Box 
3225,  Editor  &  Publisiver. 

ADVERTISING  SALES  REPRESENTATIVE.  We 

are  looking  for  a  West  Coast  sales  representa¬ 
tive  to  sell  advertising  space  for  one  of  the 
nation's  largest  boating  publications.  The  indi- 

acknowledged.  Position  opens  m  January. 
Send  resume,  salary  history  to  Rich  Van  Cleef, 
Independent  Review,  PO  Box  X,  Aztec  NM 
874  lO. 

CITY  EDITOR  for  small  but  consistently  award¬ 
winning  Midwestern  daily.  Direct  young  staff  of 

7.  Modular  layout;  VDT  experience.  Salary 
$13,000.  Clips  and  resume  to  B<n  3292,  Edi¬ 
tor  &  Publisher. 

vidual  we  seek  should  have  an  advertising  sales 
bacl«round,  knowledge  of  the  boating  industry 
helpml  but  not  necessary.  Salary  plus  commis- 

CIRCULATION  SALESPERSON:  Sell  circula-  ! 
tion  supplies,  prizes,  and  promotional  ideas  to  1 
establish  customers.  Circulation  management  i 
experience  a  plus  but  not  necessary.  Euellent  1 
opportunity.  Salary,  commission,  expenses, 
and  fringe  benefits.  Reply  Box  3263,  Editor  &  : 
Publisher. 

PARIS  NEWSLETTER  in  English  seeks  US 

skm  commensurate  with  experience.  Send  re¬ 
sume  and  salary  history  to  Box  3246,  Editor  & 
Publisher. 

partner  for  advertising,  distribution,  etc.  Pans 
Letter  Publishing  Company,  Incorporated,  689 
Fifth  Av,  New  York  NY  10022. 

COPY  EDITOR  wanted  for  Northeastern  AM. 
Experience  preferred.  SPORTS  REPORTER/ 
PH0T(X5RAWER  also  sought.  Emphasis  on 
local  coverage.  Send  clips  and  resume  to:  News 
Editor,  Medina  (tounty  Gazette.  PO  Box  407, 
Medina  OH  44258. 

ADVERTISING  SALES/MANAGEMENT— 

RETAIL  ADVERTISING  MANAGER 

Weekly  newspaper  in  Colorado  Rockies.  Ca¬ 
nyon  Courier.  PO  Box  430,  Evergreen  CO 

We're  an  upscale  suburban  group  of  twice 
weekly  newspapers  locateij  in  zone  5.  We  are 

CREW  MANAGER 

Medium  size  Zone  1  daily  seeks  an  aggressive  | 
individual  who  has  the  ability  to  set  up  and  run  { 
a  bov  crew  operation  .and  who  has  the  desire  to  : 
become  involved  with  sales  and  promotion. 
Prefer  candidate  with  newspaper  sales  experi¬ 
ence  .  Please  send  resume  or  contact  (Ury  Cata¬ 
nia,  The  Journal  Inquirer  Newspapers,  306  | 
Prog'ess  Dr,  Manchester  CT  06040;  (203) 
646^0500  ext  208.  j 

80438. 

looking  for  a  motivated  people-oriented  retail 
ad  manager  to  work  with  and  manage  a  staff  of 
11.  Minimum  4  years  management  experi¬ 
ence.  Send  resume  and  salary  requirements  to 
Box  3238,  Editor  &  Publisher. 

COPY  EDITOR  wanted  for  mid-sized  Eastern 
PM  daily.  Strone  editing,  headline  writing  and 
page  layout  skills  required.  Applicants  must 
have  a  minimum  of  two  years  experience  on  a 
copy  desk  utilizing  VDT's.  Send  resume,  work 
samples  to  Box  3312,  Editor  &  Publish^. 

ADVERTISING  MANAGER 

Enjoy  sunny  California  and  the  job  opportunity 
of  a  lifetime.  We're  looking  for  an  advertising 
manager  who  is  creative,  imaginative  and  hard¬ 
working.  The  individual  we  are  looking  for  will 

RETAIL  ADVERTISING  MANAGER  for  60,000, 

lead  and  motivate  all  advertising  personnel. 
This  job  has  no  boundaries  m  terms  of  growth 

Zone  2  daily.  Chance  to  join  young  manage¬ 
ment  team.  Excellent  opportunity  for  career 

CITY  EDITOR  needed  to  steer  a  northeast  Texas 
daily  along  a  course  toward  excellence.  Young, 
talented  staff  needs  an  expenerKed  hand  to 
guide  them  as  paper  changes  im^  and  de¬ 
sign.  Send  resume  to  David  Kubissa,  Managing 

potential.  Please  send  wur  salary  history  and  I 
resume  to  Box  3274,  Editor  &  Publisher. 

development.  If  you're  ambitious,  hardworking 
and  not  afraid  of  competition,  send  resume, 
salary  requirements  to  Mx  3242,  Editor  &  Pub- 

CIRCULATION  DIVISION  MANAGER  ! 

Major  AM  metro.  Zone  2.  seeks  experienced, 
goal-oriented  individual  to  join  management  ! 
team.  Organization,  leadership,  promotion.  1 
and  service  skills  are  a  must.  Good  salary  and  | 
benefits  with  company  car.  Send  resume  to  Box  i 
3325,  Editor  &  Publisher.  j 

MARKETING  DIRECTOR 

We're  looking  for  someone  who  can  take  over  a 
top  management  position  on  a  daily  newspaper  : 
and  grow  into  a  multiple  media  job  combining 
print  and  electronics.  Can  you  bring  sophistica¬ 
tion  to  our  advertising  approach?  Can  you  shake 
up  our  advertising  department  in  a  positive 
way?  Can  you  train  and  upgrade  a  staff?  The 
individual  we're  seeking  will  have  good  people 
skills  as  well  as  advertising  and  marketing  ex¬ 
perience.  A  midwestern  background  and  ex¬ 
perience  on  properties  under  40,000  circula¬ 
tion  will  be  helpful.  We're  located  in  a  thriving 
community  and  a  highly  competitive  market.  If 
you  think  you're  the  person  for  us,  introduce 
yourself  and  send  references  and  salary  history 
to  Box  3258,  Editor  &  Publisher. 

lisher. 

Editor.  Texarkana  Gazette.  PO  Box  62 1 .  Texar¬ 
kana  TX  75504. 

SALES  MANAGER 

Major  Midwestern  metropolitan  newspaper  has 
an  opening  for  a  retail  advertising  sales  mana- 

EDITING-LAYOUT— We're  looking  for  a  versa¬ 
tile  journalist  whose  prime  responsibility  would 
be  editing  and  layout,  but  who  can  also  get  the 
story  and  photos,  too.  Judged  the  best  daily  in 
Wyoming,  we  re  booming  along  with  our  com¬ 
munity  and  adding  a  Sunday  edition.  Our  cir¬ 
culation  is  7000  and  growing.  Please  send  re¬ 
sume,  referetKes  and  salary  requirements  to 
Box  3196,  Editor  &  Publisher. 

ger.  We  are  seeking  a  candidate  with  a  proven 
track  record  in  sales  management  in  addition  to 
a  college  degree.  Person  selected  will  enjoy 
direct  selling  involving  new  business  and  major 
accounts  and  training  and  motivating  a  staff  of 
talented  sales  reps  while  working  as  part  of  a 
management  team.  If  interested  we  invite  you 
to  forward  your  resume  in  complete  confidence 

OPPORTUNITY  1 

KNOCKING 

Experienced,  knowledeable,  shirt-sleeve  work¬ 
ing  circulation  manager  can  practically  name  ' 
his  price.  Southwest  Louisiana,  5-day  daily  | 
with  TMC  publication  needs  you  now.  Write  1 
Jack  Spence,  318  Mam  St,  Abbeville  LA  1 
70510  or  phone  (318)  893-4223.  | 

to  Box  3126,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 

EXPERIENCED  REPORTER 

To  handle  everything  from  breaking  news  to 
major  in-depth  projects.  Strength  in  hard  news 
and  analysis  of  complex  local  issues.  Excellent 
opportunity  on  a  medium-sized,  top-quality 
Zone  5  daily.  Reply  to  Box  3295,  Editor  & 
Publisher. 

SALES  ORIENTED,  experienced  advertising 
salesperson  for  5500  daily  and  18,000  con- 

OPPORTUN ITY  to  move  up  the  ladder  in  news-  j 
paper  circulation  to  a  number  2  spot.  Some 

NATIONAL  ADVERTISING  MANAGER.  One  of 
the  nation's  largest  boating  publications  seeks 
an  aggressive  advertising  sales  professional  to 

trolled  circulation  agri-business  weekly.  We're 
young  and  aggressive,  and  that's  the  kind  of 
people  we  want  to  hire.  Salary  plus  commis- 

circulation  sales/promotion  experience  re-  | 
quired.  $15,000  plus  to  start.  Excellent  be¬ 
nefits.  14,000  5-day  PM.  Zone  4.  Reply  to  Box  | 

sell  advertising  space  to  agencies  and  national 
marine  accounts.  Knowledge  of  the  boating  in- 
dutry  helpful  but  not  necessary.  Salary  plus 

Sion.  Send  complete  resume  along  with  some 
tear  sheets  to  Mack  Graham,  Devils  Lake  Daily 
Journal,  Box  1200,  Devils  Lake  ND  58301. 

MARKETING  REPRESENTATIVE  for  Wyom- 

3321,  Editor  &  Publisher.  ! 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 

For  further  information,  please  write:  North¬ 
west  Marketing  Limited,  PO  Box  3658,  Lacey 
WA  98503. 

DATA  PROCESSING 

salary  history  to  Box  3247,  Editor  &  Publisher. 

ing's  largest  newspaper,  one  of  the  hottest  mar¬ 
kets  in  the  country,  ranked  number  1  in  retail 
sales  per  household.  We  are  looking  for  a  dyna¬ 
mic  Individual  with  successful  daily  newspaper 
experience  to  become  a  leader  on  our  sales 
staff.  Good  benefits.  Send  complete  resume, 
references  and  salary  requirements  to  JoAnne 

DATA  PROCESSING  OPERATIONS  MANAGER  ' 

REPORTER/EOITOR  for  growing  Wyoming  M 

NATIONAL 

ADVERTISING 

for  medium/large  installation  in  Zone  2.  IBM  : 
hardware  and  systems  background  required.  ! 
Send  confidential  letter  and  resume  detailing  1 
experience  and  salary  requirements  to  Box  1 
3216,  Editor  &  Publisher.  1 

weekly.  Must  be  strong  on  layout,  heads,  photo¬ 
graphy.  Capable  of  developing  contracts  for  in- 
depth  news  and  feature  stories.  Send  resume, 
work  samples  and  salary  requirements  to  Inde¬ 
pendent  Record.  PO  Box  31.  Thermopolis  WY 
82443. 

MANAGER 

Miears,  Personnel  Director,  Casper  Star  Tri¬ 
bune.  PO  Box  80,  Casper  WY  82601;  (307) 

EDITORIAL 

237-8451. 

ARIZONA  REPUBLIC  seeking  crack  copy  edi¬ 
tors.  Week's  tryout  mandatory.  First  time  ap-  j 
p'ications  only,  please.  Send  resume  with  re¬ 
ferences  (phone  numbers)  to  B.  Clair  Cobb.  | 
News  Editor.  Arizona  Republic,  Box  19^0.  ; 
Phoenix  AZ  85001.  j 

H  Our  newspaper  seeks  a  people-oriented, 

H  aggressive,  innovative  person  with  demons- 

H  trated  successful  experience  to  manage  our 

H  national  advertising  department.  Responsibili- 

H  ties  involve  national  advertising  sales  plus 

CIRCULATION 

CIRCULATION  DIRECTOR 

APME 

EDITORS 

Cast  your  net  for  minority 
talent  in  the  broadest  pool 
available.  JOB  NET.  a 
national  placement  ser- 

es 

vii 

ar 

re 

d( 

itablishing,  implementing  and  maintaining  a 
>ble  co-op  advertising  program.  Proven  sales 
id  managerial  abilities  a  must.  Please  send 
sume  and  salary  history  in  complete  confi- 
!nce  to: 

PERSONNEL  DIRECTOR 

KNOXVILLE  NEWS-SENTINEL 

PO  BOX  80 

KNOXVILLE  TN  37901 

Major  market  competitive  daily  is  seeking  an 
experienced  manager  to  lead  a  well  staffed  de¬ 
partment  of  professionals  to  further  gains  in 
circulation  and  improved  service.  Good  pay, 
fringes  and  working  conditions.  Outstanding 
opportunity  for  the  right  individual.  Send  com¬ 
plete  resume  and  salary  requirements  to  Box 
3240,  Editor  &  Publisher.  All  replies  kept 
strictly  confidential. 

ASSIGNMENT  EDITOR  j 

COPY  EDITOR  i 

FOOD  EDITOR  | 

REPORTER/WRITER 

GRIT,  the  national  small  town  and  family  week-  j 
ly.  is  expanding  its  editorial  staff.  We  are  look¬ 
ing  for  bright,  creative,  energetic  people  who  1 
want  to  work  and  grow  in  high-quality  environ¬ 
ment  of  northcentral  Pennsylvania.  Experience  | 

1 

CIRCULATION  MANAGEMENT 

Fast-growing  metropolitan  newspaper  (Zone  4),  subsidiary 
of  major  publisher,  seeks  experienced  individual  to  manage 
B0,000-plus  home  delivery  operation.  Position  reports  to 
our  circulation  director  and  as  a  key  member  of  our  circula¬ 
tion  management  team,  you’ll  be  involved  in  budgeting, 
decision  making  and  staffing  responsibilities.  If  you  have 
five  or  more  years  experience  and  a  proven  track  record  in 
the  circulation  field,  are  innovative,  seek  challenge  and 
responsibility,  and  desire  to  accelerate  your  $30,000-plus 
salary,  we’re  interested  in  talking  with  you.  We  offer  an 
ideal  living  climate,  challenging  work  environment,  and 
excellent  salary  and  fHnge  benefits  package.  Qualified  ap¬ 
plicants  please  submit  resume  (in  strictist  confidence)  in- 

scught,  but  talent  counts  most.  Send  resume  i 
and  salary  history  to:  RC  Kessler.  Grit  Pub¬ 
lishing  Co.  208  W  Third  St.  Williamsport  PA 
17701.  An  Equal  Opportunity  Employer  M/F. 
No  telephone  calls  accepted. 

vice,  has  supplied  editors 
with  more  than  80  minority 
journalists.  We  charge  a 

1 

BEST  OF  BOTH  WORLDS:  Quality  conscious 
northern  Illinois  rural  weekly  has  position  avail¬ 
able  for  a  person  to  be  involved  in  the  total 
newspaper  operation  (photography,  writing,  j 
editing,  design  and  layout),  working  with  mod¬ 
em  news  handling  equipment  and  helping  us 
continue  our  award-winning  ways.  Position  ti¬ 
tle,  editor;  salary,  competitive;  major  require¬ 
ment,  enthusiasm.  Contact  Tri-County  Press, 
Pok)  IL  61064,  phone  (815)  946-2211. 

minimal  fee  that  is  applied 
at  the  point  of  hiring  only 
to  the  on-going  operations 
of  our  non-profit  service. 

Looking  for  minority  repor- 
ters,  editors,  photo¬ 
graphers  at  all  levels  of  ex¬ 
perience?  Call  or  write; 

JOB  NET 

1523  New  Hampshire 

1 

1 

BUSINESS  WRITER  with  at  least  2  years  ex¬ 
perience  in  financial  reporting  wanted  for  fast, 
interpretive  3-person  business  news  staff  on 
pnze-winning  PM  daily.  Send  clipsand  resume 
to  Bracey  Campbell,  Managing  Editor,  The 
Nashville  Banner,  1100  Broadway.  Nashville 
TN  37202. 

1 

1 

eluding  salary  history  and  brief  synopsis  of  your  major 
aooompllshments  to  Box  3860,  Editor  Sc  Publisher. 

BUSINESS  REPORTER  for  65,000  morning 
newspaper  in  competitive  market.  Business¬ 
writing  experience  rectoired.  Send  resume  to 
Bill  Jackson.  Editor,  The  Evansville  Courier, 

Ave..  N.W..  Washington 
DC  20036;  (202)  797-1^. 

L 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
JOB  LEADS 


HELP  WANTED 
PRODUCTION 


EXPERIENCED  REPORTER  with  managerial 
talent  sought  by  daily  in  Zone  5  university  city. 
Respected  paper,  fine  place  to  raise  a  family. 
The  right  person  will  be  in  charge  of  the  news¬ 
room  in  12  to  14  months.  Box  3302,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  needed  by  good, 
prize-winning  chain  weekly  in  attractive,  7000 
population  small  city  with  major  forest  pro¬ 
ducts  industrial  complex  in  southern  Arkansas. 
Close  to  new  national  wildlife  refuge  and  many 
hunting-fishing  facilities.  Must  be  good  writer 
and  photographer,  self-starter  with  proven  abil¬ 
ity  to  cover  ciW<ounN  government,  features, 
general  news.  About  $200  to  start  with  medical 
and  life  insurance,  vacations,  etc.  Please  do 
NOT  apply  unless  you  understand  where  we’re 
located,  realize  routine  can  be  tougher  on 
vreeklies  than  dailies  —  and  you  mean  busi¬ 
ness!  Job  open  early  December,  but  we  need 
applications  to  check  out  NOW.  Send  letter, 
resume,  five  samples,  references  to  Ashley 
News  Observer,  Box  798,  Crossed  AR  71635. 


EDITOR:  Quality  weekly  on  the  North  Shore 
(Massachusetts)  wants  experienced  person  to 
manage,  edit  and  report.  Has  2  full-time  repor¬ 
ters  plus  freelancers.  Person  should  want  to  live 
and  participate  in  community  which  is  both 
lively  and  beautiful,  and  turnout  the  best  possi¬ 
ble  weekly.  Resume  and  clips  to  Jean  Richards, 
North  Shore  Weeklies,  2  Washington  St. 
Ipswich  MA  01938. 


FXUS  MAGAZINE  EDITOR,  Sunday  Pennsyl¬ 
vania  is  seeking  an  editor  for  it's  Focus  Maga¬ 
zine.  Successful  candidate  will  edit,  do  layout 
and  write  stories  for  the  Sunday  magazine  that 
serves  a  wide  area  of  central  Pennsylvania. 
Send  resume,  clips  and  salary  requirements  to 
Jim  Burchik,  Managing  Editor,  South  8th  and 
Poplar  Streets,  Letanon  PA  17042. 


FEELING  STIFLED?  Looking  for  a  newspaper 
with  experimental  ideas  about  communicat¬ 
ing?  We  seek  young  thinkers  who  have  1  or  2 
years  of  experience  and  who  want  to  grow.  We 
are  growing  in  Ohioand  will  add  reporting,  copy 
and  wire  Miting  positions.  Send  resume  and 
current  salary  to  Box  3311,  Editor  &  Publisher. 


Manager,  Editor,  Reporter 
The  Advertiser  Democrat  m  Norway,  Maine  is 
looking  for  a  manager,  an  editor — reporter  and 
a  reporter.  Candidates  for  the  manager  and  edi¬ 
tor  positions  should  have  energy,  weekly  news¬ 
paper  experience  ,  small-town  background. 
Send  resume,  clips  to  Jim  Milliken,  The  Adver¬ 
tiser  Democrat,  2  Bridge  St,  Norway  ME 
04268. 


NEWS  BUREAU  CHIEF.  Medium-size  daily  in 
Pennsylvania  seeks  shirt-sleeve  editor/writer  to 
head  up  news  bureau  in  highly  competitive 
market.  Solid  writing  and  editing  experience  a 
must  along  with  the  ability  to  coordinate  cover¬ 
age  and  manage  news  staff.  Send  resume  and 
samples  to  Box  3257,  Editor  &  Publisher. 


NEW  YORK'S  fastest  growing  daily  needs  a 
blue-chip,  thoroughly  experienced  editor  for 
sports  staff.  Must  be  thoroughly  experienced  in 
all  phases  of  editing,  headline  writing,  layouts 
and  make-up.  VDT  experience  a  must.  Send 
resume  to  Box  3317,  Editor  &  Publisher. 


RAPIDLY  GROWING  newspaper  in  college  town 
near  New  Orleans  seeks  trained  journalist  for 
reporter's  slot  and  skilled  journalist  for  city  edi¬ 
tor's  job.  Write  Managing  Editor,  Box  1149, 
Hammond  LA  10404-1 149  or  call  (504)  345- 
2333. 


REPORTER  needed  in  lifestyle  department  of 
fast-growing  west  Texas  daily.  Entry-level  or 
some  experience.  Familiarity  with  VDT  and 
page  layout  helpful.  Applications  also  being 
taken  for  editorial  writer/reporter.  Excellent 
company  benefits,  paid  medical/dental,  profit 
sharing.  Resumes,  samples  to  Jim  Servatius, 
The  Reporter-Telegram,  Box  61 50,  Midland  TX 
79702. 


TOP  SOUTHEAST  DAILY  is  hunting  reporter 
with  2  to  5  years  experience  to  write  business 
news.  If  you’re  fast,  creative  and  know  how  to 
report  financial  news  first  and  best,  we  want  to 
hear  from  you.  You  must  have  ideas,  initiative 
and  stamina.  Box  3256,  Editor  &  Publisher. 


WRITER/EDITOR  required  by  small,  non-profit 
agency  providing  technical  assistance  in  Third 
World  countries.  Job  combines  writing  grant 
proposals,  other  fund-raising  activities  and 
editing  publications.  Qualifications  include  at 
least  four  years  experience  of  writing  and  edi¬ 
ting:  hands-on  experience  of  publication  pro¬ 
duction.  Salary:  SIB.CXX)  plus  benefits.  Posi¬ 
tion  available  January/February  1982.  Send  re¬ 
sume  by  December  1 5th  to  Box  3282,  Editor  & 
Publisher. 


SPORTSWRITER  for  41,000  AM  daily  in 
southeast  Pennsylvania.  Four  person  staff 
covering  local  colleges,  high  schools,  Phi¬ 
ladelphia  and  Baltimore  pros.  Applicants 
should  have  some  daily  experience  preferably 
as  sports  editor  of  smaller  newspaper.  Send 
complete  resume  and  clips  to  Box  3294,  Editor 
&  Publisher. 


SPORTS  COPY  EDITOR  with  the  emphasis  on 
copy  editor.  Ability  to  convert  regular  sports 
copy  to  regular  English  means  more  to  us  than 
graphics,  but  layout  and  headline  experience 
ne^ed.  Upward  mobility  possible.  North  Caro¬ 
lina  AM  paper.  Good  college  sports  area.  Send 
work  samples,  resume,  pay  expectations  to  Box 
3304,  Editor  &  Publisher. 


THE  OKAZ  Organization  tor  Press  Publication  - 
one  of  Saudi  Arabia's  leading  publishing 
houses  -  currently  has  openings  for  business 
reporters  on  its  English  language  daily. 

Applicants  should  have  at  least  three  years  ex- 
p^ience  as  either  business  reporters,  or  have 
interest  in  business,  and  experience  or  interest 
in  Mid-East  affairs  (of  a  non-political  nature). 
Graduates  with  journalism  degrees  will  be  con¬ 
sidered. 

Initially  based  at  the  Jeddah  main  office,  appli¬ 
cants  will  be  offered  single-status  contracts,  of 
either  one  or  two  years  term,  together  with  a 
starting  salary  (paid  in  Saudi  RiyaTs,  Jeddah)  of 
SR  60,000  per  annum.  Benefits  include  com¬ 
pany  medical  coverage,  furnished  (shared) 
accomodation,  transport,  start,  end  of  contract 
air  ticket,  plus  30  days  paid  leave  will  be 
offered,  together  with  normal  national  holi¬ 
days.  An  end  of  contract  bonus  scheme  oper¬ 
ates,  and  for  those  applicants  who  choose  two 
year  contracts,  a  guaranteed  10  percent  annual 
salary  increase  is  built  into  the  salary. 

All  applicants  should  send  full  resumes  to:  Dr 
Saud  S  Islam,  Editor-In-Chief,  The  Saudi 
Gazette,  PO  Box  5576,  Jeddah,  The  Kingdom 
of  Saudi  Arabia.  (Please  note  that  airmail  varies 
between  10-14  days). 


THE  BERMUDA  NEWS  BUREAU  needs  writer/ 
reporter  with  strong  background  in  travel,  liv¬ 
ing,  community  features.  Must  be  flexible  to 
style  requirements  of  news,  features  for  wide 
range  of  North  American  and  British  media, 
including  periodicals.  Sports  writing  ability  an 
asset.  College  education  with  major  in  English 
or  Journalism  minimum  educational  require¬ 
ments:  minimum  5  years  experience  with 
known  media.  Three  year  contract:  salary  scale 
$24,210-$26,061.  Bureau  isa  branch  of  gov¬ 
ernment  department  of  tourism.  Resume,  clip¬ 
pings  in  first  instance  to:  The  Manager,  Bermu¬ 
da  News  Bureau,  630  Fifth  Av,  New  York  NY 
10111-0068,  by  November  9. 

THE  WEST  MOUNTAIN  TIMES,  a  new'sub- 
urban  weekly  near  Salt  Lake  City,  needs  an 
experienced  editor  immediately.  Expertise  in 
all  aspects  of  news  and  production  is  essential. 
Good  salary  and  benefits.  Call  (801)  966- 
4444. 


WANTED — Someone  with  at  least  five  years  of 
solid  reporting  and  editing  experience  for  an 
assistant  city  editor's  position  at  the  Wilkes- 
Barre  Times  Leader.  We  want  someone  who  will 
have  an  eye  on  the  city  editor's  chair.  It's  a 
high-pressure  challenging  and  rewarding  posi¬ 
tion  for  the  right  person.  Reply  to  Dale  Duncan, 
City  Editor,  PO  Box  730,  The  Times  Leader, 
Wilkes-Barre  PA  18711. 


WRITER/EDITOR  to  direct  Aspen,  Colorado 
dailyknownfortough  imaginative  copy.  Adver¬ 
tising/business  experience  preferred.  You  call 
the  shots.  Dave,  (303)  925-2221,  7-lOam 
(MDT),  or.  Daily  News,  Box  10541,  Aspen  CO 
81612. 


WASHINGTON  NEWSPAPER  GROUP  has 
opening  for  energetic,  thoughtful  reporter  in  its 
Washington  bureau  Box  3310,  Editor  &  Pub¬ 
lisher. 


WE’RE  EXPANDING 

Established  80,000  AM  daily  is  opening  a  new 
bureau.  We  have  reporter  openings  for  muni¬ 
cipal  beats  and  general  assignment.  Copy  edi¬ 
tor  and  layout  editor  positions  also  available. 
Highly  competitive  Zone  4  market.  We  offer  an 
ideal  working  environment,  top  salary  and  com¬ 
petitive  benefits.  Interested  applicants  please 
send  resume  including  salary  history  and  re¬ 
cent  work  samples  to  Box  3324,  Editor  &  Pub¬ 
lisher. 


ZONE  5  WEEKLY  TAKING  APPLICATIONS  for 
use  in  filling  possible  opening(s)  on  news  staff. 
Preference  given  for  experience  in  local  govern¬ 
ment  reporting,  use  of  35mm  camera,  dar¬ 
kroom,  layout.  Prize-winning  publication  offers 
good  pay.  benefits:  excellent  location.  Letter, 
resume  to  Box  3268,  Editor  &  Publisher. 


CLASS  OF  '82:  Editors  reveal  traits  they  look 
for  in  new  reporters  and  what  questions  they 
ask  in  intenriews.  For  more  information,  write 
Box  3213,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MAILROOM 


130,000  AM-PM-SUNDAY  in  Zone  5  has  an 
opening  for  a  mail  foreman.  Sheridan  inserting 
equipment  experience  a  must.  Send  resume 
and  salary  requirements  to  Box  3315,  Editor  & 
Publisher. 


MARKETING 


KEY  MANAGEMENT 

Job  as  marketing  director  at  growing  metropoli¬ 
tan  newspaper.  Great  opportunity  for  next  ma¬ 
jor  career  step  up. 

Management  responsibilities  include  areas  of 
promotion,  research,  newspaper  in  education, 
and  other  sales  supi^.  Truly  a  rare  job  oppor¬ 
tunity  in  a  fine  growing  city  with  an  excellent 
company. 

Don't  delay  in  sending  resume  in  confidence  to 
Box  3155,  Editor  &  Publisher. 


MARKETING  MANAGEMENT 
Top  marketing  management  position  with  lead¬ 
ing  West  Coast  newspaper  operation.  We're 
seeking  a  top-notch  professional  who  knows 
and  understands  modern  marketing  concepts. 
We  are  a  major  nationally  recognized  and  re¬ 
spected  newspaper  organization.  Strong  back¬ 
ground  in  advertising/promotion/marketing 
essential.  We  want  only  qualified  applicants. 
This  is  not  a  position  for  people  on  their  way  up. 
Send  resume  and  salary  requirements  to  Box 
3273,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


ARIZONA  6  day  daily  needs  a  photojournalist 
who  can  blend  pictures  and  words  to  make 
magic.  Expanding  staff  also  needs  reporting 
and  editing  talent  for  daily  and  weekly  news¬ 
papers.  Mail  resume,  references,  samples  to 
Donovan  M  Kramer.  Jr,  Managing  Editor,  Casa 
Valley  Dispatch.  PO  Box  639,  Casa  Valley  AZ 


DARKROOM 
LAB  TECHNICIAN 


For  daily  metropolitan  newspaper.  EXPERI¬ 
ENCED  black  and  white  printing  and  proces¬ 
sing,  some  color  beneficial,  but  not  necessary. 
Knowledge  in  mixing  chemicals  and  general 
darkroom  procedures.  Send  resume  tO; 

Box  3293 
Editor  &  Publisher 

an  equal  opportunity  employer  (M/F) 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  ccirculation  suburban  weekly  in  cen¬ 
tral  Illinois.  Must  have  ability  to  copy  read, 
write  features,  take  photos,  run  darkroom. 
Must  have  own  camera  and  car.  Send  resume 
and  clips  to  Observer,  5717  N  Humboldt. 
Peoria  IL  61614. 


PRESSROOM 


IMMEDIATE  OPENING  for  journeyman  press- 
person.  Central  California  coast.  Ciouble-width 
letterpress.  Seven-day  morning.  Excellent  sal¬ 
ary  and  benefits.  Box  3269,  Editor  &  Pub¬ 
lisher. 


OFFSET  PRESSPERSON  with  3  years  experi¬ 
ence  on  double  width  presses.  We  offer  com¬ 
petitive  pay  and  excellent  company  benefits. 
Send  inquiries  to  James  Fuller,  c/o  Lakeland 
Ledger,  PO  Box  408,  Lakeland  FL  33802  or 
call  (813)  687-7861. 

A  NEW  YORK  TIMES  COMPANY 


PRESSPERSON  WANTED  IMMEDIATELY- 
Central  Pennsylvania  weekly  wants  experi¬ 
enced  pressperson  for  5-unit  Goss  Community 
with  color.  Press  maintenance  required.  Send 
detailed  resume  and  minimum  salary  require¬ 
ments,  NO  PHONE  CALLS.  To:  Press  and  Jour¬ 
nal.  Inc,  PO  Box  310,  Middletown  PA  17057. 


COMPOSING  ROOM  TECHNICIAN 
Applicant  must  be  experience  in  all  phases  of 
electronic  composing  room  operations  from 
hands-on  systems  maintenance  and  trouble 
shooting  to  ad  and  page  makeup  and  camera. 
Open  shop.  Send  resume-Times-Obsen/er,  8 
Robbins  St,  CN  2449,  Toms  River  NJ  08753. 


MULTI-MEDIA  organization  with  small  in- 
house  printing  and  distribution  facilities  in 
New  York  seeks  production  supervisor  with 
training  in  printing  management.  Knowledge  of 
computer  typesetting,  high-speed  wire  delivery 
and  publishing  fields  will  be  helpful.  Send  re¬ 
sume  and  salary  requirements  to  Box  3327, 
Editor  &  Publisher. 


PRODUCTION  ASSISTANT  OR  JUNIOR  in¬ 
terested  in  management.  Training  provided  on 
computer  and  management  techniques.  Send 
resume  and  personal  data  to  Box  3182,  Editor 
&  Publisher. 


PRODUCTION  MANAGER  for  5  day  PM  and 
18,000  agri-business  weekly.  Harris  V-15A, 
compugraphic  composing  room.  All  our  equip¬ 
ment  is  in  excellent  condition.  Must  be  very 
st.'ongon  maintenance  and  a  good  people  man¬ 
ager.  Salary  is  negotiable  in  the  20M  range. 
Must  have  very  good  resume  and  references 
Strong,  small  community  with  excellent  hunt¬ 
ing  and  fishing.  Write  Box  3261 ,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER 
Production  manager  wanted  for  a  large  West 
Coast  newspaper  operation.  Must  be  know¬ 
ledgeable  in  all  production  areas  and  have  a 
solid  management  background  in  newspaper/ 
commercial  printing.  Send  resume  and  salary 
history  to  Box  3300,  Editor  &  Publisher. 


PROMOTION 


PROMOTION 

MANAGER 

We  have  a  new  position  and  are  looking  for  an 
individual  who  has  experience,  talent  and  lead¬ 
ership  to  take  on  the  challenge  of  managing  our 
promotion  and  research  departments.  Respon¬ 
sibilities  include  promotion  and  research  pro¬ 
jects  in  advertising,  circulation  and  editorial. 
Also  will  be  responsible  for  community  rela¬ 
tions  and  sales  presentations.  Marketing  ex¬ 
perience  a  real  plus  Please  send  resume  and 
salary  history  in  complete  confidence  to. 
PERSONNEL  DIRECTOR 
KNOXVILLE  NEWS-SENTINEL  CO 
PO  BOX  80 

KNOXVILLE  TN  37901 


PROMOTION  MANAGER 
GRIT,  the  national  small  town  and  family  week¬ 
ly  seeks  self-starting  professional  to  lead  its 
promotion  program  including  upcoming  ICXJth 
anniversary  year.  Promotion  and  public  rela¬ 
tions  experience  preferred-including  know¬ 
ledge  of  copy  writing,  graphics  and  layout-but 
energy,  ideas  and  ability  to  do  hands-on  news¬ 
paper  promotion  work  are  prime  assets  sought. 
GRIT'S  home  office  is  in  good-living  area  of 
northcentral  Pennsylvania.  Send  resume  and 
salary  hoston  to:  RC  Kessler,  Grit  Publishing 
Co,  208  W  Third  St,  Williamsport  PA  17701. 
An  Equal  Opportunity  Employer  M/F.  No  tele¬ 
phone  calls  accepted. 


SALES 


PART-TIME  SALES  persons  wanted  across  na¬ 
tion  to  sell  our  columns,  comics  and  services  to 
nearby  newspapers.  Commission,  renewals. 
Need  4-6  hours  per  month,  dependability. 
Write  to:  API  Sales,  316  Broadway,  Reho  NV 
89502. 


SALES  MANAGER 

We're  in  the  market  to  replace  a  sharp,  aggres¬ 
sive,  fast-paced  sales  manager  who  has  just 
been  moved  to  broadcasting.  We  are  a  New 
Orleans  based  regional  monthly  business  news¬ 
paper.  growing  at  a  very  fast  pace  and  need  a 
profit-oriented,  sales  leader  who  can  set  the 
standard  for  others  to  follow.  The  pay  is  good, 
working  conditions  can't  be  better  and  with 
your  new  office  space  overlooking  Lake  Pont- 
chartrain,  we've  got  a  great  job  for  the  right 

rson 

you're  interested  in  having  fun  and  making 
money  in  a  great  place  like  New  Orleans,  send 
your  resume,  salary  requirements,  and  the  best 
cover  letter  you've  ever  written  to  William  M 
Metcalf,  Jr,  Publisher,  Citibusiness,  3900  N 
Causeway.  Suite  1111,  Metairie  LA  70002. 
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POSITIONS  WANTED. 


ADMINISTRATIVE 


FINANCIAL  EXECUTIVE  seeks  senior  level 
position  with  communications.  Experienced 
newspapers,  broadcasting,  motion  pictures, 
CPA,  MBA,  Big  8.  Box  3244,  Editor  &  Pub¬ 
lisher. 


SEASONED  people,  systems,  cost  and  quality 
oriented  manager  with  excellent  record  and  re¬ 
ferences.  Box  3316,  Editor  &  Publisher. 


YOUNG  newspaper  executive  with  established 
record  ot  achievement  as  circulation  director, 
marketing  director,  general  manager  and  pub¬ 
lisher  of  daily  newspapers  from  20,000  to 
200,000  circulation  looking  for  a  new  oppor¬ 
tunity.  Will  consider  all  situations  regardless  ot 
size  or  position.  What  I  am  looking  tor  is  a 
genuine  chance  to  become  a  part  of  a  growth 
minded  organization  interested  in  development 
and  the  future  of  the  business.  Excellent  refer¬ 
ences  and  full  resume.  Available  now.  Box 
3088,  Editor  &  Publisher. 


EDITORIAL 


A  LOT  OF  TALENT  for  your  money  if  the  job  is 
right;  thirty  years  of  general  newspaper,  maga¬ 
zine  and  i^oto  (color  and  black/white)  experi¬ 
ence.  Clips  prove.  Sound  working  knowledge  of 
graphics  and  production.  Around  the  world 
nine  times:  specializing  in  geo-politics.  South¬ 
east  Asia  and  Middle  East;  foreign  correspon¬ 
dent  for  major  daily.  Locate  US  or  abroad  Job 
must  have  challenge.  Available  for  intennew. 
Box  3249,  Editor  &  publisher 


ALL-AROUND  exclusive  coverage  ot  South  Asia 
from  New  Delhi  base.  Contact  Zappasodi/ 
Chaudhur',  7015  Cleveland  Av.  Upper  Darby 
PA  19082. 


ADVERTISING 


I  WANT  TO  WORK  FOR  YOU 
Ad  executive,  with  25  years  of  expertise,  wants 
to  help  make  your  newspaper  the  best  in  your 
area.  Please  write  to  Anderson,  TO  Box  3302, 
Munster  IN  46321. 

CIRCULATION 


BRIGHT  CHINESE  WOMAN  JOURNALIST- 
Seek  newspaper  or  magazine  career.  Iowa  MA, 
knows  VOT,  layout,  photography,  good  at 
bilingual  needs,  research  and  editing.  Will  lo¬ 
cate.  Box  3186,  Editor  &  Publisher. 


BRIEF  FREELANCE  TRY  FIZZLED.  18-year 
news  veteran  wants  career  opportunity.  Report¬ 
ing,  editing  skills,  weeklies,  daily.  Any  Zone. 
Box  3236,  Editor  &  Publisher. 


COPY  EDITOR.  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VOT  know-how.  Howard  Harmening, 
15(X)  Royal  Crest.  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 


CIRCULATION  DEVELOPMENT  specialist. 
Marketing  degree.  Presently  employed  seeks 
sales  or  management  position  in  New  York  City 
or  suburbs  Excellent  references.  Box  3217, 
Editor  &  Publisher. 

CIRCULATOR — Years  of  experience,  looking 
for  a  change.  Strong  in  sales,  service,  promo¬ 
tions  and  accounts  receivable.  Prefer  medium 
or  small  publication.  Any  Zone.  Box  3228,  Edi¬ 
tor  &  Publisher 


COPYEDITOR.  37.  available.  Experienced  in 
layout,  copyediting  on  large  and  small  news- 
jjapers.  Creative,  hard-working.  Tryout  would 
be  acceptable.  Box  3283,  Editor  &  Publisher. 


OVER  25  YEARS  EXPERIENCE  in  circulation 
management  on  18,000  to  32,000  evening 
and  morning  newspapers  Not  a  god.  but  excel¬ 
lent  references  will  substantiate  my  honesty, 
dedication  and  knowledge  in  all  phases  of  the 
circulation  protession  Modern  and  trugal 
habits  will  make  my  success  your  gam.  Second 
slot  on  medium  daily  considered  Dean  Har¬ 
mon,  905  Bunker  Hill,  Temple  TX  76501  or 
phone  (817)  778-9219. 

WASHINGTON  STAR  DIVISION  MANAGER 
seeks  management  position.  Excellent  refer¬ 
ences.  32  years  old.  Box  3234,  Editor  &  Pub¬ 
lisher. 


DO  YOUR  HEADLINES  SING?  Is  your  copy 
tight?  Layout  logical  and  bright?  Is  your  staff 
well  allocated  and  motivate?  Do  you  meet 
deadlines  with  ease?  Top  editor  can  show  you 
how.  New  Jersey-New  York-Connecticut  area. 
Box  3177,  Editor  &  Publisher. 


EXCELLENT  FEATURE  WRITER,  31.  2  years 
weekly  experience,  seeks  challenging  spot  on 
small  weekly  or  daily  anywhere  in  Sun  Belt.  Call 
(813)  639-7716.  Great  clips,  graduate  de¬ 
gree. 


EDITORIAL 


ADAPTABLE  REPORTER/photographer.  26, 
with  5  years  experience,  seeks  general  assign¬ 
ment  spot  in  Zone  7,  8  or  9.  VIJT.  Box  3243, 
Editor  &  Publisher. 


MAY  '81  college  greaduate  seeks  sports  writing 
position.  Edited  college  paper  and  has  worked 
on  medium  Eastern  daily  since.  Darkroom  and 
VDT  experience.  Knows  sports.  Zones  1  and  2 
preferred.  Box  3279,  Editor  &  Publisher. 


MULTI-TALENTED  editor/writer  seeks  nevrs- 
paper  or  magazine  job  covering  features,  out¬ 
doors  or  entertainment.  Award-winning  8  year 
veteran.  Call  Denis  Kavemeier  at  (414)  355- 
1658. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus 
equipment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  Industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


NASA  intern/feature  writer  seeks  reporting  or 
PA  job-availabie  January  1.  1982.  For  resume 
and  clips  contact  Theresa  Foley  AC  (305)  867- 
2468  or  267-7679. 


EDITORIAL 

EDITOR-INVESTOR.  Wire  service  bureau  chief 
seeks  editing-investmg  opportunity  on  small 
daily  or  large  weekly  intones  1  or  2.  Reply  with 
'Uil  details.  Can  make  substantial  investment.  \ 
Box  3267,  Editor  &  Publisher.  i 

j 

FORMER  WEEKLY  EDITOR,  31,  seeks  report¬ 
ing  position  on  medium,  large  daily.  6  years 
reporting,  editing  experience.  Strong  clips,  re¬ 
ferences.  Will  consider  all  Zones;  (615)  297- 
0369. 

HARDWORKING  sportswriter,  25,  interested 
in  job  on  mid-sized  daily  in  Zones  2,3,5.  Three 
years  experience.  Box  3296,  Editor  &  Pub¬ 
lisher. 

I'M  TALENTED,  energetic,  and  hard-working. 
Looking  for  opportuni^  to  break  into  journalism 
full-time.  Am  now  writing  part-time  for  a 
30,000  daily  and  have  much  campus  news 
experience.  Willtne  to  relocate.  Write  for  re¬ 
sume,  clips  and  references.  Box  3287,  Editor 
&  Publisher. 

LIFESTYLE  SECTION  looking  run  down?  Do-it- 
all  journalist  strong  in  writing,  graphics,  photo¬ 
graphy  will  make  it  sparkle.  6  years  experience, 

3  at  48,000  circulation  daily.  Prefer  Zones  9, 
2,  1.  Box  3314,  Editor  &  Publisher. 

MATURE,  dependable  Zone  2  J-grad  and  for¬ 
mer  reporter,  mid-30's,  desires  to  re-enter  jour¬ 
nalism  profession.  Seeking  position  as  news¬ 
paper  reporter.  Will  relocate  anywhere  in  USA 
or  Canaria.  Presently  emplr^/ed  in  the  steel  in¬ 
dustry.  Also,  a  part-time  student  and  a  free¬ 
lance  writer.  Excellent  health.  Non-drmker  and 
non-smoker.  Box  3262,  Editor  &  Publisher. 

NEWS  EDITOR  ot  award-winning  Pt  Reyes 
Light  moving  to  Los  Angeles,  seeks  reporting  or 
editing  job.  Versatile  community  journalist, 
25,  strong  on  investigation,  government,  ran¬ 
ching,  schools,  features.  Jon  Berry.  10992 
Ashton  Av,  Apt  314,  Los  Angeles  CA  90024; 
(213)  479-3430. 

PULITZER  PRIZE  WINNING  news  executive 
also  winner  of  Sigma  Delta  Chi  award  for  dis¬ 
tinguished  editorial  writing  seeks  challenge. 
Prefer  New  York,  will  consider  ail.  Salary  ne^s 
flexible.  PR,  advertising  replies  welcome.  Box 
3239,  Editor  &  Publisher. 

REPORTER-REWRITE.  20  years  smalltown 
and  metropolitan  dailies.  Author  of  5  books. 
I've  covered  it  ail.  but  police  and  courts  my 
specialty.  Warm  climate  more  important  than 
large  circulation.  (312)  871-2372  or  Box 
3307,  Editor  &  Publisher. 

SPORTSWRITER,  25.  2Vz  years  on  100,000- 
plus  Eastern  daily.  Extensive  experience  cover¬ 
ing  high  school  and  pros,  copy  editing  and 
headlines.  Strong  on  features.  VDT  and  Tele¬ 
ram.  Good  clips.  Box  3286,  Editor  &  Publisher. 

SPORTS  EDITOR/WRITER.  3  years  experi¬ 
ence,  seeks  spot  on  staff  of  quality  daily  m 
Zones  1,  2.  3.  5.  Photo,  darkroom,  layout,  VDT 
experience.  A  no-nonsense  hard  worker.  Box 
3323,  Editor  &  Publisher. 

POSITIONS  WANTED 


EDITORIAL 


VERSATILE,  persistent,  perceptive  reporter/ 
editor  seeks  fresh  challenge  on  larger  daily  ot 
magazine.  Extensive  and  varied  writing  back¬ 
ground  on  medium-sized  daily,  AP  award- 
winner.  Will  relocate  for  THE  job.  Box  3278, 
Editor  &  Publisher. 

VERSATILE  AND  CREATIVE:  Experience  in 
law,  education,  social  work  plus  4  years  jour¬ 
nalism  experience.  Hard  news,  features,  edit¬ 
ing  skills,  too.  Will  consider  reportng or  editing 
job.  Box  3288,  Editor  &  Publisher. 


VETERAN  NEWSMAN  Only  36.  Almost  20 
years  experience  reporting  and  copy  desk.  Su¬ 
pervisory  experience  as  news  editor.  Covered  all 
phases  from  sports  to  national  political  conven¬ 
tions.  Prefer  Zones  3  or  4  but  will  consider  all. 
Contact  Bill  Carbine  at  616  Glendale  PI.  Tulla- 
homa  TN  37388. 

WRITER,  31.  9  years  experience  with  dailies 
and  national  magazines.  Early  experience  as 
news  assistant  -  reporter  trainee  at  New  York 
Times.  Staff  reporter  with  several  national 
magazines.  Experience  from  Hollywood  to  War¬ 
saw.  Seeking  a  new  challenge  Willing  to  relo¬ 
cate.  Box  3308,  Editor  &  Publisher. 

_ FREELANCE _ 

THE  BEST  FREELANCE  FEATURE  ARTICLE 
WRITER  AVAILABLE  IN 
SOUTHEASTERN  MASSACHUSETTS 
Let  my  jxxtfolio  prove  it.  Over  two  years  exjreri- 
ence  Will  freelance  or  relocate  for  right  posi¬ 
tion.  (617)  995-5698-mornings  only. 

_ MAILROOM _ 

j  SUPERINTENDENT  with  large  daily  and  Sun- 
I  day  metro.  Possess  administratton,  technical. 

I  orunization  and  operational  skills.  Box  3298. 
i  Editor  &  Publisher. 

I  PHOTOGRAPHER 

I  NEWS  PHOTOGRAPHER-4  years  experience 
I  daily  in  New  York  City  area,  1  year  weekly. 

I  Cov^ed  national,  state  and  local  assignments 
I  with  equal  enthusiasm.  Strong  on  spot  news. 

features,  photo  essays.  Seasoned,  insightful, 
I  hardworking.  Seeking  position  on  daily  with 
I  aggressive  photo  goals.  Excellent  portfolio  and 
I  references.  Reply  Box  3255,  Editor  &  Pub- 
;  lisher. 


PRESSROOM 


WORKING  PRESSROOM  foreman  on  4  to  8 
unit  single  width  press.  20  years  experience. 
Any  Zone.  Box  3194.  Editor  &  Publisher. 


PRODUCTION 


TE)(AS.  CALIFORNIA,  deliver  me  from  bore¬ 
dom.  Experienced  editor,  award-winning  wri¬ 
ter.  seeks  more  excitement,  enjoyment  in  chal¬ 
lenging  position.  Box  3308.  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  PRESSROOM  MANAGER  with 
track  record  of  problem  solving  desires  position 
with  medium  to  large  daily  nevirspaper.  Box 
3318.  Editor  &  Publisher. 

PUBLIC  RELATIONS 

IMAGINATIVE  WRITER  seeks  pi  position.  De¬ 
cember  grad.  Non-profit  pr  experience.  Values 
words.  Has  written  it  all  Box  3265,  Editor  & 
Publisher. 
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Editors  hold 
key  to  news 
productivity 

By  M.  L.  Stein 

The  hard-nosed,  autocratic  editor  of 
newspaper  legend  should  suffer  the  same 
fate  as  the  linotype  machine  unless  he  is 
willing  to  change  his  style,  a  Los  Angeles 
management  specialist  has  implied. 

Doctor  Frank  Wagner,  whose  consult¬ 
ing  clients  include  the  FBI  and  IBM,  be¬ 
lieves  that  editors,  as  managers,  can  be 
more  effective  if  they  realize  their  power 
and  influence  derives,  in  large  part,  from 
the  respect  the  reporters  have  for  them. 

He  developed  the  idea  before  more 
than  30  newspaper  editors  and  media 
managers  at  a  seminar  called  “New 
Directions  in  Newsroom  Management’’ 
at  the  Greater  Los  Angeles  Press  Club 
September  25.  The  event  was  sponsored 
by  the  club’s  Educational  Foundation 
and  Salenger  Educational  Media,  a  Santa 
Monica  management  training  Arm. 

According  to  Doctor  Wagner,  in¬ 
creased  productivity  and  high  morale  in 
any  organization  depend  heavily  on 
understanding  “people  relationships.’’ 

“How  we  relate  to  people  determines, 
in  large  measure,  the  realization  of  both 
the  organization’s  and  the  individual’s 
goals,’’  he  asserted. 

In  a  presentation  sprinkled  with  busi¬ 
ness  administration  jargon,  Wagner 
further  declared: 

“In  well- managed  organizations,  a 
leader’s  self  image  of  his  style  is  consis¬ 
tent  with  what  others  think  of  him." 

Translating  this  to  newsroom  manage¬ 
ment,  it  means  editors  will  probably  get 
more  out  of  their  reporters  if  they  try  to 
understand  what  motivates  them,  Wag¬ 
ner  continued. 

Thus,  a  reporter  who  feels  the  editor  is 
attempting  to  understand  him  or  her  as  a 
individual,  is  likely  to  work  harder  and 
better  for  the  editor.  At  the  same  time,  the 
editor,  by  winning  the  employee’s  re¬ 
spect,  is  in  a  better  position  to  direct, 
control  and  change  the  reporter’s  be¬ 
havior  if  change  is  needed,  the  consultant 
declared. 

Both  editors  and  reporters,  Wagner 
said,  should  ask  themselves  if  they  are 
truly  comfortable  in  their  roles. 

“A  reporter  who  wants  to  become  a 
editor  should  ask  himself  if  he  is  really 
willing  to  be  a  leader,"  the  speaker  sug¬ 
gested.  “And  those  who  are  editors 
should  determine  if  they  are  happy  in  that 
position  or  realy  want  to  be  writers.” 

But  since  leadership  involves  influenc¬ 
ing  people,  even  reporters  can  be  leaders 
by  influenceing  sources  and  editors, 
Wagner  said. 

The  nuuiagement  expert  said  that  pow¬ 
er,  whether  in  the  newsroom  or  any  busi- 
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ness  organization,  is  not  a  bad  thing  if 
used  properly.  Editors  should  realize 
they  must  earn  both  “position  power,” 
whkh  is  handed  down  by  higher  manage¬ 
ment,  and  “personal  power,"  which  de¬ 
pends  on  the  respect  employees  give 
managers,  he  stated. 

“Remember,"  he  told  editors,  “the 
amount  of  position  power  your  boss  gives 
you  depends  on  how  much  personal  pow¬ 
er  you  have  with  employees." 

The  basic  question  in  management, 
Wagner  summed  up,  is  “are  we  doing  a 
good  enough  job?" 

The  editors  generally  agreed  with  Wag¬ 
ner’s  theories,  although  some  thought  a 
more  intimate  knowledge  of  newsroom 
operation  would  be  helpful  to  him. 

“It  sets  you  thinking  more  clearly  ab¬ 
out  what  an  editor’s  role  should  be,”  said 
Bob  Rawitch,  assistant  metropolitan  edi¬ 
tor  of  Los  Angeles  Times.  “Some  repor¬ 
ters  do  need  a  pat  on  the  back.  I  doubt  if 
Wagner’s  ideas  will  have  much  effect  on 
old-time  editors  set  in  their  ways,  which 
may  be  good  ways  for  them.  Ben  Bradlee 
would  probably  consider  all  this  a  bunch 
of  crap,  but  he  has  found  an  effective  way 
to  manage  his  staff.  But  I  think  younger 
editors  and  those  considering  an  editing 
career  can  benefit  a  great  deal  from  this 
kind  of  thinking." 

Sally  Nichols,  Santa  Monica  Outlook 

Seattle  daily  expands 
business  section 

Seattle  Times  is  expanding  its  daily  and 
Sunday  business  section  to  include  more 
information  and  news  on  personal  fi¬ 
nances  and  money  management.  The  new 
section  starts  this  week. 

The  mqjor  expansion  will  be  in  Tues¬ 
day’s  business  section,  which  will  in¬ 
crease  by  18  columns  to  twice  its  present 
size.  The  name  of  the  section  will  change 
from  “Business”  to  “Economy.” 

Stephen  Dunphy,  Times’  business  edi¬ 
tor,  explains  the  name  change:  “Eco¬ 
nomy  reflects  the  world  as  it  is  today,  a 
world  in  which  an  economic  forecast  for 
interest  rates  or  the  strength  of  the  dollar 
can  affect  the  house  people  buy  and  the 
vacation  they  plan  to  take." 

The  decision  to  expand  and  change  the 
section  came  as  a  result  of  a  survey  in 
which  readers  were  asked  what  they 
wanted  in  the  way  of  business  news  and 
coverage  of  business  stories.  Their 
answers  indicated  a  desire  for  more  per¬ 
sonal  financial  news. 

“In  essence,  we  will  translate  business 
news  for  readers,”  says  Dunphy.  “We 
will  explain  what  today’s  business  stories 
mean  to  the  region  and  to  the  people  liv¬ 
ing  here.  When  the  government  reports 
on  the  consumer-price  index,  we  will 
translate  what  that  means  to  someone  liv¬ 
ing  in  West  Seattle,  for  instance." 

The  Tuesday  section  will  be  called 
Economy/Marketplace;  it  will  focus  pri- 


city  editor,  said:  “It  made  me  believe  I 
should  have  had  some  management  train¬ 
ing.  But  I  don’t  know  that  this  will  change 
anything." 

According  to  Frances  Fernandes,  man¬ 
aging  editor  of  the  Burbank  Daily  Review, 
the  seminar  “crystalized  things  I  am 
doing  every  day  but  I’ve  been  winging  it. 
This  puts  them  into  perspective.” 

“liiere  was  quite  a  bit  of  jargon  but  it 
made  me  think  more  about  how  reporters 
react  to  me"  said  Kenneth  Jost,  manag¬ 
ing  editor  of  the  Los  Angeles  Daily 
Journal. 

Jim  McCormack,  sports  editor  of  the 
Long  Beach  Press-Telegram,  said: 

“The  more  information  you  have  about 
people,  the  easier  it  is  to  deal  with  them. 
As  an  editor,  I  want  to  make  sure  I  am 
handling  a  situation  correctly.  The  semi¬ 
nar  made  me  think  that  perhaps  we 
should  put  more  value  on  the  non¬ 
deadline  aspects  of  our  business.  It  was 
an  enlightening  experience." 

Another  listener,  Jeff  Fink,  training 
and  development  manager  of  the  Los 
Angeles  Times,  lauded  the  seminar  for 
auditing  ideas  that  can  benefit  both  edito¬ 
rial  and  business  employees  of  news¬ 
papers. 

He  said  his  training  programs  are  not 
attended  by  newsroom  staffers  but 
added,  “They’re  welcome  any  time.” 

marily  on  local  business  and  personal 
money  management. 

Re^ar  Tuesday  features  are:  a  new 
business  column  by  Stephen  Dunphy; 
Calendar,  a  list  of  business-oriented 
events  in  the  area;  and  aerospace  news  by 
Robert  L.  Twiss. 

Other  changes  in  the  business  section 
include  moving  the  popular  Money 
page — now  part  of  the  &ene  section — to 
Thursday,  leading  off  the  Economy/ 
Money  section.  Syndicated  columnist 
Merle  Dowd  will  continue  to  be  featured 
on  the  Money  page. 

Economy/Maritime  on  Monday  will 
present  news  about  Seattle  as  a  port. 

Wednesday’s  Economy  page  will  fea¬ 
ture  local  real  estate  news  reported  by 
Polly  Lane,  real  estate  editor,  and  Sally 
Gene  Mahoney. 

Saturday’s  business  section,  called 
Economy/Stock,  will  analyze  the  week’s 
activities  in  the  stock  market,  including 
regional  stocks. 
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^eni  j|ork  Shnes 

NEWS  SERVICE 

229  West  43rd  Street.  New  York,  NY  10036 


New  York;  Bill  O’Shea  (212)  972-1070  •  Los  Angeles:  Paul  Finch  (213)  852-1579  •  Fort  Worth:  Bill  Higginbotham  (817)  292-8165 


A  newspaper  teeps  a  clinic  q)en 


El  Paso  Herald -Post 

stocks 

Tbe  Sewtptper  Thu  Serves  Its  Resdert 

El  Pne.  Tcxm.  TunMy.  Augwyt  )1.  mi  pnc*  25C 


El  Paso  county  officials  were  forced  to  cancel  free  medical 
services  to  poor  children  for  lack  of  a  physician  willing  to 
work  for  $50  an  hour. 

Erin  Ross,  who  covers  the  health  heat  for  the  El  Paso 
Herald-Post,  an  afternoon  Scripps-Howard  newspaper, 
learned  about  the  problem  and  reported  it  in  an  exclusive 
story.  A  retired  doctor  responded  to  the  Herald-Post  appeal 
and  the  clinic’s  services  again  became  available. 

It  was  another  example  of  the  El  Paso  Herald-Post  living  up 
to  its  motto: 

“The  Newspaper  That  Serves  Its  Readers.” 

Erin  Ross  It  has  been  that  way  for  more  than  100  years. 


El  Paso  Herald -Post 
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